Menifee City Council
AGENDA
Wednesday, January 17, 2018
Workshop 6:00 PM
Regular Session 7:00 PM
City Council Chambers
29714 Haun Road
Menifee, CA 92586
Neil Winter, Mayor
Greg August, District 1
Matt Liesemeyer, District 2
Lesa Sobek, District 3
John Denver, District 4
WORKSHOP (6:00 P.M.)
1. Menifee City-Wide BrandPrint
RECOMMENDED ACTION
City Council receive and approve the Menifee Brandprint Final Report produced by
Northstar Destination Strategies, and direct staff to role out the Brand under the City
Manager’s approval and authority, through a variety of City media and applications,
and develop a 24-month comprehensive marketing strategy utilizing the new brand.
REGULAR MEETING (7:00 P.M)
1.

CALL TO ORDER

2.

ROLL CALL

3.

WORDS OF INSPIRATION
3.1.

4.

PLEDGE OF ALLEGIANCE
4.1.

5.

Councilmember Matthew Liesemeyer

PRESENTATIONS
5.1.

6.

Bishop Jeffrey Nielson - The Church of Jesus Christ of the Latter-Day Saints Menifee Lakes Ward

Michael Osur, County of Riverside Department of Public Health

AGENDA APPROVAL OR MODIFICATIONS
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7.

PUBLIC COMMENTS (NON-AGENDA ITEMS)
This is the time for members of the public to address the Council about items which are NOT listed on the
agenda. The Ralph M. Brown Act limits the Council’s ability to respond to comments on non-agendized
matters at the time such comments are made. Each speaker will be limited to three minutes on any single
item. Please submit a completed speaker card to the City Clerk.

8.

COUNCILMEMBER UPDATES AND COMMENTS

9.

APPROVAL OF MINUTES
9.1.

10.

Approval of Minutes of December 20, 2017

CONSENT CALENDAR
(All matters on the Consent Calendar are to be approved in one motion unless a Councilmember requests a
separate action on a specific item on the Consent Calendar. If an item is removed from the Consent
Calendar, it will be discussed individually and acted upon separately.)

10.1.

Waiver of Reading in Full of Any and all Ordinances Listed on this Agenda and
Provide that they be read by Title Only

10.2.

Warrant Register - December 8, 2017
RECOMMENDED ACTION
Ratify and approve the Voucher List dated 12/8/17 and the Payroll Registers dated
12/7/17, 12/11/17 and 12/15/17.

10.3.

Warrant Register - December 22, 2017
RECOMMENDED ACTION
Ratify and approve the Voucher List dated 12/22/17, the Payroll Register dated
12/29/17 and the Void Check listing PE 12/31/17.

10.4.

Treasurer's Report, December 2017
RECOMMENDED ACTION
Approve the Treasurer’s Report for December 2017.

10.5.

Appropriation of Funds for the Purchase of a Dump Truck
RECOMMENDED ACTION
1. Approve the Dump Truck Purchase Contract with National Auto Fleet Group for
one (1) 2018 Ford F-650 Cab Chassis with Dump Body for a total of $93,776.21
and Authorize the City Manager or his designee to execute the required
documents; and
2. Authorize budget transfers from within various 2017/18 Gas Tax Funds into
account 200-4552-53155, Gas Tax - Capital Outlay in the amount of $90,000; and
3. Exempt this purchase from the competitive bidding as a purchase made under a
Cooperative Purchasing Agreement (Piggyback) with the National Joint Powers
Alliance (NJPA) as allowed under the Menifee Municipal Code Section
3.12.070(6).
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ITEMS PULLED FROM CONSENT
11.

PUBLIC HEARING ITEMS
11.1.

Fire Fees - This Item is Continued Until Further Notice

11.2.

General Plan Amendment No. 2017-172, Airport Land Use Consistency
Revisions
RECOMMENDED ACTION
1. Conduct Public Hearing.
2. Introduce an Ordinance finding that General Plan Amendment No. 2017-172 is not
subject to review under the California Environmental Quality Act (“CEQA”) and
approve General Plan Amendment No. 2017-172 to update the City’s General
Plan Land Use Element to be consistent with the Airport Land Use Plans.

12.

DISCUSSION ITEMS
12.1.

Agreement with Michael Baker International for a Comprehensive Development
Code Update
RECOMMENDED ACTION
Approve an Agreement for Consultant Services with Michael Baker International, in the
amount of $324,220, for the preparation of a Comprehensive Development Code
Update.

12.2.

Recycling Collection Facilities
RECOMMENDED ACTION
Discuss recycling collection facilities in the City.

12.3.

Menifee Zip Code Discussion
RECOMMENDED ACTION
1. Receive and file the Menifee Zip Code Discussion staff report.
2. Direct staff to request the United States Postal Service (USPS) to reassign
‘Menifee’ as the City Default Name for all four ZIP Codes and list the other three
(3) community names as valid ‘city mailing’ names under each appropriate ZIP
Code. There is no fiscal impact with this option.
3. Direct staff to post a Request for Proposal (RFP) to create a map to have each
street broken down to each 100 block for the entire City of Menifee. This option will
require correcting 1,612 segments through an outsourced organization with a
rough cost estimate of $15,000.
4. Take no action at this time – allow initiative petition to address the issue.
5. Provide an alternate direction to staff.

13.

CITY ATTORNEY REPORTS

14.

CITY MANAGER REPORTS

15.

FUTURE AGENDA REQUESTS FROM COUNCIL MEMBERS
Presentation by Sheriff’s Department
  - Target Date: TBD
PEG Channel Update
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  - Target Date: TBD
 Discuss Developer Permit Fees

- Target Date: TBD
 Discuss Amending Zoning Ordinance relating to Rural Properties
- Target Date: TBD
Strategic Planning and Visioning
- Target Date: January 2018
 City Council Ethics Policy Discussion

- Target Date: January 2018

16.

ADJOURN



Decorum Policy Notes
Please use a speaker request form if you wish to address Council. The Council
anticipates and encourages public participation at its Council meeting, both on
agenda items and during the public comments period. Please use respect by not
having your cell phones on, refrain from talking in the audience or outbursts that
may be disruptive. While we encourage participation, we ask there be a mutual
respect for the proceedings.
Staff Reports
Materials related to an item on this agenda, including those submitted to the City
Council after distribution of the agenda packet, are available for public inspection
by contacting Sarah Manwaring, City Clerk, at (951) 672-6777 during normal
business hours.
Compliance with the Americans with Disabilities Act
If you need special assistance to participate in this meeting, you should contact
Sarah Manwaring, City Clerk at (951) 672-6777. Notification 72 hours prior to the
meeting will enable the City to make reasonable arrangements to assure
accessibility to this meeting.

1

CITY OF MENIFEE
SUBJECT:

Menifee City-Wide BrandPrint

MEETING DATE:

January 17, 2018

TO:

Mayor and City Council

PREPARED BY:

Gina Gonzalez, Economic Development Manager

REVIEWED BY:

Jeff Wyman, Acting Assistant City Manager

APPROVED BY:

Armando G. Villa, City Manager

RECOMMENDED ACTION
City Council receive and approve the Menifee Brandprint Final Report produced by Northstar
Destination Strategies, and direct staff to role out the Brand under the City Manager’s approval
and authority, through a variety of City media and applications, and develop a 24-month
comprehensive marketing strategy utilizing the new brand.
DISCUSSION
The City of Menifee is a recently incorporated city on the rise, one that is 10 years old this year,
built from strong foundations of rural farming and miners, to a rapidly expanding and diversifying
community in 10 short years. The excitement and growth in the City has led to an increasing
demand for amenities, attractions, retail and commercial options and restaurants, which has
resulted in new investments in Menifee’s growing economy.
Recognizing the City’s potential with an eye toward managing on-going economic success, the
City’s Economic Development staff coordinated a comprehensive brandprint effort, one that is
reflective of the City’s growth, opportunity and characteristics. Historically, the City of Menifee
has never gone through a formal branding effort or process, or currently has a formal style guide
or Brandprint to articulate a consistent message for economic development and growth in the
business community. Developing a formal brand also provides Menifee leadership with the
framework to drive the cohesive development and messaging for the purposes of improving
resident pride, city identity, recruitment of new businesses, tourism, exports, education, and
overall master planning.
In March 2016, City staff received City Council’s approval to enter into an Agreement with
Northstar Destination Strategies (NDS) for a City-wide Brandprint for $87,039, using an
awarded Western Riverside Council of Government (WRCOG) Beyond Grant for $87,039 (no
General Fund monies), based on the firm’s reputation, client profile, style and in-depth analysis
of Menifee.
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Since then, City staff have worked alongside NDS to complete the following research and
community outreach for the Brandprint: Materials Audit, Site Visit research, Vision Survey,
Online Community Study, a Brand Barometer Study, Qualitative Influencer Perception study,
Consumer Awareness & Perception study, Competitive Analysis, and a Top Business Prospects
study.
From the comprehensive research conducted, NDS and City staff developed a Brand Strategy
that guided the creative process of the strapline and logo development. NDS, and City staff
created a Branding Creative Committee comprised of key individuals, from across different
sectors in the community that were represented, such as the Chamber of Commerce
President/Real Estate Director, CEO of two Medical Hospitals, a Senior Advocate, Community
Activist/Volunteer, a Menifee Parks Commissioner, Menifee Arts Council member, Menifee
Historical Association member & MSJC Community College Board President, and the City
Economic Development Department. Together, the Creative Committee identified a strapline,
and City staff held a City Council workshop to garner City Council input, ultimately giving staff
the direction to move forward with the strapline “New, Better, Best.”
City staff and the Creative Committee worked through logo choices, color palettes, and creative
deliverables for the Brandprint. The Creative Committee recommended to City staff, the
Brandprint being presented to the City Council for formal approval. City staff recommends to
City Council to approve the Brandprint Final Report, and direct staff to role out the Brandprint
under the City Manager’s approval and authority, through a variety of City media and
applications, and develop a 24-month comprehensive marketing strategy utilizing the new
brand.
FISCAL IMPACT
There is no fiscal impact with approving the Brandprint Final Report. The ultimate cost with
implementing the new brand within the City will be identified in the comprehensive
communications strategy, which will be spread out in future adopted budgets. City staff applied
for and was awarded a WRCOG Beyond Grant in 2017 for $50,000 to assist in the startup costs
of rolling the new brand out such as letterhead, envelopes, business cards, and other
miscellaneous marketing items.
ATTACHMENTS
1. Menifee Final Report
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Introduction
ABOUT NORTH STAR DESTINATION STRATEGIES
North Star Destination Strategies comprises over two dozen talented individuals dedicated to growing community
brands through integrated marketing solutions. North Star offers communities a combination of research, strategy,
creativity and action. This process - called Community Brandprint - provides direction for the community’s brand
development, like a blueprint guides the construction of a home. And just like a blueprint, the priorities and targets of
each Community Brandprint are stated in clear and unambiguous language. The resulting brand personality is as
revealing as an individual’s fingerprint, and just as unique.

ABOUT THE BRANDPRINT PROCESS
Through the Community BrandPrint process, North Star determines Menifee’s most relevant and distinct promise.
From that promise, we create a strategic platform intended to generate a brand position in the minds of residents,
visitors, and businesses. We then develop a compelling creative identity to support the strategy, a range of
deliverables showing that creativity in use and an integrated action plan for bringing the brand to life. Each of these
tools reinforces Menifee’s strategic positioning and ensures brand equity and growth. This report includes the
research and strategy phases of the process. The creative and action phases are now underway.

ABOUT THE BRANDING PARTNERS
The City of Menifee contracted with North Star Destination Strategies to determine Menifee’s true, unique and
relevant brand position and help the community stand out in the marketplace.
Packet Pg. 8
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INTRODUCTION
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North Star conducted research to identify what differentiates Menifee from its competitors. We set out to learn the perceptions
and beliefs of stakeholders, consumers, and influencers as well as understand how Menifee is positioned among its competitor
cities. North Star then worked collaboratively with the City of Menifee to determine a strategy for guiding the branding of the
community.
Newly incorporated, Menifee is a growing, family-focused town with a reputation for affordable housing that is drawing in an
ever-expanding population of young professionals. Conveniently situated between Temecula and Riverside on the growing 215
Corridor and amidst the burgeoning Southwest Riverside County area, Menifee has the growth and available land to make its
emerging vision come to life. Despite the reputation as a “hot desert town”, Menifee has enviable parks and a striking natural
beauty that may surprise newcomers to the city.
Many young families have recognized the affordability and enviable quality of life in Menifee. The average age is just below the
state average now, demonstrating that many see the opportunity and benefit of the community. Although once singularly known
as Sun City to many, Menifee now enjoys the energy from all ages. With this impressive growth, Menifee can articulate a
compelling message for economic development and growth in the business community.
Menifee leadership has learned from many communities incorporating ahead of it and have avoided some of their mistakes.
The community is investing in infrastructure and partners are defining gathering places for a density of activity that many seek.
Menifee lacks awareness even among people in western Riverside County. So as implementation of the strategy, creative tools
and tactical action plan begins, immediate neighbors will be an important audience to engage so people are aware of the
community. There is a significant list of advantages for Menifee, but without any message with volume, no one will know.
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Platform Statement

Target Audience:

For growing families seeking the best in Southern California living,

Frame of Reference:

Menifee, an energetic, smart community on the burgeoning 215 corridor,

Point-of-Difference:

is southwest Riverside County’s newest city

Benefit:

where deep-rooted history and wisdom cultivate opportunities for the future.
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Executive Summary
The final package of foundational creative tools supports the Menifee strategic brand platform, or DNA. These tools layer
personality on top of the strategy in order to make an emotional connection with the consumer. They include a strapline, a
narrative, a logo family, a color palette and a creative execution look. Together they tell the Menifee story in a consistent,
compelling and memorable way.
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Creativity

Executive Summary
The Brand Action Plan contains hundreds of ideas – large and small – for integrating the brand into the Menifee community. Ideas
touch on leadership, infrastructure, tourism, economic development, community outreach and more. Dozens of deliverables were
designed using the visual brand identity and brand language to serve as a guide for putting the brand to work. The collage below is a
sampling.
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Research
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Research

This research stage addresses Menifee’s current brand positioning. We assess the environment; perceptions
of visitors, residents, and stakeholders; current communications and the competition. Most importantly, we
gather firsthand information about Menifee from our site visit experience.
We are looking for current attitudes regarding Menifee. We are also trying to spot behavioral trends around
the existing Menifee brand. This stage is critical because it uncovers the relationship between three factors:
the community's physical qualities, communication materials, and the position the community holds in the
minds of its consumers.
15 qualitative and quantitative studies comprise the research phase of the BrandPrint.
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•
•
•
•

•
•
•
•
•

•
•

Research & Planning Audit
Communication and Media Audit
Situation Analysis
Site Visit:
○
Familiarization Tour
○
Red Carpet Tour
○
Stakeholders/Residents Interviews and Focus Groups
○
Undercover Interviews
Vision Survey
Community Survey
Brand Barometer
Influencer Perception Study (Qualitative) Interviews about Menifee with
external influencers
Consumer Awareness & Perception Study (Quantitative) Survey for visitors
& non-visitors to Menifee from Southwest Riverside County, Northwest
Riverside County, and North San Diego County
Competitive Positioning Review
Top Business Prospects

Attachment: Menifee Final Report (1466 : Menifee City-Wide

Research Instruments
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Community
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Audit
Purpose
The materials audit provides an overview of past research, marketing, promotions and education done on behalf
of Menifee. Before we can determine where the new identity should go, we must understand where you have
been.
Methodology & Results
A comprehensive library of materials was gathered representing economic development, tourism, resident
recruitment and education, special programming, past research, studies and planning. All materials were
catalogued and reviewed to identify areas of recurring themes as well as areas of conflicting or divergent
messaging.
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Audit
●
●
●
●
●
●
●
●
●
●
●
●
●
●
●
●
●
●
●
●
●
●
●
●
●
●

Menifee Lifestyle Brochure
Organizational Chart
Menifee Matters Community News and Activity Guide Summer 2014
Menifee Economic Development, Visioning, and Marketing Folders
Menifee Moving Brochure
Menifee Merge Brochure
Economic Development Brochures (3)
Vision 2030 document
CIP Brochure
City of Menifee at a Glance
City Map
Discover Menifee E-Newsletter
Greater Menifee Sourcebook
Economic Development PPT
Menifee Youtube videos
2016 Trails, Parks, Open SPace, and Recreation Plan
2016 City of Menifee Community Survey Results PPT
2015 Legacy Workshop City Council Priorities
2015 Residential Land Entitlements and Sales Metrics
2014 Hotel Market Opportunity Report
2014 Sales Tax Update
2013 General Plan Implementation Actions and Updates
2013 DDS Demographic Analysis Report
2012 Average Daily Traffic Report
2010 Community Profile
2010 Menifee General Plan
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Site Visit
Community
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Site Visit
Purpose
The purpose of the Site Visit is to gain an understanding of the perceptions and attitudes of Menifee residents
and stakeholders towards their community and to experience first-hand what makes it a unique destination for
visitors, residents or business prospects.
Methodology & Results
The following summary reflects observations and input received during the North Star Site visit, which took
place from June 23-26, 2016. The information is not meant to be all-inclusive, but rather highlights the most
common themes experienced, uncovered and voiced on the trip. This includes an area familiarization (FAM)
tour, stakeholder focus groups, stakeholder one-on-one interviews, undercover interviews, mystery shopping and
local community one-on-one perception interviews.
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Site Visit
Best Descriptors

Greatest Assets

What do outsiders say?

Up and coming, growing

Affordable housing

Where is it?

Blue collar

Available land, open space

Up and coming

Mt. San Jacinto College

Sun City retirees

Parks and recreation

Hot desert town

Location

House farms, just rooftops

Safe
Small-town feel
Boring, sleepy
Great potential
Family focused

Growth potential

Congested

Young

Quality of life, slower pace

On the way to Vegas

Well-planned

Great schools

Growing

Young community

Rural

Active seniors

Boring, nothing to do

Sun City
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Site Visit
Greatest Challenges

What’s Missing?

Greatest Opportunities?

Control by developers

Identity, distinction

Available land

Weak job growth

Downtown, gathering place

Commercial, industrial
development

Overdevelopment

Professional job growth
Arts, entertainment

Stressed infrastructure

Ready buildings
Better retail variety

Growing pains

Better dining, entertainment
Interstate commercial corridor

Public safety

Vision
Unified schools

No identity or awareness

Reasons to visit, event center

Perception as just retirees

Collaboration among leaders

Blight

Hotel, conference space

High fees for housing

Unified schools

Promote quality of life
Light, clean manufacturing
Entrepreneurs, start-ups
Packet Pg. 26
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20

Site Visit
What is most important to Menifee’s Identity?
Growth potential
Rural heritage
Housing
Quality of life: safe, affordable
Small-town feel
Open space
Great schools
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1.a
Voices from the Research

“We are 20 years behind Temecula and Murrieta.”
“We are a phenomenally fast-growing family community.”
“No other community has its Economic Development corridor along 215 set aside for retail,
commercial, and jobs.”
“We have never been first but always second or third.”
“Our $4 million in vehicle license fees does not stay here.”
“We have a revenue problem and not an expense problem.”
“It’s small enough to know people but large enough to do things.”
“We are the new pioneers. Landscaping our own future.”
“Menifee is trying to be like a little Temecula.”
“When we get 25,000 more homes we are going to have problems.”
“I did not know all this was going on.”
“We want things to happen but we want the right things to happen.”
“Building too much...housing.”
“We are close but too close.”
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Site Visit
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●

1.a
Voices from the Research

“People are happy with the City of Menifee’s services.”
“Menifee is the heart of southwest Riverside.”
“Our brand is not seniors or rural.”
“The problem we see is damn capitalism...we don’t own the town...developers have too
much control.”
“Developers have commanded our town.”
“Don’t come back with anything rural.”
“Our kids don’t go to college...we drive trucks.”
“Lakes are not for swimming; no questions asked.”
“Hard to draw businesses with no space to sell.”
“Developers don’t make money on commercial property and the city doesn’t make anything
on residential.”
“The city does not own any property.”
“We are tail chasing the dog for revenue. We should be in a position to pick and choose what
comes in, we are in a hurry to build out and develop.”
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Site Visit
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1.a
Voices from the Research

“There are tons of fees to start a small business. We are known as The Fee! Or Many-Fees.”
“Our parks and recreation are unbelievable.”
“The median age is moving down to around 32. Attracting young families.”
“What is in Menifee that isn’t anywhere else?”
“We have dirt but it is bad dirt.”
“Upcoming community. Shining star of southwest Riverside County.”
“Menifee is a sleeping giant.”
“The best things to do in Menifee are: Hiking/Biking (we need to talk about more...not sure
why we don’t), Skate park/Audie Murphy, Spirit Park, Attending a community event.”
“Menifee is kicking ass and young people want to come here.”
“Core of the city and ideals of city’s progression are not in line with the rural areas.”
“Escape the cost of Orange County in Menifee.”
“We are the fourth fastest growing city in the county.”
“We are creating a lot of stuff and seeing if it sticks. Half the time we don’t care. Not a lot of
thought goes into development.”
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Site Visit
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Purpose
The purpose of the Vision Survey is to gather qualitative information/perceptions regarding Menifee
from stakeholders. What do they like and dislike about their community? How would they make it
better? What kind of things do they associate with Menifee? After all, no one knows Menifee better
than those who form its backbone.
Methodology & Results
To understand stakeholder perceptions, a Vision Survey was emailed to key stakeholders in the
community identified by the brand drivers. All questions were open-ended, allowing for a qualitative
measure of stakeholder perceptions. Many of the questions in the survey focused on Menifee’s direct
strengths, weaknesses, opportunities and threats. Other questions focused on brand perception,
allowing the respondent to translate the intangible elements of a brand into a tangible noun.
35 stakeholders responded to the survey. The top answers most reflective of all stakeholders are
shown on the following pages.
See Appendix A in the Google Drive Folder for the complete Vision Survey results.

1.a
Overview
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Vision Survey
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1.a
Describing the Community

When you first think of Menifee what three words come to mind?
●
●
●

Growing
Home
Potential

Describe Menifee to someone who has never heard of it before.
●
●
●

A growing city
Small-town feel
Near Temecula
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Vision Survey
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1.a
Outside Reputation

How do residents in other parts of Southern California describe Menifee?
“Where is Menifee?”
“A small town that no one has heard of.”
“I don’t know.”
“I tell people it’s near Temecula.”
“A growing community with new businesses and new homes.”
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Vision Survey
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What are Menifee’s three greatest strengths or assets?
●
●
●

Room for growth
Clear vision for development
Affordable house prices

What are the greatest challenges facing Menifee?
●
●
●

Traffic
Crime / Safety
Infrastructure not keeping pace with growth

1.a
Describing the Community
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1.a
Describing the Community

What are Menifee’s greatest opportunities for growth and
improvement?
“Recruiting businesses and bringing jobs to the area.”
“Creating our own entertainment and arts district.”
“Upper scale shopping and unique restaurants need to be developed.”
“A lot of undeveloped land.”
“Continue to build parks and city beautification.”
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1.a
Improving the Community

If you could change (add, remove, or alter) something in Menifee that would
make a positive difference for its future, what would you change?
“Fix our traffic congestion.”
“I wish we could slow down our housing development.”
“I wish we could be in our own school district.”
“The City of Menifee could offer tax incentives to commercial
property owners to redevelop their buildings.”
“Make the City Council easier to work with.”

Attachment: Menifee Final Report (1466 : Menifee City-Wide

Vision Survey

Packet Pg. 37 31

Vision Survey
What is the best way to attract more of the following to Menifee:
Residents:
●
●
●

Improve schools
Lower taxes
Clean-up / beautify the streets

Visitors:
●
●
●

Economic Development:
●
●

Offer more tax incentives
Reduce red tape / more business
friendly

Attachment: Menifee Final Report (1466 : Menifee City-Wide

1.a
Improving the Community

More entertainment venues
A central tourist attraction
(i.e.
water park)
Large-scale community events
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Vision Survey
What is the first adjective that comes to mind when describing the following
communities?
Murrieta, CA
●
●
●

Fast paced
Clean
Growing

Perris, CA
●
●
●

Dirty
Low-income
Ugly

Moreno Valley, CA
●
●
●

Crime
Ghetto
Gangs

Lake Elsinore, CA
●
●
●

Improving
Growing
Old

Hemet, CA
●
●
●

Crime
Old
Drugs

Temecula, CA
● Crowded
● Fun
● Beautiful

Riverside, CA
●
●
●

Polluted
Economic opportunity
Large

Wildomar, CA
●
●
●

Rural
Unknown
Growing
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1.a
Comparing the Community

How is Menifee different from all of the communities listed in the
previous question?
“It offers a new beginning. It doesn’t have a poor rep or anything tying negative
placement to it.”
“It is alive and growing and not yet overgrown with business or residential areas.”
“Menifee is a beautiful city that doesn’t have the crime that Perris, Moreno Valley,
and Hemet has.”
“Menifee has a mixed population of young and old living together.”
“I see active city involvement and chamber activities that give the city a feeling of
belonging.”
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1.a
Improving the Community

If Menifee could make one investment to spur economic growth, what
would that investment be?
Improving Infrastructure
● Invest in the roads and beautification of the city
● Better infrastructure in place before construction of buildings and
businesses moving here
Attracting Retail
● Get a mall or a CostCo
● Destination retail such as Bass Pro Shop or Top Golf
Entertainment Options
● A stadium for football
● Places for youth to go like a bowling alley or movie theater
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What is missing from Menifee?
Jobs
● We all drive out of here to go to work
● Professional, white collar jobs
Full-Service Restaurants
● Restaurants that are not fast food
● A couple of full-service, nice restaurants
Entertainment Options
● Programs or activities for the youth
● Things for the youth, maybe a water park.

1.a
Improving the Community
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Attachment: Menifee Final Report (1466 : Menifee City-Wide

Vision Survey

Rate the following as an ASSET supporting economic growth, a CHALLENGE hindering economic
1.a
growth, or DOES NOT INFLUENCE economic growth in Menifee.
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1.a
Improving the Community

If you were in charge, and you could broadcast one message about Menifee, what
would it be? (What do people not know that they should?)
Growing Community
● That Menifee is here and it’s growing!
● This is an area that has a lot of growth potential.
Family Friendly
● It’s a great place to raise a family.
● It’s a family oasis in the desert.
Small-Town Feel
● It’s a little town trying to be big.
● Small-town feel with lots to do.
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1.a
Describing the Community

What surprises people most about Menifee?
Climate
● The heat
● It’s hot
Size
● How big it has gotten
● Our current size
Beauty
● How clean, safe, progressive, and beautiful the city is
● Its natural beauty of rocky hills juxtaposed with blue skies and great air
quality
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What is most important to Menifee’s identity as a community?
(Without _________, Menifee loses its essence.)
That small-town feel and charm
Its family environment
I don’t see us having an identity; we need to make one up.
Growth and development
A plan

1.a
Describing the Community
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Which of the following best describes you?

1.a
Demographics
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Vision Survey
Please identify where you live and work. In which county do you…?

Live

Work

Attachment: Menifee Final Report (1466 : Menifee City-Wide

1.a
Demographics
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What is your gender?

1.a
Demographics
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Which of the following includes your age?

1.a
Demographics

Attachment: Menifee Final Report (1466 : Menifee City-Wide

Vision Survey

Packet Pg. 50 44

Vision Survey
If Menifee were a famous person, who would it be? Why?

Attachment: Menifee Final Report (1466 : Menifee City-Wide

1.a
Personification

John Wayne

Donald Trump

Carrie Underwood

“Down to earth, but rough around
the edges.”

“Someone who wants to be known for
being wonderful, but who falls way short
of the mark.”

“We are young, beautiful, and talented.”
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Online Community Survey
Community
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Community Survey

Purpose
The purpose of the Online Community Survey is to gain a quantitative measure of the community’s perceptions
of Menifee.
Methodology & Results
North Star developed an online survey informed by the results of the qualitative Stakeholder Vision Survey and
Site Visit conversations. All questions were multiple choice, allowing for a quantitative measure of resident
perceptions. Community members were encouraged to participate after the survey was posted on city
websites and publicized in local media.
609 survey responses were collected for this survey.
The graphs on the following pages highlight responses for each question on the corresponding survey,
allowing side-by-side comparison of results. Please refer to Appendix B in the Google Drive Folder for a
detailed list of all “Other” responses.
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1.a
Which of the following are the best descriptors for Menifee? Choose two answers.

Other: Poorly planned, Traffic, and
Overgrown
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In your opinion, what are Menifee’s three greatest assets?
1.a
Choose three answers.

Other: Safe, Santa Rosa
Academy
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How would residents elsewhere in Southern California (Riverside, Orange, San 1.a
Diego,
and LA Counties) describe Menifee? Choose two answers.

Other: Where is it?, Drugs,
Poor infrastructure
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In your opinion, Menifee’s future economic growth will come from which of the following?
1.a
Choose two answers.

Other: Restaurants other than fast
food, Lower taxes, Car dealerships
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Hemet
●
●
●

Crime
Old
Drugs

Lake Elsinore
●
●
●

Dirty
Lake
Old

1.a
What is the first adjective that comes to mind when describing the following communities?

Moreno Valley
●
●
●

Crime
Ghetto
Gangs

Murrieta
●
●
●

Nice
Safe
Family

Perris
● Crime
● Poor
● Ghetto

Temecula
● Wine
● Congested
● Crowded

Riverside

Wildomar

●
●
●

Big
Crowded
Congested

●
●
●

Rural
Small
Nice
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1.a
What makes Menifee different from the communities from the previous question?

It is a newer community
“Menifee is a new community with fresh development.”
“Menifee has newer housing and shopping areas.”
“It’s newer, more modern, with the opportunity to grow properly.”

It is safer
“I think overall Menifee is a safe, quiet area. It’s a nice place to raise kids.”
“Seems safe and will keep being safe as long we don’t allow homelessness to kick in even though I've seen lots lately. Good place to
make a family.”
“It’s open, still has a country feel to it, and feels safer here.”

It has potential
“It has potential. Menifee can be a little of the best parts of all those cities.”
“I feel it is more up and coming and can have the potential of a Murrieta or Temecula.”
“Menifee has the potential to be a quaint, cultural center for the area if you promote the downtown by offering eating, outdoor walking
paths/sidewalks, quaint shops and entertainment.”
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1.a
What surprises people about Menifee?

The growth
“The amount of growth taking place, especially by businesses.”
“The amount of growth that has happened over the last 10 years.”

Traffic / Congestion
“The congestion. I work in Hemet and most people state they avoid it because of congestion. They would love to shop at new centers
but traffic and bad drivers usually turn them to Temecula.”
“Traffic. People come to visit and can't believe how much traffic there is in our city.”

Housing opportunities
“The beautiful growing housing developments.”
“Menifee has affordable housing prices.”
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If you could change two things (add, remove, or alter) about Menifee
1.a
that would improve its future, what are they? Choose two answers.

Other: More police, Better
planning, Nicer
restaurants
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In your opinion, what are the greatest challenges currently facing Menifee?
1.a
Choose three answers.
Attachment: Menifee Final Report (1466 : Menifee City-Wide

Community Survey

Other: Traffic, Homeless, High taxes
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In your opinion, what is missing in Menifee?
1.a
Choose three answers.

Other: Costco, Community
recreation (pools, etc.), Better roads,
Infrastructure updates
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Attachment: Menifee Final Report (1466 : Menifee City-Wide

Community Survey

Please rate the following Menifee attributes and characteristics
1.a
on a scale from 1-10, where 1 is “Poor” and 10 is “Excellent.”
Please choose “I don’t know” where appropriate.
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Attachment: Menifee Final Report (1466 : Menifee City-Wide

Community Survey

In your opinion or perception of the business community, please rate the following
1.a
Menifee attributes on a scale of 1-10, where 1 is “Poor” and 10 is “Excellent.”
Please choose “I don’t know” where appropriate.
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1.a
What aspect of Menifee has the most positive impression on visitors and newcomers?

Newer community
“The newness is modern and clean.”
“Recent development activities and a sense of newness.”
“Menifee is a growing city with many new businesses and shopping centers as well as new residential communities.”

Housing affordability
“Menifee has affordable, nice housing.”
“The housing value here as compared to coastal counties.”
“They’d be surprised by the prices of housing.”

Shopping options
“There are lots of local shopping options.”
“People will visit Menifee to go shopping and see family.”
“So many new stores are being built here so we do not have to travel too far for business, eating out,
shopping, etc.”
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1.a
What aspect of Menifee has the most negative impression on visitors and newcomers?

Traffic
“How the city doesn't do anything about traffic. It’s a big mess! Make more bridges.”
“Horrible road, safety, and traffic conditions.”
“Horrible traffic - trapped in our own town - because of over-housing.”

Nothing to do
“It seems there is nothing to do here but eat at chain restaurants.”
“Nothing to do here, but soon will change since we're getting a movie theater, etc.”
“There’s no jobs and nothing to do here.”

Lack of nicer restaurants
“Lack of unique business, retail & restaurants. Everything is big box. No reason to come here.”
“There are no higher-end restaurants.”
“Drive to other cities for good restaurants and markets.”
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In your opinion, what two things are most important to Menifee’s identity as a community
1.a
(without these Menifee loses its essence)? Choose two answers.
Attachment: Menifee Final Report (1466 : Menifee City-Wide
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Other: No identity, Open spaces
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If Menifee were a famous person who would it be?1.a
Why?

John Wayne

Audie Murphy

Clint Eastwood

“He stands for clean living, good health,
always the good guy, gets the job done,
reliable, his presence indicates safety,
loves the open space, and friendly to all.”

“He was a small man who achieved big
things.”

“Down to Earth and doesn’t take crap from
nobody.”
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1.a
How long have you been a resident of Menifee?
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1.aage?
Which of the following includes your
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1.ayou?
Which of the following best describes

Other: Multiracial, White and
Hispanic
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1.a
Which of the following levels matches your total household income?
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1.ayou.
Please mark the description that best identifies

Other: Resident of Sun City,
Resident of Menifee and Own
business elsewhere
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Brand Barometer
Community
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1.a
Overview

Purpose
The Community Brand Barometer measures strength of the Menifee brand according to:
●
Resident satisfaction with and advocacy for Menifee as a place to live, visit, and conduct business
●
Menifee satisfaction/advocacy relative to the nation.
Methodology & Results
Significant research* on a wide variety of customer satisfaction metrics found a single powerful question has the greatest ability
both to measure current resident satisfaction and predict future community growth. That question, “Would you recommend your
city to a friend or colleague as a place to live (or work or visit)?” is powerful because it surpasses the basic model of economic
exchange, where money is spent for products or services. People who score their community high on the Brand Barometer
actively recruit new residents, visitors, and businesses through positive word-of-mouth marketing. It is very personal. By making
a strong recommendation, they are willing to risk their own character, trustworthiness and overall reputation for no tangible
reward.
The methodology for the Brand Barometer has been carefully developed and determined to be statistically significant.
Participants in the community-wide surveys answered three questions:
●
Would you recommend living in Menifee to a friend or colleague?
●
Would you recommend visiting Menifee to a friend or colleague?
●
Would you recommend conducting business in Menifee to a friend or colleague?
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*Research conducted by Satmetrix Systems, Inc., Bain & Company and Fred Reichheld, author of “The One Number You Need to Grow,” Harvard Business Review
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(Dec. 2003).

Brand Barometer

Methodology & Results (cont.)
Responses are measured on a 10-point scale with 1 being “Not at all likely” and 10 being “Extremely likely.” Results are presented
on an individual respondent level as well as an aggregate Brand Advocacy Score. Scores are calculated with response
percentages in the following categories:
●
Promoters (9 or 10) – Loyal residents who will continue fueling your growth and promoting your brand.
●
Passives (7 or 8) – Satisfied but unenthusiastic residents who are vulnerable to other opinions and brands.
●
Detractors (1-6) – Unhappy residents who can damage your brand and impede growth through negative referrals.
Brand Advocacy Score = % Promoters – % Detractors
Menifee’s Brand Advocacy Score can then be compared to a benchmark score that has been derived for the entire nation. North
Star employs multiple survey methods through proprietary sources to determine national averages. Scores represent a stratified
random sample of the entire U.S. population and are updated on a regular basis. You can use this information to track your own
brand performance relative to national trends over time. In addition, you can repeat the Brand Barometer after a designated
period and compare the results to your own benchmark score for an on-going metric of how community attitudes change over
time and in response to specific events or activities.
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Living in Menifee
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On a scale of 1 to 10 with 1 being “not at all likely” and 10 being “extremely 1.a
likely,”
how likely would you be to recommend living in Menifee to a friend or colleague?
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Detractors

Passive

Promoters
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Response Living in
Menifee
Choice

Menifee
Totals

National
Average

National
Totals

Detractors

4.23%

Detractors

1

3.47%

2

0.83%

2.15%

3

2.15%

3.34%

4

2.81%

3.06%

5

6.94%

8.51%

6

6.12%

22.32%

7.10%

28.39%

7

12.40%

Passives

12.92%

Passives

8

23.97%

35.37%

18.04%

30.96%

9

11.07%

Promoters

13.28%

Promoters

10

30.25%

41.32%

27.38%

40.66%
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how likely would you be to recommend living in Menifee to a friend or colleague?

Community Survey
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On a scale of 1 to 10 with 1 being “not at all likely” and 10 being “extremely 1.a
likely,”
how likely would you be to recommend living in Menifee to a friend or colleague?

19.00%
Living in Menifee Promoter Score
(% of Promoters minus % of Detractors)
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Visiting Menifee
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On a scale of 1 to 10 with 1 being “not at all likely” and 10 being “extremely 1.a
likely,”
how likely would you be to recommend visiting Menifee to a friend or colleague?
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Detractors

Passive

Promoters
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Response
Choice

Visiting
Menifee

Menifee
Totals

National
AVERAGE

National
Totals
Detractors

1

3.97% Detractors

2.92%

2

2.48%

2.02%

3

5.95%

3.41%

4

4.63%

3.53%

5

13.39%

8.45%

6

10.08%

7
8
9
10

40.5%

7.41%

27.73%

11.90% Passives

11.30%

Passives

14.21%

16.39%

27.69%

14.10%

Promoters

30.37%

44.47%

26.11%

7.93% Promoters
25.45%

33.38%
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how likely would you be to recommend visiting Menifee to a friend or colleague?

Community Survey
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On a scale of 1 to 10 with 1 being “not at all likely” and 10 being “extremely 1.a
likely,”
how likely would you be to recommend visiting Menifee to a friend or colleague?

-7.12%
Visiting Menifee Promoter Score
(% of Promoters minus % of Detractors)
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Conducting Business in Menifee
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On a scale of 1 to 10 with 1 being “not at all likely” and 10 being “extremely 1.a
likely,”
how likely would you be to recommend conducting business in Menifee to a friend or colleague?
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Detractors

Passive

Promoters
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Conducting
Business in
Response
Menifee
Choice

On a scale of 1 to 10 with 1 being “not at all likely” and 10 being “extremely 1.a
likely,”
how likely would you be to recommend conducting business in Menifee to a friend or colleague?

Menifee
Totals

National
Average

National
Totals

Detractors

4.01%

Detractors

1

4.96%

2

2.64%

2.79%

3

2.98%

3.77%

4

3.64%

4.01%

5

12.07%

11.02%

6

7.44%

33.73%

9.22%

34.81%

7

13.55%

Passives

13.44%

Passives

8

17.52%

31.07%

17.18%

30.62%

9

10.08%

Promoters

12.35%

Promoters

10

25.12%

35.2%

22.20%

34.55%
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On a scale of 1 to 10 with 1 being “not at all likely” and 10 being “extremely 1.a
likely,”
how likely would you be to recommend conducting business in Menifee to a friend or colleague?

1.47%
Conducting Business in Menifee Promoter Score
(% of Promoters minus % of Detractors)
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Brand Advocacy1.a
Score
(% of Promoters- % of Detractors)
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Perception Study
Consumer and Competition
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Perception Study
Purpose
The purpose of the Perception Study is to gain an in-depth understanding of the brand perceptions of Menifee
among important target audiences. What do these constituents of the brand have to say about the area as a
place to operate a business, live, work or visit?
Methodology & Results
North Star consultants conducted perception interviews via telephone. The targeted audiences included leaders
from competitor communities, business owners, developers, tourism and economic development officials and
regional partner agencies. Questions were phrased to gather qualitative information. The following pages
contain the most insightful conversations.
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Influencer Perception Study
Assets

Challenges

Missing

Opportunities

Location

Not business friendly

Identity, reputation

Rate of growth

Dirt; available land

Growing pains

Defined vision

Housing variety

Affordable housing

Commuters out

Follow-through, certainty

Youth sports

Youthful energy

Just bedroom
community or Sun City

Prof job growth

Performing arts/venues

Reasons to visit

Dirt; available land

Gathering places

Corp HQ/office

Vision beyond
retail/office

New development, town
center

Major industry/employer

Retail variety

Growth rate
Infrastructure investment

Infrastructure ahead
of growth

Family focused

Low level political strife

Well managed

City Manager turnover

Mt. San Jacinto College
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External Perceptions

Complicated structure
Own police force

Regional Packet
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1.a
External Voices from the Research

●
●
●
●
●
●
●
●
●

“Location is well placed… far enough from Temecula for concentric circles and not cannibalizing.”
“Reputation for saying one thing and doing another.”
“New city feeling its way who knows they have to get it right and not come across as too strict and
compromise with the business community.”
“They have a lot of dirt and will be a big city… 300,000 plus.”
“Not really sure what can go in there.”
“I can’t tell you what they can do to be unique.”
“15 will grow but the 215 is where the opportunity is right now.”
“Southwest Riverside does not have an identity.”
“Menifee is cheaper than Temecula and Murrieta and is safer than Lake Elsinore.”
“Prime location if you don’t want to live close to San Diego or Los Angeles.”
“Menifee is growing rapidly. It will be one of the largest cities in the County.”
“Housing on the coast drives people inland.”

●
●
●

“Menifee is inviting.”
“Menifee is an infant with a long way to maturity.”
“Shopping centers are not going to define you.”

●
●
●
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1.a
External Voices from the Research

●
●
●
●
●
●

“Be bold and think about not five to ten years but what it should be in 50 years and get busy.”
“One of the fastest growing cities in California.”
“My Orange County neighbors say ‘where the hell is this?’”
“It has a good reputation, just doesn’t have all the fundamentals. Employment is the missing piece of the puzzle.”
“Has many more times the space; there is less room for growth in other places.”
“Good value, under-retailed at that point. They were building in the recession, which was unheard of. Now I think it
is going to slow down. Supply will be greater than demand.”
“Employment is a big indicator. Some retailers won’t go there just because there is not enough.”
“Other places are running out of land compared to Menifee.”
“It’s like Temecula 20 years ago.”
“There’s a lack of sophistication to how they lead and operate, which is hard for investors.”
“It is a suburb - just retail and houses. As the youngest community in the area it is the newest and most modern.”
“The city is understaffed; they outsource to subcontractors which makes things long. It is a slow process.”

●

“Menifee could be the gorilla in the region if it focuses on business.”

●
●
●
●
●
●
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Consumer Awareness & Perception Study
Consumer
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1.a
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1.a
Overview

Purpose
The purpose of this study is to gain insight into consumer awareness, visitation and perceptions of Menifee. The survey measures:
●
Overall top-of-mind perceptions of Menifee and immediate competitors
●
Consumer visitation trends (frequency and nature of visitation)
●
Consumer visitation drivers (business, leisure, friends, and family)
●
Strengths and weaknesses of Menifee with identified community attributes
●
Measurements of Menifee quality of life indicators
●
Measurement of Menifee strengths and weaknesses as a place to do business

Attachment: Menifee Final Report (1466 : Menifee City-Wide

CAP Study

Methodology & Results
An internet study was conducted among respondents in Southwest and Northwest Riverside County as well as North San Diego County,
California.
A total of 210 surveys were collected allowing for a margin of error +/- 6.93 at the 95% confidence level. 1,064 respondents were
terminated from the survey, resulting in a termination rate of 84%. Because the point of this study is to gain outside perspective, one of
the terminating factors was being a resident of Menifee. Other factors included lack of familiarity with Menifee and age (under 18).
See Appendix C in the Google Drive Folder for the complete CAP Study results.

As part of this study, we examined the responses for several questions relative to the particular responses to other questions. This
process -- called cross-tabulation -- is a type of analysis that looks at the variability of a characteristic between two or more groups. In
other words, it compares opinions, behaviors, perceptions, etc. between different types of people (respondents). Cross tabulating data
reveals much more detailed information than simply presenting the means, or averages, of an aggregated set of data. We have shared
the most compelling cross-tabulations in the following pages. We present the question and responses in aggregate form followed by
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the detailed cross-tabulations.

CAP Study: 1274 people contacted and 1041 terminated from survey
based on familiarity. 12 residents terminated and 11 terminations under 18.

31.4%
7.6%

65.2%
60.0%

32.4%
42.4%

7.6%

50.0%
50.0%

46.2%

53.8%

43.3%
21.9%

35.7%

42.4%

48.1%

51.9%
5.2%

21.9%

72.9%

38.1%

57.6%

8.71%
8.71%
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How familiar are you with Menifee?

8.07%
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7.6%

65.2%
60.0%

32.4%
42.4%

7.6%

50.0%
50.0%

46.2%

53.8%

43.3%
21.9%

42.4%
51.9%

5.2%

21.9%

35.7%
48.1%
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How familiar are you with the following communities?
1.a
(Note: those not at all familiar with Menifee were terminated)

CAP Study
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Demographics / General
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1.a
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1.aage?
Which of the following includes your
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CAP Study
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1.a
Which of the following levels matches your total household income?
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1.ayou?
Which of the following best describes
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CAP Study
1.a
What is your gender?
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1.a
Are you or have you ever been a member of the United States Armed Forces?
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When you first think of the following communities, what comes to1.a
mind?

Menifee
Hemet
Lake Elsinore
●
Just a nice area in
●
Desert / hot
●
The lake
general
●
Nothing there
●
Fun place to be
●
Nothing there
●
Generally nice
●
Baseball
●
Growing / up and coming
●
Community for the elderly ●
Water sports and activities
●
Small
●
Far
●
Beautiful
●
Shopping
Moreno Valley
●
High crime / unsafe
●
Shopping
●
Nice area
●
Nothing at all
●
The Valley

Murrieta
●
Just a nice place
●
Nothing comes to mind
●
Hot
●
Beautiful
●
Shopping

Riverside
●
Big / a city
●
Cool town
●
UC - Riverside
●
Mission Inn
●
Home

Temecula
Wildomar
●
Wine
●
Nothing / unknown
●
Great place to visit / live
●
Rural
●
Kind people
●
Outdoors
●
Beautiful
●
Small
●
Shopping
●
Pretty

Perris
●
●
●
●
●

Lake Perris
Nice area
Nothing there
Poor
Small
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Please select the location of your community as indicated by the below1.amap.

Attachment: Menifee Final Report (1466 : Menifee City-Wide

CAP Study
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Please mark which community you 1.a
live in.
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CAP Study
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Please mark which community you 1.a
live in.
Visitor vs. Non-Visitor
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CAP Study
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Perceptions
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1.a
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Other than your hometown, in which of the following communities would you most1.a
like to
live? Choose two answers.
Attachment: Menifee Final Report (1466 : Menifee City-Wide

CAP Study
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Other than your hometown, in which of the following communities would you most like to
1.alive?
Choose two answers. Visitor vs. Non-Visitor
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Other than your hometown, in which of the following communities would you most like to
1.alive?
Choose two answers. Market
Attachment: Menifee Final Report (1466 : Menifee City-Wide

CAP Study
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1.a
What is the main reason you would visit each of these communities?

Menifee
●
None / I wouldn’t
●
Shopping
●
Visit friends or family
●
Passing through
●
Mt. San Jacinto College

Hemet
●
None / I wouldn’t
●
Visit friends or family
●
Shopping
●
Nearby mountains
●
Work

Lake Elsinore
●
Visit the lake
●
Family / friends
●
Shopping
●
Baseball
●
Outdoor recreation

Moreno Valley
●
None / I wouldn’t
●
Visit friends or family
●
Shopping
●
Work
●
Passing through

Murrieta
Perris
●
Shopping
●
●
None / I wouldn’t
●
●
Visit friends or family
●
●
Restaurants / unique food ●
●
It’s a cool place
●

Riverside
●
This is home
●
Visit family
●
Shopping
●
Mission Inn
●
University-inspired
attractions

Temecula
Wildomar
●
Wine tasting
●
None / I wouldn’t
●
Shopping
●
Passing through
●
Family / friends activities ●
Family / friends
●
None / I wouldn’t
●
Shopping
●
Casino
●
Attractive scenery

Lake Perris
Hiking / camping
None / I wouldn’t visit
Shopping
Family / friends
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Which community do you most associate with a rural aesthetic?
1.a
Choose two answers.
Attachment: Menifee Final Report (1466 : Menifee City-Wide
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Which community do you most associate with a rural aesthetic?
1.a
Choose two answers. Visitor vs. Non-Visitor
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CAP Study
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Which community do you most associate with a rural aesthetic?
1.a
Choose two answers. Markets
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CAP Study
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Which community do you most associate with residential developments around 1.a
lakes?
Choose two answers.
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CAP Study
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Which community do you most associate with residential developments around 1.a
lakes?
Choose two answers. Visitor vs. Non-Visitor
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CAP Study
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Which community do you most associate with residential developments around 1.a
lakes?
Choose two answers. Markets
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Which community do you consider the best place to raise1.akids?
Choose two answers.
Attachment: Menifee Final Report (1466 : Menifee City-Wide
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Which community do you consider the best place to raise1.akids?
Choose two answers. Visitor vs. Non-Visitor
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Which community do you consider the best place to raise1.akids?
Choose two answers. Markets
Attachment: Menifee Final Report (1466 : Menifee City-Wide

CAP Study

Packet Pg. 123117

Which community do you consider the best place to raise1.akids?
Choose two answers. Gender
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Which community do you consider the best place to raise1.akids?
Choose two answers. Military
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Do you prefer to live in a community that is newer and modern
1.a
or one with rich history and a variety of housing?
Attachment: Menifee Final Report (1466 : Menifee City-Wide
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CAP Study

Do you prefer to live in a community that is newer and modern or
1.a
one with rich history and a variety of housing?
Markets
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Attachment: Menifee Final Report (1466 : Menifee City-Wide

CAP Study

Do you prefer to live in a community that is newer and modern or
1.a
one with rich history and a variety of housing?
Age
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Attachment: Menifee Final Report (1466 : Menifee City-Wide

CAP Study

Do you prefer to live in a community that is newer and modern or
1.a
one with rich history and a variety of housing?
Gender
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From your perspective, do you think the following communities
1.a are
improving, declining, or staying the same?

CAP Study

52.4%
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What phrase or adjective best describes Menifee?
1.a
Choose two answers.

Other: None, Crime
Infested, Not sure
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CAP Study
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What Menifee thinks OUTSIDERS say vs. What OUTSIDERS actually say
Site Visit

Stakeholders

Residents

OUTSIDERS

Where is it?

Where is it?

Where is it?

Where is it?

Up and coming

No reputation

North of Temecula

Great potential, growing

Sun City retirees

Don’t know

Growing

Up & coming, improving

Hot desert town

North of Temecula

Congested

Small town feel & safe

Just rooftops

Growing

Boring, nothing to do

Boring, nothing to do

Congested

Hot desert town

Hot desert town

Sun City retirees

On way to Vegas

Sun City retirees

Hot desert town

Growing

Up and coming

North of Temecula

Rural

Family focused

Boring, nothing to do

Just rooftops

Attachment: Menifee Final Report (1466 : Menifee City-Wide

1.a
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What phrase or adjective best describes Menifee? Choose two answers.
1.a
Visitor vs. Non-Visitor

Other: None, Crime
Infested, Not sure
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CAP Study
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What phrase or adjective best describes Menifee? Choose two answers.
1.a
Markets

Other:
None, Crime
Infested, Not sure
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CAP Study
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What phrase or adjective best describes Menifee? Choose two answers.
1.a
Gender

Other: None, Crime
Infested, Not sure
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1.a
What differentiates Menifee from other Riverside County communities?

More of a small town, rural setting
“Menifee is still a rural community.”
“Riverside County is full of fast-paced people and traffic, rude people, and everyone is all for themselves. In Menifee it’s a
small town, safe, and people look out for each other.”

Safer
“It is a well-developed middle class community with nice schools and lower crime rates.”
“It’s a quiet and safe place.”

Growing community with opportunity for more
“It seems to have the most wide open land spaces still available.”
“Menifee has many senior developments, is building new shopping centers, and is fixing traffic problems.”
“It has something more to offer.”
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1.a
Have you ever visited or been to Menifee?
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Visitors
Attachment: Menifee Final Report (1466 : Menifee City-Wide

1.a
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How many times have you visited Menifee in the last 31.ayears?
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CAP Study
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How many times have you visited Menifee in the last 3 1.a
years?
Markets
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What was the primary purpose or main reason you visited Menifee
1.a
on your most recent visit?

Final Destination:
●
Temecula
●
San Diego
●
Moreno Valley
Which Restaurant:
●
General fast food
●
Texas Roadhouse
●
Red Robin
Sporting event
●
Soccer
Outdoor recreation
●
Golf

Other: Driving through, 20 years ago and I
can’t remember, Eye appointment, Look at
homes, Work
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What was the primary purpose or main reason you visited Menifee on your most recent1.avisit?
Markets

Final Destination:
●
Temecula
●
San Diego
●
Moreno Valley
Which Restaurant:
●
General fast food
●
Texas Roadhouse
●
Red Robin
Sporting event
●
Soccer
Outdoor recreation
●
Golf

Other: Driving through, 20 years ago and
I can’t remember, Eye appointment, Look
at homes, Work

Attachment: Menifee Final Report (1466 : Menifee City-Wide
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While you were visiting Menifee, what else did you do on your most recent
1.atrip?
Choose all that apply.
Attachment: Menifee Final Report (1466 : Menifee City-Wide

CAP Study

Other: Passing through, Worked there,
Doctor’s visit, Birthday, Golf,
Shopping, Interview, Stopped for
coffee
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While you were visiting Menifee, what else did you do on your most recent
trip?
1.a
Choose all that apply. Markets

Other: Passing through, Worked there,
Doctor’s visit, Birthday, Golf, Shopping,
Interview, Stopped for coffee
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1.a
What was your perception of Menifee before you visited?

No opinion
“Nothing special… just a place for people to live”
“I thought it was a ghost town, but actually it is constantly growing and is very nice.”

Slow, quiet small town
“Small and quaint.”
“Nice little community.”
“Before I visited it looked like a peaceful area to live if you like calm and quiet dwellings.”

Built for families
“Just houses; no shopping areas.”
“Desert town built for families.”

Attachment: Menifee Final Report (1466 : Menifee City-Wide

CAP Study
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Did your perception of Menifee change once
you visited?

1.a
Perceptions

Did your perception change in a positive or
negative way?

Attachment: Menifee Final Report (1466 : Menifee City-Wide
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1.a
What changed your perception?

Growth in Menifee
“I was amazed at all the new construction and fun things they now have there.”
“All the new shops and restaurants.”
“The amount of new development and shopping, all central to the community college.”

The amount of continued growth potential
“Now I can see that Menifee is a place with great potential for business.”
“It is a town growing rapidly.”

Vibe in a small town
“The city was very quiet and peaceful. Everyone seemed polite and friendly.”
“It was clean, had plenty of shopping opportunities, and seemed to have great ambiance.”
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Based on your past experiences visiting Menifee, how would you rate the following attributes
1.a
regarding Menifee using a scale of 1 to 10, with 1 indicating "poor" and 10 indicating "excellent?"
Attachment: Menifee Final Report (1466 : Menifee City-Wide
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Attachment: Menifee Final Report (1466 : Menifee City-Wide

CAP Study

Based on your past experiences visiting Menifee, how would you rate the following attributes
1.a
regarding Menifee using a scale of 1 to 10, with 1 indicating "poor" and 10 indicating "excellent?"
Visitor vs. Non-Visitor
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CAP Study
In your opinion, what aspect of the
Menifee community leaves the greatest
positive impression on visitors and
newcomers?
●
●
●
●
●
●

Shopping
New development
Cleanliness of the town
Friendliness of the people
Quiet, relaxed atmosphere
Safety

In your opinion, what aspect of the
Menifee community leaves the greatest
negative impression on visitors and
newcomers?
●
●
●
●
●

No real negative aspects
Traffic and congestion
Not enough to do
Too far
Largely an older community
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1.a
Impressions
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1.a CA?
How likely would you be to take another trip to Menifee,
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CAP Study
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On a scale of 1-10, with 1 being the “worst possible experience” and 10 being the1.a
“best
possible,” how would you rate the experience of your most recent visit to Menifee, CA?
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1.a
What would attract more visitors to Menifee?

Other: I don’t know, add more lanes
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What would attract more visitors to Menifee?
1.a
Markets

Other: I don’t know, add more lanes
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What would attract more visitors to Menifee?
1.a
Gender

Other:
I don’t know, add more lanes
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Non-Visitors
Attachment: Menifee Final Report (1466 : Menifee City-Wide

1.a
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Why have you NOT visited Menifee?
1.a
Choose one answer.
Attachment: Menifee Final Report (1466 : Menifee City-Wide

CAP Study

Other: No
transportation
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CAP Study

Other:
No transportation
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Why have you NOT visited Menifee?
1.a
Choose one answer.
Markets
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1.a
How likely are you to visit Menifee in the future?
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What would make you more likely to travel to Menifee?
1.a
Choose all that apply.
Attachment: Menifee Final Report (1466 : Menifee City-Wide
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Other: Nothing, rental
market
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You mentioned you have not visited Menifee before. Based only on your perceptions of Menifee,
1.a
how would you rate the following descriptions on a scale of 1 to 10, with 1 being "does not describe
Menifee at all" and 10 being "is an exact description of Menifee?"
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You mentioned you have not visited Menifee before, based only on your perceptions of Menifee, how
1.a
would you rate the following descriptions on a scale of 1 to 10, with 1 being "does not describe Menifee
at all" and 10 being "is an exact description of Menifee?" Markets
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Final Questions
(All Respondents)

Attachment: Menifee Final Report (1466 : Menifee City-Wide

1.a
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In your opinion, what is missing in Menifee?
1.a
Choose two answers.

Other: jobs, security,
nothing, accessibility, I
don’t know, anti-drug
work, hospitals
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In your opinion, what is missing in Menifee? Choose two answers.
1.a
Visitor vs. Non-Visitor
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Of the options below, which is the most important to the identity and reputation of Menifee?
1.a
Choose two answers.

Other:
Unknown, I don’t know
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Of the options below, which is the most important to the identity and reputation of Menifee?
1.a
Choose two answers. Visitor vs. Non-Visitor
Attachment: Menifee Final Report (1466 : Menifee City-Wide

CAP Study

Other: Unknown, I don’t know
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Of the options below, which is the most important to the identity and reputation of Menifee?
1.a
Choose two answers.
Attachment: Menifee Final Report (1466 : Menifee City-Wide
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Other: Unknown, I don’t know
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In your opinion, how can Menifee increase awareness
and
1.a
stand out among neighboring communities?

Add events and attractions
“Offer more attractions that will entice travelers (fairs, music festivals, carnivals, holiday events, etc.).”
“Have something unique they can tell the rest of South California about, an anchor or hook, something that stands out
and they have pride in.”
“I think Menifee is already pretty well received in the area. It could use more entertainment to draw people in.”

Advertising and promotion
“Advertise the new shopping centers that just opened to the neighboring communities - give them a reason to go out
there.”
“Marketing materials focused on one-of-a-kinds in Menifee.”

Traffic improvements
“Do something about the gridlock.”
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What motivated you the most to choose the city in which you NOW
live?
1.a
Choose up to two answers.

Other:
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My job, Have always lived there, Rent
cost, Work, A place to stay, Church
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Competitive Analysis
Attachment: Menifee Final Report (1466 : Menifee City-Wide

1.a
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Competitive Positioning Review
Purpose
The purpose of the competitive analysis is to better understand the market position and marketing
executions of Menifee’s competition.
Methodology & Results
North Star reviewed communication materials from each of the following competitor cities to compile a
short synopsis of their attributes. The materials reviewed include but are not limited to the city website,
the CVB website, the Chamber website, the economic development website, the downtown website,
major area attraction websites, as well as other communication materials such as brochures and visitors
guides.
•
•
•
•
•

Temecula, CA
Murrieta, CA
Lake Elsinore, CA
Riverside, CA
Moreno Valley, CA
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1.a
Overview
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Competitive Analysis
Competitor1.a
Logos
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Competitive Analysis
Murrieta

Lake Elsinore
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Temecula

1.a
Competitor Websites
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Riverside

1.a
Competitor Websites

Moreno Valley
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Competitive Analysis
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Competitive Analysis
Competitor1.a
Logos
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Economic Development
Coalition

1.a
Competitor Websites

Visit Temecula Valley
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Competitive Analysis
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Top Business Prospects
Attachment: Menifee Final Report (1466 : Menifee City-Wide

1.a
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Top Business Prospects

Purpose
The Top Business Prospects list aims to uncover businesses and organizations that are most similar to the various industries
present in Menifee. This list of entities can be used to assist economic development professionals and city leadership to actively
recruit these or similar companies to Menifee.
Methodology & Results
Using data gathered by the Environmental Systems Research Institute, Inc. (ESRI), North Star gathered a list of the top North
American Industry Classification System (NAICS) codes that are present in Menifee‘s economic landscape. North Star combines
top NAICS codes and the City‘s workforce characteristics (using Resident Tapestry data, as explained in the following pages) to
define a list of top prospects that best match Menifee‘s workforce strengths. North Star examined a radius around Menifee is
identified to build a prospect list.
The Top Business Prospects list is meant to serve as an example of the types of businesses and organizations that best fit
Menifee‘s economic strengths. This list can most effectively be used by identifying the types of companies included and
targeting similar organizations through economic development efforts.
See Appendix D in your Google Drive Folder for the complete Top Business Prospect list. A sample of that list is located on the
following page.
Note: This section of the research was completed at the conclusion of the entire project. It is important to conduct this near the
completion date so contact information for the Top Business Prospects is current and as up-to-date as possible.
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Top Business Prospects
Stason Pharmaceuticals, Inc.
Electro Trade LLC
Blushington
Dacor
Prime Wire & Cable, Inc.
GOLD CRAFT JEWELRY CORP.
Zecoat Corporation
Best Overnite Express, Inc.
Ascent Aerospace, LLC
Leader Mutual Freight System Inc.
Estelusti Freedmen, Inc.
Special Dispatch of California, Inc.
INTERNATIONAL RUBBER PRODUCTS, INC.
Dependable Highway Express, Inc.
Bachem Americas, Inc.
Trojan Battery Company, LLC
Dayva International, Inc.
PSM Industries, Inc.
Progressive Transportation Services, Inc.
CALIFORNIA FLEX CORPORATION
Enhanced Vision Systems, Inc.
Reuland Electric Co.
Wyatt Technology Corporation

●
●
●
●
●
●
●
●
●
●
●
●
●
●
●
●
●
●
●
●
●
●
●

California Commercial Asphalt Corporation
Physical Distribution Service, Inc.
Grifols Biologicals Inc.
Jodi Kristopher, LLC
Great Pacific Equipment, Inc.
Clickscanshare, Inc.
Liberty Home Products Inc.
Gtran, Inc.
Airsoft Zone Corporation
S.R. Bray LLC
Kirkhill Aircraft Parts Co.
Altaviz, LLC
Fusion Sign & Design, Inc.
LMD Integrated Logistics Services, Inc.
Osterkamp Trucking, Inc.
Approved Forwarders, Inc.
Meathead Movers, Inc.
4 Over, LLC
METAL ART OF CALIFORNIA, INC.
Axent Corporation Limited
Eze Trucking, LLC
Hire A Helper LLC
Sterling Transportation, Inc.
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1.a
Resident Tapestry

To create the Top Business Prospects list, North Star used Tapestry, a geodemographic segmentation system that integrates
consumer traits with residential characteristics.
A Tapestry “Who” Report was generated based on residents of Menifee’s geographic footprint. The Who Report includes two
types of profiles: Lifemode Groups and Segments.
LifeMode Groups:
●
There are 14 summary groups based on lifestyle and lifestage.
●
Members of each group share an experience (being born in the same time period, facing the same lifestage, having a
certain level of affluence, etc.).
Community Tapestry Segments:
●
There are 67 segments based on sociographic and demographic composition.
●
Tapestry segments consider income, occupation, educational attainment, ethnic origin, household composition,
marital/living arrangements, patterns of migration, mobility and communication, and lifestyle/media patterns.
●
This is the most distinct level of segmentation.
A summary of Menifee’s top lifemode groups and segments can be found below. See Appendix E in the Google Drive Folder for
complete detail of Menifee’s top segments. For more information on Tapestry methodology, visit
https://doc.arcgis.com/en/esri-demographics/data/tapestry-segmentation.htm.
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Affluence Range
$$$
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Top Business Prospects
●

Established diversity—young, Hispanic homeowners with families

●

Multilingual and multigenerational households feature children that
represent second-, third- or fourth-generation Hispanic families

●

Neighborhoods feature single-family, owner-occupied homes built at
city's edge, primarily built after 1980

●

Hard-working and optimistic, most residents aged 25 years or older
have a high school diploma or some college education

●

Shopping and leisure also focus on their children—baby and children's
products from shoes to toys and games and trips to theme parks,
water parks or the zoo

●

Residents favor Hispanic programs on radio or television; children
enjoy playing video games on personal computers, handheld or
console devices

●

Many households have dogs for domestic pets
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Top Business Prospects
●

Senior lifestyles reveal the effects of saving for retirement

●

Households are commonly married empty nesters or singles living
alone; homes are single-family (including seasonal getaways),
retirement communities, or high-rise apartments

●

More affluent seniors travel and relocate to warmer climates; less
affluent, settled seniors are still working toward retirement

●

Cell phones are popular, but so are landlines

●

Many still prefer print to digital media: Avid readers of newspapers, to
stay current

●

Subscribe to cable television to watch channels like Fox News, CNN,
and The Weather Channel

●

Residents prefer vitamins to increase their mileage and a regular
exercise regimen
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Top Business Prospects
●

Successful young families in their first homes

●

Non-diverse, prosperous married-couple families, residing in suburban or
semi-rural areas with a low vacancy rate (second lowest)

●

Two workers in the family, contributing to the second highest labor force
participation rate, as well as low unemployment

●

Homeowners (80%) with mortgages (second highest %), living in newer
single-family homes, with median home value slightly higher than the U.S.

●

Do-it-yourselfers, who work on home improvement projects, as well as their
lawns and gardens

●

Sports enthusiasts, typically owning newer sedans or SUVs, dogs, and
savings accounts/plans, comfortable with the latest technology

●

Eat out frequently at fast food or family restaurants to accommodate their
busy lifestyle

●

Especially enjoy bowling, swimming, playing golf, playing video games,
watching movies rented via Redbox, and taking trips to a zoo or theme park
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●

Median Age: 30.7

●

Median Household Income: $64,000

●

Up and Coming Families is a market in
transition—residents are younger and more mobile and
ethnically diverse than the previous generation.

●

Their homes are new; their families are young. And this is
one of the fastest-growing markets in the country.

●

Careful shoppers, aware of prices, willing to shop around
for the best deals and open to influence by others’
opinions

●

Young families still feathering the nest and establishing
their style.

1.a
Segment: Up and Coming Families (28.9%)
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●

Median Age: 71.8

●

Median Household Income: $35,000

●

The Elders residents favor communities designed for
senior or assisted living, primarily in warmer climates
with seasonal populations.

●

These consumers have definite opinions about their
spending, focusing on price, but not at the expense
of quality. They prefer to use coupons and buy
American and environmentally safe products.

●

They are connected via modems on older PCs or
notebooks. However, banking is commonly done in
person; shopping is by phone or in person

●

These seniors are informed, independent, and involved.

1.a
Segment: The Elders (23.2%)

Attachment: Menifee Final Report (1466 : Menifee City-Wide

Top Business Prospects

Packet Pg. 188182

●

Median Age: 52.0

●

Median Household Income: $35,000

●

Enjoy hardcover books, book clubs, crossword
puzzles, and Sudoku.
Contribute to political organizations and other
groups.
Entertainment preferences: bingo, opera, and the
theater.
Watch QVC, Golf Channel, CNN, and sports on TV.
Like to travel—including visits to foreign countries.
Shop at large department stores for convenience.

●
●
●
●
●

Segment: Retirement Communities 1.a
(8.7%)
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●

Median Age: 37.0

●

Median Household Income: $67,000

●

Enjoy working on home improvement projects and
watching DIY networks.

●

Make frequent trips to warehouse/club and home
improvement stores in their minivan or SUV.

●

Own a giant screen TV with fiber-optic connection and
premium cable; rent DVDs from Redbox or Netflix.

●

Very comfortable with new technology; embrace the
convenience of completing tasks on a mobile device.

●

Enjoy dining at Chili’s, Chick-fil A, and Panera Bread.

●

Frequently buy children’s clothes and toys.

Segment: Home Improvement 1.a
(5.6%)
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●

Median Age: 33.6

●

Median Household Income: $105,000

●

This is the new growth market, with a profile similar to
the original: young professionals with families that have
opted to trade up to the newest housing in the suburbs.

●

They are well connected: own the latest devices and
understand how to use them efficiently; biggest
complaints—too many devices and too many intrusions
on personal time

●

Leisure includes a range of activities from sports (hiking,
bicycling, swimming, golf) to visits to theme parks or
water parks.

●

Financial planning is well under way for these
professionals.

Segment: Boomburbs 1.a
(5.4%)
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Strategy
During this phase of the process, the body of quantitative and qualitative data uncovered in the research phase
is analyzed to identify key themes and trends. From this, a set of insights comprising the emotional sparks of
the Menifee story are crafted. These insights lead to Menifee’s unique strategic brand platform.
Menifee’s strategic brand platform, or DNA as North Star calls it, is the single most important and vital outcome
of this branding process. Like an individual’s DNA, it is code for what makes the community special at its core.
As such, it must be distinct, ownable and authentic. It must differentiate Menifee locally, regionally and even
nationally and increase awareness and regard within the community and beyond. This differentiation must
remain in keeping with the personality perceived by stakeholders, residents and visitors.

Menifee’s strategic DNA should become the cornerstone for not only the remainder of this branding process, but
for all creativity, action, policy and passion moving forward. Imagine the cumulative potential for your
community if all major decisions were made within the context of what makes Menifee truly different and
special.
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Where are you 1.a
going?

So where does all of this research lead us? One thing to remember in a process like this is that we cannot tell
you to be something you’re not. We won’t do it even if that is your secret hope. Your brand will be based on
what is true and authentic. So that is why we study your history and culture but maintain an eye on the future
and your aspiration. What about your history and culture differentiates you and is relevant and meaningful today
for your interests and goals? But there is also an aspirational quality to any brand as you look forward to
Menifee’s future. That has been incorporated into this strategic DNA as well.
It is important to remember our goal here. Positioning helps us market. The job of the brand is to articulate and
demonstrate why Menifee is a preferred location.
Repetition, Repetition, Repetition. This is not just a rule of effective communication. We know we are onto
something when we start hearing similar thoughts and ideas about your community.
While research revealed an enviable lists of advantages that will guide the strategic DNA statement, a major
challenge is that many outsiders do not know where it is much less what it has to offer. Even those that are
somewhat aware refer to it as its varied parts before recent incorporation: Sun City, Romoland, Quail Valley, and
Menifee. Even locals default to these sub-sections when referring to the area.
You may ask: How does this all come together with a variety of responses? What is our reputation? What
makes us distinct? And how does that make us stand out?
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Strategy
Are we just Sun City retirees and new rooftop farms as the repetitive research may suggest?
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Strategy

Let’s use some quotes from the research to highlight your advantages and opportunities. It’s important again to
realize that your brand is not built on anything negative. But we cannot pursue this effort in a vacuum so that is
why you see some negativity in the research. Those are the perceptions gathered and they can inform decisions
you make even beyond branding. This research guides us to your distinctions but it also reveals the concerns
and priorities that your residents and others have about Menifee.
“Yes. We are Sun City. But we also have a median age of 37 including Sun City.
Do the math. We are young and modern but loaded with experience.”
Site Visit Conversation
“They’re growing younger.”
Perception Study
Interestingly, Menifee has a rich history although having only recently incorporated. Menifee is a new
community that has been around along time. And one of the state’s fastest growing cities.
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Strategy
A few more quotes from the research that highlight your advantages and opportunities:
“Menifee could be the gorilla in the region if it focuses on business.”
Perception Study

“They are going to have to have job growth beyond services. But economic development often is a race for talent. Guess
what? The talent already sleeps there.”
Perception Study
“Much of what we do is not glamorous. But without smart infrastructure, none of our hopes will be realized.”
Site Visit Conversation
“They have had some good teachers, including us. Their neighbors have sometimes misstepped. The smart money is on
good eyes and ears.”
Perception Study
“Families just love it. I wish I had grown up in a place like this. Close but not too close. Big but too big. Old and young.”
Site Visit Conversation
“Just an hour. This is how we can afford to enjoy Southern California.”
Site Visit Conversation
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Platform Statement

Target Audience:

For growing families seeking the best in Southern California living,

Frame of Reference:

Menifee, an energetic, smart community on the burgeoning 215 Corridor,

Point-of-Difference:

is southwest Riverside County’s newest city

Benefit:

where deep-rooted history and wisdom cultivate opportunities for the future.
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Target Audience:

1.a
Strategic Platform

For growing families seeking the best in Southern California living

The advantages and amenities of a Southern California lifestyle are near: beach, ski, desert.
Menifee is more affordable and safe than many places in Southern California (priorities for
families). Menifee offers an ease and comfort many places cannot, a prized small town
sense of community.
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Frame of Reference:

1.a
Strategic Platform

Menifee, an energetic, smart community on the burgeoning 215 Corridor,

Menifee is centrally located in Southern California on the 215 (a corridor of growth) and near the 15.
Southwest Riverside County is garnering attention as a safer, higher earning, more educated region.
As a new city there is a youthful energy that attracts growth, interest, and opportunity. Menifee’s
median age has dropped to the California median. That youthful energy is evident regardless of age.
Menifee is praised for its pragmatic study of best practices with incorporation and growth.
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DNA Definition

is southwest Riverside County’s newest city

Menifee incorporated in 2008. As a safe place with great schools, parks, & affordable
housing, it is a magnet for families with room to grow. Menifee leads the region in
homeownership. With families come many talented, skilled, and educated people for a
marketable talent pool and consumer market. So that new energy is informed by the
experience and expertise of those more senior for a measured path to success and smart
growth.
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DNA Definition

where deep-rooted history and wisdom cultivate opportunities for the future.

Although a new community, it has a rich desert history with mining, rancheros, Sun
City, farming and more. Being in Menifee is a great decision for personal, commercial,
and professional goals. Entrepreneurs, families, and seniors can all enjoy the rewards
of pragmatic and forward-thinking decisions. Inherent in smart growth and newly
incorporated are distinct opportunities for growth.
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Platform Statement

Target Audience:

For growing families seeking the best in Southern California living,

Frame of Reference:

Menifee, an energetic, smart community on the burgeoning 215 corridor,

Point-of-Difference:

is southwest Riverside County’s newest city

Benefit:

where deep-rooted history and wisdom cultivate opportunities for the future.
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Creativity
Brand Identity
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Creativity

You are about to see a range of creative expressions that will help bring Menifee’s brand to life. This Brand Identity Guide
should serve as a blueprint for the creative rendering of your new brand. With the exception of the logo, files do not
represent camera-ready art. Many communities choose to work with local talent for the actual refinement and
production of creative communication pieces. This allows for true customization and brings local perspectives to the
work.
A Creative Committee, identified by brand drivers in Menifee, was charged with evaluating and selecting the foundational
tools in the Brand Identity Guide. All creative decisions were made using the city’s strategic brand platform as a guide.
Those tools include:
●
●
●
●

Strapline and narrative
Logo and color palette
Graphic Standards Guide
Creative expressions of the brand (in the form of a full page ad)

Every creative element in this Brand Identity Guide represents North Star’s best suggestions for how to put your new
brand to work creatively. Elements included in the Creativity section influence, guide and inform the tactic-driven Action
Plan that follows in the next section.
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Note: All final logos for Menifee are included in the Google Drive folder in both JPEG and Vector/EPS format. We
encourage you to share this folder with city departments, branding partners, organizations, vendors or other outlets
requesting a copy of the logo. All files for the creative deliverables contained in this section are also included in your
Google Drive folder.
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Creativity
The Creative Committee evaluated several straplines and selected New. Better. Best. to start telling the Menifee story and
reflect the distinctions and advantages in the strategic brand platform.

Menifee...New. Better. Best.
●

Starts with your distinction as the newest SW Riverside city and connotes youthful energy.

●

The line pays off your legacy of learning from others to create the best community from infrastructure to gathering
places to aesthetics.

●

Serves as an invitation to families and professionals who want what is best for their families and employees.
Encouraging them to enjoy the best and also achieve the best.

●

Best is a strong statement that requires Menifee to live into this (which is quite a claim to live up to) and be devoted to
the best practices and best decisions on behalf of residents and business owners. But it can help attract and engage
the best. It positions Menifee as a location for achievement.

North Star highly recommends that Menifee pursue trademark protection of the straplines along with the new logos. By
trademarking the logo and line together, this will ensure that the identity is protected from usage by other communities or
conflicting parties. North Star’s trademark search is documented in Appendix F in your Google Drive.
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Creativity
This logo is an abstracted M created in the fashion of a geometric ribbon. The foreground is made with 3 strokes to reference
the New. Better. Best. strapline. Depth is created in the icon through the shading of the M ribbon. Ribbons serve many purposes
from representing excellence to providing awareness to making announcements, so viewers will easily be able to connect the
logo to the strategy and strapline of New. Better. Best. The geometric shapes and bars along with shading produces a vibrant
pattern to be used through implementation efforts and creative applications. The sans-serif typeface gives the logo modern,
clean feel and the bold, all-caps nature of the city name sets and emphasizes the strength and stability of the city. The overall
look is forward-thinking and youthful, making it emblematic of the Menifee community.
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1.a
Logo Variations and Patterns
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1.a
Color Palette

The Creative Committee selected a vibrant, youthful color palette that also reflects the beautiful natural environment. The palette
is energetic yet comfortable. It is fresh and modern and will help attract interest to Menifee and its implementation efforts.
Details about color usage across multiple delivery techniques are included in the Graphic Standards Guide.
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1.a
Brand Narrative

A Brand Narrative was developed using artistic language to set the emotional tone for the brand. Its purpose is to help
visitors, stakeholders, merchants, attractions and organizations connect the emotional story of the brand to their own
situations. Each partner organization or or attraction should develop its own brand narrative leveraging the assets and
language here for the community.
The Brand Narrative is critical to successful integration of the brand for a number of reasons:
●
It can serve as a guide for users working to integrate brand tone and language into their own marketing and
communications.
●
It helps maintain consistency of tone and message amongst all users, thus preserving the integrity of the brand.
●
It provides language users can replicate verbatim in their own communications when applicable.
Because of the inherent value in brand narratives, North Star recommends wide distribution of the copy, typically in tandem
with the logo. Many of our clients use the strategic brand platform and the brand narrative together as a touch point for
each new project or policy they initiate. In other words, “Does this idea support and further what makes us special?”
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1.a
Brand Narrative

Menifee isn’t just the newest city in Southwest Riverside County. It also owns another intriguing distinction: As it begins to
mature, it simultaneously grows younger every year. Not many other places can claim that.
The average age of people in Menifee is getting younger because people with young families keep moving here. They have
discovered what more and more are finding out: Menifee is a best-bet place to live.
They’ve found that Menifee is a wonderful place to raise children. They’ve seen they can buy more home for their money here.
They know that Menifee’s location on the I-215 corridor conveniently puts them no more than an hour’s drive from anywhere in
Southern California they want to be.
Beyond all that, what people find especially compelling is that Menifee feels new and fresh. It’s more than a good place to be;
it’s getting progressively better by planning and design. So much better that people regularly call it “best.”
New.
What’s been painted on a scenic natural canvas in this newly incorporated town is bright, bold and fresh. If an entire community
could have that appealing new car smell, it would be Menifee.
You’ll immediately notice all the new structures and amenities, the new housing and exciting new retail. But you’ll also notice a
fresh energy here. It’s the opposite of stale and staid. It’s forward-thinking, and it’s inviting. You not only can feel the energy; you
can help generate it.
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1.a
Brand Narrative

Yet one of the best things here isn’t new at all. It’s the small-town atmosphere that Menifee has maintained as it grows. It’s a
traditional neighborliness that only gets stronger amid so much newness. It’s not the only reason why everyone from young
families to boutique owners to enterprising entrepreneurs and seekers of open spaces comes to Menifee. But it’s a big reason
why so many have come to love it so much.
Better.
Some people think new inevitably means better. People in Menifee know, well, better than to fall for that assumption. In building
on an established community to create a place that is fundamentally new, Menifee relied on some traditional wisdom: You can
learn a lot — both what to do and what not to do — from studying others. Following that wisdom is paying off here in remarkable
ways for people in search of something beyond just new: something new and better.
If you want to see what that looks like, the brand new Menifee Town Center is a good place to start. Drawing on lessons from
other communities, it’s the opposite of suburban sprawl. It’s a healthy development that combines five distinct neighborhoods
and reimagines the retail experience. It encompasses great shopping and dining; an urban park and town green; a recreation
center and swim club; and an entertainment complex with theaters, a bowling alley and sports bar. No car needed: It’s a
refreshingly walkable urban environment in a suburban setting.
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1.a
Brand Narrative

In other ways too, Menifee is changing the way people in Riverside County think about where and how they live. Here, you can
enjoy gracious lakeside living (even, if you wish, along a beautiful, 36-hole championship golf course). Or you can choose the
master-planned community at the Audie Murphy Ranch and its brand new sports park — 1,100 acres of rolling hills and
mountain vistas where you can enjoy everything from soccer fields to basketball and tennis courts to a skate park. At the
Countryside Marketplace, you can bank, eat, visit the doctor and dentist, get your hair done and take your dog to the vet (and, of
course, shop). The Menifee Valley Campus of Mt. San Jacinto College takes this place even further beyond what people expect
from a suburban community. With its opportunities for cultural and educational enrichment and its focus on building a smart,
sustainable future, the college reflects Menifee’s youthful spirit.
Best.
One thing you’ll discover about Menifee: Doing things better is not something to be satisfied with. People here are always
looking to do better than better. They continually aim for best.
Audacious? Well, maybe. But Menifee can back it up.
In building up a (mostly) new community, folks here thought long and methodically about what it should look like. From
development to roads to parks to public services, they didn’t look to identify and implement standard practices. They sought
out best ones.
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1.a
Brand Narrative

Best is not a brag. It’s a benchmark, a standard by which Menifee seeks to measure itself. It’s an aspiration. And an invitation to
the like-minded. If you’re seeking what’s best for your family or your growing business; if you seek to surround yourself with the
best that Riverside County has to offer; if you believe laurels are continually to be earned rather than merely rested upon; come
take a look at Menifee. And get in on the small town where better living helps you be your best.
Menifee, California
New. Better. Best.
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All creative files are included
in your Google Drive folder.
As you introduce the brand,
be sure to show the logo in
the context of an execution
rather than by itself. You
want to avoid making this
branding effort about a logo
and line. North Star has
produced Menifee's Graphic
Standards Guide which
provides some rules for
implementation to ensure
consistency and accuracy.

Looks1.a(ads)
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Creative Deliverables
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1.a
Deliverables

Using the foundational creative tools developed for the Menifee Brand Identity Guide, North Star has developed a full slate of
creative deliverables demonstrating how the Brand Identity can be used throughout the community. The majority of these
deliverables were identified by the City of Menifee as being priorities and some were recommendations or examples that
North Star created to illustrate the tactics identified in the Menifee Action Plan that follows.
Creative deliverables are shown on the following pages.
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Menifee Moving Logo Variation
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Economic Development e-Newsletter

Attachment: Menifee Final Report (1466 : Menifee City-Wide

Creativity

Packet Pg. 251245

Attachment: Menifee Final Report (1466 : Menifee City-Wide

Creativity
Partner1.a
Decal

Packet Pg. 252246

Attachment: Menifee Final Report (1466 : Menifee City-Wide

Creativity
Shopping Bag and 1.a
Tissue

Packet Pg. 253247

Attachment: Menifee Final Report (1466 : Menifee City-Wide

Creativity
1.a
Healthy Menifee Application

Packet Pg. 254248

Attachment: Menifee Final Report (1466 : Menifee City-Wide

Creativity
1.a Mat
Welcome

Packet Pg. 255249

Attachment: Menifee Final Report (1466 : Menifee City-Wide

Creativity
1.a Mat
Welcome

Packet Pg. 256250

Attachment: Menifee Final Report (1466 : Menifee City-Wide

Creativity
1.a
Car Freshener

Packet Pg. 257251

1.a
Color-changing Coffee Tumbler
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Action

Bringing the Brand to Life
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Action
So you’ve got a distinct and relevant brand, now what? Strategic implementation is the most critical, and
sometimes the most challenging aspect of branding. Community brands are not just about straplines and
logos. They are about emotion and experience. True branding requires strategies and tactics aimed at
getting your brand off the page, onto the street and into people’s hearts, minds and souls. Specifically, your
brand is about highlighting the new energy, better opportunities and best quality of life that are making
Menifee younger every day.

Your brand is most vulnerable during the 24-month period following launch simply because both support
and awareness are low while skepticism is high. (As you know, that is the nature of many public initiatives.)
The main goal of this time period is to convert the “players” and the community of Menifee into brand
ambassadors through education and information sharing. While numerous other brand marketing and
communication initiatives can take place concurrently, this incubation period is primarily devoted to
strategies that reinforce and demonstrate the value of the brand. Our goal – and yours – is to take a holistic
approach to integrating the brand into Menifee from policy to planning to promotions, ensuring that it
becomes an integral part of your community, not just a logo and line on your letterhead.
Once everyone is on board the brand team, there is no end to the powerful things you can do with your
brand. We have seen it happen in other communities across the country, and we are excited to see it happen
in Menifee.
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North Star has identified the following 15 brand action ideas or categories designed to get your brand
going. To ensure momentum, these tasks should be accomplished within the first 6 to 36 months after
brand development. Many of these tasks address “organization” and are designed to evoke the cooperation
that will propel your brand forward. Many are focused on simply informing residents as well as potential
visitors about what Menifee has to offer. They should serve as a way of thinking about your community and
how the brand can support a variety of interests. Others are designed to give your brand the richness,
texture and the three-dimensionality it needs to be fully integrated.
While North Star has prioritized the categories, there are numerous ideas presented within most categories.
These should be evaluated and prioritized by the branding partners in Menifee taking into account priorities
and resources. You don’t have to complete all these ideas, but your branding team should complete a
representative sampling in each category. This ensures that the brand becomes deeply woven into the
fabric of your unique society, rather than just serving as a logo and line on your letterhead.
When helpful and relevant, the creative deliverables presented in the previous section will be used to
illustrate how a specific tactic could look, sound or feel. Again, these deliverables are North Star’s best
recommendations and are open to revision by Menifee based on Menifee’s own interpretation of the
brand.
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Brands cannot grow and thrive if no one takes responsibility for them. Successful implementation of the
Menifee brand will require accountability, passion, understanding, and respect for the branding effort. It will
also require cooperation and partnership with other organizations, businesses, and individuals. The most
important contribution the branding partners in Menifee can make to the ongoing success of its brand is
appointing/hiring a brand leader to champion the process.
This brand leader can be:
●
●

A brand manager whose sole job is to implement the brand. This position can be hired from inside or
outside Menifee.
An existing position within Menifee who would take on brand management tasks as part of his/her
position. North Star recommends Gina Gonzalez, both because she is Economic Development
Manager and this brand has a strong economic development focus and because she was part of the
brand development team, which means she already understands the passion, purpose and possibility
of the brand. That said, brand manager is a big responsibility for someone who already has a full time
job. She will need assistance from others within the city to ensure the brand gains traction.
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1) Assign a brand1.a
leader

North Star has provided you a job description for Brand Manager (See Appendix G). If hiring, this will give you
a framework within which to make your decision. If appointing or assigning, the job responsibilities will give
you a feeling for the tasks this individual should manage. And remember, avoid brand management by
committee. The brand will fall through the cracks.
Finally, make sure your brand leader is equipped with the BrandPrint Final Report, in particular the Action
Plan. It should serve as a guide for all decision making (as it pertains to the brand) moving forward during the
next couple of years.
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The branding process is complex. For most
people it takes multiple presentations to
understand branding process, purpose and plan.
You can’t expect the business community, city
leadership, city department heads, non-profit
organizations, neighborhood associations,
tourism partners, and retailers throughout Menifee
to grasp the potential the brand holds for them
without a carefully considered presentation. But
because the success and sustainability of the
brand is tied to their support and participation, it is
critical that education take place. People need to
understand and appreciate how this can be a call
to action to take a more active role in making a
difference for Menifee. You may choose a
PowerPoint presentation format initially, but a
video presentation may be more appealing to the
business-minded and younger audiences you
seek. See sample PowerPoint slide backgrounds
here.

1.a
2) Create a brand presentation
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1.a
2) Create a brand presentation

You will use the presentation over and over to recruit help, support, and funding. It will be one of your hardest working
deliverables as you start to implement the new brand. Multiple persons within the city and business community
(especially representatives from Economic Development and the Chamber) should be versed in making the
presentation to your varied audiences of partners and community groups. An added bonus, every time you train
someone on the brand presentation it creates advocacy.
To create the presentation, hire professionals, use color and graphics, and select intriguing and inspirational language
(the brand narrative and brand vocabulary should help) to tell your story. This branding initiative was developed with a
long-term vision in mind. Others need to understand that vision. Show a few slides of valuable insights gleaned from
the research. Build up what you learned from the process. Some key areas to cover:
●
●
●
●
●
●
●
●

Why the project was started
Who was involved
What you learned from the research
An explanation of the strategy — your strategic brand platform
Talk about how this approach helps Menifee market its assets under a unified brand strategy
Show the creative work with an explanation of what it allows you to do, why particular colors and images were
used, etc.
Focus on planned initiatives that take the brand beyond just a logo and line
Focus on existing partnerships, activities, festivals, and events that could integrate brand messaging
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1.a
2) Create a brand presentation

How you plan to use the brand immediately and long-term
Finally, provide your audience with a list of ways they can participate in and benefit from the new brand. Anytime
you bring a group together you must have immediate ways for them to become involved with the brand. And
don’t forget to brainstorm with each group on new ideas for brand integration. This will further buy-in from
various partner groups.

An example of a brand workshop booklet developed for North Star client Charles County, MD is located at Appendix H
on Google Drive.
Recruit a team of brand presenters representing a broad cross-section of people from within the city and the business
community. These individuals will then make your brand presentation to your varied community audiences. For this
task, first consider the individuals who originally were part of the branding team, as well as leaders of partner
organizations and eloquent and interested voices from various sub-communities within Menifee (business community,
volunteer community, military community, religious community and teachers and students from the education
community). The more diverse your presentation team, the more widespread the passion for and use of the brand will
be within the larger community.
Train your presenters in explaining Menifee’ brand identity by making use of the PowerPoint. As you go along, answer
their questions. Incorporate their feedback in helping you to improve sections of the presentation or to customize it for
particular audiences. Brainstorm ways for various community members to get involved.
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1.a
2) Create a brand presentation

Equip your presenters with branded merchandise they can display, including hats, t-shirts and lapel pins. (Encourage
them to wear their lapel pins to work, not just when they make presentations, as a way of prompting conversations
about the brand.)
A few tips on the presentation:
●
Have branded merchandise items such as car decals available for distribution to all audience members. Your
goal should be to have every car in Menifee announcing its affiliation with the “New. Better. Best.” identity.
●
Have copies of the presentation available on branded thumb drives for any audience member interested in having
one.
●
At the end of each presentation, always include opportunities for the group to brainstorm on new ideas for brand
integration. This will increase buy-in from partner groups by making them active participants in the process.
Then schedule meetings with representatives from civic groups, municipal departments, restaurants, arts organizations,
schools, retailers, service businesses, real estate, events, developers, healthcare institutions, area attractions,
neighborhood and homeowner associations, military organizations, spiritual organizations, etc. Determine which
presenter is the best fit for each audience. The goal is to create a strong support base for the brand amongst
community leaders who have a stake in enhancing and advancing the community.
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Such meetings pay off in unexpected ways. In McKinney, Texas, the Brand Manager
met with a local developer to explain the branding initiative and various ways it could
come to life in the community. Months later, the developer contacted the Brand
Manager, interested in flying a flag and banners with the McKinney brand logo in his
upscale retail area as well as throughout the parking area.
North Star client, Lima-Allen County, Ohio, chose to implement their new
community-wide brand through business development channels first. They produced a
compelling DVD targeting CEOs and other business development leaders explaining the
branding process, goals, and how the business leaders could participate and benefit.
Please follow the link below to the DVD presentation.
https://www.youtube.com/watch?v=51-Y3OtFJdU
https://www.youtube.com/watch?v=eiWjkxCXnug

1.a
2) Create a brand presentation
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Getting Menifee’s stakeholders, businesses and residents thinking in terms of the brand is an important part of
instilling the brand into the city’s sightlines and psyche. The presentation is an important first step because this is a
nuts and bolts explanation of how the brand was uncovered and brought to life.
A valuable second step is to get Menifee’s many audiences brainstorming all the ways their own lives, families, jobs
and experiences in Menifee lean into the brand. Use your new strapline as the point of connection for this exercise,
asking people to create an inventory of all the ways that Menifee embodies “New, Better, or Best.” The Brand Manager
should launch this effort, but it will require the thinking of all organizations, businesses and even individuals within the
community. To spur your thinking, here are a few ways to go about it:
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●

Reach out through your website, social media and traditional media asking people to submit lists.
(Consider incentivizing them for their submissions. The incentives could be as simple as a branded window
decal or button, or something much more elaborate, such as the opportunity for respondents to have their
name entered in a drawing for a prize like a branded Alexa Echo from Amazon.)

●

Use this task as an icebreaker at all brand meetings and presentations.

●

Make the inventory an agenda item at all organizational and department meetings.

●

Approach your schools (even the elementary schools). Talk to principals and solicit ideas from teachers. Ask
them, as a fun exercise, to have students come up with their own contributions to the inventory.
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●

Take this effort to an even deeper level by reaching out to individual churches, neighborhood groups, employers
and others. Remember, the smallest grassroots efforts are as important as the large, organized ones, and they
often will yield items for the inventory that you would not get from other sources.

●

Reach as wide and deep as possible for input. It’s important for two reasons. First, the more help you can get in
compiling your inventory, the better and more comprehensive your list will be. Second – and perhaps even more
important in the long run – involving more constituencies from the community means they will be more involved
and interested in the branding effort going forward, making it more likely that they will become the informal brand
ambassadors you’d like them to be.

●

To help people add to the list, offer some direction and ideas. Use these questions to help get people thinking:
○
What is new about or in Menifee? It could be new growth, new restaurants, a new government policy, a new
way of thinking, a new baby, a new friend, a new exercise program, a new job, a new building, the new Town
Center Development, a new class at Mt. San Jacinto College. It can be something new to the city or
something new that has happened to someone while living in the city.
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○

What are specific things (policies, products, services, events, landmarks, traditions, businesses) that
represent Menifee’s constant striving to be better?

○

What are examples of things that are getting better all the time in Menifee? Traffic, retail opportunities,
technology?

○

How do neighborhoods and churches and employers exemplify the idea of doing your best or being your
best? Name specific individuals, companies or organizations that either help people do their bestPacket
or
Pg. 275269
represent being your best.

Action

1.a
3) Take a “New. Better. Best.” inventory

Stress that to be included in the inventory a person, place, or thing doesn’t have to represent new, better, and best. It can
represent one of these areas in many different ways. And some of those ways may not be “traditional” definitions of the word.
For example, “best” as part of this brand means doing your best and giving your all.

●

Include examples of how Menifee experienced new growth or made improvements historically, politically, culturally, technically,
and even spiritually.

●

List personal experiences by residents (new babies, new careers, new houses, new hobbies, self improvement efforts like
quitting smoking; all are examples of what Menifee represents at the most grassroots level).

●

List individuals who represent new growth or doing your best (including but not limited to those who have started their own
business ventures).

●

List companies and organizations that have started new endeavors.

●

List places within Menifee where people especially see and feel people striving to do their best. Volunteer programs?
Churches? Community gardens? Community Centers?

●

List groups and people that make others (especially newcomers) feel at home in Menifee.

●

Include the schools and their athletic teams in your thinking. List programs or school traditions that reflect doing or being your
best. List school initiatives that reflect Menifee’s progressive new growth.

●

Review your events and identify those that are connected to the ideas of constant improvement and striving for your best.

●

Think outside traditional boxes. How does your exemplary police department represent the brand? What about your strong
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neighborhoods and neighborhood organizations? Your volunteer programs?
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Once you have your list, categorize attributes by such areas as arts, entertainment, government, technology,
business, customer service, architecture, social issues, neighborhoods, volunteer activities, and local history.
Then, consider different ways of leveraging this inventory. For example:
●

Launch a PR campaign sending press releases detailing specifics of some of the more interesting efforts.
Propose (or create) a series of feature stories on some of the most interesting efforts to run in Menifee 24/7,
The Press Enterprise, or Valley News.

●

Include the list by category on your website. (If you want to create a deeper level of engagement, enable users
to click on each item for more information.)

●

Feature a different individual each week or month on your website that exemplifies doing or being your best.

●

For major items on this list like the Town Center Development, reframe promotions, website homepages,
advertising and communications in the spirit of the brand talking about what is new or innovative, how the
city is working to make things better for citizens and what striving for the best looks like people. Use the
brand narratives.

●

Recruit a team of students from your schools to tweet and retweet examples from your inventory that they
know about or have visited. Because of its viral nature, social media is key to spreading the word about
Menifee’s exciting new happenings. Residents could follow @BeYourBestinMenifee, @TheBestofMenifee or
@What’sNewinMenifee.
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Every time you and your employees interact with the public, it’s an opportunity to build the brand in the minds of
residents and visitors (see suggested list of obvious “touch points” below). The Brand Manager should review
and augment the following list of touch points during your first brand team meeting.
Divide the list into three categories:
1) Easy: do immediately
2) Moderate difficulty: implement within the first year
3) Difficult: revisit later (designate a time)
●
●
●
●
●
●
●
●
●
●

City Uniforms
Phone Greetings
Services
Websites
Voicemails
E-mails
Word of Mouth
Letterhead
Publications
Packaging

●
●
●
●
●
●
●
●
●
●

Newsletters
Products
Experiences
Proposals
Environment
Press Releases
Public Affairs
Marketing and Advertising
Events
Annual Report

●
●
●
●
●
●
●
●
●

Direct Mail
Trade Shows
Exhibits
Initiatives
(like public art)
Magazines
Presentations
Maps
Name Tags
Social Media

●
●
●
●
●
●
●
●
●
●

Billboards
Posters
Buttons/Pins
Gifts
Marketing Partner Resources
Sponsors
Local, State, National Marketing
Networking
Signage
Speeches
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A few suggestions on how to integrate the brand
graphically and strategically into key touch points:
●

Stationery – It’s obvious, but vitally important.
Every letter, every envelope, every business card,
every memo and every invoice that is issued by
the City of Menifee and affiliated partners like
the Chamber and Economic Development
should reflect the brand’s graphic identity. For
the sake of consistency, your brand identity
should be used for all communications and
materials. Give all involved a designated number
of weeks/months to use up existing stocks of
stationery. Require reprinting to occur in the
spirit of the brand. A simple example of
letterhead design is shown to the right including
municipal leadership across the bottom.
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4) Identify consumer touch points and brand1.athem

Stationery – Stationery second pages (typically the back of the more traditional letterhead) are a great way to
add personality and vividness to all communications without losing professionalism. Below are examples of
second pages. This stationery works with and without the second page, depending on available resources.
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4) Identify consumer touch points and brand1.athem

Stationery – Business cards are one of the most important tools for spreading the Menifee brand identity because
they are widely distributed and often saved. Below see a simple design for the front of the card using brand colors
and color blocks to arrange information simply. Three separate card backs allow for some variation amongst city
departments while still adhering to the graphic standards.
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4) Identify consumer touch points and brand1.athem

Stationery – A branded envelope with two options for detailed flap design ensure that communications
sent by Menifee will stand out in stacks of mail.
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Some additional suggestions:
●

Phone message – Change any recorded outgoing message as well as the language that employees use when
they answer the phone. “You’ve reached Menifee where something new is always happening” or “This is
Menifee, home of new, better, best.” One of our clients went so far as to write and record a jingle based on their
brand that plays whenever callers to their offices are on hold!

●

Press releases – All releases should contain a closing statement/paragraph that supports the essence of the
brand strategy and the community. This paragraph will serve as an ongoing resource to remind media about the
brand message and purpose (the brand narrative can guide this language). One of the keys to successful
branding (or any kind of persuasive communications) is to reiterate your essential strategy whenever possible.

●

Car decals – When residents get their car tags or
other vehicle licensing in Menifee, offer them a way to
display their community pride on their vehicle.
Interesting car decals incite curiosity everywhere your
citizens drive. See example from North Star client
Citrus Heights here.
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5) Engage city employees as brand ambassadors

One of the first steps in community-wide brand integration is to put the brand to work within your municipal
organization. Rather than dictating its use from the top down, the most successful approach is to introduce
the brand to city employees, help them understand its purpose and solicit their ideas regarding integration.
As the facilitators of the new brand identity, City of Menifee employees and departments should be early
adopters, embracing and leading this brand initiative. This will involve both education regarding the value of
the brand and engagement initiatives to get city employees involved and excited. Get creative as you reach
out to this valuable group. The more fun and interesting you make the brand engagement process, the more
excited and willing city employees will be.
Start with department heads
Before introducing the brand to all city employees, consider meeting with department heads to present a
city-specific version of the branded presentation. Because department heads understand where and how
the brand might work for their specific group, this audience is key to getting the larger group of city
employees on board. Focus on how things come together within each department and the city as a whole.
Have some ideas on how each department can utilize the brand in programming or communications. And
then brainstorm with them on how the brand can guide efforts within their departments. Show them
examples of tools they might use immediately (like business cards) and start building pride by giving these
leaders merchandise they can wear or use like a hat, t-shirt, mousepad, or smart phone cover.
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During this meeting, brainstorm with department heads on initiatives/programs within their departments
where brand integration makes sense. Programs that focus on new ideas of any kind or that celebrate growth,
progress, improvement, education and goal setting are particularly relevant. Following are areas to consider as
you prioritize where brand integration can have the biggest impact:
●
●
●
●
●
●
●
●
●
●
●
●
●

Websites, webpages and social media sites
Employee awards and recognition
Communication pieces such as brochures, program guides and newsletters
Water quality or conservation programs
Trash or debris pickup
Public safety education and outreach programs
Health and wellness initiatives
Recreation programs and classes
Library programs and classes
Public art initiatives
Community development programs
Sustainability efforts (recycling, energy efficiency, green building practices)
City-sponsored special events
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Reach out to all city employees
Once you’ve developed an integration blueprint with department heads, plan an employee brand introduction.
Elevate this presentation above the typical department meeting by making it high-energy and fun (you don’t want
the brand to feel like “more work”). A few ideas for building excitement:
●

Consider moving offsite for the meeting to a large venue. If the timing works consider the new Krikorian
Complex (movie complex) currently being built. If a space is needed before the Krikorian Complex
completion, consider an auditorium at Mt. San Jacinto College such as the Menifee Campus Lab Theater
or the Audie Murphy Sports Park. Or, erect a tent on the platted and street-scaped new Menifee Town
Center development to really get in the spirit of the new brand.

●

Decorate the space with the brand including banners, a selfie wall, table toppers, podium signage, etc.

●

Invite all city employees. The more people present, the more energy and excitement you will generate.

●

Include numerous people in the actual brand presentation from all different departments. This should feel
like everyone’s brand. Consider well-known and well-liked presenters. Involving the new City Manager with
this presentation is a good way to demonstrate that “new” leadership is also behind this brand.
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●

Give all city employees a branded T-shirt. Couple that gift with the announcement of a special casual day for wearing
jeans and brand t-shirts. All departments can receive the same t-shirt or consider printing different shirts for
different departments. See options designed by North Star below:
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●

Work to create a feeling that city employees are critical to the success of this initiative and that you are
counting on them.

●

Have departments gather in front of branded selfie walls for departmental photographs. Place photos on the
city website.

●

Add to the energy by branding your “Blender Bike” and holding contests between departments to see which
group can mix the most drinks.

●

Introduce branded items (or pictures if the item is still in
production) that city employees will use in their jobs like
branded city vehicles, uniform patches, email signatures,
stationery or newsletters.

●

Hold drawings for services and merchandise donated by
local businesses and brand partners.

●

Encourage employees to brainstorm brand new ideas for
city government or ideas for improving an existing policy
or program. Introduce a program where the best ideas are
both implemented and rewarded (with a cash prize) on an
annual basis.

●

Give every employee a supply of car decals and encourage
them to distribute to family and friends.
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Following are a handful of ideas for how the brand could be used within various City of Menifee
departments. These examples will be helpful to get the brainstorming ball rolling.
●

Offer “New You” continuing education opportunities to city employees with a desire to improve their
skills and careers.

●

Encourage teamwork by having departments participate in “Do Your Best” volunteer efforts including
those for the homeless, seniors, park cleanups, schools, etc.

●

Market first time home buying assistance programs or the Menifee Minor Home Rehabilitation Grant
Program “New Home. Better Home. Best Life.”

●

Have every department send out “New and Improved” tweets announcing things like the new Online
Traffic Collision Reporting System or the opening of the new Fire Station No. 7.

●

Give citizens branded tools from various departments designed to keep the city clean and growing.
Recycling bins, poop pickup bags for parks and trails and biodegradable leaf bags for fall leaf
disposable are examples.

●

The Healthy Menifee Program fits perfectly with the idea of “New Habits. Better Health.
Best Life.” Use the new brand to promote this exciting program from health fairs to
wellness programs to fitness events.
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●

Sponsor a community-wide book club “One Town. One Book.” through the library. Kick off the club with a
self-improvement book that represents the idea of doing and being your best. It can be spiritual,
health-oriented, historic, fictional, financial, entrepreneurial, agricultural, or or an autobiography. Or get
residents involved with the selection by coming up with some criteria based on the brand and then asking
them to submit choices.

●

Create a municipal community garden called the “New Growth” garden that is cultivated, maintained and
harvested solely by city employees. Make sure every department is involved and recognizes those employees
that take a leadership role in this initiative. Donate produce to the senior center, churches, and food banks. Or
consider selling fresh produce to employees at very reasonable prices. This initiative dovetails with the Mobile
Fresh Bus.

●

Every year give three special awards to city employees: The “New Ideas” award for that employee who
approaches a challenge or task with an entirely new out-of-the-box way of thinking, the “Better Ways” award
for the employee who takes an existing way of doing something and improves upon it with simple, common
sense refinements and the “Do Your Best” or “Be Your Best” award for the employee who accomplishes a goal
that is representative of “the best” in Menifee. That award could go to an employee who is an exceptional
volunteer, who completes a difficult goal like obtaining a college degree in the evenings or who goes above
and beyond in doing their job for Menifee.

●

Police and fire departments could hold a series of safety seminars called “Best Practices for Citizen Safety”.
Target some of the seminars to children and customize them for the specific safety issues associated with
different times of the year (holiday safety, summerfire, safety, school bus safety, etc.).
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Consider creating custom logos for department high-profile departments like Public Works. The more
integrated your municipality’s visual profile, the more buttoned-up and professional your image. The brand
also sets up city departments as constantly striving to be and do better for residents.
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Consider integrating the new Menifee logo into existing city programs where integration makes sense and
supports the program’s goals. For example, the Menifee Moving logo could easily be adapted to include the
brand and the program’s goal of improving traffic is right in line with your brand strategy. This is not a
commentary on the existing logo, which is fine. It is a way of increasing recognition for the new brand by
bringing high-profile programming under the brand umbrella. See Menifee Moving logo suggestion below.
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Limited resources of all kinds are a common obstacle for many communities pursuing successful
implementation of a brand identity. The good news, if you pursue a marketing partnership with the private
sector the resources and manpower to accomplish the goals of the Menifee brand will be increased
exponentially. There is nothing exclusive about this group. Invite any business with an interest in making
Menifee new, better, best! That includes both large and small businesses, healthcare, colleges, car dealers,
major employers, realtors, arts groups, media, business districts, civic groups, transit officials, area
developers, event organizers and even individuals such as freelancers or sole practitioners. Again, allow
anyone who is interested and willing to contribute – time and funding – to participate in this collective
focused on marketing the community.
A team approach (including the private and public sectors) to managing the brand furthers the buy-in and
adoption of the resulting work. It keeps in mind the big picture and it weathers changes in political
administrations. Most importantly (and this is key!) this group can solicit funds for brand implementation
from its members (typically the larger the organization, the greater the financial support). Ultimately
partnerships with private sector companies and organizations will be the primary funding source that drives
the brand. And with the private sector involved, decisions are often sharper and quicker. It is imperative that
this becomes more than just a city-driven initiative. The community should work towards having all segments
and aspects of Menifee invested in the brand.
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Following are a few ideas for the group to get you started:
●

Hold quarterly meetings under the guidance of the Brand
Manager. During the first meeting have everyone in attendance
sign a charter that seals member commitments in writing
(sample charter in Appendix I). See members of the Market
Gainesville Partnership signing a brand charter here. Or, check
out the following link to the brand website where businesses in
Quincy, IL digitally committed to being a brand champion
https://www.quincyrightonq.com/brand-champions.

●

Have each member of the partnership bring a printout of their
company’s website homepage to the first meeting. Discuss
ways to integrate ideas and language that support the brand
strategy into these homepages. Use your brand narrative as a
guide. How does a business contribute to Menifee’s new growth
or continuous quality improvement? (For example, in the About
Us section that is a standard feature on most websites, each
partner could include brief text talking about R&D efforts, new
products and services, customer service philosophies or
ongoing efforts to improve products and services.)

Packet Pg. 294

288

●

Reward participation in the partnership with a lapel pin of the
logo monogram element. The pin will create interest and
spark conversations. Along with the pin offer talking points so
those wearing the pin can discuss aspects of the community
in consistent, branded language. Persuasive communication
requires consistency and repetition.

●

In subsequent meetings of the marketing partnership discuss
public sector initiatives and identify opportunities for
cooperative efforts with the private sector. Co-branded dual
pole banners (i.e., for Farmers Markets or shopping shown
here), signage, public art, events, merchandise, music,
programming, products, etc. are just a small sampling of
branded projects you can undertake in partnership with the
private sector. Use a Menifee branded banner on one side of
the pole and the co-branding business on the other.

●

Develop a branding toolkit that business partners can use to
put the brand to work in their enterprises. Include research
and the explanation of the brand, camera-ready art of the
logo, car decals, and a premium item such as a T-shirt or lapel
pin. Packaging for this toolkit can be inexpensive and
straightforward or customized and expensive. Or you could
strictly offer the tools online for cost and time savings.
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Take a cue from Quincy, Illinois and include a link on your city website to all the brand champions who commit to this
partnership. In addition, use your website to give others the opportunity to get involved. And recognize all member
contributions in terms of money, talent, or time on the site.
●

Use your website to enlist members to set up their own presentations to businesses that are not members of
the partnership.

●

Spend time in your first or second meeting adding to the “New. Better. Best.” inventory. Start by asking
members how their own businesses exemplify these ideas. Then expand out to the assets of the larger
community.

●

In addition to including a branded ending to all municipal press releases, spend time in one of your meetings
creating custom branded endings for your private sector and non-profit community organizations. Invite a
local PR expert to the meeting to help with this task. Slight alterations to the narrative can make copy
appropriate for dining, shopping, health care, artisans, retailers, education, realtors, and so forth. This
paragraph can serve as a customizable template for use by Menifee businesses in their own press relations.
The Brand Manager should push this tool out into the community through the marketing partnership, the
Menifee Chamber and other brand partners.

●

For more on connecting local business with the brand, see Section or Strategy 9 in this Action Plan.

Packet Pg. 296

290

Attachment: Menifee Final Report (1466 : Menifee City-Wide

Action

1.a
7) Brand digital and social media

City Website
Websites are the single most effective means for spreading and reinforcing Menifee’s brand identity to your various
audiences — especially residents/potential residents and businesses/business prospects. Your site should serve as
the hub for all things Menifee; at the same time, it should be organized in a way that continually reinforces
Menifee’s “New. Better. Best.” emphasis on continuous growth and improvement.
North Star has created a clean, compelling and easy-to-navigate design based on the look for the home page. This
design can serve as a template for redesigning your city site. The homepage of the site is featured on the following
slides. Some things to note:
●

●
●
●
●
●

Organize your main navigation economically. Don’t list everything. Choose navigation that is intuitive for
users to dig deeper for content. North Star recommends that the primary navigation bar be as simple as:
Services, Government, Business, and Fun.
Include secondary navigation at the bottom of the homepage for more interactive or immediate information
including things like shopping, utilities, newsletter, calendar, news, schools.
Use drop-down menus from the primary nav bar for additional ease in navigation to specific information
(drop-down menu examples follow homepage examples).
Be sure to include a prominent search field and social media links. Have some fun with branding your search
function. Our example uses, “I need something better. Find it in Menifee.”
Include trending searches under the search field so users will know what other folks are looking for.
Showcase your modern high-design logo in the center of the landing page, using the geometric diagonal to
divide copy from photography. You want the mark to take center stage and set the design style for the page.
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●
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●

Use design detail from your look to make the site interesting and appealing. The color block helps identify
important messages including the word “best”, pull-down menus, and trending searches. The diagonal ribbon
parallel lines in the logo are used to organize the elements of the landing page and the ribbon pattern creates
interest. The bright color palette works with the other elements to create a fresh, modern, welcoming look.

●

A large singular photograph takes up the majority of the homepage, supporting current website design trends.
The primary photograph is part of a rotating slideshow allowing you to visually explore all the facets of the
brand message.

●

Headlines support photography and rotate with pictures. The compelling search function saying “I need
something better . . . find it in Menifee” doubles as the headline.

●

A scrolling homepage allows you to keep the landing page clean and appealing. Scrolling down from the
landing page leads to a page titled “Trending” featuring a grid of photographs linking to top Menifee-related
news stories.

●

Scrolling down further leads to a grid of photographs of local residents and business owners. Clicking on
photographs links to live video testimonials about how life in Menifee has helped them be their best.

●

The next scroll leads to live social media feeds and the final scroll leads to important links, reinforcing the nav
bar on the landing page.
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City website landing page (with example of pull-down menu)
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City website scroll to “Trending Now” section

●

City website scroll
to resident
testimonials

●

City website scroll
to important links

City website scroll to social media feeds
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Some additional considerations for the website:
●
Consider including a link so residents can submit their ideas on how to make Menifee a better place — a feature that
reflects your commitment to community involvement and ongoing improvement.
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●

Consider a special feature box called “What’s New” where you can showcase growth and development within the
community. New restaurants or retail in town, a new trail or park, a new event, a new road, etc.

●

Welcome your tiniest new residents with a “New in Town” Instagram feed that features photographs of new babies.

●

On your homepage feature a series of “Be Your Best” podcasts from renowned experts and local experts. Residents
who listen to podcasts (on health, finances, spirituality, education, politics, gardening, entrepreneurship, creativity,
etc.) get points that can be redeemed for free drinks, appetizers, services and branded merchandise.

●

You may want to add a link or create a separate microsite focused on brand engagement and growing the coalition
of brand champions. Remember, the more champions you have working on the brand’s behalf the faster you will see
its impact in the community. Click here to see again how North Star client Quincy, IL (mentioned earlier) created a
microsite for recruiting brand champions and strategic planning. https://www.quincyrightonq.com/

●

Building email databases of residents, potential visitors, and business prospects should be a priority for your
website. When people register for your newsletter, download a relocation guide, or maybe pay a utility bill online, try
to gather email and cell phone contact information so you can build those databases. You will want to share branded
communications with these audiences regularly. The effectiveness of your outward communications is directly
related to the accuracy and depth of your databases. Building your databases and keeping them current ensures
future success measurements can be calculated. These leads will be the best data start point for future brand
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Until the Economic Development department can develop its own microsite, the organization’s landing page
within the city site should feature robust branded content and several sub navigation pages aimed at
businesses considering a startup or relocation to Menifee. The copy on the landing page should focus
explicitly on how the resources available in Menifee help new businesses grow and thrive, particularly the
first year. In addition, copy should focus on resources that help existing businesses expand and evolve.
Spend time showcasing green business practices, particularly if this is an area of recruitment you would like
to pursue. Highlight Menifee’s best economic development practices that have helped all your businesses
be their best. Finally, it is imperative that you make it obvious who and how they can contact you for more
information.
Possible sub navigation links could include:
○
A “New Growth” section focusing on growing companies, growing amenities, growing resources, and
growing opportunities
○
Details on all available incentives
○
Consider constantly challenging the speed with which you respond to requests to help prospects
obtain licensing. Be transparent about these goals by listing goals and current speeds (i.e., desired
speed of licensing and actual speed of licensing).
○
Available space/business parks. Consider having space for a featured property so that you can focus
content on what’s new and improved.

Packet Pg. 303

297

1.a

Action
○
○
○
○
○
○
○
○
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Virtual tour feature of the community and available space
Features on businesses relocating to Menifee. Testimonials should focus on what is better about
Menifee. What were they looking for when they made the switch?
Retail development
Progress on the Town Center development
FAQs and/or facts about Menifee
Workforce development opportunities including branded information about relevant programs at
Mt. San Jacinto College and Brandman University
Quality of life
Red carpet tour video

●

Eventually, develop a portal web page using the URL Menifee.com that will serve as a gateway to all
information about Menifee. From your portal you can connect to all municipal organizations that have
their own sites, to healthcare, to schools, to entertainment, to volunteer opportunities, to businesses, etc.
It is like a one-stop-shop for all things Menifee.

●

Finally, because Menifee is such a sparkling, new town many of the basic places that people go to learn
about communities include little if any information. Make a list of such sites from Wikipedia to Trip
Advisor and secure a writer to craft branded language describing your city. These sites represent low
hanging fruit in terms of broad education and marketing.
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●

Make sure to integrate your brand into social media sites like Facebook, Twitter, Instagram, Pinterest and YouTube. The
logo and line are the most obvious ways to do this. In addition, consider content that supports your strategy. For
example, consolidate all existing YouTube videos on “What’s New in Menifee”, “A New You in Menifee”, “Be Your Best”,
“Do Your Best”, “Best Practices” channels.

●

Use social media and ask people to tag examples of anything in the community or their lives that is #newmenifee,
#whatsnewinmenifee, #beyourbestmenifee, #doyourbestmenifee, #bettermenifee, or #bestinmenifee. Entries could be
entered into drawings rewarding someone weekly with a relevant prize or branded merchandise.

●

Engage Facebook users to reinforce the brand. Today, a strategy for using your city’s Facebook page is essential to
building and reinforcing your brand. Here are some examples of how you can incorporate Facebook into your social
media strategy:
○

○
○

Post consumer-oriented entries about every new restaurant, retailer, business, or service provider in Menifee.
Consider diving deeper and posting entries about new services, new dishes, new drinks, and new sales at existing
businesses.
Invite people to share Facebook posts about someone or something in Menifee that exemplifies doing your best.
Create a special area for such posts on your Facebook page.
Develop a Facebook poll that establishes an annual branded New, Better, Best of Menifee contest where residents
vote for favorite NEW products, businesses and services; MOST IMPROVED products, businesses and services as
well as the very BEST products, services and businesses (i.e., the best taco, music venue, manicure, massage,
etc.). Organize annual winners with a mobile phone app and map. Link video testimonials (YouTube) from
residents about the winners as a way to draw traffic from even beyond the community.
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Create a presence for Menifee on patch.com network. Patch.com enables
communities to post local news and information on upcoming events. The calendar
feature provides a great way for residents and visitors to learn about events and
activities that may interest them. For an example of how communities can use this
site, see the “patch” for Franklin, TN, at http://patch.com/tennessee/franklin. A
“Patch” for Menifee can be an effective tool not only for creating interest and
increasing resident involvement in the community but also for reinforcing the brand.
Consider partnering with the Menifee 24/7 and even with the high school
newspapers to include elements of their content on the patch site.

●

Create New, Better, Best feature pieces. Create a series of human-interest feature
stories involving individuals, companies, sports teams and others that exemplify the
idea of doing and being your best even in the face of incredible odds. These stories
can be displayed on the patch.com site as well as on your website (and could
involve partnerships with the Menifee 24/7 and others in creating the content).
Create a mini-site within your website where users can access a growing inventory
of these profiles.

●

Bring together young people and creative thinkers for new ideas in using social
media platforms. Let the people that use your social media help shape the content.

●

Encourage young professionals to take over the Menifee Instagram account each
week, which then introduces their posts about Menifee to all of their followers who
could become followers of Menifee.
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●

Engage social media blogging to generate content and buzz about Menifee, with a focus on what’s new in town
and the best of what’s happening. In this way, people can read positive opinions and gain new information
about the community that do not appear to be coming from the city or other organizations whose agenda is to
promote Menifee. These blogs could be a good resource for people who are considering a move to the
community as well as to start-up businesses looking for a supportive and friendly environment. You might tap
into bloggers who already are in the community to provide regular content. Alternatively, you may consider (as
the Memphis Convention and Visitors Bureau did) paying a professional blogger for content.

●

On Twitter, keep track of residents and visitors who check in or tweet from Menifee locations and attractions.
Monthly or quarterly reward some with Menifee merchandise or experiences like dining, drinks, hiking, or
backstage access at music venues.

●

Create a team of social media ambassadors. Nothing feels more stagnant (in other words, more contrary to
Menifee’ energetic, always-improving brand identity) than calendars and social media accounts that aren’t
updated regularly with content people care about. Create a team of committed ambassadors who are trained in
working with the city on social media efforts (and who understand your brand). Students from your high school,
Brandman University or Mt. San Jacinto College as well as young professionals are ideal candidates for this
role. Equip these ambassadors with the ability to post content, photos, updates, status changes and more to the
city’s social media accounts. This will give updates a personal touch and showcase positive things going on in
the city.
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Post Menifee selfies. In one or more highly visible spots, create a selfie wall with the new logo and
encourage people to take and post selfies there. Maximize the effectiveness of the branded selfie walls
by starting a campaign that encourages people to post their selfies on social media. Create a space
online (i.e., #MenifeeSelfies) where you invite users to submit their selfies; then choose the best pictures
to post on your Facebook page and website. You can also use these selfies in promotional campaigns.
See examples below from North Star client Citrus Heights.
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Create branded geofilters for Snapchat that
capture where users are or what they are up to
in Menifee. Because Snapchat photos are
focused on fun and good times, having a user
capture the Menifee location as part of the
photo instantly associates your community
with good times and fun. It is also a way to
increase recognition for attractions in Menifee,
which is good for Menifee tourism and the
businesses. In addition, geofilters help convey
that techy feel found in startup communities.
See examples from North Star client Anna, TX.
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Organize branded photography contests via Facebook, Instagram or Twitter. The photos should all illustrate
something new (new baby, new hobby, new friend, trying a new dish) or of a person or place doing or being
their best (an athlete or artist, a chef, a barista who gave you really great service, a volunteer, a spiritual leader,
a friend, a teacher, a beautiful garden). Encourage people to be creative. Anyone can submit an entry, but reach
out especially to art students at the high school — along with professional photographers in the area. Drive
submissions to your website, where visitors can view a regularly updated display of them. To encourage
participation, reward those who submit photos with free meals at local restaurants, selfie sticks or other
branded merchandise. Or consider offering awards for the winning photos as determined by a panel of judges.

●

In addition to reinforcing the brand on social media sites and your website, the photos can enjoy any number
of uses beyond the realm of social media. For example:
○
○

○
○

Make them the basis for future PR and marketing campaigns for Menifee. Participants should be aware
that their photos may be used for community promotions.
Build a special event around a physical display of the photos that could be held at the new City Hall in
Town Center or one of your schools. At these events, invite some of the photographers to tell the story
behind the image: how they discovered it and how it spoke of New. Better. Best. to them.
Partner with local restaurants, coffee shops and other retailers to display framed prints of the photos
that patrons can purchase.
Turn the photos into a coffee table book about new, better, best that can be sold through the city, the
Chamber of Commerce and other entities. Economic Development could give copies of the book to
candidates for business relocation.
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Menifee offers businesses the perfect combination of assets -- a beautiful new evolving infrastructure, planning,
efficiency, stability, support, affordability, room for growth, excellent quality of life, an educated workforce, and a prime
location in the heart of the Inland Empire region. Businesses from start-ups to Fortune 500 companies not only are
welcomed and nurtured but are crucial to the Menifee identity. The new brand is the perfect vehicle to make business
prospects feel that the reason you seek to bring them to Menifee is about even more than economic impact but also
because you believe they are a good fit with your identity.
Following are ideas for integrating the new brand into Menifee economic development efforts:
●

As mentioned previously, the current economic development website is a part of the larger City of Menifee site.
It is possible to create a robust and effective web presence as part of a larger site, but as the role of economic
development grows in the city, the organization may need a stand-alone microsite. Site selectors and CEOs do a
lot of research on a potential location, often before they talk to any economic development official within the
community. A website that is professional and compelling, and tells the business story in a unique way is the
perfect vehicle for putting the brand to use. Whether your economic development efforts are driven by a link on
the city site or a separate microsite, following are some considerations for optimum efficacy:
○
○
○

Adhere to IOED data standards.
Use Google Earth.
Showcase all of the assets and attitudes that help businesses start something new and/or make their
businesses bigger and better. Feature stories and testimonials of new growth, evolution and
advancement.
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o
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Showcase the Economic Development Department as a one-stop shop to assist businesses, along
with your innovative support and resources.
Create a dynamic, prominent presence for Economic Development on the homepage of the city’s
website. Don’t let it be simply a menu item.
Use the custom Economic Development version of the new Menifee logo, either on the Business
link on the city site or on the homepage of a stand-alone economic development site. We’ve
included the state name in the Economic Development logos since prospects are often from
outside California. It is important people know where you are located.
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Action
●

Print custom branded letterhead and
business cards using the Economic
Development version of the new Menifee
logo. The goal is to build awareness for
economic development event as you are
building awareness of the brand. The
creative, progressive design of the Menifee
business cards ensures that prospects will
keep them and remember you.

●

Work with a media planner to identify
national and regional digital and print
publications (including Site Selector
magazine) where placement of a general
reputation and awareness ad for Menifee
business would be cost-effective.
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●
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Upgrade your recruitment
materials. North Star created a
high-end, progressive, branded
design for your Economic
Development recruitment kit that
could also easily be used to
house welcome kit materials for
newcomers to the community.
The cover design is shown here.
The overall feel is very new, clean
and modern, placing the icon
from the logo front and center on
a diagonal fold. The icon can be
printed on the folder or can be a
sticker that the user breaks open
to access the folder.

●

Lifting the flap reveals the economic development version of the logo and a
business oriented use of the strapline. The back of the flap features the
ribbon pattern as a background design. The overall effect is high design and
expensive. If budgets don’t allow for die-cuts or the addition of the flap, this
general look could be replicated without all the bells and whistles.
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●
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Branded letterhead and coordinated, branded information inserts slip neatly into pockets without distracting
from the overall look. The diagonal from the logo is replicated throughout the design and the icon is integrated
into the shape of the left hand pocket. A place for the business card is designed into the right hand pocket.
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Action

●

Brand your trade show booth. At trade
shows, your booth may be the first
impression of Menifee that prospects
receive. At a minimum, add your logo
and strapline to the booth, but also
consider designing the entire display so
that messages and visuals align with
and support the new, better, best
identity. An example of North Star client
Petersburg, AK is found to the right.

●

“New Town Smell” air fresheners are a
fun giveaway and a great conversation
starter at trade shows. For more see
Section or Strategy #11.
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●

Develop elevator speeches. Create a short “elevator pitch” that economic development officials can
use to explain the Menifee brand to prospects and site selectors. The speech is not intended to be
delivered verbatim but to serve as a framework that facilitates the individual’s ability to put the
message in his/her own words. The pitch should succinctly describe how Menifee helps entrepreneurs
and start-ups start something new and helps existing businesses expand and improve. It is critical to
layer true business-related meaning on top of the strapline. Scripts should also focus on what the
brand means to people in Menifee and how it plays out in the work of Menifee businesses and how
those businesses connect to their customers. Some of the basis for the pitch can be drawn from the
brand narrative. Make these scripts available not only to economic development officials but provide
them (along with suggestions on how to use them) to employers throughout the city.

●

Create business recruitment testimonial videos. Produce a series of brief testimonial videos from
businesses in Menifee — with an emphasis on companies that have relocated to the city. In the videos,
which would serve as third-party endorsements, business leaders would talk about why they are
situated in Menifee and how it benefits them to be here. Ask them also to speak specifically to your
growth, expansion and continuous improvement brand identity. The videos could form the basis for an
email campaign to prospects but they also have many other applications as well, and they could be
housed on the Economic Development website.

Attachment: Menifee Final Report (1466 : Menifee City-Wide

8) Use the brand for economic development

Packet Pg. 317

311

1.a

Action

●

Offer incentives that make an impression. You are
interested in attracting entrepreneurs, small businesses,
talent, retail and restaurants, biomed, tech, clean industrial
and corporate HQ. For start-ups, remove barriers by
offering incentives with meaning for these audiences who
may be short on capital but big on enthusiasm, creativity,
progressive ideas and ingenuity. For example, suspend any
sort of business licensing for the first year. Or offer
graduated incentives that slowly reduce over a five-year
startup period. For tech, green and corporate HQ’s offer tax
breaks for sustainability, high-tech corporate space,
high-speed wireless networks and custom workforce
development in cooperation with Mt. San Jacinto College.

●

Provide top prospects with VIP gifts that add to the
memorability of Menifee. A branded Amazon Echo is a
symbol of Menifee new growth and progressiveness. See
example here from Richmond, CA.
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●

Menifee is known for its retail. Study Tapestry data
to identify untapped potential in terms of types of
new retail experiences to pursue. Also, invest some
time partnering with existing retailers to elevate
their businesses in terms of customer service
training and co-branded packaging like shopping
bags. Retail prospects will be more interested if you
can show them data supporting the sale of their
product and municipal initiatives that help retailers
succeed.

●

For retailers you are really interested in, offer small
branded perks for elevating the appeal of their
store. For example, place branded bike racks
outside the shop of an outdoor outfitter and include
their name in all promotions for hiking or biking in
the area. Offer your branded blender bike(s) for
openings to serve guests blended drinks. Subsidize
supplies of co-branded shopping bags or beer
coasters. Give all retailers generous supplies of car
decals and air fresheners. Present them with
branded welcome mats.
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●

Create “Start Something New” baskets as gifts for
business prospects or official visitors to the
community. Fill the basket with items made by
companies that originated in or moved to Menifee
as a way of showing how business-friendly Menifee
is. See example here from North Star client, Miami
County, OH.

●

Honor new companies in Menifee with something
like Hollywood’s Walk of Stars. Along sidewalks in
a highly visible area provide a place where
executives can put their handprints in cement and
include a plaque with the date and company’s
name.
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Action
●

Produce a branded digital newsletter that can help
keep businesses and business prospects informed
about all the ways the Menifee can help
businesses “better their best”. A digital newsletter
works like an extension of your economic
development website, reaching out to remind top
prospects of all the new things happening in
Menifee. Include information on incentives,
demographics, quality of life, new businesses in
the city, resources, utilities, costs, available space,
success stories, testimonials, etc. Include icons
for recent national accolades letting prospects
know that Menifee is impressing folks all over.

●

Keeping your various prospect databases
up-to-date is critical to the success of e-newsletter
programs. The design here uses a basic template
but contemporary details make it feel fresh and
professional. The newsletter name helps readers
gain a stronger connection to the strapline. At the
same time it is straightforward and easy to
understand.
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●

Use strategically placed outdoor boards along Interstate 215 reinforcing the message that new business is
booming and life is better in Menifee. See examples from Quincy, IL and for Menifee here.
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●

Offer evenings of entertainment for site selectors.
Organize special events to bring site selectors to
Menifee. Take them to dinner at a local
restaurant. Take a hike as a group along the trails.
Offer a craft beer making class and give them a
branded growler. Tour the work-in-progress that is
the Town Center (in branded hard hats of course!)
and discuss what this means for business. Or,
hold a virtual tour of ALL the NEW things planned
in Menifee. Follow the hard hat tour with a
farm-to-tap dining event in conjunction with a
local brewery, farm or restaurant. The event could
include the testimonial videos from business
leaders. Incorporate Menifee’s ideas for new
assets, progressive new thinking and philosophy
of always getting better into the presentation in a
way that is customized for the needs and
interests of the audience. Enlist 1-2 residents to
offer their views about what makes Menifee a
great place to launch or relocate a business (and
a great place to live and work).
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●

Show your support for all things new by throwing parties for relocating and start-up companies. When you
welcome new businesses to Menifee, involve the whole community. Organize a public reception at the Mt. San
Jacinto College or the Park (or Town Center when it is complete) and invite residents to come and say hello
and perhaps hear a short presentation about the company from its leaders. Serve refreshments. Present the
company’s leaders with branded ballcaps or other items. Such participation would build your reputation as a
deeply connected community.

●

Offer FutureThink. FutureThink is a training product that empowers people to become innovators with tools
and technologies, with a goal of accelerating change, driving growth, and solving problems creatively
(www.futurethink.com). Typically, corporations invest in FutureThink for their employees. Menifee should
consider investing in this program not only for city employees but also as an incentive to offer companies that
choose to come to Menifee. The fact that Menifee’s new growth attitudes are closely tied to innovative
thinking is even more reason to offer this perk that connects to your brand identity.

●

Menifee has the spirit, culture and affordability that can appeal to young, aspiring entrepreneurs so don’t
neglect to take your message to graduate and undergraduate business programs (especially those with
concentrations in entrepreneurship) at area universities. Get the word out that Menifee is all about helping
graduates, entrepreneurs and start-ups start something NEW. Give them extra incentives to be part of your
business incubation plan. Cultivate partnerships with one or more of the universities that enable their
business students to get hands-on experience solving real business problems for companies in Menifee. Fund
a paid summer internship each year that enables an MBA student from one of these programs to work for a
company in Menifee.
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●

Set some open and transparent goals for improving response times to prospect queries, then constantly strive
to meet or beat those goals. To help with this, form “Only the best for your” rapid response team for handling
business questions and issues raised by economic development prospects, especially those in industries you
want to attract. Set strict response benchmarks and follow them. Promote success stories on your economic
development mini-site and in your e-newsletter.

●

Sponsor an annual New Ideas week (co-sponsored by business districts and others) featuring a few days of
workshops focused on idea development and the challenges of innovative start-ups. This will signal Menifee as
an emerging center for new ideas and entrepreneurs which helps communicate a depth of talent. Each
participant should come to the workshop with an idea for a business. During the week, mentors and session
leaders will help develop a plan for moving the idea from concept to fruition. Entice some of these
entrepreneurs to bring those ideas to life in Menifee with incentives. Award prizes for the very best ideas. Share
video content through your YouTube channel.

●

Encourage local leaders to sit on state and regional boards in their business/industry sector. This includes
Southern California’s Innovation Valley. Make sure these leaders are equipped with materials supporting the
new brand. Better yet, invite members of these boards to be feted in Menifee with a hard hat tour of the Town
Center development and a farm-to-tap dinner. Talk about all Menifee’s plans and how they could help elevate
the region as a whole.
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●

Menifee has an interest in growing its farm-to-tap industry. This is fertile ground for you, considering
surrounding rural areas and your existing craft brewery. But you must create infrastructure and support for
individuals interested in pursuing such ideas. Some examples:
○

Somewhere in the Town Center plans include a row a basic restaurant/brewery spaces where new ideas
and approaches can be tried out on a temporary basis (before they move to more permanent space).
Offer the space rent free for half a year to the best restaurant or brewery concept (have a team of foodie
experts decide). Help them with promotions. If the concept thrives, it can move to permanent space
elsewhere in the community.

○

Or leave space in your development for a congregation of food trucks who can test their concepts in a
more mobile way. The space should include outdoor dining area with lights and room for live music
(open mic nights!). Craft brewers could test their wares with visitors to the food trucks. On an annual
basis, work with the most successful truck on a move to a brick-and-mortar location.

○

Elevate your Farmers Markets so that they are like a microcosm of the farm-to-tap industry. Sell beautiful
interesting produce, invite local chefs to educate shoppers in preparing produce, serve craft beers.

○

Offer a series of free craft brewing workshops to get residents interested in this craze. Invite
neighborhoods to form craft brewing teams and compete against each other. As the movement grows
organically amongst your residents, there will be more interest in support craft breweries in your
neighborhoods.
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○

Elevate your community garden program featuring individual neighborhood gardens, an urban
garden operated by city employees, a restaurant garden operated by chefs, and a New Growth
garden focused on helping those in need and using volunteers from the homeless community
and the senior community. Check out a similar successful program in Northwest Indiana
http://grownwi.com/

○

Treat all prospects and dignitaries to Menifee to a farm to-tap outside dining experience rotating
through local farms. These events are hugely popular and will start to cement your farm-to-tap
foodie reputation.

○

Reach out to high schools, colleges, and universities in the region about the possibility of
partnering on some culinary education initiatives.

○

Use local farms and community gardens to feed your homeless.
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There is a direct relationship between the success of your community brand and the businesses that call Menifee
home. Creating the public/private partnership is a great start for engaging ambassadors among the business
community. Whereas the goal for the marketing partnership was collaboration to market Menifee, the goal of this
tactic is to show businesses how to use the brand to market themselves. Toward that end, the Menifee Valley
Chamber of Commerce should work to engage an even broader base of the private sector with collaborative branded
tools that help reinforce your brand reputation even as they work to build the bottom line for individual businesses.
The ultimate message here, working together all ships rise.
The Chamber should definitely lead this effort but Economic Development and the city should provide assistance.
Because the Chamber already has a logo (and we’re not sure if they will be switching), these ideas are centered around
putting the strategy and strapline associated with the brand to work. Some recommended tools do use the new
Menifee logo in an attempt to associate businesses with the community in the minds of the consumer.
Start by hosting a meeting/presentation/event for all businesses. If that is too large, consider hosting a series of such
meetings organized by business category -- retail, restaurants, service providers, professionals, etc. That allows
presentations to be more targeted to the needs of the audience. As with other brand education presentations the
purpose is to explain the importance and impact the brand can have on business growth in Menifee. Hosting this at a
nice restaurant will increase attendance (charge per attendee).
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Action

●

Hang banners at the event locale with the brand color palette and strapline. Show both the Chamber logo and the
Menifee logo together. At every table, include tent cards with the brand narrative on one side and the logo
collaboration and strapline on the other.

●

Customize the brand presentation for the business community audience. REMEMBER, a roll-out is for sharing
what you’ve learned about the new brand direction, not about unveiling the new logo.

●

Keep it short and simple, about 35-45 minutes with questions afterward.

●

Show businesses how the brand can help increase foot traffic in Menifee generally and their business specifically.
Showcase how revitalization or community-wide retail events can improve both Menifee and their business.

●

Showcase signage and infrastructure plans that will
improve the overall aesthetic of business districts and
integrate all the areas of the city. Bike racks, pole
banners, wayfinding, awnings, planters shaped like the
logo icon, public art, crosswalks, etc. are all items that
will elevate the charm of the city, which is ultimately
good for business.
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Some suggestions for the presentation:
●
Do not roll out the brand to businesses until there is visible evidence of it (signage, website, pole banners). The
more businesses can see the brand being put to good use, the more likely they are to use it themselves.
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●
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Present attendees with a branded toolkit full of items they can use to promote their businesses within the
context of the brand including:
○
Production-ready digital files for the logo (in case they want to promote their business in collaboration
with the city).
○
The brand narrative and customized copy for press releases.
○
Collaborative template ads that promote the business within the framework promoting the city. Digital
banner ads, print ads, and direct mail are all examples of co-op advertising. See examples from North
Star client Gallatin, TN.
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Action
Present attendees with a branded toolkit
(continued):
○
Branded partnership decals that
businesses can place in windows.
Such decals can be used by all
businesses but are particularly
effective for uniting retail-oriented
stores and restaurants in the
consumer’s mind. Because the
Chamber is an internal municipal
organization there is not as much
benefit from a consumerperspective associating businesses
with the Chamber brand.
○
●
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●

Digital branded bugs that can be placed at the bottom of business websites to direct
consumers back to the City of Menifee site.

Work together (City, Chamber, business districts, etc.) to identify and offer incentives to businesses that focus
on progressive ideas for public improvements, philanthropic efforts, employee wellness, sustainability issues,
and other interests that enhance Menifee.
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●

Present a list of simple ways businesses can start using the brand immediately that cost nothing but make a
big impact:
○
Place the strapline at the bottom of cash register receipts
○
Include some branded narrative into their website home page copy
○
Place the window decal in their front windows
○
Display branded welcome mats
○
Give away branded car decals or “New Town Smell” air fresheners to customers at the point of purchase.
○
Sell branded merchandise at their stores, bars and restaurants
○
Participate in “Locally Made is the Best” program
○
Restaurants using regionally grown produce and meats can place a “Locally Grown is the Best” icon next
to appropriate dishes.

●

Following the event, email attendees thanking them for participating and reviewing the goals of the new brand.
Attach the presentation for their use.

●

In Appendix H on Google Drive, we’ve also attached an example workbook created for a brand workshop
conducted in Charles County, Maryland when rolling out their new brand with local businesses. Consider
creating a similar workbook for your presentation/meeting or just use its content as a guide for helping Menifee
businesses understand how the brand can work for them.
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As previously mentioned, the Menifee Valley Chamber should take the lead in championing the brand in the local
business community for members and otherwise. In addition to the big roll-out event, consider these suggestions:
●

Offer a branded column in the City and/or Chamber newsletter called “What’s New” showcasing different
businesses and the ways they are innovating their service or product offering, bringing together talent and
expertise, rewarding employees with programs and incentives for solving problems, and celebrating
community service programs and opportunities. Video editions of these profiles should be featured on your
website. Share this content with local papers and other media outlets for regular business section features.

●

Integrate the brand into existing programming and publications:
○
Membership directory
○
Newsletters and e-blasts
○
Leadership programs
○
Young Professionals groups
○
Seminars that address collaboration and progressive, innovative solutions
○
Entrepreneur support programs and business incubator services

●

If the Chamber opts not to use the brand logo, still work to incorporate the brand’s message into the
Chamber’s online presence using the color palette, strapline and branded language. No tool is more
important than your online and mobile content.
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●

Develop a grant program for small business marketing needs. The two-year grant should be awarded to those
that demonstrate a priority for collaborative efforts and progressive solutions for Menifee (and its business
community). Recipients should be required to pursue a certain level of co-branding initiatives that advance
the business and the city’s brand.

●

Ribbon cuttings should feature ribbons reading, “Congratulations on your New, Better, Best Business”.

●

Host regular “Be Your Best Get Togethers” (mixers) that bring innovative thinkers and creative people
together at least quarterly. Include speakers with original ideas for generating growth. Have these events in
interesting locations throughout.

●

Present a “Something New” series in entrepreneurship or business marketing through continuing education
departments at local colleges.

●

Recognize a Menifee merchant of the month who maintains his or her shop with the best branded
appearance. Recognize the winner with a sign outside their shop that will transfer to the new winner at the
end of the month.

Attachment: Menifee Final Report (1466 : Menifee City-Wide

Action

1.a

9) Show local businesses how to play

Packet Pg. 334

328

1.a

Action
●
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Create a “Made in Menifee” or “Grown in Menifee” sticker with the logo that can be affixed to locally
sourced products, from produce to foodstuffs to craft beer to handicrafts. Offer similarly branded bags for
homegrown products at the farmer’s market. This should be part of a larger “Made/Grown Locally is Best”
initiative. See examples from Green County, WI, Roswell, GA, and Miami County, OH here.
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●
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Co-branded merchandise can really help show collaboration between local businesses and governments.
Start by giving (or subsidizing) co-branded packaging and other items to interested businesses. These
include coasters, growlers, coffee mugs, welcome mats, window decals, beer taps, shopping bags, bike
racks, branded planters, awnings, etc. The idea is for consumers to consistently encounter the Menifee
brand as they shop in the region. Local shops can also feature small displays of Menifee merchandise.
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10) Build visitor experiences around the brand

Visitors to Menifee are a great way to increase community awareness and build the bottom line. As you work
to build a reputation for the city, make sure that increasing visitor awareness of all you offer is part of the plan.
In some cases this is just promoting what is already there. In others it will involve using the brand as a starting
place to create new events or attractions that support what makes you special. A few ideas:
●

One of the best ways to introduce Menifee to outsiders is through signature, memorable events.
Examine the current calendar in to identify ways to reshape existing events in the spirit of the brand. In
some cases this may be as simple as co-branding the promotions for the event, even using a custom
logo. You can also use language from the line or narrative to promote the event, “BEST Ever Fireworks”,
“Even BETTER Than Last Year”, “More Than 20 NEW Vendors added”. Take a page from the brand look
and always put the words New, Better and Best in color blocks from the brand’s palette and/or
capitalize them. With minimal effort you can start reinforcing your brand message in almost everything
you do.

●

In other cases, you may add an activity that supports the brand -- adding a “Start Something New”
component to the Senior Health Fair where seniors can learn a new skill (painting, square dancing, or
meditation), adding a tree planting activity to balance the Holiday tree lighting, or adding a “Find What’s
New” geocache to the Father’s Day camping event.
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●

One of the best fits between an existing event and your new brand is the Farmers Markets. Because of the growing
popularity of these open air markets, many communities are successfully attracting regional visitors with specialty
markets that go above and beyond just selling produce. Some ideas for elevating the Menifee Farmers Market:
○
Move your Farmers Market to the Town Center area once it is complete. This gives plenty of room for booths
but also brings visitors to another of your major attractions. Encourage retailers in the area to offer Farmers
Market sales and discounts on the days the market is open.
○
Invest in a large structure attraction. This could be a fountain with splash pads for the kids (branded of
course) or even a Ferris wheel, which can be seen from miles away.
○
Feature a variety of live entertainment from musicians to magicians.
○
Invite food trucks from around the region to come park and sell their wares.
○
Include a robust arts component including classes in portrait sketching, jewelry making and more.
○
Hold a different mini special event during every market such a ugliest dog shows, goat yoga, or talent shows.
○
Look for ways to integrate the brand into the Farmers Market in signage, shopping bags, takeout boxes, face
painting or even the design of a bouncy castle.
○
Serve lots of drink options from the best coffee to a complete bloody mary bar to craft beers.
○
Seek out vendors with unusual offerings and promote them heavily -- everything from free-range bison and
yak to artisan bread, wine and cheese.
○
Invite a different local chef each week to demonstrate the cooking of a signature dish.
○
Have your craft brewery on hand to demonstrate brewing techniques people can use at home.
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●

In addition to looking for smart brand extensions with existing events, consider a one-of-a-kind event that completely supports
your brand. One idea is “Be Your Best” Extravaganza. This three-day event would be focused on self-improvement and should
be held in early spring when the weather is good and people are motivated. Feature well-known speakers such as Brene
Brown and Tony Robbins as well as local experts on fitness, nutrition, spirituality, financial health, parenting, art, relaxation,
meditation, etc. This event should be educational AND fun so include activities like goat yoga, craft beer tasting, grape
stomping, etc. Include great food, drinks and live music because they are key to the success of any event. Set up glamping
areas just outside of town where visitors can relax at night and offer storytelling around campfires. If done well, your “Be Your
Best” self improvement event can really set you apart in the region and start to seal Menifee’s reputation as the
self-improvement city.

●

Host a series of “Be Your Best” athletic events including, 5Ks, half-marathons and triathlons. Mountain biking and hiking
events are a natural fit for the area as well. Such activities emphasize the active lifestyle that Menifee is known for and are a
natural for brand extensions. The triathlon could be swim, bike, run, or kayak, bike, run.

●

Currently it’s difficult for a visitor to find out what there is to do in Menifee. As you proceed with your new city website include
a consumer-oriented link for fun. In this single location a resident or visitor should be able to read about all events, best
restaurants, concerts, retail opportunities, trails to hike and bike, dog parks, spas, art galleries, and museums. Engaging
photography and descriptive photography should bring all offerings to life.

●

Next, translate that copy into a 4X9 Visitors Guide (may just be a card front and back) that you can place into card racks in
Visitors Centers throughout the region. The design should mirror that of the brand looks, which is ideal for attracting attention
with its bright colors and fun, optimistic details.
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Organize restaurants to offer an New and Tasty Foodie Passport Tour. A foodie passport is a great way to get
locals and folks from the greater region coming back to your restaurants time and time again. Extend your
passports to include meals from food trucks of pop-up restaurants. Passports are free and can be distributed
at participating restaurants, the Chamber, business districts and City Hall. Users get a stamp every time they
dine at a particular restaurant. Get a stamp for every participating restaurant and get a free meal at the place
of your choice; get 5 stamps at a single restaurant and receive free drinks, desserts, two-for-one entrees or
more. See example here from North Star client New Rochelle, NY.
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●

Partner with regional organizations promoting tourism and be sure they have access to your graphic
elements and brand language. Brand language can be added to headlines, teasers, press releases,
promotions, event listings and body copy on websites, social media and print publications (update as
reprints are needed) by incorporating copy that evokes exceptional experiences, a sense of discovery,
and entertainment options and so on. Provide brand elements and signage to area visitors’ centers.

●

A brick-and-mortar Visitor Center may not
be possible or even necessary, but
consider a mobile Visitor Center that can
travel to venues, facilities, and events
throughout Menifee and even go to
regional activities to create awareness for
upcoming activities in Menifee. The
mobile center could also be used the
Economic Development to travel to area
colleges and universities for recruiting
purposes.
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●

Retail is Menifee’s top tourism draw so spend some time brainstorming ways to make the retail experience more
interesting for visitors. A few ideas:
○

Offer fabulous sales during your Farmers Markets so that visitors to town can leave with fresh produce and
new purchases.

○

During the holidays, have city employees take shifts offering free branded gift wrapping inside tents where hot
chocolate and craft beers are served.

○

Offer coordinated community-wide sales with the “BEST Deals” so that visitors to town can get the most bang
for their buck during a single event.

○

During coordinated sales have food trucks and live music in the area so that all the shopping feels like a party.

○

Coordinate cultural activities such as plays, concerts or the opening of a new restaurant with special hours for
retailers.

○

Place selfie walls in heavily trafficked shopping areas and encourage visitors to take pictures with all their
purchases. Feature all the pictures on your website.

○

Partner with local retailers to tweet weekly “New Sales. Best Shopping.” tweets. Encourage shoppers from
inside and outside Menifee to follow @BestMenifeeRetail so they can always know what’s going on.
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●

Explore the feasibility of adding lodging options with
glamping under the stars in more rural areas. Glamping
is like glamorous camping that takes place in
semi-permanent structures. It is the “New” way to camp
and some feel it is the Best! And it is a unique and
interesting way for a new community trying to build
tourism to add lodging.

●

Establish an art trail based on the brand using blank
walls and retaining walls throughout the community as
the primary canvas for murals of life in Menifee. Hiking,
biking, craft beer, farm to tap events, farming, shopping
should all be included in the murals. They should feel
very modern and new. Include the trail in all
communications to visitors.

●

Encourage your residents to hold “We’re BETTER Together” family reunions in Menifee by going above and
beyond in assisting the planning of the event. As part of every reunion provide a free genealogy session that
helps them trace their family tree so they can learn NEW things about their roots. As you help them plan
reunions include activities focused on living your BEST life and bringing the family together.

●

Explore the feasibility of offering military reunions for all your military families. Hiking, biking, farm-to-tap meals
under the stars, glamping, 5Ks, team building are all ideas for such reunions. Work with military groups in San
Packet Pg. 343
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●

As you are able to attract hotel development, work with lodging partners on brand
extensions in the future. Encourage hotels to invite guests to gather for happy
hours or morning coffee service. Cultivate partnerships between hotels and
fitness centers or even local running or sports clubs for hotel guests to exercise
with Menifee residents and meet new people: Yoga in the park or morning runs
with a local running club or master swim classes at a local fitness facility. This
will help people connect Menifee with the pursuit of “Being your BEST”
opportunities . . . even while traveling.

●

From retail marketing to experiential dining, pop-up events are gaining in
popularity since their inception about a decade ago. But pop-ups are more than
just a trendy, “seemingly unplanned” or temporary happening. They have real
power in building brand awareness and impressing a new audience. Focus on
offering pop-up events that present something NEW. Invite anyone interested to
sponsor such an event and the city will help with the location and the pop-up
infrastructure (may require some investment on your part). For example, a
budding entrepreneur could partner with the city to offer goat yoga or a zombie
rave. An inflatable movie screen allows for pop-up movies almost anywhere.
Events will be announced 24 hours ahead of time on social media platforms of
the event sponsor and the city. People will follow Menifee on various social
media just to see what popping up all over town. Pop-up events give a community
a fun, spontaneous feel. Best of all, they don’t have to be expensive. See
larger-than-life street painting or hot tub movie examples of easy pop-ups here.
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●

After securing hotel development, mine the brand for visitor markets to help lodging partners increase occupancy
rates. With a brand focused on amenities and the pursuit of better living, pursue conferences centered on healthy
lifestyles (with hospitals), financial planning, sustainability practices (for the health of the planet and resources)
and team building for corporations, workshops for youth or amateur sports, etc.

Attachment: Menifee Final Report (1466 : Menifee City-Wide

Action

1.a

10) Build visitor experiences around the brand

Packet Pg. 345

339

Action

1.a

11) Reach out to residents using the brand

●

Attachment: Menifee Final Report (1466 : Menifee City-Wide

One of the ultimate goals of any community-wide brand is to increase residents’ pride and advocacy in their
hometown. Even if not all citizens like the brand or the strapline (and not everyone will; that is the nature of
creativity), all citizens can agree that Menifee is a new a sparkling town that makes them want to do and be their
best. One of the most important ways to ensure the success of Menifee’s brand reputation is to make its
messaging part of your residents’ way of thinking and living. As they claim the brand’s message for their own,
residents will reflect not only a general pride in Menifee, but more specifically pride in the brand personality that
makes the city special. Toward that end, here are some ideas you can use to begin the process of helping the brand
take root among your residents.
Launch a “Start Something NEW” Contest. To embody Menifee’s progressive spirit of “NEWNESS”, enlist
residents in generating ideas for growing new activities and creating new amenities. Sponsor an annual
contest in which you invite people to submit their ideas. These might involve things in any number of
categories, from infrastructure to parks to schools. Publicize the contest throughout the community and
offer adequate time for entries. Form a cross-sector committee to evaluate entries based on feasibility and
the value they would add. Each year, implement the winning idea. Hold a banquet to announce the winner
and honor the person who came up with the idea. You might consider expanding this contest by picking
winners in various categories:
○
NEW Fun: related to entertainment and/or recreation
○
NEW Art: related to the arts
○
NEW Ideas: related to learning new knowledge or skills
○
NEW Taste: recipes, dishes and the stories behind them representing the cultural diversity of Menifee.
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Some examples of ideas for “Start Something New” :
○

Sponsor a “NEW You” photo contest where people take photos of themselves with something they
are proud of . . . their children, a garden, a business, a weight loss, even something they have made in
their kitchen or workshop.

○

Launch a desert-appropriate tree-planting campaign that symbolizes the idea that new things are
encouraged to sprout and grow in Menifee. Provide the trees and rely on volunteers to plant them.

○

Host the nation’s biggest and BEST potluck dinner. People should be encouraged to bring dishes
representative of their culture. Such an event would demonstrate both the diversity of the community
and the connected nature of the residents. In conjunction, with the potluck publish a community
cookbook.

○

Partner with regional universities to offer continuing education courses in the evenings at the high
schools. The short courses would offer Menifee residents new skills and the opportunity to
supplement their knowledge on select topics, from classical music to California history to navigating
the healthcare system.

○

Elevate the yard of the month program using “This Month’s BEST and Beautiful”. Promote the
contest using social media and recognize winners with a branded yard sign, social media recognition
and gift cards from local garden stores.
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Make sure that every resident in Menifee has a car decal and New Town Smell air freshener.
Distribute them in stores, at schools, at government offices and even in utility bills. If people want
more decals or air fresheners allow them to order through the website. The more people -- inside of
Menifee and out -- who see those car decals or air fresheners, the more they will associate the
community with that colorful, progressive, optimistic logo.
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●

Launch a digital resident newsletter that is bright and inviting,
with short, easy-to-read articles. In today’s busy world, easy is
what people are looking for. Partnering with a digital newsletter
company like Constant Contact or My Emma makes it easy for
you too. Newsletters are designed using simple templates and
the company will help you manage your resident database.

●

North Star designed the option to the left using a simple template
grid along with design elements from the look including color
blocks and the ribbon pattern. Each issue features three major
articles: the first focuses on something NEW in the community,
the second on something that is getting BETTER or enables
residents to make their own lives better, and the third on a person,
program, or policy that is doing their BEST or has been named the
best. It is an easy, effective way to reinforce your brand message
and organize content.

●

In addition to your resident database, add economic development
prospects, visitors, media, and friends and families of residents to
your database. The more people know about what is happening
in Menifee, the more interested they will become.
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●

Give new residents an extra warm welcome to reinforce your
neighborly reputation. Some ideas:
○
Create official welcome kits for new residents as well as
new businesses based on the design for the Economic
Development recruitment folder. The message could be
“Start Something New in the Place that helps you Be
Your Best.” The kits would include information about city
services as well as branded window decals and a brief
letter from the mayor welcoming them.
○
Recruit volunteers to deliver the packets in person.
○
Capture information about new residents and use this to
provide them with personalized attention. For example,
an avid gardener might receive a vase of fresh flowers
with the card “New growth from your new friends.”
○
Study and adapt ideas from the welcome programs of
other communities.

●

Give all new babies branded onesies that read “I’m NEW and I’m
the BEST.” The logo with the strapline would be on the sleeve.
See examples of branded onesies for Lee’s Summit, MO and
Goshen, IN here.
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●

Partner with your police and fire departments on a series of safety seminars title, “Better Safety Starts With You”.
Invite the general public via your newsletter and social media. Have sessions specifically for children. Target fire
safety content to hot summer months and holiday safety content to the holidays.

●

Hold monthly “Welcome Socials” for new residents to Menifee. They are living, breathing testaments to the power
of your new growth. Invite new residents (and business owners) to an informal reception where they can meet city
officials and enjoy refreshments. You can use these gatherings as an opportunity to create brief videos in which
people describe why they came to Menifee. Consider assigning newcomers to the community mentors to help
them make friends and get acclimated. Mentors would work on a volunteer basis.

●

Regularly sponsor old-fashioned, covered-dish suppers for the community. Set up areas in one of your parks or
community centers. Make bringing a dish of some kind the price of admission. Allow local restaurants to
participate, if they choose, with samples of their fare. Use the events as a way to build a stronger sense of
community and neighborliness, reinforcing your connected community. As a variation on this theme, have
community grill outs on the Fourth of July as the prelude to a fireworks show. Or have covered-dish suppers on a
neighborhood-by-neighborhood basis, with the mayor in attendance.

●

Offer a “Best Eats from Menifee” Cookbook featuring family recipes submitted by Menifee residents and
organized by neighborhood. The book project could be a fundraiser. In conjunction with the book, sponsor a “Best
Eats Cooking Week” at area restaurants, in which each participating restaurant makes and serves one of the
recipes in the cookbook, with recognition for the person who provided the recipe.
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●

In partnership with neighborhood associations and community groups in Menifee, create a formal
Office of Neighborhoods, whose head reports directly to the mayor. Use this office, whose purpose
would be to enhance the feeling of close-knit community, as a means of conveying ideas for improving
the neighborhoods (from adding stop signs and new sidewalks to playgrounds and neighborhood
safety) to city government. The office would create a clear point of accountability for neighborhood
needs. But also use this office to plan and manage events to celebrate neighborliness in Menifee that
reflect your connected spirit.

●

In the spring, hold a community-wide
“BEST Block Party.” Each
neighborhood is charged with
turning an intersection into a
gathering place where their particular
block party will be held. Residents
are also encouraged to check out the
efforts of other neighborhoods. See
example of a decorated intersection
for a block party here.
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●

For those who buy new homes in Menifee, give a branded welcome mat as a gift from the city. Attach a tag or
label that says something like, “Congratulations on your NEW home.”

●

Ask each neighborhood in Menifee to establish its own garden. Coordinate this with the community garden
that is run by city employees and create a branded website to promote the gardens and engage citizens in the
initiative. Check out a similar program in Northwest Indiana at http://grownwi.com/. Each neighborhood could
choose how they want their garden to look, what they want to grow and how the produce will be distributed (to
charity, to neighborhood residents). Ideally, each garden will represent that specific neighborhood's personality
in some unique or interesting way. Public art, the types of vegetables and flowers produced, unique benches
and interesting watering systems are all ideas for making each garden special. Neighborhood residents could
contribute some of their own plants and take responsibility for watering and tending the garden. Each year,
sponsor a contest for the best garden.
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●
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Part of doing and being your best is doing good. Capture all the goodwill in Menifee by developing a “Give
Your BEST” clearinghouse agency for volunteers. To encourage more people to show their big hearts as
community volunteers, develop the infrastructure to support a clearinghouse for volunteer efforts across
the city. (See HandsOn Nashville ttps://www.hon.org/search?page=1&sort_c=&sort_o=&opportunity_id=.)
Groups with volunteer opportunities can submit information to the clearinghouse that is posted on a
special website. There, potential volunteers can find and sign up for opportunities that match their
interests, talents and availability. Develop a line to accompany the program, such as “Give Your BEST”.
Volunteers would receive branded t-shirts or caps that they wear to their volunteer projects. Kick off the
program with an event involving the city’s leadership as well as with the Chamber, churches and schools.
In time, as the coordinated volunteerism grows, consider a “Give your BEST bus” that takes groups of
volunteers to various assignments. See example from Greenville, IL here.
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●

Sun City is part of what makes Menifee special. The seniors who live there are vibrant and interested in learning
new things as well as sharing the skills they have. As part of the Give Your BEST program, identify mentoring
opportunities that will enrich all lives. For example, high schoolers could teach seniors about social media,
getting them on board for participating in branded social media campaigns. Seniors can teach young folks
about finances, carpentry, gardening, history, golf, mahjong . . . whatever their particular skills are. Other mentor
opportunities include:
○
Chefs and interested young cooks
○
Business leaders and students
○
Experienced parents with expecting parents
○
Established residents with newcomers

●

Entertain your residents and help build your craft beer industry by starting a series of craft beer clubs from
different neighborhoods, businesses and other organizations. Bring in speakers and teachers to get the groups
going and then encourage healthy competition. Promote the winners. Each year on an annual basis hold a Craft
Beer Fair to help participants hone skills and show off wares. Give all involved branded growlers. And make sure
to get your actual breweries involved with special tastings, classes and events.

●

Involve your schools. Everything about Menifee schools represents your new brand. Teachers work to help
students learn new things and achieve their best. Expanding knowledge results in new opportunities and skills
for kids both personally and eventually, professionally. New is also embodied in the emphasis on new ideas,
technology and big thinking. School administrators and teachers should be educated on the brand during the
brand presentation period and encouraged to brainstorm ideas for integrating relevant ideas into the system.
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Here are some initial ideas to consider with schools:
○

Look for ways to integrate your logo into the
infrastructure and signage of your schools. See
example from North Star client Anna, TX here.

○

Give awards being your BEST. Create an annual
competition in which students can present ideas
for new service projects in the community. Bring
in a panel of judges from the community to
evaluate the submissions based on feasibility
and the value they would provide. Award a
financial grant to the winning entry that will
enable them to launch the maintain the project.

○

Similarly, leverage the connections between
Teacher of the Month awards and your brand,
possibly renaming them BEST Teacher of the
Month. Teachers dedicated their lives to helping
students achieve their best.
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○

Offer entrepreneurship classes that build skills students will need to start their own NEW businesses
someday (and that will promote financial literacy in the process). Leverage Menifee’s entrepreneurial
community to serve as guest instructors. (These classes could also be offered in the evenings during the
summer, when they could be open to the public.)

○

Start a Young Entrepreneurs club at the high school. The club’s goals could include building skills needed
for entrepreneurship; educating would-be entrepreneurs through field trips to area businesses and exploring
opportunities and challenges to launching a small business. Recruit mentors and sponsors from the local
business community, particularly entrepreneurs.

○

Offer job shadowing and internship opportunities in which students can learn from Menifee’s most
innovative companies and possibly earn course credit for the internships. Such a program not only
reinforces your brand reputation but can play a role in workforce development. In addition, it can help
employers feel more of a direct stake in your schools and can encourage deeper levels of partnership that
will benefit companies and students alike.

○

Sponsor an essay or video contest in which students tell the story (and what that story meant to them) of
someone in their lives who has inspired them and helped them face a challenge head on and be their BEST.

○

Hold “New You” job fairs with an emphasis on helping students get the skills they need for successful
futures. Consider partnering with a local employer in this effort.
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Work with the Chamber and local businesses to offer a “New. Better. Best.” college scholarship to the local
student whose community engagement and vision for the future exemplifies all the Menifee stands for. Or it
could be three separate scholarships, one for the student with the best NEW idea, one for the student who has
overcome a major challenge and become BETTER for it and one for the student who exemplifies the BEST in
some area of achievement (or all around)

○

Offer a student version of “Shark Tank.” Borrowing the premise of the reality TV show, create a contest (with
sponsorship from the Chamber or local businesses) in which students from Menifee schools can develop and
present ideas for inventing something or starting a small business. Area business people could serve as a
panel of judges as well as coaches for each of the teams to help them hone their ideas for presentation. Offer
funding for the winning team (with a defined limit that is established before the competition begins and within
which each team must work). Turn the final round of the competition into an event at the high school; invite the
community to attend and advertise it on the city’s website and elsewhere. Be sure to videotape the event for
later use.

○

Initiate an “Be Your Best” diversity program that promotes acceptance of all kids. Special emphasis should be
placed on supporting diversity in religion, culture, race and sexuality, anti-bullying messaging and appropriate
use of social media.

○

Even elementary school students can contribute to your new ideas culture. For example, through a similar
program in Seattle, an 11-year-old girl came up with an idea to replace her school’s annual rummage sale with
an ongoing effort to raise funds by selling donated goods online. The entire operation — including community
outreach, collection of donated items and management of the sale itself — was run by students, withPacket
minimal
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involvement by school staff and parents.

Attachment: Menifee Final Report (1466 : Menifee City-Wide

○

●

Finally, work to become known as the region’s or even the state’s most supportive “Self Improvement City”. Place all
programming and policy designed to help residents be their best and live their best lives under a single link on your
website. Many of these programs are already in place and would need minimal massaging to reflect the brand. The
need for other programs may seem obvious once you have developed a comprehensive list of what you already
have. A few ideas (some of these have been presented previously but would work well as part of the larger push to
be the Self Improvement City:
○
Your Healthy Menifee program is right in line with this idea. You don’t even have to change the
marketing for the program, just market under the Self Improvement City idea. Make sure to include
health fairs for seniors, community-wide walks with the Mayor, smoking cessation programs, group
yoga and meditation classes, etc. Work with kids too. Childhood obesity is a huge problem in this
country.
○
Include a series of self improvement podcasts on your website. Podcasts can be from well-known
speakers like Tony Robbins or Brene Brown as well as from local and regional experts. Subject matter
should be diverse from financial health to physical health to spiritual health. Residents get points for
listening to podcasts that can be redeemed for treats around town like free appetizers. Include middle
and high school students in these programs.
○
Hold a series of local TED talks for residents focusing on all aspects of financial planning. In addition
to local speakers, invite well-known experts on the topic such as Clark Howard. Savvy financial
planning is a big part of the success of Menifee and should be the legacy of all residents.
○
Pursue development of a robust mentoring program at all levels for all residents. Teaching others and
learning from others is one of the surest paths to living your own best life.
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Pursue development of the “Live Your BEST Life” event. In the early years such events are often attended
primarily by residents until word of mouth attracts outsiders. That’s perfect! Reach out to this critical
audience inviting them to be part of something big.

○

Pursue development of the “Give Your BEST” volunteer program. Giving back is the key to self improvement.

○

Offer continuing education or college assistance for city employees.

○

Menifee is certainly worthy of accolades and will be getting more as the city grows. Work with your residents
and city leaders to pursue those accolades that you feel are a particularly good fit for Menifee. In addition,
reach out to Overland Park, KS and Coral Springs, FL, to learn more about their experiences meeting
stringent Total Quality Management criteria in order to receive the Malcolm Baldrige award. This is a rare
accomplishment. North Star client Coral Springs received the award from the Florida Governor several years
ago. Overland Park is currently in the process of pursuing the accommodation.

○

Continue to honor your military families through programs like the pole banner recognition. That is excellent
work you are doing. In addition, start a program for helping retired military identify NEW careers in Menifee.
Provide support and mentoring to families of deployed soldiers.

○

Bring institutions like your medical center, clinics, libraries, parks, financial institutions and schools on board
to gather additional ideas for what a “Self Improvement City” might look and feel like.

○

Start a “Pay BETTER Forward” campaign where residents and businesses do something great for someone
and then ask them to pay it forward. Use social media to highlight the kindnesses that come out of this.
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Whether it’s a lapel pin, T-shirt, hat, golf balls or a reusable water bottle, branded merchandise is a tangible,
memorable way to keep the brand top-of-mind with visitors. Focus on items associated with forward thinking
and personal ideals. Concentrate your resources for items that people use regularly so that your brand easily
stays in front of them. Sell merchandise via your website, specialty gift shops, etc. A few ideas:
●
●
●
●
●

Welcome mats with the iconic logo
Charms or pendants of the icon
iPad sleeves
Smartphone cases
Key chains (co-branded with individual car dealers)
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●
●
●
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Wine glasses and wine thermos
Growler for craft beers
Coffee mugs (that change colors with hot or cold
beverages
Golf balls, tennis balls, and other sports items
Recycling containers
Car decals
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We’ve already shared the car air fresheners featuring that “New Town” smell. Hold a contest asking
residents to identify what the best smells in Menifee are. Possibilities include coffee, freshly mowed
grass, fresh hewn lumber, sunshine, dogs at the dog park, new babies, flowers, suntan lotion, grilling
steaks, craft beer, etc. Have residents vote on Facebook and Twitter and produce the winning smells.
Give the air fresheners away in utility bills, at government offices like the DMV, at the library, in
restaurants and bars, at point of purchase areas in retail shops. This is a fun initiative so make it
widespread and work to get some publicity of it.
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T-shirts, ball caps, golf shirts and sweatshirts (make them fun and interesting)
Skateboards, longboards
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Signage is a critical branding component for communities. Effective signage can positively impact a visitor’s
experience, advance general awareness, and increase community pride among residents. This is particularly true
among communities of Menifee’s size. Inventory all of Menifee’s signage needs to develop a prioritized list as part of a
plan for implementation. A few ideas:
●

Start with city buildings. All of them in some way should reflect the new identity. Again, branding government
cities doesn’t have to be cost intensive (although some communities do go all out). It can include window
decals, flags, signage in lobbies or tasteful architectural additions.

●

Create branded city flags. One of the easiest and least expensive methods for adding the new brand to your
municipal buildings is by adding flags with your new logo that you can fly along with the U.S. and California flags.
Menifee should be represented anywhere flags are flown in the city.

●

Entryway signs are crucial identifiers for travelers entering or leaving the city. As one of the first things they see
when they come into Menifee, these signs not only tell visitors that they have arrived but subtly give them a
sense of your identity. In a real sense, they are the first impression you make (consider the impression made by
modern, nicely landscaped entryway signage compared to the impression made by old, dilapidated signage). It
also helps reinforce a sense of pride in the brand among residents who may see the signs every day. Major
monument signage can be placed at a high-profile entryway to the city where traffic is the heaviest and sign
impact is the greatest. Smaller (but complementary) entryway signage should be placed at all major points of
ingress and egress into the city. Examples of both types of signage are found on the next slide.
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Action

●
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Pole banners leading into
town, in high traffic shopping
areas or in the planned Town
Center development can
demonstrate pride in a
community. Your iconic logo
makes a dramatic and
colorful statement on
repeating banners and helps
to create unity and a sense
of place. Single pole banners
can be used to co-brand the
community with major
attractions like farmers
markets and shopping.
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13) Brand cost-effective, relevant signage
●

Dual pole banners can be used to promote the people and places who are able to be their best in
Menifee. These pole banners further elevate the military recognition program that exists in Menifee.
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●

Inventory Parks and Recreation signage at trailheads and sport parks and define a schedule of applying
branded signage to existing installations.
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Action

●

Apply the brand to existing
installations of wayfinding or other
signage to maximize resources.

●

Provide realtors with a branded
add-on sign for the top or sides of
their real estate yard signs that reads
“Another New Home Sold in Menifee.”

●

Look creatively at facades in business
districts for brick exteriors or other
surfaces where you can paint the logo
creating branded signage. See
example from Danville, VA here.

●

Use the geometric angles and
elements from the logo to create
temporary wayfinding to special
events.
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●

Outdoor boards with long-term leases serve the purpose of both signage and advertising. Such boards can be
located within the city or on highways leading into town. The latter placement will help build brand awareness of
Menifee among non-residents in the area.
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Action

The infrastructure throughout Menifee represents a unique, three-dimensional medium for displaying your brand.
Options include adding some element of the brand to infrastructure that already exist as well as developing new
infrastructure in places where demand and opportunity are high. In addition to buses, pole banners, water towers, city
vehicles, park benches, crosswalks, or community signage, here are a few ideas:
●

Make the developing Menifee Town Center the showcase for your brand. Your plan for a new Town
Center creates a rare opportunity: Unlike most cities, you can build your brand identity into it from the
ground up. Opportunities to reflect the brand range from the architecture to the lobby design of
government buildings to public gathering areas to signage and landscaping. As you move forward
with your plans, here are some ideas to consider:
○

○

Review the conceptual plans you have presented to the public to identify ways the designs can
showcase the brand’s graphic identity as well as the ideas of “New. Better. Best.” Are the
designs modern and progressive like the brand? Do they use clean, geometric lines? Do they the
incorporate the latest technology, high-speed wireless and green building standards? Do you
have branded bike racks, longboard racks, and electric car plug-ins encouraging walkability and
sustainability?
Make sure to include outdoor gathering places that can take advantage of your beautiful
weather for “Live Your Best Life” activities like group yoga, outdoor concerts, al fresco dining
events, etc.
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○

How can you integrate the brand into Town Center infrastructure? Consider using the color palette for awnings.
The brand pattern for selfie walls (great for walkable areas), the brand pattern on vibrant crosswalks. The
geometric shape of the logo in public art or bike racks.

○

Wayfinding will be important to help visitors and residents navigate the new Town Center area. Consider the
wayfinding within the context of the brand.

○

It is especially important the brand be incorporated into designs for city hall and other government buildings
that are part of the development. Include the logo and line on building signage. Use the brand pattern in the
lobby and high-tech meeting rooms. Design walls to double as exhibition space for photography and painting
exhibits from Menifee residents and students.

○

To support the expansion of your entertainment options into craft beer brewing and farm-to-table dining,
consider designing a row of “pop-up” buildings where entrepreneurs can test different restaurant approaches
on a temporary basis. If brick-and-mortar buildings don’t seem feasible, consider leaving outdoor space for
food trucks with outdoor seating and room for entertainment like live music.

○

Once you appoint a brand manager, this person should have an important role on the planning committee for
development to help ensure that (1) the architects understand what you are trying to convey through your
brand; (2) ideas for incorporating the brand are reflected in the final designs; and (3) architects and contractors
have one point of ready access to the approved logo and other brand-related materials they will need.
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○

The Krikorian 12 movie theatre with its record-breaking movie screen and entertainment facilities is custom-made
for the new brand. Meet with developers of the entertainment complex to identify opportunities for co-branding.
Some ideas:
•
Co-branded pole banners in the parking lot
•
Use of the brand pattern in the marquis
•
Brand video running on screens between films
•
Projection signage for the Menifee brand or the line “New. Better. Best.” See example from Aurora, IL below.
•
Temporary sidewalk chalk signage using the ribbon from the Menifee “M” to direct visitors to the opening
of “New” films. See example from Aurora, IL below.
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Use construction walls around the evolving Town Center development to let people know that
something “New. Better. Best.” is being created. Make sure to use the brand logo and line or the
brand pattern on the walls. See examples from North Star client Aurora, Illinois below.
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●
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All vehicles maintained by the City of Menifee should prominently display the brand identity. (Decisions
regarding the branding of public safety vehicles like police cars and fire trucks are usually made on a case
by case basis. Some communities feel their city seal is more appropriate.) In some of North Star’s client
communities, branding consumer-oriented city vehicles is a top priority.
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The pattern created by the repeating shape of the ribbon in the logo can be used at high-profile areas
throughout your infrastructure such as crosswalks, public art installations, water towers, awnings, etc.
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Identify high-profile park installations where the Menifee logo
might work. See examples from North Star clients here:
○
○
○
○
○
○
○

Tennis court windbreaks
Bottom of swimming pools
The center of basketball courts
Skateboard parks
Water parks
Running trails
Playgrounds

Packet Pg. 379

373

1.a

Action
●

Attachment: Menifee Final Report (1466 : Menifee City-Wide

14) Infiltrate your infrastructure

The Menifee Town Center is a great place to feature a branded playscape, like this one featuring the
graphic C from the community logo created by a developer working with North Star client Columbus, IN.
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●
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Create selfie walls with the logo. On blank walls in areas where people congregate — shopping and dining areas,
trails, parks, schools — create a series of “selfie walls” featuring the Menifee logo or a related design using the
brand pattern. As momentum builds, people (young people, especially) will stop to have their pictures taken when
they're dining out, at school or after a hike, walk or jog. Selfie walls in parks and near athletic fields are a great
spot for team pictures. The walls not only represent artistic use of blank space, but they also encourage
interaction with Menifee consumers, who then become ambassadors and reinforcers of your brand simply by
snapping a picture and posting it on social media.
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●

Partner with area schools for brand integration from
co-branded banners in school parking lots to
Menifee banners hanging at entrances or in lobbies.
Or apply branded elements in the gym, auditorium or
lunchroom.

●

Bike racks are one of the best ways to bring your
brand to life. They serve as a kind of functional
public art that can tie together the different areas of
Menifee. In addition, they exemplify the beautiful
weather and outdoor recreation offerings in Menifee
and the focus on sustainability through activities like
biking and longboarding. See example here from
North Star client Columbus, Indiana, using the flying
“C” from the logo.
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Research revealed some deficits in awareness of the community and its assets. It’s not necessarily that
outsiders think bad things about Menifee, they have no knowledge of it at all. A blank slate can actually be an
advantage. All too often, a community leaves its reputation to the stories that organically appear in the 24 hour
news cycle, which are typically negative and often crime-oriented. A consistent, professional public relations
effort works to fill media channels with positive planned stories about your community . . . stories that are
couched in your brand strategy. The goal is to be proactive with positive news rather than being reactive to
negative news.
A key benefit of all branding efforts will be building awareness in the region and beyond as to exactly what the
Menifee community offers. Repetitive efforts will be required. People have to hear something nine times before
it registers. The Brand Manager should identify a comprehensive PR and media strategy for Menifee and its new
brand. Don’t miss a single opportunity to let the world know about your advantages and opportunities.
Management of such a project can be a big undertaking. If you don’t already, consider contracting with a
part-time public relations writer. Day-to-day management of the public relations effort needs to reside in one
location.
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Some things to consider:
●
Start with the basics. Develop a list of knowledgeable sources for interviews and quotes. Create a comprehensive media
mailing list (organized by specialization) and develop personal relationships with key contacts. In addition to your regional
audience, you should extend your efforts to applicable publications and markets throughout the Inland Empire area and
Southern California. A major part of motivating outsiders to take a closer look at Menifee will be an ongoing effort to
communicate your values, assets, and possibilities to strategic external audiences.
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●

Formulate a plan for communicating about the brand and related activities. The Brand Manager serves as the single source
of contact for brand media relations for the community. This centralized approach will help you control the brand message
and guarantee that the story you want to see in the media is actually the story that runs in the media. The Brand Manager
should also serve as the contact for setting up interviews or arranging comments from area officials or business people
asked to provide feedback regarding the brand to the media. Remember to include information from your brand research to
provide background on brand development.

●

Develop a series of talking points and graphics to use for every brand-related encounter with the press. Remember to
emphasize the strategy and research behind Menifee. Include points regarding new assets and those in development (like
Town Center), the community’s overall emphasis on self-improvement and being the best you can, quality of life, the
entrepreneurial culture of achievement, the recreation assets, great schools, comprehensive “Give Your Best” volunteer
program, generous nonprofits, and so forth.

●

Develop a comprehensive editorial calendar. Comb through your most compelling stories and brand developments and
match them with prospective media outlets and thought leaders. Divide the stories into calendar months, remembering
publication lead times. When you have matched your best stories with the best potential media coverage and developed a
timeline for distribution, your general editorial calendar will be complete.
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●

Along with the editorial calendar, create an accompanying contact list for press releases/media interviews. These
potential contacts might include communications or public relations departments, Presidents/CEOs, research and
development personnel, entrepreneurs, college students, artists, historians, environmentalists, healthcare
personnel, nutritionists, fitness experts, spiritual leaders, developers, architects and so on. Those who are listed on
the contact list should be prepared to provide quotes or conduct interviews on their particular area of achievement
or the ideals they achieved in Menifee. Try to gather contacts and stories from the following types of organizations,
companies and institutions.
○
○
○
○
○
○
○
○
○
○
○
○
○
○
○

High-tech companies
Educational institutions
Hospitals and healthcare facilities
Spiritual leaders
Fitness professionals and nutritionists
Non-profit organizations
Public schools
Entrepreneurs, incubators and small businesses
Artists, historians, musicians, authors, craftsmen
Museums, theaters and cultural organizations
Multicultural voices
Architects and engineers
Restaurant owners and foodies
Community outreach representatives
Environmental experts
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●

Next, develop some targeted ideas for ongoing features with local, regional or state outlets. Approach local
newspapers to discuss a weekly “What’s New in Menifee” spotlight or your “Self-Improvement City” initiative.
Contact radio and television stations about hosting a series of interviews or roundtables. Not all pitches have to be
serious or business-related – pitch the idea of a weekly feature on new growth on the restaurant scene or
community-wide yoga classes in the park that are part of the “Live Your Best Life” Healthy Menifee program.

●

Adapt the closing paragraph strategy for press releases using the narrative as your guide. This is an easy way to
consistently push out the brand message with every media interaction.

●

Word of mouth can often be the best PR you can earn. Engage your residents and visitors with progressive ideas to
affect behavior in everyday activities. Look to the Volkswagen initiative called the Fun Theory.
http://www.thefuntheory.com/. These installations should be clearly branded and you might even consider these
for temporary installations elsewhere in the region but with a clear call to action with a branded web domain that
on the surface may not read as Menifee but would reveal itself when the site is visited.
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●

Once you have your editorial calendar in place and the recommended contacts, use the following vehicles for
distributing information about the stories:
○
New releases, electronic and paper
○
Fact sheets
○
Media advisories
○
News conferences
○
Tours
○
Roundtables
○
Editorial board briefings
○
Electronic newsletters and e-blasts
○
Media outlets
○
Communication departments of area colleges, universities
○
Major corporations – including their internal employee newsletters
○
Websites
○
Social media
○
Special events

●

Create an electronic media kit. In addition to the editorial calendar, put together a comprehensive photo/video
library that media can use to support their stories. Establish an official Menifee Instagram feed and a YouTube
channel. Realize the value of video press releases in terms of impact. Put your list of story ideas and photos
samples on disk: one disk for general stories and separate disk for special pitches/seasonal ideas/general
interest stories. Include background information on the brand initiative. This media kit should also be available
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Action
●

Use your PR program to showcase all community accolades. Send out press releases and social media
announcements on each new recognition. Include accolade icons on all website homepages so people
can link to more information if interested. When new accolades come in, consider higher profile
recognition such as outdoor boards or ads. The idea is to make it widely known that Menifee is the kind
of community that is always striving to be its best!

●

Employ a grant writer to assist in the search for funds. If brand drivers or partners do not already have the
appropriate expertise on board to pursue grant funding for the brand, explore the idea of adding a grant
writer (full or part-time) to the staff to assist with sourcing ongoing funds for the branding effort. North
Star client Grand Rapids, MN received $75,000 in grant monies for brand programs and former client New
Orleans Downtown Development District received $300,000 as part of a one million dollar grant to
emphasize downtown business opportunities and to attract entrepreneurs. While your initial funding will
get the brand up and running, additional financial resources will be required in the years ahead.
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Evaluation
How is the brand performing?
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How Is The Brand Performing?
Evaluation yields new information which may lead to the beginning of a new planning cycle. Information may
be gathered from concept pre-testing, campaign impact in the marketplace and tracking studies to measure
a brand's performance over time. These methods of evaluation should be used once a visual brand identity
has been established based on the strategic brand platform.
Ideally, two basic questions will be answered when there is visible implementation of your brand in the
community: Have responses to the brand among target audiences changed in the way the BrandPrint
intended? And have these changes resulted in consumer action that will achieve the desired objectives of
the brand? Turn-key or do-it-yourself programs are recommended depending on the needs of the community.
To begin the process of brand evaluation, North Star has set up a schedule to discuss Menifee’s brand
progress. This schedule begins immediately after the delivery of your BrandPrint.
●
●

Immediately – North Star recommends Menifee continue efforts on growing its inquiry and visitor database.
One year– North Star’s Research Director will conduct an assessment call to outline a plan for determining brand
performance moving forward. Menifee will be contacted to determine specific measurement goals including re-measuring
awareness and perception of the community amongst intended audiences.

Building your databases and keeping them current ensures future success measurements can be calculated. These leads will be
the best data start point for future brand evaluation.
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As stated previously, North Star will consult with the community at the proposed times to evaluate your specific needs. Keep in
mind that many of the research pieces in your BrandPrint were created to act as benchmarks by which future improvements can
be measured. Based on what we now know of the community, likely recommendations for success measurements at Menifee’s
one-year mark may include:
●
●
●

Community-Wide Survey
Brand Barometer
Consumer Awareness and Perception Study
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Purpose
The purpose of the Online Community-wide Survey is to gain a quantitative measure of the community’s perceptions of
Menifee.
Methodology & Results
This quantitative survey is fielded online and is open to all residents of the community. The study measures the following:
●
●
●
●

Overall top-of-mind perceptions of Menifee
Strengths and weaknesses of Menifee
Resident suggestions on what is missing from Menifee
Measurements of Menifee quality of life indicators

Positive resident perceptions are a strong indicator of brand success. Successful brand implementation will energize the
resident base, making them more likely think of the community in a positive light.
Timing
The Online Community-Wide Survey should be conducted annually. The first survey should be conducted no sooner than
one year from brand introduction (when there is visible implementation of your brand in the community).
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Purpose
The Community Brand Barometer measures strength of the Menifee brand according to:
●
Resident satisfaction/advocacy with the brand as a place to live, work, and visit
●
Brand satisfaction/advocacy relative to the nation.
Methodology & Results
The methodology for the Brand Barometer has been carefully developed and determined to be statistically significant.
Participants answer three questions:
●
●
●

Would you recommend living in Menifee to a friend or colleague?
Would you recommend visiting Menifee to a friend or colleague?
Would you recommend conducting business in Menifee to a friend or colleague?

Resident advocacy is one of the strongest measures of brand success. Successful brand implementation will energize the
resident base, making them more likely to recommend their community to others.
Timing
The Community Brand Barometer should be conducted annually. The first Brand Barometer should be conducted no sooner
than one year from brand introduction (when there is visible implementation of your brand in the community).
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Consumer Awareness & Perception1.a
Study

Purpose
The purpose of this study is to gain insight into external consumer awareness, visitation, and perceptions of Menifee.
Methodology & Results
This quantitative survey is fielded online outside of Menifee’s borders in order to obtain an outsider’s perspective. The
survey measures:
●
●
●
●
●
●
●

Overall top-of-mind perceptions of Menifee and immediate competitors
Consumer visitation trends (frequency and nature of visitation)
Consumer visitation drivers (business, leisure, friends and family)
Strengths and weaknesses of Menifee identified within community attributes
Consumer suggestions on what is missing from Menifee
Measurements of Menifee’s delivery of hospitality
Measurements of Menifee’s quality of life indicators

Timing
The CAP Study should be conducted annually. The first survey should be conducted no sooner than one year from brand
introduction (when there is visible implementation of your brand in the community).
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9.1

Menifee City Council
MINUTES
Wednesday, December 20, 2017
Regular Session 7:00 PM

Neil Winter, Mayor
Greg August, District 1
Matt Liesemeyer, District 2
Lesa Sobek, District 3
John Denver, District 4
REGULAR MEETING (7:00 P.M)
1.

CALL TO ORDER
Mayor Winter opened the meeting at 7:02 p.m. in honor of fallen firefighter Cory Iverson.

2.

ROLL CALL
Attendee Name
Neil Winter
Greg August
Matt Liesemeyer
Lesa Sobek
John Denver

3.

Pastor Jim Edwards, Revival Christian Fellowship

PLEDGE OF ALLEGIANCE
4.1.

5.

Status
Present
Present
Present
Present
Present

WORDS OF INSPIRATION
3.1.

4.

Title
Mayor
District 1
District 2
District 3
District 4

Councilmember Greg August

PRESENTATIONS
5.1.

Assemblywoman Melissa Melendez - 2017 Year-End Report
Assemblywoman Melissa Melendez presented an end of year legislation update.
She presented a short review of ACA 14; AB 403; AB 757; SB 17; AB 1194; SB
1; AB 1008; AB 1448; SB 312; and SB 384. Assembly Woman Melendez also
passed out a full list of 2017 legislation.

Minutes Acceptance: Minutes of Dec 20, 2017 7:00 PM (APPROVAL OF MINUTES)

City Council Chambers
29714 Haun Road
Menifee, CA 92586

The City Council asked Assemblywoman Melendez questions and thanked her
for her report.
5.2.

Outstanding Citizen Award - Michael Cano
Mayor Winter invited Michael Cano up to the front of the room to present him with
a certificate. Mayor Winter read a list of services Mr. Cano has provided to the
community. The City Council thanked Mr. Cano for his work with veterans and
his volunteer work in the community.
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6.

AGENDA APPROVAL OR MODIFICATIONS
City Clerk Sarah Manwaring announced that Item No. 13.2 was pulled from the agenda
and will be brought back at a future meeting. The City Council unanimously (5-0)
approved the agenda with the stated modifications.
PUBLIC COMMENTS (NON-AGENDA ITEMS)
Scott Scharpen, Go Mobile for Life Ministry, stated that their ministry is a pro-life ministry
that helps pregnant women. Mr. Scharpen said that 50 percent of pregnancies are
unplanned and their ministry helps women through the parenting or adoption decision.
He invited the City Council and the Community to the ministry's annual benefit event on
February 24, 2018.

Jeff Faucher, Menifee resident, asked questions about Ethanac Road and Heritage
Lakes. Mayor Winter asked staff to follow up with the resident to answer his
questions.
Katie Minnear, Menifee resident, welcomed City Manager Armando Villa. Ms.
Minnear asked for a monthly crime report from the City. She said that a package was
taken from her front door and she wants to make sure that all types of crimes are
shown on the report. Ms. Minnear added that she would like to see some good
citizens run for office in this year's election.
Pastor Bill Freeman, Menifee United Church of Christ Church, said that on
Christmas day from 12:00 p.m. to 2:00 p.m. the church will serve dinner for those in
need, or do not have a place to go. Pastor Freeman said that if you would like to
volunteer and/or donate, please contact the church.
8.

COUNCILMEMBER UPDATES AND COMMENTS
Councilmember August reported on the activities and events he attended.
 Animal Friend of the Valley Christmas Dinner
 Knights of Columbus Christmas Dinner at St. Vincent Ferrer Catholic Church
 Sun City Civic Association Christmas Dinner
 Riverside Transit Agency - students ride for 25 cents. Free rides on New Year's
Eve.
Councilmember Denver reported on the activities and events he attended.
 Santa Claus and Mrs. Claus will attend the Boys and Girls Club, December 21
 Santa’s Workshop at Quail Valley Elementary – 700+ children received gifts
 Two HOA meetings
 Breakfast with Santa with the City
 Chamber of Commerce Mixer
 City Tree Lighting Event
 Student of the Month

Minutes Acceptance: Minutes of Dec 20, 2017 7:00 PM (APPROVAL OF MINUTES)
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Councilmember Sobek reported on the activities she attended.
 City Tree Lighting Event
 Riverside County Sheriff Department Blue Light Ceremony
 Menifee Menorah Lighting Ceremony
APPROVAL OF MINUTES
9.1.

Approval of Minutes of December 6, 2017

The minutes were approved unanimously (5-0) with no changes.
10.

REORGANIZATION
10.1.

Selection of Mayor Pro Tem

Mayor Pro Tem Liesemeyer stated that it has been his pleasure to serve the
City the past year as Mayor Pro Tem. Mayor Pro Tem Liesemeyer nominated
Councilmember Sobek to serve as next year’s Mayor Pro Tem.
Councilmember August seconded the motion and thanked Mayor Pro Tem
Liesemeyer for his service.
The motion was approved by the following vote:
RESULT:
MOVER:
SECONDER:
AYES:

10.2.

[Unanimous]
Matt Liesemeyer
Greg August
Winter, August, Liesemeyer, Sobek, Denver

Representatives to Regional Boards and Commissions for 2018
Mayor Winter read a list of representatives to regional boards and commissions
as listed below.

Agency/Board

Representative

Alternate

Riverside County
Transportation
Commission (RCTC)

Neil Winter

John Denver

Western Riverside Council
of Governments
(WRCOG) and WRCOG
TUMF Program Zone
Committee

John Denver

Lesa Sobek

Western Riverside
Regional Conservation
Authority (WRCRCA)

Matthew
Liesemeyer

John Denver

Riverside Transit Agency
(RTA)

Greg August

Lesa Sobek

Riverside County Habitat

Matthew

Greg August

Minutes Acceptance: Minutes of Dec 20, 2017 7:00 PM (APPROVAL OF MINUTES)
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Conservation Agency
(RCHCA)

Liesemeyer

Southern California
Association of
Governments (SCAG)

Neil Winter

Matthew Liesemeyer

PARSAC

City
Treasurer/Direc
tor of Finance

Neil Winter

Menifee Hospital Advisory
Board

Lesa Sobek

Greg August

Southwest Regional
Cancer Task Force

Lesa Sobek

John Denver

Regional Homeless Task
Force

Lesa Sobek

Greg August

Finance Committee

Lesa Sobek, John Denver

Public Safety Committee

Matthew Liesemeyer, Greg August, Lesa
Sobek (Alternate)

Economic Development
Ad Hoc Committee

Neil Winter, Matthew Liesemeyer

The list of representatives was approved by the following vote:
RESULT:
MOVER:
SECONDER:
AYES:

11.

Adopted [Unanimous]
Matt Liesemeyer
Lesa Sobek
Winter, August, Liesemeyer, Sobek, Denver

CONSENT CALENDAR

Mayor Winter asked that Item No. 11.7 be removed from the Consent Calendar for
separate discussion. The balance of the Consent Calendar was approved by the
following vote:
RESULT:
MOVER:
SECONDER:
AYES:

Adopted [Unanimous]
Matt Liesemeyer
John Denver
Winter, August, Liesemeyer, Sobek, Denver

11.1.

Waiver of Reading in Full of Any and all Ordinances Listed on this Agenda and
Provide that they be read by Title Only

11.2.

Warrant Register
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Menifee Mayor and City Council
Regular Meeting Minutes
Wednesday, December 20, 2017
Page 4 of 7

ACTION
Ratified and approved the Voucher List dated 11/22/17, the Payroll Register dated
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12/1/17 and the Void Check Listing PE 11/30/17.
11.3.

Treasurer's Report, November 2017

11.4.

Amendment No. 1 to Contract with Roger, Anderson, Malody & Scott, LLP
for Auditing Services
ACTION
Approved Amendment No. 1 to the agreement with Rogers, Anderson, Malody, &
Scott, LLP to provide for audit services and preparation of required reports for Fiscal
Years 2016-17 and 2017-18.

11.5.

Second Reading - Ordinance to Adopt Chapter 11.45 and Amend Chapter
5.50, 5.60, 9.70, and 13.01 of the Menifee Municipal Code Relating to the
Regulation of Marijuana
ACTION
Adopted Ordinance No. 2017-230 amending Chapter 5.50, 5.60, 9.70, and 13.01 of
the Menifee Municipal Code relating to the regulation of marijuana sale, cultivation,
processing, and consumption, and imposing an express ban on marijuana smoking on
City property with the adoption of Chapter 11.45 “Marijuana Smoking and
Consumption Prohibited on City Property.”

11.6.

Second Reading and Adoption an Ordinance Levying Special Taxes to be
Collected During Fiscal Year 2018-19 for Community Facilities District No.
2017-1 (Maintenance Services)
RECOMMENDED ACTION
Adopted Ordinance No. 2017-231 levying special taxes to be collected during Fiscal
Year 2018-19 to pay the annual costs of the maintenance and servicing of street
lights, traffic signals, parks, parkways, streets, roads, and open space, the operation
and maintenance of storm drainage systems, a reserve fund for capital replacement,
and administrative expenses with respect to City of Menifee Community Facilities
District No. 2017-1 (Maintenance Services).

11.7.

This item has been moved to ITEMS PULLED FROM CONSENT

Minutes Acceptance: Minutes of Dec 20, 2017 7:00 PM (APPROVAL OF MINUTES)

ACTION
Approve the Treasurer’s Report for November 2017.

ITEMS PULLED FROM CONSENT
11.7.

Second Reading and Adoption of DIF Ordinance
Mayor Winter called for public comment.
Ron Sullivan stated that the staff report was not clear about the fees being
adopted. He said it would be helpful for clarification of the map.

Community Development Director Cheryl Kitzerow summarized the history of
the DIF and the changes in fees.
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The City Council adopted Ordinance No. 2017-232 adding Chapter 8.02 to
the Menifee Municipal Code, adopting development impact fees in
accordance with the mitigation fee act by the following vote:

12.

Adopted [4 to 1]
Lesa Sobek
Greg August
Winter, August, Sobek, Denver
Liesemeyer

PUBLIC HEARING ITEMS
12.1.

Annexation No. 5 Territory to be Annexed to Community Facilities District
No. 2015-2 – TR 31856, Menifee Land DV , LLC
City Engineer Jonathan Smith introduced City Consultant to present the item.

Mayor Winter opened the public hearing at 8:34 p.m. City Clerk Sarah
Manwaring reported that the hearing was legally noticed and the City did not
receive any correspondence. Mayor Winter asked for public testimony and
there was none. Ms. Manwaring said that there were no persons registered to
vote in the territory of the district and the owners of all taxable property in the
district have consented to holding a special election. Mayor Winter closed the
public hearing at 8:35 pm.
Resolution No. 17-660 calling the election was adopted by the following vote:
RESULT:
MOVER:
SECONDER:
AYES:

Adopted [Unanimous]
Matt Liesemeyer
Lesa Sobek
Winter, August, Liesemeyer, Sobek, Denver

Ms. Manwaring announced that she received the official ballots, canvassed
the election and declared the results as "yes."
Resolution No. 17-661 declaring the election results of the special landowner
election was adopted as follows:
RESULT:
MOVER:
SECONDER:
AYES:

Adopted [Unanimous]
Matt Liesemeyer
Lesa Sobek
Winter, August, Liesemeyer, Sobek, Denver

Minutes Acceptance: Minutes of Dec 20, 2017 7:00 PM (APPROVAL OF MINUTES)

RESULT:
MOVER:
SECONDER:
AYES:
NAYS:

City Attorney Jeffrey Melching read the Ordinance Title. The Ordinance
amending Ordinance No. 2015-173 and levying and adopting the special tax
in CFD No. 2015-2 was introduced by the following vote:
RESULT:
MOVER:
SECONDER:
AYES:

Adopted [Unanimous]
Matt Liesemeyer
Lesa Sobek
Winter, August, Liesemeyer, Sobek, Denver
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13.

DISCUSSION ITEMS
13.1.

Housing Legislation Update

The City Council asked questions of Mr. Melching. The City Council thanked
Mr. Melching for his presentation and received and filed the report.
13.2.

Agreement with Michael Baker International for a Comprehensive
Development Code Update

This item was removed from the agenda and will be brought back to the City
Council at a future meeting.
14.

CITY ATTORNEY REPORTS

None.
15.

CITY MANAGER REPORTS
City Manager Armando Villa thanked the City Council for their confidence in him to be
the Menifee City Manager and he is excited to work for the City. He also thanked Mr.
Bradley for his professionalism through the transition.

Councilmember August said that he will miss Mr. Bradley. He said that Mr. Bradley
had taught the Council a lot and cannot thank him enough. Councilmember August
said he has enjoyed working with Mr. Bradley and wished him the best.
Mr. Bradley introduced the City’s newest management analyst, Charles Berglund.
16.

FUTURE AGENDA REQUESTS FROM COUNCIL MEMBERS

None.
17.

ADJOURN

Minutes Acceptance: Minutes of Dec 20, 2017 7:00 PM (APPROVAL OF MINUTES)

City Attorney Jeffrey Melching presented the item, including the background
of the Housing Legislation; Legislature's Response; Affordability Levels;
Amendments to Housing Accountability Act; and possible next steps.

Mayor Winter adjourned the meeting at 9:30 p.m.

_________________________________
Sarah A. Manwaring, City Clerk
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CITY OF MENIFEE
SUBJECT:

Warrant Register - December 8, 2017

MEETING DATE:

January 17, 2018

TO:

Mayor and City Council

PREPARED BY:

Ann-Marie Etienne, Accounting Technician

REVIEWED BY:

Wendy Preece, Acting Finance Director

APPROVED BY:

Armando G. Villa, City Manager

RECOMMENDED ACTION
Ratify and approve the Voucher List dated 12/8/17 and the Payroll Registers dated
12/7/17, 12/11/17 and 12/15/17.
DISCUSSION
The City of Menifee Municipal Code Chapter 3.16.050 requires that the City Council audit
payments of demands and directs the City Manager to issue checks. The attached Voucher List
and all corresponding invoices have been reviewed and approved for accuracy by the
appropriate Department Head, the Senior Accounting Technician and by the Acting Finance
Director. The Voucher List dated 12/8/17 and the Payroll Registers dated 12/7/17, 12/11/17 and
12/15/17 are submitted for ratification and approval.
FISCAL IMPACT
As indicated above, Voucher List dated 12/8/17 and the Payroll Registers dated
12/7/17, 12/11/17 and 12/15/17 are submitted for ratification and approval and have
a total budgetary impact of $2,206,255.20 which is included in the 2017-2018 Budgets.
ATTACHMENTS
1. voucher listing 12-08-17
2. Payroll Register 01-03-18
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Voucher List
5:10:36PM

Bank code :

uboc

Voucher

37271

37272

37273

Date

Vendor

12/8/2017 01253 ADVANTAGE VENDING SERVICES

12/8/2017 01252 AMAZON CAPITAL SERVICES, INC.

12/8/2017 00258 AMERICAN FORENSIC NURSES

City of Menifee

Invoice

PO #

Description/Account

Amount

CITY HALL & COMM SVCS WATER SYSTEM

11600

1DL6-MVJR-H9QC
1W41-VR1J-4Q7V

221.85

Total :

108.74
185.35
294.09

IT SUPPLIES
IT SUPPLIES

70113

12/8/2017 00507 ANIMAL FRIENDS OF THE VALLEY

SEPT'17

360.00

PD BLOOD DRAWS OCT'17

01293

360.00

14,928.34

FY 17/18 ANIMAL FIELD SERVICES

14,928.34

Total :

37275

12/8/2017 00915 BMW MOTORCYCLES OF RIVERSIDE

6017784/1

221.85

Total :

Total :

37274

1

776.98

PD BMW MOTORCYCLE MAINT

776.98

Total :

37276

12/8/2017 01006 BUCKNAM INFRASTRUCTURE GROUP

339-05.01
339-05.02

01289
01289

FY 17/18 CITY GIS SUPPORT & MANAGEMENT S 6,960.72
FY 17/18 CITY GIS SUPPORT & MANAGEMENT S 5,918.88
12,879.60
Total :

37277

12/8/2017 00907 COUNTY OF RIVERSIDE

AN0000001148

01304

ANIMAL SHELTERING SVCS 17/18

8,086.50
8,086.50

Total :

37278

12/8/2017 01309 CROWN RV COLLISION CENTER

221-223

300.00

P/W VEHICLE MAINTENANCE

300.00

Total :

37279

12/8/2017 00881 D.R. BECHTER CONSULTING INC.

14-002-206
14-002-207

01198
01258

9,850.00
CONSTRUCTION & STORMWATER INSPECTION SVC
FY 17/18 ON CALL NPDES STORMWATER
250.00
10,100.00
Total :

37280

12/8/2017 00801 D-MAX ENGINEERING, INC.

3855
3858

01192
01192

FY 17/18 PLAN REVIEW & INSPECTION
FY 17/18 PLAN REVIEW & INSPECTION
Total :

5,024.22
1,659.91
6,684.13

37281

12/8/2017 01291 HELIXSTORM

7660

01223

FY 17/18 PROFESSIONAL IT SUPPORT SVCS

9,935.00

Attachment: voucher listing 12-08-17 (1456 : Warrant Register - December 8, 2017)
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9,935.00

Total :
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Voucher List
5:10:36PM

Bank code :

uboc

Voucher

37282

Date

Vendor

12/8/2017 01200 INLAND ELECTRIC INC

Page:

Invoice

PO #

5181

37283

12/8/2017 00313 INLAND EMPIRE PROP. SERVICES

653
654
655
685-705
706-721

37284

12/8/2017 00848 KOBATA ASSOCIATES, INC.

#51

Description/Account

Amount

POLICE SUBSTATION ELECTRICAL WORK

01243
01243
01243
01296
01296

12/8/2017 00241 LSA ASSOCIATES INC

156313

501.58

CITY PROPERTY WEED ABATEMENT
CITY PROPERTY WEED ABATEMENT
CITY PROPERTY WEED ABATEMENT
NUSIANCE ABATEMENT SVCS
NUSIANCE ABATEMENT SVCS
Total :

4,905.00
1,850.00
350.00
3,737.00
2,827.00
13,669.00
7,775.00

PROF PLNNG SVCS OCT'17

01310

7,775.00

2,200.00

PROF PLANNING SVCS OCT'17

2,200.00

Total :

37286

12/8/2017 01031 MENIFEE VALLEY TAEKWONDO ACADE

CK REQ 12/6

526.90

COMM SVCS INSTRUCTOR PAYMENT

526.90

Total :

37287

12/8/2017 00847 MIG/HOGLE IRELAND

0051163

01229

18,513.75

FY17/18 PROF PLNNG SVCS OCT'17

18,513.75

Total :

37288

12/8/2017 00810 PALEO SOLUTIONS, INC.

COM-STA-01

01309

105.00

PROF PLANNING SVCS OCT'17

105.00

Total :

37289

12/8/2017 00822 PCR SERVICES CORPORATION

132311

01311

3,232.50

PROF PLANNING SVCS OCT'17

3,232.50

Total :

37290

12/8/2017 00936 PROTECTION ONE

119644747
119644748
119644749

SENIOR CENTER ALARM SERVICE
LAZY CREEK ALARM SVCS
SENIOR CENTER FIRE ALARM MONITORING
Total :

37291

12/8/2017 00252 PURCHASE POWER

05282038 - NOV'17

POSTAGE REFILL NOV'17

12/8/2017 00360 RIVERSIDE COUNTY, INFORMATION TECHNOLOGY
IT0000001351
IT0000001413

70.00
35.00
135.00
240.00
2,000.00
2,000.00

Total :

37292

501.58

Total :

Total :

37285

2

City of Menifee
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5:10:36PM

Bank code :

uboc

Voucher

Date

Vendor

37292

12/8/2017 00360

37293

Page:

3

City of Menifee

Invoice

PO #

Description/Account

(Continued)
00360 RIVERSIDE COUNTY, INFORMATION TECHNOLOGY

Amount
Total :

787.96

12/8/2017 00236 RIVERSIDE COUNTY, SHERIFF DEPT-CONTRACT
SH0000031802
TL0000013803

CONTRACT LAW ENF SVCS BP#04
SLF MONTHLY COST OCT'17
Total :

889,043.24
17,467.90
906,511.14

37294

12/8/2017 00059 RIVERSIDE COUNTY, SHERIFF DEPT-EXTRA DUTY
SH0000031766
SH0000031769

EXTRA DUTY SVCS - MENIFEE EXPLORER ADVIS2,090.34
EXTRA DUTY SVCS - COUNCIL MEETING
555.74
2,646.08
Total :

37295

12/8/2017 00242 RIVERSIDE COUNTY, TLMA ADMINISTRATION

TL0000013746
TL0000013747

NEWPORT ROAD WIDENING - HAUN TO BRADLEY 397.80
NEWPORT ROAD WIDENING - HAUN TO BRADLEY
1,893.10
2,290.90
Total :

37296

12/8/2017 00962 RUTAN & TUCKER, LLP

785103
788677
790261
790262
793035
793036
793037
793038
793039
793040
793041
793042
793043

CITY LEGAL SVCS JU'17
CITY LEGAL SVCS AUG'17
CITY LEGAL SVCS SEP'17
CITY LEGAL SVCS SEP'17
CITY LEGAL SVCS OCT'17
CITY LEGAL SVCS OCT'17
CITY LEGAL SVCS OCT'17
CITY LEGAL SVCS OCT'17
CITY LEGAL SVCS OCT'17
CITY LEGAL SVCS OCT'17
CITY LEGAL SVCS OCT'17
CITY LEGAL SVCS OCT'17
CITY LEGAL SVCS OCT'17

9,023.56
8,020.90
2,944.50
448.50
5,904.50
3,022.50
3,295.50
2,745.77
1,384.50
4,641.00
37,382.68
19,129.22
2,706.04
100,649.17

Total :

37297

12/8/2017 00596 SATCOM DIRECT COMMUNICATIONS

7332937
7332938
7332939

37298

12/8/2017 01318 SEARLE CREATIVE GROUP LLC

17327

37299

12/8/2017 00484 SELECT STAFFING

8403078014

EMERGENCY SATELLITE PHONE SVC OCT'17
EMERGENCY SATELLITE PHONE SVC OCT'17
EMERGENCY SATELLITE PHONE SVC OCT'17
Total :
01341

46.95
46.95
46.95
140.85

11,805.00
FY17/18 ECONOMIC DEVELOPMENT SUB-SITE DE
11,805.00
Total :

Attachment: voucher listing 12-08-17 (1456 : Warrant Register - December 8, 2017)
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Bank code :

uboc

Voucher

Date

Page:
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City of Menifee

Vendor

Invoice

PO #

Description/Account

(Continued)

37299

12/8/2017 00484

00484 SELECT STAFFING

37300

12/8/2017 01236 SPICER CONSULTING GROUP LLC

0148

37301

12/8/2017 01283 STB CONSULTING INC

SB-04

Amount
12,483.16

Total :

01227

FY 17/18 SPECIAL DISTRICT ADMIN SVCS NOV 5,812.50
5,812.50
Total :
22,630.00

FY 17/18 LAND DEVELPMENT RVW SVCS
01196

37302

37303

12/8/2017 00643 SUN PLAZA BUSINESS CENTER, LLC

12/8/2017 00899 T.Y. LIN INTERNATIONAL

11/01/17

101711136

00487

Total :

22,630.00

CRIMEWATCH MONTHLY RENT OCT'17

741.00

Total :

741.00

ENVIRO/CIVIL ENG DSGN SVCS - HOLLAND BRD 372.76
372.76

Total :

37304

37305

37306

37307

37308

37309

12/8/2017 00362 THE GREENERY

12/8/2017 01250 VULCAN MATERIALS COMPANY

12/8/2017 01198 WHITE HOUSE SANITATION

12/8/2017 01305 A JUMP N PARTY INC

12/8/2017 00925 ACCOUNTEMPS

12/8/2017 01045 AHERN RENTALS, INC

11/2017 423

71643624
71643625
71650684

01285

11/2/17

01276

290776 NOV'17

Total :

90.00

Total :

109.64
110.34
402.68
622.66

P/W MATERIALS & SUPPLIES
P/W MATERIALS & SUPPLIES
P/W MATERIALS & SUPPLIES

77026
77065
77978

49626414
49670940

90.00

CITY HALL PLANT CARE

CHRISTMAS TREE LIGHTING RESTROOM SVCS 385.00
CHRISTMAS TREE LIGHTING RESTROOM SVCS 470.00
CHRISTMAS TREE LIGHTING RESTROOM SVCS 180.00
1,035.00
Total :
943.00

CHRISTMAS TREE LIGHTING EVENT
Total :

943.00

Total :

1,615.90
1,604.91
3,220.81

TEMP EMP SVCS PE 11/10/17
TEMP EMP SVCS PE 11/17/17

1,420.82

P/W EQUIPMENT RENTAL

Attachment: voucher listing 12-08-17 (1456 : Warrant Register - December 8, 2017)
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Bank code :

uboc

Voucher

37310

Date

Vendor

12/8/2017 01334 ALL STAR ELITE SPORTS

Page:

Invoice

PO #

Description/Account

Amount

1344

01338

HEALTHY MENIFEE POLOS & TEES

1,559.61
1,559.61

Total :

37311

12/8/2017 00744 ALLIED TRAFFIC & EQUIP. RENTAL

68458
68552
68689

37312

12/8/2017 01156 BIG EAR AUDIO LLC

00001534

37313

12/8/2017 00259 BIO-TOX LABORATORIES

34968
34969
35011
35015

37314

12/8/2017 00534 BOB MURRAY & ASSOC.

7503

37315

37316

12/8/2017 00683 BROTHERS TOWING, INC.

12/8/2017 00781 CALIF. MUNICIPAL STATISTICS

A-10284
A-10285
A-10286

17112204

37317

12/8/2017 00355 CALIFORNIA ASSOCIATION OF

37318

12/8/2017 00195 CALIFORNIA PUBLIC EMPLOYEES, RETIREMENT
100000015123552
SYSTEM

300006373
300006982
300007671

COMM SVCS SIGN MAINT & REPLACEMENT
COMM SVCS EQUIPMENT
P/W SIGN MAINT & REPLACEMENT
Total :
01282

01183

12/8/2017 00185 CALIFORNIA PUBLIC EMPLOYEES, RETIREMENT
100000015105658
SYSTEM
100000015105660

118.53
42.56
91.59
252.68
2,875.00

CHRISTMAS TREE LIGHTING EVENT
Total :

2,875.00

BLOOD ALCOHOL ANALYSIS OCT'17
BLOOD ALCOHOL ANALYSIS OCT'17
BLOOD ALCOHOL ANALYSIS OCT'17
BLOOD ALCOHOL ANALYSIS OCT'17
Total :

686.10
2,570.00
221.00
288.00
3,765.10

CITY MANAGER RECRUITMENT

5,035.87
Total :

5,035.87

Total :

205.00
200.00
200.00
605.00

PD VEHICLE TOW SVCS
PD VEHICLE TOW SVCS
PD VEHICLE TOW SVCS

500.00

DEBT STATEMENT 6/30/17
Total :

500.00

2017 CACEO MEMBERSHIP DUES
2017 CACEO MEMBERSHIP DUES
2017 CACEO MEMBERSHIP DUES
Total :

95.00
95.00
95.00
285.00
51,893.94

DEC'17 HEALTH PREMIUMS

51,893.94

Total :

37319

5

City of Menifee
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Bank code :

uboc

Voucher

Date

Page:

6

City of Menifee

Vendor

Invoice

PO #

Description/Account

(Continued)
00185 CALIFORNIA PUBLIC EMPLOYEES, RETIREMENT
SYSTEM

37319

12/8/2017 00185

37320

12/8/2017 01300 CARSON TRAILER INC

00288957

Amount
458.24

Total :

01287

TRAILER FOR HEALTHY MENIFEE PROGRAM

3,399.91
3,399.91

Total :

37321

12/8/2017 00161 EASTERN MUNICIPAL WATER DIST.

101923-02 11/27
231135-03 11/27
231149-03 11/27
231150-03 11/27
237370-01 11/27
237538-02 11/27
239155-02 11/27

609.90
CSA 145 WATER SVC NOV'17
LLMD ZONE 3 WATER SVC NOV'17
203.22
LLMD ZONE 3 WATER SVC NOV'17
178.27
LLMD ZONE 3 WATER SVC NOV'17
146.34
LA PIEDRA/SHERMAN IRRIGATION WATER SVCS 76.30
AMR SPORTS PARK IRRIGATION SVCS NOV'17
388.39
SPIRIT PARK WATER SVC NOV'17
459.46
2,061.88
Total :

37322

12/8/2017 00024 FEDEX

5-990-73000
5-997-48270

COMM SVCS - EXPRESS DELIVERY SVCS NOV'17 98.71
EXPRESS DELIVERY SVCS NOV'17
31.64
130.35
Total :

37323

12/8/2017 01316 FERGUSON, PRAET & SHERMAN

INV# 21509

CLAIM ME 127

331.50
331.50

Total :

37324

12/8/2017 01042 FISHER WIRELESS SERVICES, INC

055657

399.84

EOC & CODE ENF RADIO CHARGES

399.84

Total :

37325

12/8/2017 01142 FRONTIER CALIFORNIA INC.

310-010-9929 11/19
951-244-4499 11/25
951-679-8460 11/28
951-679-8527 11/19

SPIRIT PARK FIOS NOV'17
CSA 86 QUAIL VALLEY CRIME WATCH DEC'17
SENIOR CENTER FIRE ALARM DEC'17
CITY HALL ROLLOVER LINE NOV'17
Total :

296.98
76.15
62.56
333.96
769.65

37326

12/8/2017 00023 GOLDING PUBLICATIONS

12590
12602

HOMELESS TASK FORCE DOOR HANGERS
BASKETBALL PROGRAM FLYERS
Total :

391.13
240.82
631.95

37327

12/8/2017 01310 GOLDSTAR ASPHALT PRODUCTS

4063
4177

P/W MATERIALS & SUPPLIES
P/W MATERIALS & SUPPLIES

81.92
1,020.99
1,102.91

Total :

Page:
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Packet Pg. 408

10.2.a
vchlist

Voucher List
5:10:36PM

Bank code :

uboc

Voucher

37328

Date

Vendor

Page:

Invoice

PO #

12/8/2017 00351 GOVERNMENT FINANCE, OFFICERS ASSOCIATION
2867732

Description/Account

Amount

150.00

CITY JOB POSTING

150.00

Total :

37329

12/8/2017 00650 HDL SOFTWARE, LLC

0011696-IN

01321

3,180.00

BUSINESS LICENSE SOFTWARE

3,180.00

Total :

37330

12/8/2017 01248 INTERPRETERS UNLIMITED INC.

PS17M10-13197

18.00

LANGUAGE INTERPRETER SVCS

18.00

Total :

37331

12/8/2017 01331 KOA CORPORATION

JB73135X1

01342

3,930.00

FY 17/18 GRANT MGMT SVCS

3,930.00

Total :

37332

37333

12/8/2017 00994 LABOR COMPLAINCE PROVIDERS

12/8/2017 00329 LAWLER'S TRIPLE L TOWING

7

City of Menifee

STMNT #1-2

446.25

CIP16-10 LABOR COMPLIANCE

VIN1333
VIN3227
VIN4218
VIN5658
VIN6333
VIN6521
VIN6922
VIN7975
VIN8097
VIN8983

Total :

446.25

Total :

200.00
550.00
210.00
210.00
210.00
215.00
430.00
185.00
550.00
315.00
3,075.00

PD VEHICLE TOW SVCS
PD VEHICLE TOW SVCS
PD VEHICLE TOW SVCS
PD VEHICLE TOW SVCS
PD VEHICLE TOW SVCS
PD VEHICLE TOW SVCS
PD VEHICLE TOW SVCS
PD VEHICLE TOW SVCS
PD VEHICLE TOW SVCS
PD VEHICLE TOW SVCS

37334

12/8/2017 01340 LIGHTS FOR NIGHTS

12/01/2017

01345

3,143.00
STRING/MARKET LIGHTING FOR CHRISTMAS TRE
3,143.00
Total :

37335

12/8/2017 01245 MDG ASSOCIATES, INC.

12316

01123

1,080.00
CDBG ANNUAL ACTION PLAN AND ANALYSIS SVC
1,080.00
Total :

37336

12/8/2017 00872 MENIFEE CAR WASH

OCT 2017

37337

12/8/2017 00474 THE PUMPKIN PLACE

CK REQ 11/21

54.46

CITY VEHICLE MAINT OCT'17
Total :

54.46

REFUND SECURITY DEPOSIT 2017-229

1,500.00

Page:
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7

Packet Pg. 409

10.2.a
vchlist

Voucher List
5:10:36PM

Bank code :

uboc

Voucher

Date

Page:

Vendor

Invoice

37337

12/8/2017 00474

37338

12/8/2017 00474 BRIGHT ROAD PRODUCTIONS

PO #

Description/Account

(Continued)

00474 THE PUMPKIN PLACE

Amount
1,500.00

Total :

CK REQ 11/14

1,000.00

REFUND DEPOSIT BASED FEE 2017-352

1,000.00

Total :

37339

8

City of Menifee

12/8/2017 00474 PREMIER POOLS & SPAS

REFUND BLDG PERMIT 17-02846 & 17-01630

CK REQ 11/16

870.60
870.60

Total :

37340

12/8/2017 00474 VIVINT SOLAR

CK REQ 10/20
CK REQ 11/15
CK REQ 11/2

REFUND BLDG PERMIT 16-01915 & 16-02223
REFUND BLDG PERMIT 16-01465
REFUND BLDG PERMIT 16-00928
Total :

298.00
147.50
148.50
594.00

37341

12/8/2017 00474 TIM ELWELL

CK REQ 11/7

DEPOSIT REFUND KC SNR CTR

200.00
200.00

Total :

37342

12/8/2017 00474 ZIEVE,BRODNAX & STEELE, LLP

125.00
REFUND ABANDONED/FORECLOSURE REGISTRATIO

CK REQ 11/17

125.00

Total :

37343

12/8/2017 00474 MORTGAGE CONTRACTING SERVICES

CK REQ 11/17

125.00
REFUND ABONDONED/FORCLOSED REGISTRATION
125.00
Total :

37344

12/8/2017 00474 DELFINA NEWTON

CK REQ 11/29

REFUND CANCELLED CLASS

72.00
72.00

Total :

37345

12/8/2017 00474 STACIE KELLY

CK REQ 12/5

60.50

REFUND BUSINESS LICENSE FEE

60.50

Total :

37346

12/8/2017 01058 MONOPRICE INC.

16711837
16711948
16773211

37347

12/8/2017 00863 NOLTE ASSOCIATES, INC.

75493
75495
75498
75499
75503

IT SUPPLIES
IT SUPPLIES
IT MONITOR AND SWITCH ACCESSORIES
Total :
01197
01197
01197
01197
01197

36.30
1.98
186.23
224.51
750.00
1,389.00
1,634.50
369.50
471.58

FY 17/18 ON CALL ENGINEERING SVCS
FY 17/18 ON CALL ENGINEERING SVCS
FY 17/18 ON CALL ENGINEERING SVCS
FY 17/18 ON CALL ENGINEERING SVCS
FY 17/18 ON CALL ENGINEERING SVCS

Page:
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Packet Pg. 410

10.2.a
vchlist

Voucher List
5:10:36PM

Bank code :

uboc

Voucher

37347

Date

Vendor

12/8/2017 00863 NOLTE ASSOCIATES, INC.

Page:

9

City of Menifee

Invoice

PO #

Description/Account

Amount

(Continued)
75505
75506
75508
75511
75516
75531

01197
01197
01197
01197
01197
01197

FY 17/18 ON CALL ENGINEERING SVCS
FY 17/18 ON CALL ENGINEERING SVCS
FY 17/18 ON CALL ENGINEERING SVCS
FY 17/18 ON CALL ENGINEERING SVCS
FY 17/18 ON CALL ENGINEERING SVCS
FY 17/18 ON CALL ENGINEERING SVCS
Total :

392.50
943.50
1,142.50
2,068.50
993.07
767.50
10,922.15

37348

12/8/2017 01324 PENHALL COMPANY

8818

HAUN & NEWPORT RD STREET MAINTENANCE 1,712.50
1,712.50
Total :

37349

12/8/2017 00334 PREECE, WENDY

CK REQ 12/1

PETTY CASH REIMB PE 12/01/17

37350

37351

37352

37353

12/8/2017 00040 PRESS ENTERPRISE

12/8/2017 01065 PRUDENTIAL OVERALL SUPPLY

12/8/2017 00006 R&R BUSINESS SOLUTIONS

12/8/2017 00013 READYREFRESH

0011029548
0011036027
0011038335
0011038471
0011039354
0011039810
0011042221

22516819
22520416

7626
7627
7628
7629
7630

07K0029762325

221.81
Total :

221.81

Total :

466.40
448.80
255.20
814.00
360.80
211.20
356.40
2,912.80

Total :

68.83
71.04
139.87

Total :

59.81
59.81
92.98
132.65
83.16
428.41

LEGAL ADVERTISING SVCS
LEGAL ADVERTISING SVCS
LEGAL ADVERTISING SVCS
LEGAL ADVERTISING SVCS
LEGAL ADVERTISING SVCS
LEGAL ADVERTISING SVCS
LEGAL ADVERTISING SVCS

P/W UNIFORM LAUNDRY SVCS
P/W UNIFORM LAUNDRY SVCS

PRINTING SVCS
PRINTING SVCS
PRINTING SVCS
PRINTING SVCS
PRINTING SVCS

Attachment: voucher listing 12-08-17 (1456 : Warrant Register - December 8, 2017)

12/06/2017

220.59

CITY HALL BOTTLE WATER SUPPLY

220.59

Total :

Page:

9

Packet Pg. 411

10.2.a
vchlist

Voucher List
5:10:36PM

Bank code :

uboc

Voucher

37354

Date

Vendor

Page:

Invoice

12/8/2017 00138 RIVERSIDE COUNTY, ENVIRONMENTAL PROG DEPT
11/13/17

PO #

Description/Account

01312

PROF PLNNG SVCS OCT'17

Amount

1,505.00
1,505.00

Total :

37355

12/8/2017 00359 RIVERSIDE COUNTY, RECORDER

17-319825

23.00

CODE ENF RELEASES

23.00

Total :

37356

12/8/2017 00500 RIVERSIDE HABITAT CONSERVATION

CK REQ 12/5

5,115.00

K-RAT FEES NOV'17

5,115.00

Total :

37357

12/8/2017 00969 RIVERSIDE TRANSIT AGENCY

77540

726.75

RTA BUS PASSES NOV'17

726.75

Total :

37358

12/8/2017 00141 ROTARY CLUB OF MENIFEE

CK REQ 11/20

ANNUAL SANTA'S WORKSHOP TOY DRIVE

12/8/2017 01335 SAN DIEGO ICE COMPANY, INC

00-7164184

01343

6,600.00

SNOW FOR TREE LIGHTING EVENT

6,600.00

Total :

37360

37361

37362

12/8/2017 00803 SCS ENGINEERS

12/8/2017 01332 SMEDLEY'S TOWING

12/8/2017 00046 SOUTHERN CALIFORNIA EDISON

0313890

32096213
620118506
620120642
714111636

2-31-716-9357 11/22
2-34-392-5475 11/21
2-35-176-1992 12/2
2-35-194-3196 12/2
2-35-338-9109 11/20
2-35-338-9240 11/20
2-36-156-2671 12/2
2-36-200-0267 11/25
2-36-880-4548 11/20
2-39-982-6494 11/30

01292

1,000.00
1,000.00

Total :

37359

10

City of Menifee

2,369.15

FY 17/18 PLAN CHECK SERVICES
Total :

2,369.15

Total :

180.00
270.00
300.00
507.50
1,257.50

PD VEHICLE TOW SVCS
TOWING SVCS
TOWING SVCS
TOWING SVCS

1,714.82
CSA 145 IRRIGATION SVCS NOV'17
NEWPORT RD/AMR CFD 2012-1 SIGNAL SVCS NO 125.09
LLMD SIGNAL SVCS OCT'17
595.83
CITY SIGNAL SVC NOV'17
1,967.44
DERBY HILL TC-1 SIGNAL SVCS NOV'17
70.72
DERBY HILL TC-1 SIGNAL SVCS NOV'17
40.55
CFD 2014-1 STREET LIGHT SVC NOV'17
172.60
CITY SIGNAL SVC OCT'17
1,075.30
AMR SPORT PARK ELECTRIC SVCS NOV'17
2,419.30
POLICE SUBSTATION ELECTRICAL SVCS NOV'17 93.08

Page:
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Packet Pg. 412

10.2.a
vchlist

Voucher List
5:10:36PM

Bank code :

uboc

Voucher

Date

Vendor

Invoice

37362

12/8/2017 00046

37363

12/8/2017 00045 STAPLES

37364

Page:
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Description/Account

(Continued)

00046 SOUTHERN CALIFORNIA EDISON

12/8/2017 00861 STAPLES CONTRACT & COMMERICAL

PO #

Amount
8,274.73

Total :

6041 11/15

631.43

OFFICE SUPPLIES

8047597222
8047597232

Total :

631.43

Total :

4,137.22
620.63
4,757.85

OFFICE SUPPLIES
OFFICE SUPPLIES

37365

12/8/2017 00283 STATE OF CALIFORNIA, DEPARTMENT OF JUSTICE
268951
269992

FINGER PRINTING SVCS OCT'17
BLOOD ALCOHOL ANALYSIS OCT'17
Total :

98.00
560.00
658.00

37366

12/8/2017 00875 STATE WATER RESOURCE CTRL BD

17/18 SWRCB ANNUAL PERMIT FEE

442.00

SW-0137792

442.00

Total :

37367

12/8/2017 01010 STC TRAFFIC, INC.

2347
2390
2435

37368

12/8/2017 00682 STUDENT OF THE MONTH PROGRAM

PM-717-11

01033
01033
01033

15,842.50
GRANT MGMT CITY WIDE TRAFFIC SIGNAL COMM
GRANT MGMT CITY WIDE TRAFFIC SIGNAL COMM
17,655.00
GRANT MGMT CITY WIDE TRAFFIC SIGNAL COMM
4,640.00
38,137.50
Total :
STUDENT OF THE MONTH SPONSORSHIP

37369

12/8/2017 01053 SUN CITY HARDWARE

6726777 - 10/31

1,000.00
1,000.00

Total :

445.92

COMM SVCS FACILITY MAINT SUPPLIES
Total :

445.92

37370

12/8/2017 00098 THE GAS COMPANY

008 125 8251 8 11/22
064 825 8334 8 11/22
069 025 8387 8 11/22
071 023 9513 9 11/20
091 934 9672 7 11/22
114 347 5472 4 12/1

CSA 145 GAS SVCS NOV'17
WEST ANNEX GAS SVCS NOV'17
SENIOR CENTER GAS SVCS NOV'17
FIRE STATION #7 GAS SVCS NOV'17
CITY HALL GAS SVCS NOV'17
FIRE STATION #7 GAS SVCS NOV'17
Total :

11.71
32.48
93.70
45.91
24.36
80.16
288.32

37371

12/8/2017 00366 TOWN & COUNTRY TOWING

ME142980007
ME150950085

PD VEHICLE TOW SVCS
PD VEHICLE TOW SVCS

537.50
268.75

Page:
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10.2.a
vchlist

Voucher List
5:10:36PM

Bank code :

uboc

Voucher

Date

Vendor

Invoice

37371

12/8/2017 00366

37372

12/8/2017 01064 TRI STATE MATERIALS INC

37373

37374

Page:

PO #

78964
78983
78984
79162
79252

12/8/2017 00054 TYLER TECHNOLOGIES, INC, EDEN SYSTEMS DIVISION
045-206477

12/8/2017 00614 U.S. HEALTHWORKS MEDICAL GROUP

Description/Account

Amount

(Continued)

00366 TOWN & COUNTRY TOWING

12/8/2017 00703 UEBER HAUN I, LLC

#64-1
#65-1

37376

12/8/2017 00430 UNION BANK, N.A.

1066052

Total :

806.25

Total :

31.52
36.64
18.78
15.76
37.90
140.60

ANNUAL EDEN MODULE MAINT COSTS

27,445.50

Total :

27,445.50

P/W MATERIALS & SUPPLIES
LA LADERA LANDSCAPE MAINT
P/W MATERIALS & SUPPLIES
P/W MATERIALS & SUPPLIES
P/W MATERIALS & SUPPLIES

01325

3230271-CA

37375

110.00

PRE-EMPLOYMENT TESTING SVCS

01344
01344

Total :

110.00

NOV'17 LAND LEASE AGREEMENT
DEC'17 LAND LEASE AGREEMENT
Total :

2,275.00
2,275.00
4,550.00
291.67

OCT'17 ACCT MGMT SVCS

291.67

Total :

37377

12/8/2017 00189 VERIZON WIRELESS

9796050937

55.16

PD MOBILE CHARGES OCT'17

55.16

Total :

37378

12/8/2017 00166 WESTERN RIVERSIDE COUNCIL OF, GOVERNMENTS
CK REQ 12/4

264,615.26

TUMF FEES NOV'17

264,615.26

Total :

37379

12/8/2017 00298 WEX BANK

52245912

773.55

CRIMEWATCH FUEL NOV'17

773.55

Total :

37380

12/8/2017 00874 WILLDAN ENGINEERING

00615685

01328

20,115.00

FY 17/18 TRAFFIC ENGINEERING SUPPORT

20,115.00

Total :

37381

12/8/2017 00143 WRCRCA

111 Vouchers for bank code :

12

City of Menifee

CK REQ 12/5

uboc

201,449.12

MSHCP FEES - NOV 2017
Total :

201,449.12

Bank total :

1,893,582.17

Page:
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Packet Pg. 414

10.2.a
vchlist

Voucher List
5:10:36PM

Bank code :

uboc

Voucher

Date

Vendor

111 Vouchers in this report

Page:
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City of Menifee

Invoice

PO #

Description/Account

Amount
Total vouchers :

1,893,582.17

Page:
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10.2.b

City of Menifee
Payroll Register, Taxes and PERS
January 3, 2018

Paid by:
ACH
ACH

Payee
City Payroll
ICMA

Description
Payroll Period 11/25/17 - 12/08/17
Payroll Period 11/25/17 - 12/08/17
TOTAL PAYROLL:

Date
12/7/2017
12/11/2017

Paid by:
ACH
ACH

Payee
CALPERS - Retirement
CALPERS - Retirement

Amount
237,900.98
6,521.27
$

Description
Payroll Period 10/28/17 - 11/10/17
Payroll Period 11/11/17 - 11/24/17

244,422.25
Amount
34,431.44
33,819.34

TOTAL RETIREMENT:

$

68,250.78

TOTAL PAYMENTS:

$

312,673.03

Attachment: Payroll Register 01-03-18 (1456 : Warrant Register - December 8, 2017)

Date
12/15/2017
12/15/2017

Packet Pg. 416

10.3

CITY OF MENIFEE
SUBJECT:

Warrant Register - December 22, 2017

MEETING DATE:

January 17, 2018

TO:

Mayor and City Council

PREPARED BY:

Ann-Marie Etienne, Accounting Technician

REVIEWED BY:

Wendy Preece, Acting Finance Director

APPROVED BY:

Armando G. Villa, City Manager

RECOMMENDED ACTION
Ratify and approve the Voucher List dated 12/22/17, the Payroll Register dated
12/29/17 and the Void Check listing PE 12/31/17.
DISCUSSION
The City of Menifee Municipal Code Chapter 3.16.050 requires that the City Council audit
payments of demands and directs the City Manager to issue checks. The attached
Voucher List and all corresponding invoices have been reviewed and approved for
accuracy by the appropriate Department Head, the Senior Accounting Technician and by
the Acting Finance Director. The Voucher List dated 12/22/17, the Payroll Register dated
12/29/17 and the Void Check listing PE 12/31/17 are submitted for ratification and approval.
FISCAL IMPACT
As indicated above, the Voucher List dated 12/22/17, the Payroll Register dated
12/29/17 and the Void Check listing PE 12/31/17 are submitted for ratification and
approval and have a total budgetary impact of $3,702,640.78 which is included in the
2017-2018 Budgets.
ATTACHMENTS
1.
2.
3.
4.

voucher listing 12-22-17
Payroll Register 01-17-18
void check listing a-p
void check listing payroll

Packet Pg. 417

10.3.a
vchlist

Voucher List
5:55:18PM

Bank code :

uboc

Voucher

37382

Date

Vendor

12/13/2017 01343 WELLS FARGO VENDOR FIN SERV

City of Menifee

Invoice

PO #

Description/Account

Amount

90136585833

01356

P/W BOBCAT LEASE PURCHASE OPTION

33,476.99
33,476.99

Total :

37383

12/13/2017 00417 TRADE IN.COM

17-1192

37384

12/13/2017 00474 PALOMA VALLEY HIGH SCHOOL

CK REQ 12/13

37385

12/22/2017 00811 A.Q.ENGINEERING CONSULTANTS

1194-1709

37386

12/22/2017 00258 AMERICAN FORENSIC NURSES

70171
70184

01354

SHERIFF SUBSTATION FURNITURE PURCHASE 8,226.94
8,226.94
Total :
DONATION FOR PVHS CHOIR FOR XMAS PARTY P500.00
500.00
Total :

01194

ON CALL RECOVERABLE LAND DEVELOPMENT38,023.00
SVC
38,023.00
Total :
480.00
40.00
520.00

PD BLOOD DRAWS NOV'17
CHP BLOOD DRAWS NOV'17
Total :

37387

12/22/2017 00370 CHANDLER ASSET MANAGEMENT, INC

1

1711MENIFEE

37388

12/22/2017 01210 CORKY'S PEST CONTROL

728494
728495

37389

12/22/2017 00907 COUNTY OF RIVERSIDE

AN0000001168

341.02

INVESTMENT MGMT FEE NOV'17

01304

Total :

341.02

LAZY CREEK PEST CONTROL SVCS
WEST ANNEX PEST CONTROL SVCS
Total :

59.00
85.00
144.00
8,086.50

ANIMAL SHELTERING SVCS 17/18

8,086.50

Total :

37390

12/22/2017 00949 CR&R INCORPORATED

1544
1549

01246
01246

FY 17/18 STREET SWEEPING SERVICES
FY 17/18 STREET SWEEPING SERVICES
Total :

2,249.24
974.40
3,223.64

37391

12/22/2017 00881 D.R. BECHTER CONSULTING INC.

14-002-208
14-002-209

01198
01258

7,000.00
CONSTRUCTION & STORMWATER INSPECTION SVC
FY 17/18 ON CALL NPDES STORMWATER
300.00
7,300.00
Total :

37392

12/22/2017 00453 DENNIS JANDA, INC.

12278
12318

01232
01232

ON CALL RECOVERABLE SURVEY SVCS
ON CALL RECOVERABLE SURVEY SVCS

10,495.00
4,617.50

Page:
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Packet Pg. 418

10.3.a
vchlist

Voucher List
5:55:18PM

Bank code :

uboc

Voucher

Date

Vendor

Invoice

37392

12/22/2017 00453

37393

12/22/2017 00883 DHS CONSULTING, INC.

37394

Page:

2

City of Menifee

(Continued)

00453 DENNIS JANDA, INC.

12/22/2017 00801 D-MAX ENGINEERING, INC.

PO #

03006001-03-10

3882
3883
3884
3885
3886
3887
3888
3889
3890
3892
3893
3905
3906
3907
3909
3910
3911
3917
3918
3919
3920
3921
3922
3923
3924
3925
3927
3928
3929
3941

01192
01192
01192
01192
01192
01192
01192
01192
01192
01192
01192
01192
01192
01192
01192
01192
01262
01192
01192
01192
01192
01192
01192
01192
01192
01192
01192
01192
01192
01192

Description/Account

Amount
Total :

15,112.50

FIRE STATION #7 LABOR COMPLIANCE

2,820.00

Total :

2,820.00

1,346.63
FY 17/18 PLAN REVIEW & INSPECTION
FY 17/18 PLAN REVIEW & INSPECTION
2,706.98
FY 17/18 PLAN REVIEW & INSPECTION
1,411.16
FY 17/18 PLAN REVIEW & INSPECTION
2,483.96
FY 17/18 PLAN REVIEW & INSPECTION
453.24
FY 17/18 PLAN REVIEW & INSPECTION
632.52
FY 17/18 PLAN REVIEW & INSPECTION
325.00
FY 17/18 PLAN REVIEW & INSPECTION
1,203.70
FY 17/18 PLAN REVIEW & INSPECTION
549.08
FY 17/18 PLAN REVIEW & INSPECTION SVCS
2,162.26
FY 17/18 PLAN REVIEW & INSPECTION
357.50
FY 17/18 PLAN REVIEW & INSPECTION
124.62
FY 17/18 PLAN REVIEW & INSPECTION
161.19
FY 17/18 PLAN REVIEW & INSPECTION
1,236.20
FY 17/18 PLAN REVIEW & INSPECTION
1,012.24
FY 17/18 PLAN REVIEW & INSPECTION
1,198.73
NON RECOVERABLE STORMWATER PROGRAM MANAG
7,851.74
FY 17/18 PLAN REVIEW & INSPECTION
195.00
FY 17/18 PLAN REVIEW & INSPECTION
195.00
FY 17/18 PLAN REVEW & INSPECTION
260.00
FY 17/18 PLAN REVIEW & INSPECTION SVCS
65.00
FY 17/18 PLAN REVIEW & INSPECTION
162.50
FY 17/18 PLAN REVIEW & INSPECTION
781.34
FY 17/18 PLAN REVIEW & INSPECTION
197.81
FY 17/18 PLAN REVIEW & INSPECTION
951.74
FY 17/18 PLAN REVIEW & INSPECTION
975.00
FY 17/18 PLAN REVIEW & INSPECTION
65.00
FY 17/18 PLAN REVIEW & INSPECTION
554.91
FY 17/18 PLAN REVIEW & INSPECTION
1,008.17
FY 17/18 PLAN REVIEW & INSPECTION
1,659.58
32,287.80
Total :

Page:
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12/20/2017

2

Packet Pg. 419

10.3.a
vchlist

Voucher List
5:55:18PM

Bank code :

uboc

Voucher

37395

Date

Vendor

12/22/2017 00080 DOCU-TRUST

Page:

Invoice

PO #

031586

Description/Account

Amount

531.65

DOC STORAGE & RETRIEVAL SVCS

531.65

Total :

37396

12/22/2017 00841 DUDEK

20176501

37397

12/22/2017 00731 ENTERPRISE FM TRUST

FBN3377117

37398

37399

12/22/2017 00407 ESGIL CORPORATION

12/22/2017 00924 EXECUTIVE SERVICES

3

City of Menifee

0036173-IN

15263

01261

13,125.00
ON CALL DEVELOPMENT CONSTRUCTION INSPECT
13,125.00
Total :
1,788.54

COMM SVCS TRUCK LEASES

01193

01247

Total :

1,788.54

NOV'17 BLDG/SFTY PLAN CHECK SVCS

8,615.11

Total :

8,615.11

1,214.00

CITY HALL JANITORIAL SVCS DEC'17

1,214.00

Total :

37400

12/22/2017 00599 HARRIS & ASSOCIATES, INC.

36013
36014
36015
36016
36017
36018
36019
36020

01235
01235
01235
01235
01235
01235
01235
01235

180.00
ON CALL RECOVERABLE LAND DEVELOPMENT REV
ON CALL RECOVERABLE LAND DEVELOPMENT REV
2,700.00
ON CALL RECOVERABLE LAND DEVELOPMENT REV
810.00
ON CALL RECOVERABLE LAND DEVELOPMENT REV
360.00
ON CALL RECOVERABLE LAND DEVELOPMENT REV
360.00
ON CALL RECOVERABLE LAND DEVELOPMENT REV
540.00
ON CALL RECOVERABLE LAND DEVELOPMENT REV
450.00
ON CALL RECOVERABLE LAND DEVELOPMENT REV
5,220.00
10,620.00
Total :

37401

12/22/2017 01291 HELIXSTORM

7714

01329

44,166.85
FY17/18 PROF IT SUPPORT & TECHNOLOGY UPG
44,166.85
Total :

37402

12/22/2017 01200 INLAND ELECTRIC INC

11/29/17

01348

ELECTRICAL WORK FOR CITY HALL

2,910.00
2,910.00

Total :

37403

12/22/2017 01268 JAMES HOWELL CONSULTING

#104

01263

FY17/18 PUBLIC WORKS & STREET MAINT

37404

12/22/2017 00848 KOBATA ASSOCIATES, INC.

#05

01230

9,350.00

PROF PLNNG SVCS NOV'17

9,350.00

Total :

37405

12/22/2017 00716 PACIFIC MOBILE STRUCTURES, INC

113017-31623

16,344.80
16,344.80

Total :

CITY HALL ANNEX TRAILER RENTAL NOV'17

Page:
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12/20/2017

835.06

3

Packet Pg. 420

10.3.a
vchlist

Voucher List
5:55:18PM

Bank code :

uboc

Voucher

37405

37406

Date

Vendor

12/22/2017 00716 PACIFIC MOBILE STRUCTURES, INC

12/22/2017 00810 PALEO SOLUTIONS, INC.

Page:

4

City of Menifee

Invoice

PO #

(Continued)
120117-31622

COM-STA-02

01309

Description/Account

Amount

CITY HALL ANNEX TRAILER RENTAL DEC'17
Total :

835.06
1,670.12
420.00

PROF PLNNG SVCS NOV'17

420.00

Total :

37407

12/22/2017 00895 PENCO ENGINEERING INC.

0021298

01260

ON CALL RECOVERABLE LAND DEVELOPMENT11,610.00
SVC
11,610.00
Total :

37408

12/22/2017 00938 PETTIT

14682
14683
14684
14685
14686
14687
14688
14689

01233
01233
01233
01233
01233
01233
01233
01233

110.00
ON CALL RECOVERABLE LAND DEVELOPMENT REV
ON CALL RECOVERABLE LAND DEVELOPMENT REV
440.00
ON CALL RECOVERABLE LAND DEVELOPMENT REV
304.00
ON CALL RECOVERABLE LAND DEVELOPMENT REV
1,355.13
ON CALL RECOVERABLE LAND DEVELOPMENT REV
880.00
ON CALL RECOVERABLE LAND DEVELOPMENT REV
3,823.92
ON CALL RECOVERABLE LAND DEVELOPMENT REV
3,410.00
ON CALL RECOVERABLE LAND DEVELOPMENT REV
2,078.66
12,401.71
Total :

37409

12/22/2017 01138 POWERS JANITORIAL

2262108

1,575.00

COMMUNITY SVCS JANITORIAL SVCS

1,575.00

Total :

37410

37411

12/22/2017 00260 RIVERSIDE COUNTY FIRE DEPT

12/22/2017 00242 RIVERSIDE COUNTY, TLMA ADMINISTRATION

232761
232985
232986

TL0000013818

01355
01350

2,392,337.88
17/18 1ST QTR FIRE PROTECTION SVCS
NEW FIRE ENGINE FOR STATION #7
257,245.52
NEW FIRE ENGINE EQUIPMENT SUPPLIES FOR20,552.34
F
2,670,135.74
Total :
NEWPORT RD WIDENING - ANTELOPE RD

37412

12/22/2017 00962 RUTAN & TUCKER, LLP

790256
793034
794548
794549
794550
794551
794552

155.22
155.22

Total :

5,382.00
17,557.76
9,644.50
21,626.62
15,618.22
6,863.88
3,863.75

CITY LEGAL SVCS SEP'17
CITY LEGAL SVCS OCT'17
CITY LEGAL SVCS NOV'17
CITY LEGAL SVCS NOV'17
CITY LEGAL SVCS NOV'17
CITY LEGAL SVCS NOV'17
CITY LEGAL SVCS NOV'17
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12/20/2017

4

Packet Pg. 421

10.3.a
vchlist

Voucher List
5:55:18PM

Bank code :

uboc

Voucher

37412

37413

Date

Vendor

12/22/2017 00962 RUTAN & TUCKER, LLP

12/22/2017 00484 SELECT STAFFING

Page:

5

City of Menifee

Invoice

PO #

(Continued)
794553
794554
794555
794556
794557

Description/Account

Amount

CITY LEGAL SVCS NOV'17
CITY LEGAL SVCS NOV'17
CITY LEGAL SVCS NOV'17
CITY LEGAL SVCS NOV'17
CITY LEGAL SVCS NOV'17

8403097381
8403116556
8403134930
840315224
8403171877

Total :

10,621.30
4,038.50
1,989.00
471.50
533.00
98,210.03

Total :

12,921.58
10,058.01
13,646.74
7,672.05
13,141.40
57,439.78

TEMP EMP SVCS PE 11/05/17
TEMP EMP SVCS PE 11/12/17
TEMP EMP SVCS PE 11/19/17
TEMP EMP SVCS PE 11/26/17
TEMP EMP SVCS PE 12/03/17

37414

12/22/2017 01339 SNOWONDER INC.

92275

01359

AMAZING SNOWMAN FOR XMAS TREE LIGHTING2,538.23
2,538.23
Total :

37415

12/22/2017 01236 SPICER CONSULTING GROUP LLC

0149
0151
0154

01245
01245
01244

10,000.00
FY 17/18 ANNEXATION SERVICES
FY 17/18 ANNEXATION SERVICES
5,000.00
FY17/18 ON CALL MUNICIPAL FINANCE CONSUL 3,315.00
18,315.00
Total :

37416

12/22/2017 00643 SUN PLAZA BUSINESS CENTER, LLC

01/01/18
12/01/17

CRIMEWATCH MONTHLY RENT JAN'18
CRIMEWATCH MONTHLY RENT DEC'17
Total :

741.00
741.00
1,482.00

37417

12/22/2017 00741 U.S. BANK CORP. PYMT. SYSTEM

**1202
**1202
**1202
**2305
**2305
**2305
**2305
**2305
**2305
**2305

City Credit Card Charges
City Credit Card Charges
City Credit Card Charges
City Credit Card Charges
City Credit Card Charges
City Credit Card Charges
City Credit Card Charges
City Credit Card Charges
City Credit Card Charges
City Credit Card Charges

100.21
97.28
239.43
39.45
990.00
3,943.74
1,629.96
892.22
793.42
225.00
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12/20/2017

5

Packet Pg. 422

10.3.a
vchlist

Voucher List
5:55:18PM

Bank code :

uboc

Voucher

37417

37418

Date

Vendor

12/22/2017 00741 U.S. BANK CORP. PYMT. SYSTEM

12/22/2017 01250 VULCAN MATERIALS COMPANY

Page:

6

City of Menifee

Invoice

(Continued)
**5575
**5575
**5575
**5575
**5575
**5575
**9911

71655232
71663359
71666417

PO #

Description/Account

Amount

City Credit Card Charges
City Credit Card Charges
City Credit Card Charges
City Credit Card Charges
City Credit Card Charges
City Credit Card Charges
City Credit Card Charges
Total :

649.05
1,758.40
206.34
217.21
70.86
939.25
440.30
13,232.12

Total :

145.77
148.55
115.20
409.52

P/W MATERIALS & SUPPLIES
P/W MATERIALS & SUPPLIES
P/W MATERIALS & SUPPLIES

37419

12/22/2017 01198 WHITE HOUSE SANITATION

77525
77576
77577
77578

RANCHO RAMONA PORTABLE RESTROOMS SVCS160.78
LAZY CREEK PORTABLE RESTROOMS SVCS
160.78
LYLE MARSH PORTABLE RESTROOMS SVCS
133.28
AMR SKATE PARK RESTROOMS SVCS
133.28
588.12
Total :

37420

12/22/2017 00925 ACCOUNTEMPS

49717218

TEMP EMP SVCS PE 11/24/17

1,187.19
1,187.19

Total :

37421

12/22/2017 00191 AFLAC

388250

419.80

DEC'17 INSURANCE PREMIUMS
Total :

419.80

703.61
303.86
394.37
1,046.15
47.41
2,495.40

37422

12/22/2017 00744 ALLIED TRAFFIC & EQUIP. RENTAL

68723
68806
68807
68819
68825

P/W SIGN MAINT & REPLACEMENT
P/W SIGN MAINT & REPLACEMENT
P/W SIGN MAINT & REPLACEMENT
P/W SIGN MAINT & REPLACEMENT
P/W SIGN MAINT & REPLACEMENT
Total :

37423

12/22/2017 00570 AMERICAN LEGAL PUBLISHING CORP

0119277
0119278

OCT'17 S-6 EDITING SVCS
NOV'17 S-6 EDITING SVCS

79.97
890.59
970.56

Total :

Page:
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12/20/2017

6

Packet Pg. 423

10.3.a
vchlist

Voucher List
5:55:18PM

Bank code :

uboc

Voucher

Date

Vendor

Invoice

37424

12/22/2017 00679 AUTOZONE INC.

4153737908
4153938130
4153938143
5561999224

37425

12/22/2017 00560 BUREAU VERITAS NORTH AMERICA

1395970

37426

12/22/2017 01098 CAL TRUE VALUE

Page:

7

City of Menifee

PO #

Description/Account

Amount

FIRE STATION MATERIALS & SUPPLIES
FIRE STATION #68 MATERIALS & SUPPLIES
FIRE STATION #68 MATERIALS & SUPPLIES
FIRE STATION MATERIALS & SUPPLIES
Total :
01201

NOV'17
OCT-NOV'17

57.96
11.78
11.78
4.23
85.75
27,207.49

FY 17/18 BLDG/SFTY PLAN RVW SVCS
Total :

27,207.49

Total :

79.64
600.07
679.71

COMM SVCS FACILITY MAINT.
P/W MATERIALS & SUPPLIES

37427

12/22/2017 00355 CALIFORNIA ASSOCIATION OF

200005476
200005477
200005478
200005481
300007250

CODE ENF TRAINING
CODE ENF TRAINING
CODE ENF TRAINING
CODE ENF TRAINING
2017 CACEO MEMBERSHIP DUES
Total :

86.00
86.00
86.00
86.00
95.00
439.00

37428

12/22/2017 00674 CALIFORNIA TITLE SEARCH CO.

1117534
1117535

CODE ENF LOT BOOK REPORT REQUEST
CODE ENF LOT BOOK REPORT REQUEST
Total :

150.00
150.00
300.00

37429

12/22/2017 01193 COMMERCIAL TRANSPORTATION, SERVICES INC.
3266

01361

2,827.50

TRUCK RENTAL FOR TRAINING

2,827.50

Total :

37430

12/22/2017 00993 DAVE BANG ASSOC. INC OF CALIF.

43503

RANCHO RAMONA PARK PLAYGROUND REPAIR 1,539.76
1,539.76
Total :

37431

12/22/2017 01178 DIRECTV LLC

33078864375

CITY HALL SATELLITE SVCS

37432

12/22/2017 00161 EASTERN MUNICIPAL WATER DIST.

100351-02 12/8
152572-03 12/6
173168-03 12/6
181069-03 12/6
181979-03 12/6

83.61
Total :

83.61

FIRE STATION #76 WATER SVC NOV'17
LLMD ZONE 3 WATER SVC NOV'17
LLMD ZONE 3 WATER SVC NOV'17
LLMD ZONE 3 WATER SVC NOV'17
CSA 145 WATER SVC NOV'17

119.07
1,156.78
292.23
233.19
1,113.75

Page:
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7

Packet Pg. 424

10.3.a
vchlist

Voucher List
5:55:18PM

Bank code :

uboc

Voucher

37432

37433

Date

Vendor

12/22/2017 00161 EASTERN MUNICIPAL WATER DIST.

12/22/2017 00161 EASTERN MUNICIPAL WATER DIST.

Page:

8

City of Menifee

Invoice

(Continued)
197480-04 12/6
197482-04 12/6
197486-04 12/6
204615-02 12/6
204616-02 12/6
209502-03 12/6
210877-03 12/6
217316-03 12/7
217318-03 12/7
218618-03 12/7
218620-03 12/7
225995-03 12/7
225996-03 12/7
226312-03 12/7
229625-03 12/7
230227-03 12/7
233542-03 12/7
234911-01 12/8
236607-02 12/7
240865-01 12/6
241468-01 12/6
35053-03 12/6
35123-04 12/6
4065-02 12/6
81456-03 12/6
8792-03 12/8
94084-03 12/7
95843-03 12/7
96356-03 12/7
9926-02 12/6
99479-03 12/7

100891-03 12/8
101279-03 12/6
101330-02 12/8

PO #

Description/Account

Amount

LLMD ZONE 38 WATER SVC NOV'17
155.47
LLMD ZONE 38 WATER SVC NOV'17
186.72
LLMD ZONE 38 WATER SVC NOV'17
153.31
CSA 145 WATER SVC NOV'17
860.22
CSA 145 WATER SVC NOV'17
815.07
LLMD ZONE 37 WATER SVC NOV'17
162.41
LLMD ZONE 3 WATER SVC NOV'17
148.34
LLMD ZONE 3 WATER SVC NOV'17
356.32
LLMD ZONE 3 WATER SVC NOV'17
116.69
LLMD ZONE 3 WATER SVC NOV'17
248.35
LLMD ZONE 3 WATER SVC NOV'17
451.15
LLMD ZONE 69 WATER SVC NOV'17
265.32
LLMD ZONE 69 WATER SVC NOV'17
586.90
CSA 145 WATER SVC NOV'17
225.08
CSA 145 WATER SVC NOV'17
129.49
LLMD ZONE 77 WATER SVC NOV'17
160.68
LLMD ZONE 38 WATER SVC NOV'17
539.28
NEWPORT/HAUN STREET MEDIAN WATER SVC NOV
451.95
AMR SPORTS PARK WATER SVC NOV'17
119.49
FIRE STATION #7 WATER SVC NOV'17
228.89
FIRE STATION #7 WATER SVC NOV'17
230.52
CSA 145 WATER SVC NOV'17
178.46
CSA 145 WATER SVC NOV'17
1,160.27
CHERRY HILLS BLVD STREET MEDIAN WATER SV 137.84
WATER SVC SENIOR CENTER NOV'17
279.11
CSA 33 WATER SVC NOV'17
257.71
LLMD ZONE 3 WATER SVC NOV'17
479.97
CSA 145 WATER SVC NOV'17
2,984.46
LLMD ZONE 3 WATER SVC NOV'17
292.44
FIRE STATION #7 WATER SVCS NOV'17
186.42
LLMD ZONE 3 WATER SVC NOV'17
212.84
15,676.19
Total :
14.38
24.31
89.75

CSA 145 WATER SVC NOV'17
LLMD ZONE 3 WATER SVC NOV'17
FIRE STATION #76 WATER SVC NOV'17

Page:

Attachment: voucher listing 12-22-17 (1462 : Warrant Register - December 22, 2017)

12/20/2017
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Packet Pg. 425

10.3.a
vchlist

Voucher List
5:55:18PM

Bank code :

uboc

Voucher

37433

Date

Vendor

12/22/2017 00161 EASTERN MUNICIPAL WATER DIST.

Page:

Invoice

PO #

(Continued)
106931-02 12/8
149228-03 12/6
152855-03 12/6
155944-03 12/7
169064-03 12/7
181980-03 12/6
197481-04 12/6
197483-04 12/6
204614-02 12/6
217419-03 12/6
225656-03 12/7
232844-02 12/6
234982-01 12/6
240219-01 12/6
32539-21 12/6
71998-03 12/8
73422-02 12/7
73433-02 12/7
79852-03 12/8
81822-03 12/6
8914-03 12/12
92817-02 12/6
94633-02 12/6
95841-03 12/6

37434

12/22/2017 01321 ENGINEERSUPPLY LLC

11171198

37435

12/22/2017 00109 FARMER BROTHERS

67090681

Description/Account

Amount

FIRE STATION #76 WATER SVC NOV'17
30.21
LLMD ZONE 3 WATER SVC NOV'17
63.87
LLMD ZONE 3 WATER SVC NOV'17
23.81
LLMD ZONE 3 WATER SVC NOV'17
45.64
CSA 145 WATER SVC NOV'17
16.37
LLMD ZONE 3 WATER SVC NOV'17
64.99
LLMD ZONE 38 WATER SVC NOV'17
88.18
LLMD ZONE 38 WATER SVC NOV'17
82.53
CSA 145 WATER SVC NOV'17
60.06
LLMD ZONE 3 WATER SVC NOV'17
82.53
SPIRIT PARK RESTROOM WATER SVC NOV'17
44.13
WATER SVC NORTH ANNEX NOV'17
24.03
BRADLEY RD ROW WATER SVC NOV'17
37.70
SUN CITY BLVD CONSTRUCTION IMPROVEMENTS 41.17
WATER SVC NORTH ANNEX BLDG NOV'17
85.05
LLMD ZONE 3 WATER SVC NOV'17
109.89
FIRE STATION #68 WATER SVCS NOV'17
49.58
FIRE STATION #68 WATER SVCS NOV'17
19.79
LLMD ZONE 3 WATER SVC NOV'17
18.35
WATER SVC ANNEX BLDG NOV'17
43.13
CSA 33 WATER SVC NOV'17
72.59
LLMD ZONE 3 WATER SVC NOV'17
82.53
CSA 145 WATER SVC NOV'17
28.76
LLMD ZONE 3 WATER SVC NOV'17
70.81
1,414.14
Total :
01323

13,054.90
SAFCO PLANFILE HOLDERS & CARRIER STRIPS
13,054.90
Total :
171.71

CITY HALL COFFEE SUPPLY

171.71

Total :

37436

12/22/2017 01142 FRONTIER CALIFORNIA INC.

9

City of Menifee

323-159-1679 12/10
323-160-9666 12/7
951-679-3592 12/4
951-679-7031 12/1

136.98
366.98
169.17
133.80

SENIOR CENTER FIOS SVCS DEC'17
CITY HALL FIOS DEC'17
ALARM CITY HALL DEC'17
CRIMEWATCH PHONE SVC DEC'17

Page:
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9

Packet Pg. 426

10.3.a
vchlist

Voucher List
5:55:18PM

Bank code :

uboc

Voucher

37436

37437

Date

Vendor

12/22/2017 01142 FRONTIER CALIFORNIA INC.

12/22/2017 00278 GALLS, LLC

Page:

Invoice

PO #

(Continued)
951-679-8153 12/4

008825184

Description/Account

Amount

LAZY CREEK ALARM SVCS DEC'17
Total :

106.60
913.53

CODE ENF UNIFORMS

190.86
190.86

Total :

37438

12/22/2017 00908 GOSCH AUTO GROUP

1005658

358.15

P/W VEHICLE MAINTENANCE

358.15

Total :

37439

12/22/2017 00921 HD SUPPLY CONTRUCTION SUPPLY

10007975141

66.87

P/W MATERIALS & SUPPLIES

66.87

Total :

37440

12/22/2017 01043 IMPERIAL SPRINKLER SUPPLY

10454 - NOV'17

940.46

PARK IRRIGATION PARTS

940.46

Total :

37441

12/22/2017 01307 ISCO HEAVY EQUIPMANT RENTALS

10

City of Menifee

108198-0001

01358

2,275.25

TRUCK RENTAL FOR TRAINING

2,275.25

Total :

37442

12/22/2017 01342 LA SIERRA FIRE EQUIPMENT INC

49396RR
49397RR

KC SENIOR CENTER FIRE EXTINGUISHER SVC
LAZY CREEK FIRE EXTINGUISHER SVC
Total :

195.00
30.00
225.00

37443

12/22/2017 00994 LABOR COMPLAINCE PROVIDERS

STMNT# [1-2]

CIP18-02 LABOR COMPLIANCE

405.00
405.00

Total :

37444

12/22/2017 00128 LOWE'S

CK REQ 12/13

01364

FIRE STATION #7 FURNITURE & SUPPLIES

37445

12/22/2017 00128 LOWES

6081 12/02

1,513.28

SUPPLIES

1,513.28

Total :

37446

12/22/2017 00872 MENIFEE CAR WASH

NOV 2017

94.99

CITY VEHICLE MAINT NOV'17

94.99

Total :

37447

12/22/2017 00666 MENIFEE VALLEY COMM. CUPBOARD

CK REQ 12/20

4,781.44
4,781.44

Total :

CDBG 17/18 EMRGNCY FOOD DSTRBTN PROG 16,752.18
16,752.18
Total :

Page:
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5:55:18PM

Bank code :

uboc

Voucher

37448

Date

Vendor

12/22/2017 00474 DEBORAH OAKLEY

Page:

Invoice

PO #

CK REQ 11/29

Description/Account

Amount

200.00

DEPOSIT REFUND KC SNR CTR

200.00

Total :

37449

12/22/2017 00474 JACOB'S GIFT INC

CK REQ 11/28

78.25

REFUND BUSINESS LICENSE FEE

78.25

Total :

37450

12/22/2017 00474 JAMES FREAS

CK REQ 12/11

56.00

REFUND CANCELLED ACTIVITY

56.00

Total :

37451

12/22/2017 00474 JERRY SCHMIDT

CK REQ 11/29

50.00

DEPOSIT REFUND KC SNR CTR

50.00

Total :

37452

12/22/2017 00474 CLAUDIA CRUZ BARBA

CK REQ 11/28

33.50

REFUND BUSINESS LICENSE FEE

33.50

Total :

37453

12/22/2017 01301 NATIONAL AUTO FLEET GROUP

40132334

37454

12/22/2017 00863 NOLTE ASSOCIATES, INC.

75431
75491
75513

37455

12/22/2017 01130 O'REILLY AUTO PARTS

4746-277919

01286

01197
01197
01197

45,777.69

2017 FORD SUPER DUTY F-350
Total :

45,777.69

FY 17/18 ON CALL ENGINEERING SVCS
FY 17/18 ON CALL ENGINEERING SVCS
FY 17/18 ON CALL ENGINEERING SVCS
Total :

1,404.19
633.50
1,330.00
3,367.69
18.38

P/W MATERIALS & SUPPLIES
Total :

18.38

45.00
45.00
90.00

37456

12/22/2017 01096 PAPER RECYCLING & SHREDDING, SPECIALISTS
379025
INC.
379026

COMM SVCS DOC SHREDDING SVCS
DOC SHREDDING SVCS
Total :

37457

12/22/2017 00038 PARSAC

PARSAC SIR LEGAL FEE

18-240

269.15
269.15

Total :

37458

12/22/2017 00040 PRESS ENTERPRISE

11

City of Menifee

0011035882
0011043464
0011046905
0011049941

132.00
514.80
352.00
108.90

LEGAL ADVERTISING SVCS
LEGAL ADVERTISING SVCS
LEGAL ADVERTISING SVCS
LEGAL ADVERTISING SVCS

Page:
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Voucher List
5:55:18PM

Bank code :

uboc

Voucher

Date

Vendor

Invoice

37458

12/22/2017 00040

37459

12/22/2017 01302 PROGRESSIVE HEALTH PRO INC

37460

37461

37462

Page:

12/22/2017 01065 PRUDENTIAL OVERALL SUPPLY

12/22/2017 00006 R&R BUSINESS SOLUTIONS

Description/Account

(Continued)

00040 PRESS ENTERPRISE

12/22/2017 01287 PROMOTIONAL SIGNS

PO #

#1
#2

01349
01349

CK REQ 12/12

Amount
Total :

1,107.70

Total :

1,000.00
565.00
1,565.00

HEALTHY MENIFEE PROGRAM
HEALTHY MENIFEE PROGRAM

DEPARTMENT SIGNS FOR CITY HALL LOBBY

22524008
22527507

1,482.08

Total :

71.04
71.04
142.08

P/W UNIFORM LAUNDRY SVCS
P/W UNIFORM LAUNDRY SVCS

7644

12/22/2017 00138 RIVERSIDE COUNTY, ENVIRONMENTAL PROG DEPT
12/12/17

1,011.38

PRNTING SVCS

01312

1,011.38

241.50

PROF PLNNG SVCS OCT'17

241.50

Total :

37464

12/22/2017 01074 RONSMAINTENANCE INC.

234

01326

FY 17/18 ANNUAL CATCH BASIN CLEANING

12/22/2017 00046 SOUTHERN CALIFORNIA EDISON

2-30-857-8947 12/16
2-31-549-9426 12/7
2-31-766-5297 12/8
2-31-766-8671 12/8
2-31-766-8879 12/8
2-31-766-9299 12/7
2-31-766-9422 12/8
2-31-766-9679 12/8
2-31-766-9950 12/8
2-31-923-1015 12/5
2-32-648-0936 12/13
2-33-575-9569 12/12
2-33-675-0278 12/13
2-34-720-2749 12/7
2-34-849-7462 12/16
2-35-028-1507 12/7

35,872.00
35,872.00

Total :

37465

1,482.08

Total :

Total :

37463

12

City of Menifee

1,789.12
CITY HALL ELECTRIC SVCS NOV'17
CITY STREET LIGHT SVCS NOV'17
900.76
CSA 43 STREET LIGHT SVCS NOV'17
649.84
CSA 33 STREET LIGHT SVCS NOV'17
187.56
CSA 80 STREET LIGHT SVCS NOV'17
2,911.27
CSA 84 STREET LIGHT SVC NOV'17
44,752.69
CSA 86 STREET LIGHT SVCS NOV'17
3,539.13
CSA 138 STREET LIGHT SVCS NOV'17
737.47
CSA 145 STREET LIGHT SVC NOV'17
29,029.54
MENIFEE RD TC-1 SIGNAL SVC NOV'17
77.25
NEWPORT RD TC-1 SIGNAL SVC NOV'17
248.92
COMM SHACK DAILY RD ELECTRIC SVCS NOV'17 70.54
ANTELOPE RD TC-1 SIGNAL SVC NOV'17
87.46
WOODSIDE TR31391-4 STREET LIGHT SVCS NOV 249.49
AMR TR31391-4 STREET LIGHT SVCS NOV'17
162.16
WOODSIDE TR31390-2 STREET LIGHT SVCS NOV 162.16
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Bank code :

uboc

Voucher

37465

Date

Vendor

12/22/2017 00046 SOUTHERN CALIFORNIA EDISON

Page:

13

City of Menifee

Invoice

PO #

(Continued)
2-35-4111-8812 12/7
2-35-594-8506 12/7
2-35-650-0686 12/7
2-35-870-8709 12/9
2-36-550-0917 12/7
2-36-550-2111 12/7
2-36-578-3067 12/7
2-36-579-8511 12/7
2-36-719-0022 12/8
2-36-738-8345 12/9
2-36-751-2365 12/14
2-37-426-6963 12/7
2-37-489-6173 12/7
2-37-492-0809 12/9
2-39-025-1510 12/7
2-39-032-6080 12/7
2-39-348-0348 12/7
2-39-474-0112 12/7
2-39-846-6326 12/13
2-40-098-0702 12/5

37466

12/22/2017 00046 SOUTHERN CALIFORNIA EDISON

2-31-829-0749 12/8
2-35-221-8945 12/7
2-35-280-6210 12/7
2-36-583-2278 12/7
2-38-230-0713 12/5

37467

12/22/2017 01010 STC TRAFFIC, INC.

2001-C
2071-C
2346-C
2411-C
2418-C

Description/Account

Amount

TR29636 STREET LIGHT SVC NOV'17
74.85
BROOKFIELD TR31391-3 STREET LIGHT SVC NO 49.90
BROOKFIELD TR31391-3 STREET LIGHT SVC NO 87.31
BRIGGS RD SIGNAL SVC NOV'17
150.88
TR31390-1 STREET LIGHT SVC NOV'17
62.37
TR31390-1 STREET LIGHT SVC NOV'17
99.80
BROOKFIELD TR31390-2 STREET LIGHT SVC NO 74.85
BROOKFIELD TR31390-2 STREET LIGHT SVC NO 87.31
SENIOR CENTER ELECTRIC SVC NOV'17
1,629.64
CITY SIGNAL SVC NOV'17
331.73
CITY SIGNAL SVC NOV'17
283.26
LLMD STREET LIGHTS SVC OCT'17
1,374.88
MCCALL TC-1 SIGNAL SVC NOV'17
74.66
LLMD IRRIGATION SVCS NOV'17
1,012.94
AMR STREET LIGHT SVC NOV'17
81.29
AMR STREET LIGHT SVC NOV'17
62.37
AMR TR31391-1 STREET LIGHTS NOV'17
49.90
AMR TR31391-1 STREET LIGHTS NOV'17
99.80
FIRE STATION #7 ELECTRICAL SVCS NOV'17
2,423.47
FIRE STATION #7 ELECTRICAL SVCS NOV'17
372.49
94,039.06
Total :
15.70
CSA TLMA STREET LIGHT SVCS NOV'17
BROOKFIELD TR31391-3 STREET LIGHT SVCS N 37.43
TR31391 STREET LIGHT SVC NOV'17
49.90
BROOKFIELD TR31390-2 STREET LIGHT SVC NO 37.43
LLMD ZONE 3 IRRIGAITON SVC NOV'17
26.05
166.51
Total :
01336
01336
01336
01336

ON CALL RECOVERABLE LAND DEV RVW SVCS 4,405.00
DE
ON CALL RECOVERABLE LAND DEV RVW SVCS 6,600.00
JA
ON CALL DEVELOPMENT CONSTRUCTION INSPECT
10,750.00
ON CALL DEVELOPMENT CONSTRUCTION INSPECT
22,745.00
ON CALL RECOVERABLE LAND DEV RVW SVCS23,540.00
SE

Attachment: voucher listing 12-22-17 (1462 : Warrant Register - December 22, 2017)
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Bank code :

uboc

Voucher

Date

Page:

Vendor

Invoice

37467

12/22/2017 01010

37468

12/22/2017 01053 SUN CITY HARDWARE

PO #

Description/Account

Amount

(Continued)

01010 STC TRAFFIC, INC.

68,040.00

Total :

6726777 - 12/01

190.87

COMM SVCS FACILITY MAINT SUPPLIES

190.87

Total :

37469

12/22/2017 01034 TEMECULA WINNELSON CO.

151423 00

151.23

KC SENIOR CENTER MAINTENANCE

151.23

Total :

37470

12/22/2017 00854 THE LLOYD PEST CONTROL CO, INC

90.00

CITY HALL PEST CONTROL SVCS DEC'17

5519960

90.00

Total :

37471

12/22/2017 01064 TRI STATE MATERIALS INC

79513

18.96

P/W MATERIALS & SUPPLIES

18.96

Total :

37472

12/22/2017 00614 U.S. HEALTHWORKS MEDICAL GROUP

3237598-CA

55.00

PRE-EMPLOYMENT TESTING SVCS

55.00

Total :

37473

12/22/2017 00703 UEBER HAUN I, LLC

#66

01344

4,000.00

JAN'18 LAND LEASE AGREEMENT

4,000.00

Total :

37474

12/22/2017 00189 VERIZON WIRELESS

9797227124

2,958.95

CITY MOBILE DEVICE CHARGES NOV'17

2,958.95

Total :

37475

12/22/2017 00976 VIRTUAL PROJECT MANAGER LLC

12-1255

500.00

VIRTUAL PROJECT MANAGER

500.00

Total :

37476

37477

37478

12/22/2017 00960 WANCO, INC.

12/22/2017 01180 WELLS FARGO FINANCIAL LEASING

12/22/2017 01119 WEST COAST ARBORISTS INC.

170132

87673733

130050

180.00

P/W EQUIPMENT MAINTENANCE

01259

Total :

180.00

P/W BOBCAT LEASE PROPERTY TAXES

575.78

Total :

575.78

4,400.00

FY17/18 TREE MAINTENANCE SERVICES

4,400.00

Total :

37479

12/22/2017 00298 WEX BANK

98 Vouchers for bank code :

14

City of Menifee

52376708

uboc

NOV'17 CITY VEHICLE FUEL & MAINT CHARGES 4,292.62
4,292.62
Total :
Bank total :

Attachment: voucher listing 12-22-17 (1462 : Warrant Register - December 22, 2017)
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Bank code :

uboc

Voucher

Date

Vendor

98 Vouchers in this report

Page:

15

City of Menifee

Invoice

PO #

Description/Account

Amount
Total vouchers :

3,517,002.03

Page:
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City of Menifee
Payroll Register, Taxes and PERS
January 17, 2018

Paid by:
ACH

Payee
City Payroll

Description
Payroll Period 12/9/17 - 12/22/17

TOTAL PAYROLL:
Date

Paid by:

Payee

Amount
230,823.03

$

Description

230,823.03
Amount

TOTAL RETIREMENT:

$

TOTAL PAYMENTS:

$

-

230,823.03

Attachment: Payroll Register 01-17-18 (1462 : Warrant Register - December 22, 2017)

Date
12/29/2017
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Bank code:
Check #

Check History Listing
1:24PM

Page: 1

City of Menifee

uboc
Date

Vendor

Status

Clear/Void Date

Invoice

Inv. Date

Amount Paid

Check Total

37188

11/22/2017

00758 ASSISTANCE LEAGUE OF

V

12/09/2017

CK REQ 11/17

11/17/2017

10,000.00

10,000.00

37382

12/13/2017

01343 WELLS FARGO VENDOR FIN SERVV

12/20/2017

90136585833

12/01/2017

33,476.99

33,476.99

2 checks in this report

uboc Total:

43,476.99

Total Checks:

43,476.99

Attachment: void check listing a-p (1462 : Warrant Register - December 22, 2017)
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Page: 1
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1/3/2018 1:25:55PM
Check #

Bank

8632 dirdep

Page:

City of Menifee
Date

DIRECT DEPOSIT BANK

12/15/2017

Paid to

WICKS, MATTHEW

1
10.3.d

Status

Can/Vd Date

Pay Period Dates

Dir Dep

Amount

V

12/15/2017

11/25/17 - 12/08/17

1,245.29

0.00

1,245.29

0.00

Dir Dep

Amount

0.00

462.00

Total:

0.00

462.00

Grand Total:

1,245.29

462.00

Total:
Benefit Checks
Check #

Bank

1691 pr

Checks in report: 2

Date

UNION BANK

09/08/2017

Paid to

MENIFEE CITY EMPLOYEES ASSOC.

Status

Can/Vd Date

Pay Period Dates

V

12/14/2017

08/19/17 - 09/01/17

Attachment: void check listing payroll (1462 : Warrant Register - December 22, 2017)
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CITY OF MENIFEE
SUBJECT:

Treasurer's Report, December 2017

MEETING DATE:

January 17, 2018

TO:

Mayor and City Council

PREPARED BY:

Wendy Preece, Acting Finance Director

REVIEWED BY:

Wendy Preece, Acting Finance Director

APPROVED BY:

Armando G. Villa, City Manager

RECOMMENDED ACTION
Approve the Treasurer’s Report for December 2017.
DISCUSSION
Attached is the Treasurer’s report for Cash and Investments for the month of December 2017.
FISCAL IMPACT
None
ATTACHMENTS
1. December 2017 Treasurer's Report

Packet Pg. 436

Attachment: December 2017 Treasurer's Report [Revision 1] (1459 : Treasurer's Report, December 2017)

10.4.a

Packet Pg. 437

10.5

CITY OF MENIFEE
SUBJECT:

Appropriation of Funds for the Purchase of a Dump Truck

MEETING DATE:

January 17, 2018

TO:

Mayor and City Council

PREPARED BY:

Allen Yun, Senior Management Analyst

REVIEWED BY:

Jonathan Smith, Public Works Director/City Engineer

APPROVED BY:

Armando G. Villa, City Manager

RECOMMENDED ACTION
1. Approve the Dump Truck Purchase Contract with National Auto Fleet Group for one (1)
2018 Ford F-650 Cab Chassis with Dump Body for a total of $93,776.21 and Authorize
the City Manager or his designee to execute the required documents; and
2. Authorize budget transfers from within various 2017/18 Gas Tax Funds into account
200-4552-53155, Gas Tax - Capital Outlay in the amount of $90,000; and
3. Exempt this purchase from the competitive bidding as a purchase made under a
Cooperative Purchasing Agreement (Piggyback) with the National Joint Powers Alliance
(NJPA) as allowed under the Menifee Municipal Code Section 3.12.070(6).
DISCUSSION
The Public Works and Engineering Department has a fleet of eleven trucks, which five of the
trucks are rated as commercial vehicles. Additionally, there are nine trailers including one 25’
long, beaver-tail trailer purchased to transport two large front end loaders. Only two of the
commercial trucks are of sufficient size to pull the large beaver tail trailer, however, when a front
end loader is on the trailer, both trucks are at their maximum payload capacity. The Department
does not have any dump trucks within its inventory and only has a small capacity dump trailer.
Dump trucks are utilized for hauling materials, transporting the skip loaders to and from
worksites, cleanup of illegal dumpsites and responding to emergencies.
The Department needs a dump truck with sufficient size to safely pull the large beaver tail trailer
and simultaneously haul rock, gravel, and asphalt used when making pavement repairs. Staff
conducted a search for a used, mid-size dump truck to meet our requirements and we received
a quote to purchase a reconditioned 2011 International Dump Truck with approximately mileage
of 211,000 at a cost of $45,000. On the open market, we found 7-10 year old dump trucks, in
fair condition, with 100,000+ miles ranged in price from $45,000-$60,000. In consideration of

Packet Pg. 438
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City of Menifee Staff Report
Dump Truck Purchase
January 17, 2018
Page 2 of 2

the high mileage and lack of warranty associated with a used truck staff believed it best to
purchase a new dump truck.
The purchase of vehicles must comply with specific procurement procedures, which would
ordinarily require going through a formal competitive bid process. The City of Menifee is a
member of the National Joint Powers Alliance (NJPA), which is a government agency service
cooperative that serves over 50,000 members and through national solicitations, they establish
and provide national leveraged and competitively purchasing contracts under the guidance of
the Uniform Municipal Contracting Law.
By using the NJPA Cooperative Purchasing Agreement Contract #081716-NAF the City will
forgo the competitive bidding process and leverage the NJPA’s nationally contracted suppliers
and the City will benefit by reducing administrative costs and lower pricing, as allowed under the
Menifee Municipal Code Section 3.12.070(6).
Staff has received a quote for $93,776.210 from National Auto Fleet Group a government
pricing agency through National Joint Powers Alliance for a 2018 Ford F650 Cab Chassis with a
dump body as detailed below:
Description
2018 Ford F-650 Cab Chassis
Rugby 6/8 Yard Dump Body
Options
Taxes
Vehicle Registration Fee
Total

Price
$ 76,020.00
$ 9,461.00
$
750.00
$ 7,545.21
$
0.00
$ 93,776.21

FISCAL IMPACT
Staff is requesting budget transfers from within various 2017/18 Gas Tax Funds into account
200-4552-53155, Gas Tax - Capital Outlay in the amount of $90,000. The requested budget
transfers are as follows:
Fund
FY 17/18 Gas Tax – Small Tools/Field Equipment
FY 17/18 Gas Tax – Materials/Supplies
FY 17/18 Gas Tax – Equipment Maintenance
FY 17-18 Gas Tax – Equipment Rentals

Account #
200-4552-51500
200-4552-51501
200-4552-52500
200-4552-52501
Total

Transfer Amount
$ 40,000.00
$ 35,000.00
$ 5,000.00
$ 10,000.00
$ 90,000.00

ATTACHMENTS
1. NJPA City of Menifee Cert
2. MMC 3.12 Purchasing
3. NJPA ID 6402 (DIESEL) City of Menifee
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City of Menifee
Member #92786

Attachment: NJPA City of Menifee Cert (1454 : Dump Truck Purchase)
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Print

Menifee, CA Code of Ordinances

CHAPTER 3.12: PURCHASING
Section
3.12.010 Adoption of purchasing system

3.12.030 Determination of purchasing requirements
3.12.040 Purchasing limitations
3.12.050 Competitive informal bidding procedures
3.12.060 Competitive formal bidding procedures
3.12.070 Exemption from bidding upon determination of Purchasing
Officer or City Council
3.12.080 Professional service contracts; exempt from bidding
3.12.090 Change orders
3.12.100 Disposal of surplus supplies or equipment
§ 3.12.010 ADOPTION OF PURCHASING SYSTEM.
In order to establish efficient procedures for the purchase of supplies, services and equipment,
to secure for the city supplies, services and equipment at the lowest possible cost commensurate
with quality needed, to exercise positive financial control over purchases, to clearly define
authority for the purchasing function through the use of purchase orders, contracts and other
authorized procedures, and to assure the quality of purchases, the purchasing system set forth in
this chapter is adopted for the city. This chapter does not apply to public works construction
contracts. This chapter shall apply to professional services contracts only as specifically provided
here.

Attachment: MMC 3.12 Purchasing (1454 : Dump Truck Purchase)

3.12.020 Authority and responsibility

(Ord. 2008-02, passed 10-1-2008)
§ 3.12.020 AUTHORITY AND RESPONSIBILITY.
(A) The authority and responsibility for the purchase of supplies and equipment, procurement
of professional services and disposition of surplus supplies and equipment is vested in the City
Manager and City Council. The City Manager is the Purchasing Officer and may designate
another city employee to serve as the Purchasing Officer and delegate to that person the duties
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and responsibilities imposed by this chapter on the Purchasing Officer. The Purchasing Officer
may promulgate rules and procedures necessary to carry out the responsibilities of this chapter.
The head of each city department is responsible for administering and implementing for that
department the purchasing policies and procedures set forth in this chapter.

(1) In awarding contracts or issuing purchase orders, first consider sources of supplies and
equipment located within the city. The City Council has encouraged all residents and businesses
located within the city to shop locally at businesses located in the city. In keeping with this
policy, the Purchasing Officer shall make every attempt to purchase supplies and equipment
from city businesses in accordance with this chapter. The Purchasing Officer shall maintain a list
of city vendors offering the types of supplies and equipment used by the city and shall circulate
this list to all city departments. The Purchasing Officer or City Council may give preference to
local bidders when awarding any contract or issuing any purchase order for the purchase of
goods when the bids meet any of the following criteria to the extent allowed by law:
(a) The difference between bids from local bidders and those outside the city is less than
the current sales tax benefit the city would receive from the local sales tax;
(b) The local bidder will be able to provide goods which are equal in quality and meet all
bid specifications of the city and of other competing bidders;
(c) A reasonable condition of the contract performance is expeditious delivery of goods
and it is reasonably believed that the local bidder will be able to provide its goods more
expeditiously than a business located outside the city; or
(d) Any other reason which would factually justify selection of a local bidder based upon
criteria which do not illegally discriminate against outside businesses.
(2) Keep informed of current developments in market conditions and new products and
maintain a bidder’s list, vendors catalogue files or other records needed for the efficient purchase
of supplies and equipment;
(3) Cause supplies and equipment delivered to the city to be inspected to determine their
conformance with specifications;
(4) Evaluate contract services performed to determine conformance with the specifications
set forth in the contract;

Attachment: MMC 3.12 Purchasing (1454 : Dump Truck Purchase)

(B) In addition to administering these policies and procedures, the Purchasing Officer and
each department head shall:

(5) Consider and encourage the purchase and use of environmentally friendly, “green” and
recyclable materials and products, whenever practicable; and
(6) The term DEPARTMENT HEAD, as used in this division, means the person who is
designated by the City Manager as being responsible for each particular city department,
including, but not limited to, City Manager, City Clerk, Finance, Community Development,
Community Services, Law Enforcement Services, Fire Protection Services and
Engineering/Public Works.
(Ord. 2008-02, passed 10-1-2008)
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§ 3.12.030 DETERMINATION OF PURCHASING REQUIREMENTS.
(A) The adopted budget for each department for each fiscal year shall include funding for the
necessary supplies, services and equipment for that department during the fiscal year. Except in
cases of emergency, the City Manager shall not issue any purchase order for supplies, services or
equipment unless there exists an unencumbered appropriation in the department account against
which the purchase is to be charged.
(B) Each department head or his or her designee shall ensure that sufficient documentation is
submitted to the Purchasing Officer, with a request for purchase to demonstrate compliance with
these policies and procedures and to justify the acquisition of supplies and equipment.

§ 3.12.040 PURCHASING LIMITATIONS.
For the purchase of supplies, equipment and non-professional services, the purchases may be
made by the employees designated in this section subject to compliance with the procedures and
limitations contained in this section.
(A) For purchases of $100 or less, petty cash may be used and the applicable department head
or his or her designee must approve the purchase. It is not required that bids be obtained for
those purchases. No purchase order is necessary; the receipt should be provided to the
responsible department head or the Purchasing Officer.
(B) For purchases over $100, but less than $2,000, the applicable department head must
approve the purchase. No purchase order is necessary, and it is not required that bids be obtained
for those purchases. Requests for purchases shall be made on forms prescribed and provided by
the Purchasing Officer (requisition forms).
(C) For purchases that are equal to or exceed $2,000, but are less than $5,000, the Purchasing
Officer must approve and execute the purchase order or contract for the purchase. It is not
required that bids be obtained for those purchases. Requests for these purchases shall be made on
forms prescribed and provided by the Purchasing Officer (requisition forms and purchase
orders). Purchase orders shall be reviewed and signed by the Director of Finance.
(D) For purchases that are equal to or exceed $5,000, but are less than $50,000, the
Purchasing Officer must approve and execute the purchase order or contract for the purchase.
Purchase orders shall be signed by the Director of Finance. Contracts shall be subject to approval
as to form by the City Attorney. Before the purchase is made, three written informal bids must be
obtained from vendors and each of these bids must be documented, all in accordance with §
3.12.050. Verbal bids will not be accepted in satisfaction of this requirement.

Attachment: MMC 3.12 Purchasing (1454 : Dump Truck Purchase)

(Ord. 2008-02, passed 10-1-2008)

(E) For purchases of $50,000 or more, the City Council must approve the contract for the
purchase. Contracts shall be subject to approval as to form by the City Attorney. Prior to City
Council approval, three written formal bids must be obtained from prospective vendors, in
accordance with § 3.12.060. Verbal bids will not be accepted in satisfaction of this requirement.
The City Council may authorize that the purchase orders or contracts be executed by the City
Manager.
(Ord. 2008-02, passed 10-1-2008)
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§ 3.12.050 COMPETITIVE INFORMAL BIDDING PROCEDURES.
For purchases of supplies, equipment or non-professional services with a value of $5,000 or
more at least three bids must be obtained; and the applicable department shall solicit bids by
written request to prospective vendors. Further, the purchase order or contract for those
purchases shall be awarded to the lowest responsible vendor, consistent with the quality, quantity
and delivery requirements. The lowest responsible bidder shall be determined by such factors as
reputation, ability, references, quality of supplies and equipment and price. Bids shall be
submitted to the Purchasing Officer, who shall keep a record of all informal orders and bids for a
period of six months after placement of the order. This record, while kept, shall be open to public
inspection.

§ 3.12.060 COMPETITIVE FORMAL BIDDING PROCEDURES.
Contracts for supplies, equipment and non-professional services of estimated value greater than
$50,000 shall be let by the formal procedures set forth herein.
(A) The Purchasing Officer shall mail notices inviting formal bids. The notices shall be
mailed to all qualified vendors on the bid list or who have requested their names to be added
thereto unless the products or service is proprietary.
(B) The notices shall be mailed no later than ten calendar days before the opening date of the
bids. The notices shall describe the supplies and equipment in general terms, how to obtain more
detailed information and state the time and place for submission of bids.
(C) The notice inviting bids shall be published at least ten calendar days before the date of
opening of the bids. Notice shall be published in a newspaper of general circulation, printed and
published in the city or, if there is none, it may be posted in at least three public places in the city
that have been designated by ordinance as the places for placing public notices or it may be
published in a newspaper circulated in the city.
(D) The City Clerk shall also post a notice of pending purchases on a public bulletin board at
City Hall.
(E) Sealed bids shall be submitted to the City Clerk and shall be identified as bids on the
envelope. Bids shall be opened in public by the City Clerk or designee at the time and place
stated in the public notices. A tabulation of all bids shall be open for public inspection during
regular business hours for a period of not less than 30 calendar days after the bid opening.
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(Ord. 2008-02, passed 10-1-2008)

(F) Contracts shall be awarded by the City Council to the lowest responsible bidder except as
otherwise provided herein. The decision of the City Council shall be final.
(G) In its discretion, the City Council may reject any bids presented, abandon the purchase or
advertise again. After rejecting the bids submitted, the City Council may either advertise again or
adopt a resolution by a four-fifths majority declaring that the supplies or equipment can be
furnished at a lower price in the open market, and may award the contract in the open market
without further compliance with this section.
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(H) If two or more bids received are the same and are the lowest, the City Council may accept
the one it chooses.
(I) If no bids are received, the purchase may be let in the open market or by the informal
procedures set forth in § 3.12.050.
(J) The City Council shall have the right to waive any defect or informality in the bidding or
in the procedures set forth in this section. A waiver of any defect or informality shall not void
any contract subsequently entered into.

§ 3.12.070 EXEMPTION FROM BIDDING UPON DETERMINATION OF
PURCHASING OFFICER OR CITY COUNCIL.
(A) The bidding requirements set forth in this chapter may be waived, at the discretion of the
Purchasing Officer, when any of the following is applicable:
(1) The product is proprietary;
(2) After a reasonable attempt has been made to obtain bids, and it has been determined by
the Purchasing Officer that three bids cannot be obtained;
(3) The Purchasing Officer finds that emergency conditions require the immediate purchase
of supplies or equipment. For the purpose of this section, EMERGENCY PURCHASES are
those procurements required to prevent the immediate interruption or cessation of necessary city
services or to safeguard life, property or the public health and welfare;
(4) The Purchasing Officer determines that due to the nature of the supplies or equipment,
formal bidding is not likely to result in the lowest price;
(5) Sufficient, satisfactory bids are not received;
(6) Supplies or equipment are procured through a cooperative purchasing program with the
federal, state, county or other public agencies;
(7) The commodity is unique, including, but not limited to, acquisition of data processing,
telecommunications and word processing equipment, goods and services;
(8) The product or service can be obtained from only one vendor (sole source); and

Attachment: MMC 3.12 Purchasing (1454 : Dump Truck Purchase)

(Ord. 2008-02, passed 10-1-2008)

(9) The purchase of a specific brand name, make or model is necessary to match existing
city equipment or facilitate effective maintenance and support.
(B) The bidding requirements of this chapter may be waived by the City Council when, in the
opinion of the City Council, compliance with the procedures is not in the best interest of the city.
(Ord. 2008-02, passed 10-1-2008)
§ 3.12.080 PROFESSIONAL SERVICE CONTRACTS; EXEMPT FROM BIDDING.
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(A) PROFESSIONAL SERVICES are defined as services provided by any specially trained
and experienced person or firm, including, but not limited to, persons or firms in the areas of
accounting, administration, architecture, construction management, economics, environmental
analysis, engineering, finance, landscape architecture, law, planning, surveying or other matters
involving specialized expertise or unique skills.

(C) Subject to compliance with the procedures set forth in this section, the Purchasing Officer
may enter into and execute contracts or purchase orders for professional services when the cost
of the services is less than $25,000. City Council approval is required for all contracts for
professional services when the cost of the services is $25,000 or more. The City Council may
authorize that the contracts be executed by the City Manager.
(D) Notwithstanding the above provisions of this section, all contracts for the performance of
the annual audit of the city’s financial statements shall be competitively bid by obtaining at least
three proposals for providing the required services, evaluating the proposals pursuant to criteria
set forth in division (B) above, and awarding the contract based on the best proposal. Further, the
award of all contracts regardless of cost shall be approved by the City Council.
(Ord. 2008-02, passed 10-1-2008)
§ 3.12.090 CHANGE ORDERS.
Following the award of a contract or issuance of a purchase order for materials, supplies,
equipment, services or construction contracts, the contract or purchase order may be amended by
the issuance of a change order, provided the change which is the subject of amendment is
reasonably related to the scope of the original contract. The Purchasing Officer will maintain
control relative to the scoping, estimating and negotiating of the proposed change(s) and the
Director of Finance will certify the availability of funds for the proposed change in the event that
the change order increases the contract cost. On a regular basis, a report will be submitted to the
City Council outlining all change orders that have been issued to contracts governed by this
chapter during the reporting period. Any change order with a total cost in the amount of $25,000
or less may be approved by the Purchasing Officer; provided, the aggregate amount of all
changes to a particular contract, including the change order under consideration, does not exceed
10% of the original contract cost. Any change order in an amount greater than $25,000 or any
change order which, when considered with the aggregate amount of all other changes to a
contract, exceeds 10% of the original contract cost, shall be approved by the City Council. Any
time extension of the performance deadline up to a total of 60 days may be approved by the
Purchasing Officer. Any time extension of a performance deadline that exceeds 60 days shall be
approved by the City Council. If a proposed contract modification, change order or request for
extra work exceeds the limitations imposed upon the Purchasing Officer by this section or by
resolution, and any extended delay in obtaining City Council approval is reasonably determined
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(B) Contracts awarded for the performance of services in the above-listed areas shall be
awarded by the City Council on the basis of the demonstrated competence of the contractors, and
on the contractor’s professional qualifications necessary for the satisfactory performance of the
services required, and on the fairness and reasonableness of the cost of the services to the city,
and shall not be awarded solely on the basis of cost. The competitive formal bidding
requirements set forth in § 3.12.060 are not applicable to the procurement of professional
services.
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to subject the city to liability for damages incurred by a contractor, or to jeopardize the public
health, welfare or safety, or to otherwise result in potential detriment to the city, then the
Purchasing Officer shall have authority to exceed the dollar amounts or percentage limitations
specified herein. All contract modifications shall be subject to approval as to form by the City
Attorney.
(Ord. 2008-02, passed 10-1-2008)

(A) The head of any city department may declare supplies or equipment (collectively
“personal property”) held by the department surplus. The declaration shall be in writing and the
written declaration shall be delivered to the City Manager who shall maintain a written inventory
of surplus supplies and equipment for circulation to and review by each department. If any
department has use for the personal property, the department head may request reassignment of
the personal property from the City Manager. The City Manager shall have the authority to
assign the personal property to the department best able to make use of the personal property. If
no department head makes a request for use of the personal property after the inventory report
has been circulated for one month, the personal property shall be deemed surplus.
(B) (1) The City Manager shall have the authority to dispose of surplus supplies or
equipment by auction or sale or otherwise after receiving bids or proposals which, in his or her
judgment, provide the best return to the city.
(a) Sale on the open market. The City Manager shall cause to be published at least three
days before the sale, in a locally adjudicated newspaper or newspaper circulated in the city, and
by posting on any city website, a notice of sale setting forth a general description of the personal
property to be sold, and the day, time and location of the sale. The terms of all sales shall be cash
in the amount of the full purchase price.
(b) Sale by sealed bid or auction. As an alternative to the sale on the open market, the
City Manager may, when, in his or her judgment, it is in the best interest of the city, sell surplus
personal property by means of sealed bid or public auction. In the case of sale by sealed bid or
public auction, the City Manager shall cause to be published at least three days before the sale, in
a locally adjudicated newspaper, and by posting on any city website, a notice setting forth a
general description of the surplus personal property to be sold, and the day, time and location of
the sale. The terms of all sales shall be cash in the amount of the full purchase price.

Attachment: MMC 3.12 Purchasing (1454 : Dump Truck Purchase)

§ 3.12.100 DISPOSAL OF SURPLUS SUPPLIES OR EQUIPMENT.

(2) In conducting an auction, the City Manager may contract with a professional auctioneer
and allow a flat fee, hourly fee or percentage of the amount of the sale to be paid based upon that
which is common and customary method and rate for the auctioneering services.
(C) The City Manager may, when in his or her judgment, sale or auction of surplus personal
property is infeasible or will result in minimal return to the city, recommend to the City Council
that the surplus personal property be donated to any other governmental organization (including
those outside the United States) or non-profit group or corporation exempt from federal taxes
pursuant to I.R.C. § 501(c)(3) located within or serving the city. Surplus personal property shall
only be donated upon approval by the City Council.
(Ord. 2008-02, passed 10-1-2008)
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National Auto Fleet Group
A Division

of Chevrolet

of Watsonville

490 Auto Center Drive, Watsonville,
CA 95076
(855) 289-6572·
(855) BUY-NJPA • (831) 480-8497
FI e et@NationaIAutoFleetGroup.com

Fax

Quote ID 6402
Mr. Allen Yun
City of Menifee
29714 Haun Road
Menifee, CA 92586
Dear Mr. Yun,
National Auto Fleet Group is pleased to quote the following vehicle(s) for your consideration.

One (1) NewlUnused (2018 Ford F-650 Reg Cab Diesel Chassis with 12" Rugby Dump
Body) Provided by Mr. Walters each for:

Sub Total
(2) Tool Racks
Rec Hitch w/Combo Pintle
Sub Total
Tax (8.75%)

One Unit (1)
$
85,161.00
$
425.00
$
325.00
$
86,231.00
$
7,545.21

Total

$

93,776.21

This vehicle(s) is available under the National Joint Powers Alliance Contract 081716-NAF.
Please reference this Bid Number on all Purchase Orders.
Thank you in advance for your consideration. Should you have any questions, please do not
hesitate to call.
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se Cooper
National Fleet Manager
Jcooper@Nationalautofleetgroup.com
Office (855) 289-6572
Fax (831) 480-8497

~TOYOTA
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VI

MIRAMAR

WESTERN STAR

TRUCK CENTER

~
~T~a;_I':!!".!.'::';.~
Y.

Y .:_iIo( 4'

6066A MIRAMAR ROAD, SAN DIEGO, CA 92121 (858)625-2608 (858)625-2610 Fax

BODY SHOP

ESTIMATE OF REPAIRS
Owner

Page 1
11/28/2017
____::S~A~N~D~I~EG~O~F.:_:R=E:.::IG::_:_H:...:.T-=L,,-IN:.::

Phone

Address

_

FAA~~~~~~----------

poe DAN WALTERS

Appraiser
Make
year

Model

Repair

X

~

_6.

UNIT
_:C~I_'_TY_'___=O_'__F_.;.:M=E"_N"_'IF_E_E
__
Pint
a

IINTALL RUGBY~
~

TS-~2'

_

No
Sublet

or .aeor_(IT_ Matenal

Replace

2
2
~
~

SERIAL __
Engine

License No.

Mileage

_.!:.

_

6/8~D~DUMP

Paintllrs_

BODY

1/4 CAB SHIELD. ~PRI=AnFRAPB~HO~

~TQ:!
~

PTO A& MATED_I::>!J_~P,
CAB_fONTROLS cJ:.ULL~
MUnFIAPS._§"_ CHEATER ROAR OS. ONE DITCl:i_GATE.

X

JS.

JS.

X

X

~

PR~PAINT

X

JS.

IPAI_tiIBODY~

~36''1QQl

BOX

i.
~

_6.
9.

~AlR~IONED

PINTLE HITCH, §6Ei

ICHAIN O-RINGS ST~N~

7'!'1_6Y PLUG

1_(l.
_!!.:

__g,

~

OR WH~

__!!.

~
~
_!I_

~
J!:
_20.

~
E.:.

~
~
~
_26.

E·

~
~
~
EPA# CAD982043168

$0.00
Parts
Paint Mat

Email:

$0.00

Misc.

Sublet

$0.00

$0.00
ESTIMATE TOTAL

Estimated by

~

$0.00
$0.00

BAR# ARD00214787022811

QUOTEAPPROVEDBY
~--~----~--~--~~--------All vehicles left more than 10 days after repairs will be subjet to storage at a rate of
$45.00 per day per unit. The above is an estimate based on our inspection and does not cover
additional parts or labor which may be required after the work has been opened up.
Occasionally after work has started, worn or damaged parts are discovered which are not
evident on first inspection. Because of this the above prices are not guaranteed.
All old parts removed from trucks will be junked unless otherwise instructed in writing

.ABOR HR
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Date
Company

SAN DIEGO FREIGHTLINER

$0.00

ADVANCE CHARGES
GRAND TOTAL

$0.00
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Transwest Truck Center
10150 Cherry Ave., Fontana, California, 923355222
Office: 909-829-8801

2018 F-650 Diesel, Regular Cab
Requiar Cab Base(F6D)
Price Level:1I15

Quote 10: F650blEAIR

Selected Options
Code

Description

MSRP

Base Vehicle
Base Vehicle Price (F6D)

$66,975.00

Engines
99C

6.7L Power Stroke V8 Turbo Diesel270 HP @ 2400 RPM
Includes Engine Exhaust Brake and manual regen capability.
ft.lbs. @ 1600 rpm.

STD
Torque: 675

Governed RPM. 3200. Includes CARB clean idle label - may be removed if un-necessary

425

50-State Emissions

N/C

Transmissions
44G

Ford TorqShift HD 6-Speed
Automatic - Double Overdrive, less
PTO Provision - Park Pawl
determined by Rear Axle Ratio and
Tire Size

41A

Transmission Power Take-Off
Provision w/LiveDrive Capability

STD

$895.00

Front Wheels & Tires
643

Wheels, Front 22.5x8.25 White
Powder Coated Steel, 10-Hole

$30.00

(285. 75MM BC) hub piloted, flanged nut, metric mount, 8.25 DC rims, with steel hubs.

TCG

Tires, Front Two 11 R22.5G
Goodyear Endurance RSA (496
rev/mile)

STD

Rear Wheels & Tires
663

Wheels, Rear 22.5x8.25 White
Powder Coated Steel, 10-Hole

$50.00

(285 75MM BC) hub piloled, flanged nut, metric mount, 8.25 DC rims; with steel hubs.

RCA

Tires, Rear Four 11 R22.5G
Goodyear G182 RSD (496 rev/mile)

$50.00

Brakes
67C

Air Brakes - Straight Truck

$1,770.00

Meritor Q-Plus with ABS. Bendix Anti-Lock Brake System, 4-channel. Includes 15" x 4" front brakes,
16.5" x 7" rear pads. dual direct reading air pressure gauges, brake lines color coded nylon, Bendix
13.2 CFM capacity air compressor, instrument panel mounted yellow knob parking brake control
valve, automatic slack adjusters front and rear, two rear spring parking air brake chambers mounted
on front of rear axle, three drain valves and two air tanks (Reference Body Builders Book for
location).

159

Trailer Connection Socket - 7-Way,
Wired for Turn Signals Combined
with Stop

Attachment: NJPA ID 6402 (DIESEL) City of Menifee [Revision 1] (1454 : Dump Truck Purchase)

F6D

$100.00

Prices and content availability as shown are subject to change and should be treated as estimates only. Actual base vehicle, package and option pricing
may vary from this estimate because of special local pricing, availability or pricing adjustments not reflected in the dealer's computer system. See
salesperson for the most current information.
Prepared for: ALLEN YUN, CITY OF MENIFEE
By: Douglas Ahn Date: 01/11/2018
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Transwest Truck Center
10150 Cherry Ave., Fontana, California, 923355222
Office: 909-829-8801

2018 F-650 Diesel, Regular Cab
Reqular Cab Base(F60)
Price Level:1I15

Quote 10: F650blEAIR

Selected Options (cont'd)
Code

Description

MSRP

Mounted at rear of frame, for combined trailer stop, tail, turn (compatible with trailers that use
combined stop, tail, tum lights).

43N

10,000 lb. Cap. Non-Driving - Dana
E-10021

$685.00

WARNING! The selection of this Axle may cause the GVWR to exceed 26,000
lbs., with CDL Implications.
61C

Taper-Leaf Springs, Parabolic 10,000 lb. Cap

$125.00

2-lea(, 62" x 3.15". Also includes, standard duty, dual, double acting shock absorbers.

Rear Axle and Suspension
474

19,000 lb. Single-Speed - Dana S19140

$670.00

WARNING! The selection of this Axle may cause the GVWR to exceed 26,000
Ibs., with COL Implications.
Single reduction with Gentech Quiet Gears, synthetic lube and 190 wheel ends. NOTE: When
specifying an axle ratio, check performance guidelines for startability and gradeability.

68M

Multi-Leaf Springs - 19,000 lb. Cap

STO

11-leaf. Includes 2, 000 Ib auxiliary springs for load stabilization.

X50

5.57 Axle Ratio

N/C

PRNOM/RNOM determined by Rear Axle Ratio and Tire Size.

Wheelbase
158WB

158" Wheelbase/84" CA/49" AF/246"
OAL

STO

Single Channel- Straight 'C' 10.75
SM, 80,000 PSI

N/C

Frame
533

860,000 RBM. High strength low alloy steel; 9.125" x 3.062" x 0.312" (232.8mm x 77.8mm x
7.9mm).

180

Special Rating GVWR - Limited to
25,999 lb. GVWR

$120.00

86C

Chrome Grille Surround - (Included in
(90E) Exterior Appearance Group)

$245.00

Exhaust
91G

Under Cab, Right Side Outlet,
Switchback-Style
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Front Axle and Suspension

STO

Single, horizontal muff/er, right side, under cab, outside of frame rail with rear discharge.

Fuel Tanks

Prices and content availability as shown are subject to change and should be treated as estimates only. Actual base vehicle, package and option pricing
may vary from this estimate because of special local pricing, availability or pricing adjustments not reflected in the dealer's computer system. See
salesperson for the most current information.
Prepared for: ALLEN YUN, CITY OF MENIFEE
By: Douglas Ahn Date: 01/11/2018
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2018 F-650 Diesel, Regular Cab

Transwest Truck Center
10150 Cherry Ave., Fontana, California, 923355222
Office: 909-829-8801

Reqular Cab Base(F60)

Price Level:1I15 Quote 10: F650blEAIR

Selected Options (cont'd)
Description

65E

Fuel Tank - LH 65 Gallon
Rectangular - Aluminum

12

12 Gal. Single Tank Fuel Fill.
Mandatory Charge Applied, Based
On Tank Selection

MSRP
$425.00
$0.00

Electrical I Alternator I Battery
17A

200 Amp Denso SC5 Heavy Duty
Alternator

Included

Extra heavy duty 12 Volt.

55M

Jump Start Stud - Remote Mounted

$90.00

63B

Battery - Two 900 CCA, 1800 Total,
Includes Steel Battery Box

$60.00

12Volt, Motorcraft.

17M

Back-Up Alarm - Electric, 102 dBA

962

Daytime Running Lamps

$110.00
$45.00

Seats
88N

3010/30 Air Ride Driver (External Air
Source) & Fixed Passenger
w/Consolette - Vinyl

$395.00

Preferred Equipment Package 600A

N/C

Cab Interior
600A

Includes:
- Bumper, Front - Black, Full Width
- Wheel Seals, Front - Oil lubricated, SKF ScotSeal PlusXL Seals
- Wheel Seals, Rear - Oil lubricated, SKF ScotSeal PlusXL Seals
- Manual Regen Initiation - Driver Interface in Message Center
- Engine Exhaust Brake
- 200 Amp Denso SC5 Heavy Duty Alternator
Extra heavy duty 12 Volt.
- Lights - Roof Marker/Clearance - Amber Lenses, 5 Lights
- Tow Hooks, Front (2) - Frame-Mounted, Painted Black
- Four Body Builder Switches - Mounted in Center Instrument Panel
With connector access located in engine compartment. Amperages vary by switch: 10, 15, 25, 25.
- Floor Covering - Black Vinyl
- Intelligent Oil Life Monitor
- Steering Column - Tilt
- Steering Wheel - Black PVC w/lntegral Cruise Control Switches
- Body Builder Wiring - At Back of Cab, Combined
Includes sealed connectors for 2 ground circuits, with combined left/stop, combined right/stop,
park lamps, back up lamps. Also includes 2 additional pass through wires to cab.

90A

Appearance Group

$735.00

Includes front-mounted overhead console with dual sunglass bins and integral front map reading
lights.
Includes'
- Chrome Trimmed Air Registers w/Positive Shut-Off
- Power Equipment Group - (Included in (gOA) Appearance Group)
Includes power front side windows, power door locks and door trim panel.

90P

Power Equipment Group - (Included
in (90A) Appearance Group)
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Code

Included

Includes power front side windows, power door locks and door trim panel.

Prices and content availability as shown are subject to change and should be treated as estimates only. Actual base vehicle, package and option pricing
may vary from this estimate because of special local pncmq, availability or pricing adjustments not reflected in the dealer's computer system. See
salesperson for the most current information.

Preparedfor: ALLEN YUN,CITYOF MENIFEE
By: Douglas Ahn Date: 01/11/2018
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Transwest Truck Center
10150 Cherry Ave., Fontana, California, 923355222
Office: 909-829-8801

2018 F-650 Diesel, Regular Cab
Reqular Cab Base(F6D)
Price Level:1I15

Quote 10: F650blEAIR

Selected Options (cont'd)
Code
210

Description

MSRP

SYNC Media System

$395.00

586

Radio, Electronic Premium AM/FM
Stereo, Disc

$280.00

With 4 speakers, dash-mounted aux audio input jack and clock and redundant steering wheel audio
controls.

Cab Exterior
54R

Mirrors, Dual - Heated & Motorized
Rectangular, XL2020 - 102" Width

$275.00

Integral spot mirror, sail type, solid black finish.

Miscellaneous
PAINT

Paint Type - Environmentally
Friendly, "3 - Wet System"

STD

Gray

N/C

Oxford White

N/C

Interior Colors
E_01

Primary Colors
YZ_01

SUBTOTAL
Destination Charge

TOTAL

$74,525.00
$1,495.00
$76,020.00
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Includes dash mounted USB 2.0 port and redundant steering wheel SYNC controls.

Prices and content availability as shown are subject to change and should be treated as estimates only. Actual base vehicle, package and option pricing
may vary from this estimate because of special local pricing, availability or pricing adjustments not reflected in the dealer's computer system. See
salesperson for the most current information.
Prepared for: ALLEN YUN, CITY OF MENIFEE
By: Douglas Ahn Date: 01/11/2018
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CITY OF MENIFEE
SUBJECT:

General Plan Amendment No. 2017-172, Airport Land Use
Consistency Revisions

MEETING DATE:

January 17, 2018

TO:

Mayor and City Council

PREPARED BY:

Lisa Gordon, Planning Manager

REVIEWED BY:

Cheryl Kitzerow, Community Development Director

APPROVED BY:

Armando G. Villa, City Manager

RECOMMENDED ACTION
1. Conduct Public Hearing.
2. Introduce an Ordinance finding that General Plan Amendment No. 2017-172 is not
subject to review under the California Environmental Quality Act (“CEQA”) and approve
General Plan Amendment No. 2017-172 to update the City’s General Plan Land Use
Element to be consistent with the Airport Land Use Plans.
DISCUSSION
PROJECT DESCRIPTION
General Plan Amendment No. 2017-172 proposes to amend the text and add exhibits in the
City of Menifee General Plan to ensure consistency with the 2014 March Air Reserve
Base/Inland Port Airport Land Use Compatibility Plan and the 2011 Perris Valley Airport Land
Use Compatibility Plan. The proposal involves changes to the Land Use Element of the
General Plan, as well as minor changes to the General Plan Implementation Actions regarding
Land Use, Noise and Safety sections. The general plan amendment does not include any
changes to the land use designations or land use plan of the adopted General Plan.
BACKGROUND
Government Code (Gov. Code) Section 65302.3 (a) states that a county’s or city’s general plan,
as well as any applicable specific plans, “shall be consistent” with an Airport Land Use
Compatibility Plan (ALUCP) and that every affected county or city must amend its general and
specific plans as necessary to keep them consistent with the ALUCP. The Airport Land Use
Commission (ALUC) reviews the general plan (and applicable specific plans) and makes a
consistency determination (PUC Section 21676(a)).

Packet Pg. 454

11.2

City of Menifee Staff Report
General Plan Amendment No. 2017-172, Airport Land Use Consistency Revisions
January 17, 2018
Page 2 of 4

When the City’s General Plan was adopted in 2013, it was found to be consistent with the
ALUCP, however additional revisions were recommended. In addition, since the adoption of the
General Plan in 2013, the March Air Reserve Base Compatibility plan was updated, so the
City’s General Plan is being updated to conform to that plan.
Areas within the City of Menifee are located at the outer edges of the Airport Influence Areas of
both the Perris Valley Airport and March Air Reserve Base/Inland Port Airport (primarily in
Compatibility Zone E, although the northeasterly portion of the City, is in Compatibility Zone D of
the March Airport Influence Area). The properties in the influence areas are not subject to
restrictions on the densities and/or intensities of land use. Therefore, there are no direct
conflicts between the General Plan land use plan and the airport compatibility plans. In
addition, the City lies beyond the 55 dB(A) CNEL contour of the Perris Valley Airport and the 60
dB(A) CNEL contour of the March Air Reserve Base/Inland Port Airport. Therefore, with respect
to aircraft-generated noise, there are no areas of the City where residential development would
be considered to be impacted above normally acceptable levels by aircraft noise.
Airport Land Use Commission Hearing
On July 13, 2017, the Airport Land Use Commission held a noticed public meeting to review the
City’s proposed General Plan Amendment for consistency. The Commission voted 7-0 finding
the City’s proposed amendment consistent.
Planning Commission Hearing
On December 13, 2017, the Planning Commission held a noticed public meeting on the
proposed General Plan Amendment. There were no public speakers on this item. The
commission discussed how the proposed amendment would impact processing of entitlement
applications and whether the City should add requirements concerning the use of drones in the
airport influence areas. Staff explained that the proposed amendment would reduce processing
for applicants and that the conditions and implementation items included in the amendment
were standard and not difficult to implement. The Planning Commission requested that staff
review a possible drone ordinance. The Commission voted 5-0 to recommend the City Council
approve the proposed General Plan Amendment.
ANALYSIS
The proposed General Plan amendment would add policies to the Land Use Element and add
implementation actions to be consistent with the most recently adopted Airport Land Use
Compatibility Plans (March Air Reserve Base and Perris Valley Airport). The proposed General
Plan amendment does not include any changes to the land use designations or existing land
use plan.
The proposed changes to the General Plan include the following:
o

Add Policy LU-4.1 which states that the City would “ensure that land use
decisions within the March Air Reserve Base and Perris Valley Airport areas of
influence are consistent with applicable Airport Land Use Compatibility Plans”
and “comply with State law regarding projects subject to review by the Riverside
County Airport Land Use Commission.”
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o

Add Policy LU-4.2 which states that the City would “ensure that development
proposals within the March Air Reserve Base and Perris Valley Airport areas of
influence fully comply with the permit procedures specified in Federal and State
law, with the referral requirements of the Airport Land Use Commission (ALUC),
and with the conditions of approval imposed or recommended by the Federal
Aviation Administration and ALUC, such as land use compatibility criteria,
including density, intensity, and coverage standards [in addition to all other city
development requirements].”

o

Add five (5) Implementation Actions (Actions LU-19 through LU-23) to the list of
Implementation Actions of the Land Use Element, including the requirement for
ALUC consistency determinations or legislative land use proposals, reference to
Federal Aviation Administration notification requirements, “Notice of Airport in
Vicinity” disclosure pursuant to the State Business and Professions Code, and
the standard list of prohibited uses (such as wastewater management facilities
and landfills) within airport influence areas.

o

Add a Safety Implementation Action S-67 which states that the City will
“coordinate with [ALUC] to review the Airport Land Use Plans for March Air
Reserve Base and Perris Valley Airport and incorporate applicable disaster
preparedness, response, and recovery measures into City disaster planning
efforts and “consult with the March Inland Port Airport Authority, March Air
Reserve Base, and Perris Valley Airport management as to the airports’ roles in
disaster response and recovery.”

o

Revise Implementation Action N-12, but remove from the Noise section and
move to the Land Use (Implementation Action LU-19).

o

Incorporate the Compatibility Maps from the 2014 March Air Reserve
Base/Inland Port Airport Land Use Compatibility Plan and the 2011 Perris Valley
Airport Land Use Compatibility Plan as exhibits to the City General Plan.

ENVIRONMENTAL REVIEW
The proposed amendment is not subject to review under the California Environmental Quality
Act (“CEQA”). The adoption of the proposed amendment does not fall within the definition of a
“project” under CEQA because it, as a narrative change to the General Plan for compliance with
Airport Land Use Compatibility Plans and State Law, does not have the potential for resulting in
a direct or indirect physical change in the environment (CEQA Guidelines 15378(a)) and is an
administrative activity of the City that will not result in direct or indirect physical changes in the
environment (CEQA Guidelines 15378(b)(5)). Accordingly, the City’s proposed amendment is
not a “project” that is subject to CEQA. In addition, even if the adoption of the proposed
amendment was a “project” subject to CEQA, it is exempt from CEQA because there is no
possibility that the proposed amendment, as a textural change to the General Plan, may have a
significant impact on the physical environment (CEQA Guidelines 15061) and because, per
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Section 15061(b)(3), it can be seen with certainty to have no possibility of a significant effect
upon the environment.
FINDINGS
Findings recommending approval of the proposed General Plan Amendment are provided within
the attached ordinance. The findings state the following: (1) The proposed change does not
involve a change in or conflict with the City’s Vision or Community Values as stated in the City
of Menifee General Plan; (2) The proposed amendment would either contribute to the purposes
of the General Plan or, at a minimum, would not be detrimental to them; (3) That the proposed
amendment would not create an internal inconsistency among the elements of the General
Plan; (4) A change in policy is required to conform to changes in state or federal law or
applicable findings of a court of law; (5) Processing and approval of the general plan
amendment is in compliance with the requirements of the California Environmental Quality Act.
PUBLIC NOTICE
The proposed project was noticed on January 3, 2018. A public notice was published within
The Press Enterprise. The proposed General Plan Amendment applies City-wide; therefore,
noticing of individual property owners is not required.
FISCAL IMPACT
There is minimal fiscal impact to the City resulting from the proposed General Plan Amendment.
The City will need to update the General Plan online to add the policies, exhibits and updated
implementation items, but drafts (attached to this staff report package) have already been
completed. The new policies generally require compliance with state law and will not result in
additional costs to the City. The adoption of the General Plan Amendment will reduce costs for
applicants of land use entitlements because currently, all major land use applications (plot
plans, conditional use permits, tract maps) must be reviewed by ALUC, but after adoption of the
Amendment, only legislative (zone changes, general plan amendments) actions will require
review.
ATTACHMENTS
1. GPA 2017-172 Ordinance
2. Exhibit A
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ORDINANCE NO. _________
AN ORDINANCE OF THE CITY COUNCIL OF THE CITY OF MENIFEE,
CALIFORNIA APPROVING GENERAL PLAN AMENDMENT NO. 2017172 TO UPDATE THE CITY OF MENIFEE GENERAL PLAN FOR
CONSISTENCY WITH THE AIRPORT LAND USE COMPATIBILITY PLAN
FOR THE MARCH AIR RESERVE BASE/INLAND PORT AND PERRIS
VALLEY AIRPORT
WHEREAS, pursuant to Government Code Section 65358, the City has considered
less than four proposed amendments to the City's General Plan in the year 2018; and
WHEREAS, on June 5, 2017, the City initiated General Plan Amendment No. 2017172 (the “Project”) to change the General Plan to amend the text and add exhibits in the
City of Menifee General Plan to ensure consistency with the 2014 March Air Reserve
Base/Inland Port Airport Land Use Compatibility Plan and the 2011 Perris Valley Airport
Land Use Compatibility Plan, which changes do not include any amendments to the land
use designations or land use plan (as shown in attached Exhibit A); and
WHEREAS, the City Clerk has caused notice to be duly given of a public hearing
in this matter in accordance with law, as evidenced by the affidavit of publication and
the affidavit of mailing on file with the City Clerk; and
WHEREAS, on December 13, 2017, the Planning Commission held a duly noticed
public hearing on the Project, considered all public testimony as well as all materials in the
staff report and accompanying documents for General Plan Amendment No. 2017-172,
which hearing was publicly noticed on December 1, 2017 by a publication in a newspaper
of general circulation (i.e., The Press Enterprise), an agenda posting, and to persons
requesting public notice; and
WHEREAS, at the December 13, 2017 public hearing, based upon the materials in
the staff report and accompanying documents, the City of Menifee Planning Commission
recommended that the City Council approve General Plan Amendment No. 2017-172; and,
WHEREAS, on January 17, 2018, the City Council held a duly noticed public hearing
on the Project, considered all public testimony as well as all materials in the staff report and
accompanying documents for General Plan Amendment No. 2017-172, which hearing was
publicly noticed on January 3, 2018 by a publication in a newspaper of general circulation
(i.e., The Press Enterprise), an agenda posting, and to persons requesting public notice;
and
WHEREAS, at the January 17, 2018 City Council public hearing, based on the
materials in the staff report, accompanying documents and the recommendation of the
Planning Commission, the Council introduced the ordinance for first reading and scheduled
the second reading and adoption of the ordinance for February 7, 2018.
NOW, THEREFORE, the City Council of the City of Menifee resolves as follows:
Section 1. The above recitals are true and correct and incorporated herein.
Section 2. With regard to General Plan Amendment No. 2017-172, the City Council hereby
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makes the following findings:
1. The proposed change does not involve a change in or conflict with the City’s Vision
or Community Values as stated in the City of Menifee General Plan.
The proposed General Plan Amendment would add policies to the Land Use
Element and add implementation actions and exhibits to the background documents
of the general plan to be consistent with the most recently adopted Airport Land Use
Compatibility Plans (March Air Reserve Base and Perris Valley Airport). The
proposed General Plan Amendment does not include any changes to the land use
designations or existing land use plan.
The changes are required to comply with State Law. Government Code (Gov.
Code) Section 65302.3 (a) states that a county’s or city’s general plan, as well as
any applicable specific plans, “shall be consistent” with an Airport Land Use
Compatibility Plan (ALUCP) and that every affected county or city must amend its
general and specific plans as necessary to keep them consistent with the ALUCP.
The Airport Land Use Commission (ALUC) reviews the general plan (and applicable
specific plans) and makes a consistency determination (PUC Section 21676(a)).
The policies being added to the General Plan do not impact density or intensity of
land uses as the properties in the influence areas are not subject to restrictions on
the densities and/or intensities of land use. Therefore, there are no direct conflicts
between the General Plan land use plan and the airport compatibility plans.
Therefore, the proposed General Plan Amendment would not conflict with the City’s
vision for high quality development, amenities, and public services and as a
community that is a safe place to live, work and visit, as described in the General
Plan.
The proposed General Plan Amendment is consistent with the City’ Community
Values, specifically:


We recognize that, while growth is inevitable, we will accommodate it in a
responsible and strategic manner.

By including policies regarding conformance with the Airport Land Use Compatibility
Plans, the City is promoting responsible development that is consistent with State
law and takes into account the airports and flight paths of those airports located
within and near the City of Menifee.
2. The proposed amendment would either contribute to the purposes of the General
Plan or, at a minimum, would not be detrimental to them.
The proposed General Plan Amendment would provide greater consistency with the
following General Plan policies:
N-1.20

Adhere to any applicable Riverside County Airport Land use
Commission land use compatibility criteria, including density,
intensity, and coverage standards.
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S-6.3

Work with the Riverside County Airport Land Use Commission to
strengthen the City’s disaster preparedness, response, and
recovery program in accordance with the Airport Land use Plans
for March Air Reserve Based and Perris Valley Airport.

The proposed General Plan Amendment to add policies to the General Plan and
implementation items and exhibits to the General Plan background documents
strengthens and adds to the existing policies to ensure the City is complying with
the Airport Compatibility Plans. Therefore, the proposed amendment contributes to
the purposes of the General Plan.
3.

The proposed amendment would not create an internal inconsistency amongst the
elements and/or policies of the General Plan.
Staff has compared the proposed General Plan Amendment to the existing General
Plan and determined that the proposed General Plan Amendment would not create
an internal inconsistency with the existing goals, objectives and policies of the
General Plan which are not being amended. As noted above in finding #2, the
proposed General Plan Amendment further clarifies and adds policies to ensure
consistency with existing policies and state law in regards to land use planning in
airport compatibility zones. The additional policies do not result in changes to the
land use plan or the land use designations.

4.

A change in policy is required to conform to changes in state or federal law or
applicable findings of a court of law.
Government Code (Gov. Code) Section 65302.3 (a) states that a county’s or city’s
general plan, as well as any applicable specific plans, “shall be consistent” with an
Airport Land Use Compatibility Plan (ALUCP) and that every affected county or city
must amend its general and specific plans as necessary to keep them consistent
with the ALUCP. The Airport Land Use Commission (ALUC) reviews the General
Plan (and applicable specific plans) and makes a consistency determination (PUC
Section 21676(a)).
When the City’s General Plan was adopted in 2013, it was found to be consistent
with the ALUCP, however additional revisions were recommended. In addition,
since the adoption of the General Plan in 2013, the March Air Reserve Base
Compatibility plan was updated, so the City’s General Plan is being updated to
conform to the most recent Airport Compatibility Plans affecting the City.

5.

Compliance with CEQA. The proposed amendment is not subject to review under
CEQA.
The proposed General Plan Amendment is not subject to review under the California
Environmental Quality Act (“CEQA”). The adoption of the proposed amendment
does not fall within the definition of a “project” under CEQA because it, as a narrative
change to the General Plan for compliance with Airport Land Use Compatibility
Plans and State Law, does not have the potential for resulting in a direct or indirect
physical change in the environment (CEQA Guidelines 15378(a)) and is an
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administrative activity of the City that will not result in direct or indirect physical
changes in the environment (CEQA Guidelines 15378(b)(5)). Accordingly, the City’s
proposed amendment is not a “project” that is subject to CEQA. In addition, even if
the adoption of the proposed amendment was a “project” subject to CEQA, it is
exempt from CEQA because there is no possibility that the proposed amendment,
as a textural change to the General Plan, may have a significant impact on the
physical environment (CEQA Guidelines 15061) and because, per Section
15061(b)(3), it can be seen with certainty to have no possibility of a significant effect
upon the environment.
Section 3. The Menifee General Plan is hereby amended by revising the official General
Plan to add the policies as shown in Exhibit A.
Section 4. Severability. If any section, subsection, subdivision, sentence, clause, phrase,
or portion of this Ordinance is, for any reason, held to be invalid or unconstitutional by the
decision of any court of competent jurisdiction, such decision shall not affect the validity of
the remaining portions of this Ordinance. The City Council hereby declares that it would
have adopted this Ordinance, and each section, subsection subdivision, sentence, clause,
phrase, or portion thereof, irrespective of the fact that any one or more sections,
subsections, subdivisions, sentences, clauses, phrases, or portions thereof be declared
invalid or unconstitutional.
Section 5. Effective Date. This Ordinance shall take effect and be in full force and operation
thirty (30) days after its adoption.
Section 6. Notice of Adoption. The City Clerk shall certify to the passage and adoption of
this Ordinance, and shall cause the same to be published within fifteen (15) days after
passage in accordance with law, and shall cause this Ordinance and its certification,
together with proof of publication, to be entered in the Book of Ordinances of the City of
Menifee.
PASSED, APPROVED AND ADOPTED this the 7th day of February, 2018.

______________________________
Neil R. Winter, Mayor

Approved as to form:

______________________________
Jeffrey T. Melching, City Attorney

I, Sarah Manwaring, City Clerk of the City of Menifee, do hereby certify that the
foregoing Ordinance No. ______ was introduced at a regular meeting of the City Council
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on ____________, 2018, and was finally adopted at a regular meeting of the City Council
of said City on ______________, 2018 by the following vote:
AYES:

COUNCILMEMBER(S):

NOES:

COUNCILMEMBER(S):

ABSENT:

COUNCILMEMBER(S):

City Clerk of the City of Menifee, CA
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Land Use Element
HOME PAGE
OVERVIEW
Menifee has historically been viewed as a collection of distinct communities with very different
characteristics and needs.

Communities range from rural to suburban, agrarian to industrial, and

established senior residential enclaves to newer planned communities catering to families and a younger
population.

Menifee’s biggest challenge is to find the common threads that will create a cohesive

community while maintaining the features that make each neighborhood unique.
Vision 2035 and Land Use Approach
At the outset of the General Plan process, the community and the City Council developed a vision for
Menifee as the foundation for the land use plan. The core objective of the vision is to establish a fiscally
sustainable balance of land uses and continually seek new and innovative ways to enhance the City’s
quality of life. The Vision 2035 specifically called for:


A mix of land uses that promote ethnic and socioeconomic diversity, functionality, and
sustainability of the City



Preservation of established neighborhoods and rural communities essential to the community’s
distinctive character



High quality development, amenities, and public services as a stipulation of future growth



An array of housing choices for a variety of life stages and lifestyles



A vibrant downtown area that serves as the primary gathering space for the community



Continual investment and reinvestment in the community that makes Menifee a sought‐ after
and safe place to live, work, and visit in the Inland Empire

Using the Riverside County Integrated Plan (RCIP) General Plan Land Use map and associated goals and
policies as a starting point, the City worked with the public, General Plan Advisory Committee, and elected
and appointed officials to make refinements to the land use plan and General Plan goals and policies that
are intended to implement Menifee’s Vision 2035. The process acknowledged that there were fundamental
components of the county’s general plan that should be carried forward into the City’s inaugural General
Plan effort, including preservation of established communities (Sun City, Romoland, Quail Valley) and
preservation of the rural residential lifestyle that is characteristic of Menifee.

LAND USE ELEMENT GOALS AND POLICIES (PAGE 1 OF 8)
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Community Structure
At the most basic level, the City of Menifee comprises a series of established residential communities and
nonresidential uses predominantly consisting of neighborhood centers and industrial uses along Ethanac ,
Newport, McCall, and Scott Roads. Exhibit LU-1, Menifee Community Structure, illustrates at the most
fundamental level the natural clustering and distribution of residential land uses proposed within the City ,
open space areas, and commercial and industrial areas that will be home to jobs centers throughout the
City. The general pattern of land uses shows that the concentration of nonresidential land uses is along
the I-215 corridor. These areas slowly transition to rural and residential land uses adjacent to the City
boundaries. The residential land uses are generally clustered into four village ar eas, primarily delineated
by Salt Creek and I-215. Areas north of Salt Creek are predominantly developed as traditional or master
planned single-family neighborhoods, and the areas south of Garbani Road (east and west of I-215) tend
to be more rural in nature. The general land use patterns were used to further refine the locations and types
of land uses in the General Plan. The General Plan Land Use Map can be seen in Exhibit LU-2; Exhibit
LU-3, Land Use Designations, provides the explanation of each use illustrated on the land use map.
PURPOSE OF ELEMENT
Section 65302 of the State of California Government Code identifies seven mandatory elements in a
general plan, including land use. According to the California Office of Planning and Research (OPR), the
purpose of the land use element is to designate the proposed general distribution and general location and
extent of uses of the land in the City. The land use element focuses on preserving established land uses
and accommodating the future growth and physical development of the community.
Section 65302 (a) defines the types of issues that need to be identified and addressed The distribution of
housing, business, industry, recreational facilities, and open space (including agricultural land) and the
location of educational facilities and public buildings are addressed in Menifee’s Land Use Element. In
addition, the Land Use Element addresses infrastructure and utilities issues associated with existing and
future development.
The Land Use Element generally establishes the density, intensity, and location of land uses throughout
the City and is complemented by the additional policy guidance provided in other elements that relate to a
specific topic.

For example, the Community Design Element provides additional policy and design

guidance for such things as the preservation of the City’s rural character (through design, materials, etc.),
viewsheds and view corridors, gateway and landmark features, landscape corridors, and other topics that
further enhance the fundamental land uses in this element. The Housing Element is also closely tied to the
Land Use Element because the Land Use Element identifies the locations and diversity of housing types
available in the City that can be used to achieve housing mandates specified by the State Office of Housing
and Community Development (HCD). The Open Space and Conservation Element provides guidance for
the recreational amenities associated with conservation and recreational uses identified in the Land Use

LAND USE ELEMENT GOALS AND POLICIES (PAGE 2 OF 8)
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Element and identifies policies to preserve the City’s rock features, natural landforms, and ridgelines that
are important features for the City of Menifee.
LAND USE MAP, DESIGNATIONS, AND BUILDOUT SUMMARY
The Land Use Map, Exhibit LU-2, shows where residential, commercial, office, mixed use, industrial,
public/quasi-public facilities, and open space uses are expected. It also illustrates the location of properties
with approved specific plans.
Land use designations provide descriptions of proposed land uses and define the type, density, and
intensity of development within the City. Land use designations distinguish between levels of intensity and
allowable uses and include categories reflecting existing land uses as well as projected development.
Exhibit LU-3, Land Use Designations, provides definitions for and describes each one of the land use
designations illustrated on the land use map.
Each one of the residential designations includes a maximum and/or a range of allowable densities. The
maximum density signifies the maximum number of dwelling units per gross acre that are allowed in each
residential area.

The lower number signifies a minimum amount of development that is anticipated

(provided required conditions can be met), and the upper end represents a potential maximum that can be
achieved if a proposed development includes features to achieve a high quality project. Building intensities
for nonresidential uses are measured by floor area ratio (FAR), which guides the amount of square footage
and building coverage that can be accommodated on a site. Additional information about densities and
FAR can be found in the Land Use Background Document.
One of the Land Use Element’s primary objectives is to establish the maximum buildout potential for
housing units, nonresidential building square footage, population, and employment that could be generated
by the Land Use Plan. These projections are identified in Exhibit LU-4, Land Use Buildout Summary.
SPHERE OF INFLUENCE
Land use planning does not necessarily stop at a city’s boundaries. A city’s sphere of influence (SOI)
addresses unincorporated lands adjacent to city boundaries that are defined by the Riverside County Local
Agency Formation Commission (LAFCO) as areas likely to be serviced or annexed by the city sometime in
the future. Cities do not have regulatory control over these lands, but they do have the authority to
designate their preferences for land use planning in the county areas if the properties are annexed to the
city sometime in the future. Since the City of Menifee is a newly incorporated City, its SOI boundary is
contiguous with the City boundary.
Over time, the City of Menifee may wish to consider annexation of adjacent unincorporated areas or engage
in discussions with LAFCO, and that could lead to a future revision of the City’s current SOI boundaries. It
should be noted that no annexations of the unincorporated county areas adjacent to the City or

LAND USE ELEMENT GOALS AND POLICIES (PAGE 3 OF 8)
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amendments to the SOI boundaries are proposed as part of this General Plan. Applications to amend the
City’s existing SOI will require appropriate California Environmental Quality Act (CEQA) review and a
General Plan Amendment to update the Land Use Plan.
REFERENCE MATERIAL
For detailed information related to Land Use, please refer to the following reference materials. (Weblinks
are available on the City’s General Plan website).

City Resources
General Plan Vision 2035
Land Use Background Document & Definitions
Exhibit LU-b1: Land Use Map with Specific Plans
Exhibit LU-b2: Economic Development Corridor Subareas
Economic Development Corridors: Conceptual Master Plan Overview
Menifee Community Profile
General Plan Environmental Impact Report
Menifee Zoning Ordinance (Municipal Code)

Additional Information
Office of Planning and Research (OPR)
Southern California Association of Governments (SCAG)
Western Riverside Council of Governments (WRCOG)
County of Riverside
Riverside County Airport Land Use Commission
GENERAL PLAN EXHIBITS
Exhibit LU-1: Community Structure
Exhibit LU-2: Land Use Map
Exhibit LU-3: Land Use Designations
Exhibit LU-4: Land Use Buildout Summary
Exhibit LU-5a-c: Airport Land Use Compatibility Zones

GOALS AND POLICIES
GENERAL LAND USE

Goal LU-1: Land uses and building types that result in a community where residents at all stages
of life, employers, workers, and visitors have a diversity of options of where they can
live, work, shop, and recreate within Menifee.
Policies
LU-1.1

Concentrate growth in strategic locations to help preserve rural areas, create place and
identity, provide infrastructure efficiently, and foster the use of transit options.

LU-1.2

Provide a spectrum of housing types and price ranges that match the jobs in the City and
make it possible for people to live and work in Menifee and maintain a high quality of life.

LAND USE ELEMENT GOALS AND POLICIES (PAGE 4 OF 8)
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LU-1.3

Develop senior housing in neighborhoods that are accessible to public transit, commercial
services, and health and community facilities.

LU-1.4

Preserve, protect, and enhance established rural, estate, and residential neighborhoods
by providing sensitive and well-designed transitions (building design, landscape, etc.)
between these neighborhoods and adjoining areas.

LU-1.5

Support development and land use patterns, where appropriate, that reduce reliance on
the automobile and capitalize on multimodal transportation opportunities.

LU-1.6

Coordinate land use, infrastructure, and transportation planning and analysis with regional,
county, and other local agencies to further regional and subregional goals for jobs-housing
balance.

LU-1.7

Ensure neighborhood amenities and public facilities (natural open space areas, parks,
libraries, schools, trails, etc.) are distributed equitably throughout the City.

LU-1.8

Ensure new development is carefully designed to avoid or incorporate natural features,
including washes, creeks, and hillsides.

LU-1.9

Allow for flexible development standards provided that the potential benefits and merit of
projects can be balanced with potential impacts.

LU-1.10

Buffer sensitive land uses, such as residences, schools, care facilities, and recreation
areas from major air pollutant emission sources, including freeways, manufacturing,
hazardous materials storage, and similar uses.

ECONOMIC DEVELOPMENT CORRIDORS
Freeways are prominent public spaces that exert significant and lasting impacts on the neighborhoods,
cities, and regions they traverse. Interstate 215 bisects the City of Menifee and is a primary transportation
corridor for City residents and businesses. The City has identified the properties next to I-215 as Economic
Development Corridors that provide important opportunities to stimulate new economic development
opportunities and provide a positive visual image of Menifee.

These areas are a “window” into the

community and can reflect the economic success and vitality of the City. The properties were identified as
areas that could accommodate new growth desired by the City, which would also help to ensure that the
rural and residential nature of Menifee’s existing neighborhoods can be preserved.
Because the EDC designation spans approximately 2,600 acres distributed throughout the City, it is
important that each area develop a distinct identity from the others. To prevent nondescript, disjointed
development of EDC areas, additional guidance has been provided in the Land Use Background Document

LAND USE ELEMENT GOALS AND POLICIES (PAGE 5 OF 8)
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& Definitions and Exhibit LU-b2a, Economic Development Corridor Subareas, to illustrate the preferred mix
of uses envisioned for each area.

Goal LU-2: Thriving Economic Development Corridors that accommodate a mix of
nonresidential and residential uses that generate activity and economic vitality in the
City.
Policies
LU-2.1

Promote infill development that complements existing neighborhoods and surrounding
areas. Infill development and future growth in Menifee is strongly encouraged to locate
within EDC areas to preserve the rural character of rural, estate, and small estate
residential uses.

LU-2.2

Encourage vertical and horizontal integration of uses where feasible on properties in EDCs.

LU-2.3

Identify opportunities to link the City’s educational and medical facilities, such as Mount
San Jacinto College and the Regional Medical Center, to complementary uses in EDCs.

LU-2.4

Actively support development of cultural, education, and entertainment facilities in EDCs
and utilize these venues to generate a unique identity for the City in Southwest Riverside
County.

UTILITIES AND INFRASTRUCTURE
Future land use patterns and rates of development will affect the demand on infrastructure for Menifee’s
utilities. As the population increases, it is important to ensure that demand for these services does not
exceed the supply and that the expansion of infrastructure is sufficiently addressed to accommodate future
needs. This is especially critical in areas such as Quail Valley and Romoland, which are experiencing
ongoing infrastructure challenges that affect livability for residents and limit the ability to accommodate new
development

Goal LU-3: A full range of public utilities and related services that provide for the immediate and
long-term needs of the community.
Policies
LU-3.1

Work with utility providers in the planning, designing, and siting of distribution and support
facilities to comply with the standards of the General Plan and Development Code.

LU-3.2

Work with utility provides to increase service capacity as demand increases.

LU-3.3

Coordinate public infrastructure improvements through the City’s Capital Improvement
Program.

LAND USE ELEMENT GOALS AND POLICIES (PAGE 6 OF 8)
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LU-3.4

Require that approval of new development be contingent upon the project’s ability to secure
appropriate infrastructure services.

LU-3.5

Facilitate the shared use of right-of-way, transmission corridors, and other appropriate
measures to minimize the visual impact of utilities infrastructure throughout Menifee.

AIRPORT INFLUENCE AREAS
As adopted by the Riverside County ALUC, the Riverside County Airport Land Use Compatibility Plan
(ALUCP) establishes policies applicable to land use compatibility planning in the vicinity of airports
throughout Riverside County. Portions of the City of Menifee are in the airport influence areas of the March
Air Reserve Base and the Perris Valley Airport governed by the Riverside County Airport Land Use
Commission. The basic function of airport land use compatibility plans is to promote compatibility between
airports and the land uses that surround them. The ALUCP also establishes procedural requirements for
compatibility review of development proposals. The basic function of airport land use compatibility plans is
to promote compatibility between airports and the land uses that surround them. Compatibility plans serve
as a tool for airport land use commissions in reviewing proposed development plans for airports and
surrounding land uses. Additionally, compatibility plans establish criteria for local agencies to use when
preparing or amending land use plans and ordinances and for landowners (including special district and
other local government entities as well as private parties) to use when designing new development projects.
State law requires each local agency having jurisdiction over land uses within an ALUC’s planning area to
modify its general plan and any affected specific plans to be consistent with the compatibility plan, or to
overrule the ALUC by a two-thirds vote of its governing body after making findings that the agency’s plans
are consistent with the intent of State airport land use planning statutes. Exhibit LU-5a-c identifies the March
Air Reserve and Perris Valley Airport Land Use Compatibility Zones, as adopted by the Airport Land Use
Commission.
GOAL LU-4:

Ensure development is consistent with the Riverside County Airport Land Use Compatibility

Plan.
Policies
LU-4.1

Ensure that land use decisions within the March Air Reserve Base and Perris Valley Airport
areas of influence are consistent with applicable Airport Land Use Compatibility Plans.
Comply with State law regarding projects subject to review by the Riverside County Airport
Land Use Commission.

LU-4.2

Ensure that development proposals within the March Air Reserve Base and Perris Valley
Airport areas of influence fully comply with the permit procedures specified in Federal and
State law, with the referral requirements of the Airport Land Use Commission (ALUC), and

LAND USE ELEMENT GOALS AND POLICIES (PAGE 7 OF 8)
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with the conditions of approval imposed or recommended by the Federal Aviation
Administration and ALUC, such as land use compatibility criteria, including density,
intensity, and coverage standards. This requirement is in addition to all other City
development review requirements.
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Land Use Element Implementation Actions
Topic

Action LU-1

General

Action LU-2

General

Action LU-3

General

Implementation Action

Timing

Community
Initiate a coordinated process to regularly review and adjust population
Development and
assumptions and forecasts in conjunction with the Department of Finance, Public Works
SCAG, WRCOG, and the County of Riverside.
Departments
Ongoing
Community
Prepare a General Plan Status Report annually as required by California
Development
Government Code.
Department
Annually
Phase development into undeveloped areas according to the following
criteria:
a) Availability of services (streets, water, wastewater and emergency
services)
b) Logical extension of services;
c) Contiguity with existing development; and/or
Community
d) Conformance with an approved Specific Plan or EDC Conceptual Master Development
Plan
Department
Ongoing

Action LU-4

General

Action LU-5

General

Action LU-6

General

Community
Develop policy guidance or an update to the zoning ordinance that
Development and
facilitates home-based businesses and home occupations within the Estate Building and Safety
Residential uses adjacent to Scott Road.
Departments
1–2 years
Community
Development and
Economic
Focus growth and development in specific plans and EDC areas to minimize Development
intrusion into rural or estate residential areas.
Departments
Ongoing
Designate a point person to serve as a liaison to the Winchester Municipal
Advisory Committee (MAC) and to facilitate an open dialogue between the
City and adjacent unincorporated areas regarding development along
Community
jurisdictional boundaries and contemplated incorporation/annexation
Development
efforts.
Department
Ongoing

General

Revisit older specific plans approved by the county to determine if land
uses are still appropriate. Work with property owners to identify
refinements or amendments in cases where the specific plan land uses are
no longer consistent with the Vision 2035 identified by the City Council or Community
General Plan goals and policies. In particular, the Menifee North Specific Development
Plan is located within two jurisdictions (the City and County of Riverside). Department

Action LU-8

General

Update the Zoning Ordinance and Zoning Map to reflect updated General
Plan Land Use map revisions and new land use designations.

Action LU-9

General

Action LU-10

General

Action LU-11

General

Action LU-12

General

Action LU-7

Action LU-13

General

Implementation Actions Page 1 of 25

Community
Development
Department
Community
Enact a hillside ordinance to protect certain slopes and other natural
Development
topographic features.
Department
Community
Development and
Develop specific plans for areas that need additional design or land use
Public Works
guidance.
Departments
Evaluate the potential for creating a transfer of density program (between Community
properties or by clustering development on a single site) to preserve and Development
conserve the City's natural landforms and hillsides.
Department
Community
Appoint a liaison to work with school district representatives to identify
Development
and coordinate future school locations or reuse of existing sites.
Department
Revise Menifee's Municipal Code to include measures that will protect the
air quality of sensitive land uses (facilities where individuals are highly
susceptible to the adverse effects of air pollutants, such as housing, child
care centers, retirement homes, schools, and hospitals) near freeways
Community
and other major air-pollutant-generating uses. Protective measures
include an analysis to the potential health risks and appropriate mitigation Development and
Building and Safety
measures, such as increased air filtration to reduce risks, as necessary.
Departments

Resources
Required to
Complete

Adequate staff
resources
Adequate staff
resources

Adequate staff
resources

Adequate staff
resources

Adequate staff
resources

Adequate staff
resources

1 year

Adequate staff
resources
Adequate staff
resources or
funding for
consultant

1–2 years

Adequate staff
resources

Ongoing

Adequate staff
resources

1–2 years

Adequate staff
resources

Ongoing

Adequate staff
resources

1 year

Adequate staff
resources or
funding for
consultant

2–5 years
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Action
Topic
Implementation Action
Economic Development Corridor

Action LU-13

EDC

Action LU-14

EDC

Action LU-15
EDC
Utilities and Infrastructure

Action LU-16

Utilities and
Infrastructure

Action LU-17

Utilities and
Infrastructure

Utilities and
Action LU-18
Infrastructure
Airport Influence Area

Action LU-19

Airport Area

Action LU-20

Airport Area

Action LU-21

Airport Area

Action LU-22

Airport Area

Implementation Actions Page 2 of 25

Responsible
Department

Planning and
Economic
Develop a formal protocol and Master Conceptual Plan review process for Development
projects within the EDC.
Departments
Community
Require property owners in the EDC to prepare a Conceptual Master Plan Development
in advance of a formal development application submittal.
Department
Develop an internal tracking system for new development that tracks the
acreages of each use existing in EDC areas to ensure that proposed uses do Community
not exceed the maximum 15% residential permitted by the Land Use
Development
Element.
Department

Timing

Resources
Required to
Complete

1–2 years

Adequate staff
resources

Ongoing

Adequate staff
resources

Ongoing

Adequate staff
resources

City Managers
Office and Finance,
Community
Annually review the City’s capital improvement program and the local
Development, and
public works projects of other local agencies for their consistency with the Public Works
General Plan (California Government Code Sections 65302 (a) (b) (e) )
Departments
Annually
Work collaboratively with EMWD, Canyon Lake, the Santa Ana Watershed
Project Authority, and EVMWD to secure external funding to construct a
Public Works
new sewer system for Quail Valley.
Department
Ongoing
Continue to work with the Riverside County Flood Control District to seek
funding to complete Line A (identified in the Romoland/Homeland Area
Drainage Plan) and eliminate the infrastructure constraints that preclude
development of properties in this area.

Community
Development and
Public Works
Departments
Ongoing

Review development proposals to determine if they are located within an
Airport Influence Area, and if so, require the proposed development to
Community
comply with all applicable airport land use compatibility criteria.
Development
All legislative land use proposals (general plan amendments, specific plans,
specific plan amendments, zone changes, and ordinance amendments)
affecting land witin airport influence areas (including Citywide
amendments) shall be submitted to the Riverside County Airport Land Use
Commission in order to receive a determination as to consistency with the
applicable adopted Airport Land Use Compatibility Plan, pursuant to the
California Public Utilities Code. A determination shall be made prior to final
action by the City. All non-legislative land use proposals that are subject to
CEQA review and located within airport influence areas shall be
transmitted to the ALUC staff for review and comment.
The development of structures located within 20,000 feet of the runway at
Perris Valley Airport or within the military outer horizontal surface of
March Air Reserve Base may require notification to, and review by, the
Federal Aviation Administration Obstruction Evaluation Service through
the Form 7460-1 process.
Require that persons purchasing, leasing, or renting property within
Airport Influence Areas be provided a copy of a “Notice of Airport in
Vicinity” as prepared by the Riverside County Airport Land Use
Commission and containing, at minimum, the text specified for such a
notice by the State of California Business and Professions Code.

Adequate staff
resources
Adequate staff
resources

Adequate staff
resources

Ongoing

Adequate staff
resources

Community
Development

Ongoing

Adequate staff
resources

Community
Development

Ongoing

Adequate staff
resources

Community
Development

Ongoing

Adequate staff
resources

1/5/2018

Attachment: Exhibit A [Revision 1] (1461 : General Plan Amendment No. 2017-172, Airport Land Use Consistency Revisions)

11.2.b
AMENDMENTS PER 2017-172GPA, ALUC CONSISTENCY

Packet Pg. 476

Action

Action LU-23

Responsible
Department

Topic

Implementation Action

Airport Area

Prohibit the following uses in Airport Influence Areas:
(a) Any use which would direct a steady light or flashing light of red, white,
green, or amber colors associated with airport operations toward an
aircraft engaged in an initial straight climb following takeoff or toward an
aircraft engaged in a straight final approach toward a landing at an airport,
other than an FAA-approved navigational signal light or visual approach
slope indicator;
(b) Any use which would cause sunlight to be reflected towards an aircraft
engaged in an initial straight climb following takeoff or towards an aircraft
engaged in a straight final approach towards a landing at an airport;
(c) Any use which would generate smoke or water vapor or attract large
concentrations of birds, or which may otherwise affect safe air navigation
within the area, including, but not limited to, wastewater management
facilities and landfills;
(d) Any use which would generate electrical interference that may be
detrimental to the operation of aircraft and/or aircraft instrumentation.
Community
Development

Timing

Resources
Required to
Complete

Ongoing

Adequate staff
resources

Housing Implementation Actions
The implementation actions, referred to as programs, for the Housing Element are provided in the General Plan Housing Element in accordance with state law

Circulation Implementation Actions
Action
Topic
Roadway Network

Implementation Action

Action C-2

Roadway
Network

Action C-3

Roadway
Network

Require street dedications from new development projects that are
consistent with the right-of- way width identified by the General Plan,
including additional right-of-way for those development projects located
adjacent to Enhanced Intersection locations, as identified in Exhibit C-3:
Roadway Network.
Resolve the roadway alignments, intersections geometrics and traffic
control features within the Connectivity Analysis Zones identified in
Exhibit C-3: Roadway Network prior to approval of new development
projects which significantly impact or constrain alignment alternatives in
those zones.
Develop master plans for scenic preservation and high-speed, limited
vehicular access for Ethanac Road/Highway 74, Newport
Road/Domenigoni Parkway, and Bundy Canyon Road/Scott Road as they
traverse from the western to the eastern City boundaries.

Action C-4

Roadway
Network

Require Traffic Impact Analysis for new development projects to identify
specific mitigation to traffic impacts generated by the new development.
Traffic Impact Analyses shall be submitted in a format acceptable to the
City Engineer and be subject to his/her review and approval.

Action C-5

Roadway
Network

Require adequate drop-off and pick-up facilities at all new schools for the
safety of school children, and to minimize traffic congestion.

Action C-1

Action C-6

Action C-7

Roadway
Network

Roadway
Network

Roadway
Network

Implementation Actions Page 3 of 25

Develop rural street section standards for areas where full street
improvements (e.g., curb, gutter or sidewalk) do not exist, where it is
determined the rural character of the neighborhood should be
maintained, or in new development proposed with a rural street scene.
Rural street section standards shall accommodate pedestrian access, and
shall incorporate storm drainage design features to avoid surface ponding
of water, flooding of adjacent property, as well as to accommodate
general storm water runoff from the neighborhood.
Upgrade and maintain traffic signal-interconnect systems to efficiently
coordinate and control traffic flow on arterial streets, including the
installation or removal of separate left-turn phasing where warranted.
Traffic signal timing should adequately provide for safe pedestrian
crossing.

Responsible
Department

Timing

Community
Development and
Engineering
Departments
Ongoing
Community
Development and
Engineering
Departments
Ongoing
Community
Development and
Engineering
Short term (5
Departments
years)
Community
Development and
Engineering
Departments
Ongoing
Community
Development and
Public Works
Departments
Ongoing

Resources
Required to
Complete

Adequate staff
resources

Adequate staff
resources

Adequate staff
resources

Adequate staff
resources

Adequate staff
resources

Community
Development and
Engineering
Short term (2 Adequate staff
Departments
years)
resources

Engineering and
Public Works
Departments

Adequate staff
resources,
Short term (5 funding for
years)
upgrade projects
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Action

Topic

Action C-8

Roadway
Network

Action C-9

Roadway
Network

Action C-10

Roadway
Network

Action C-11

Roadway
Network

Responsible
Implementation Action
Department
Engineering and
Periodically analyze and improve high-accident locations to improve traffic Public Works
flow and safety.
Departments
Engineering and
Public Works
Discourage parcel access points taken off major roadway.
Departments
Allow roundabouts or other innovative design solutions when a thorough
traffic impact assessment has been conducted demonstrating that such an Engineering and
intersection design alternative would manage traffic flow, and improve
Public Works
safety, if it is physically and economically feasible.
Departments
Community
Development,
Engineering, and
Create a road maintenance district to repair and maintain roads within the Public Works
City located south of the Salt Creek Channel.
Departments
Prepare a multi-year Transportation Improvement Program (TIP) that
Community
establishes improvement priorities and scheduling for transportation
Development and
project construction over a period of 5 to 7 years. The TIP will be reviewed Engineering
and updated annually.
Departments

Roadway
Action C-12
Network
Bikeway and Pedestrian Network
Bikeway and
Encourage developers to provide bikeway and pedestrian connections
Community
Pedestrian
between developed land uses, as well as bicycle parking accommodations Development
Action C-13
Network
for employees and customers.
Department
Bikeway and
Pedestrian
Network

Require Subregional and Community Off-Road Bike Trail dedications from
new development projects that are consistent with the alignments
identified in Exhibit C-4: Bikeway and Community Pedestrian Network.

Community
Development
Department

Bikeway and
Pedestrian
Network
Bikeway and
Pedestrian
Network

Resolve the bikeway alignments, intersections crossings and traffic control
features within the Connectivity Analysis Zones identified in Exhibit C-3:
Roadway Network prior to approval of new development projects which
significantly impact or constrain alignment alternatives in those zones.
Develop and maintain bicycle and walking trail system brochures and maps
that educate and inform trail users. This information should be made
available on the City’s website.

Community
Development
Department
Community
Development
Department

Action C-17

Bikeway and
Pedestrian
Network

Establish and maintain design standards for the development of various
types of bikeway and related improvements—e.g., parkways, bridges, trail
heads, and rest stops—that may be necessary to implement the Menifee
Bikeway and Community Pedestrian Network (Exhibit C-4). Bikeways shall
be designed and constructed in accordance with Chapter 1000, Bikeway
Planning and Design, of the Caltrans Highway Design Manual, or as
otherwise approved by the City Engineer.

Action C-18

Bikeway and
Pedestrian
Network

Aggressively seek funding for trails and bikeways from federal and state
sources.

Bikeway and
Pedestrian
Network
Bikeway and
Pedestrian
Network

Create a Bicycle Master Plan for the City.
Revise Municipal Zoning Code to require bicycle parking at multi-family
residential sites in addition to requirements for commercial, service and
offices uses.

Community
Development and
Engineering
Departments
Community
Development,
Engineering, and
Public Works
Departments
Community
Development and
Public Works
Departments
Community
Development
Department
Community
Development
Department
Community
Development
Department
Community
Development
Department

Action C-14

Action C-15

Action C-16

Action C-19

Action C-20
Public Transit

Action C-21

Public Transit

Action C-22

Public Transit

Require bus shelters, transit bays and turnouts, where appropriate, from
new development projects along the existing and potential future transit
service routes identified in Exhibit C-4.
Encourage developers to implement transit oriented design best practices
in the vicinity of the five Transit Nodes identified in Exhibit C-5: Potential
Transit Services.

Public Transit

Develop local transit routes (bus, shuttle or trams) to circulate people
between retail centers, medical facilities, offices, schools and residential
areas to provide community mobility options.

Action C-23

Implementation Actions Page 4 of 25

Timing

Resources
Required to
Complete

Ongoing

Adequate staff
resources

Ongoing

Adequate staff
resources

Ongoing

Adequate staff
resources

Short term (5 Adequate staff
years)
resources

Short term (2 Adequate staff
years)
resources

Ongoing

Adequate staff
resources

Ongoing

Adequate staff
resources

Ongoing

Adequate staff
resources

Short term (2 Adequate staff
years)
resources

Short term (5 Adequate staff
years)
resources

Ongoing

Adequate staff
resources

Long term (10 Adequate staff
years)
resources
Short term (2 Adequate staff
years)
resources

Ongoing

Adequate staff
resources

Ongoing

Adequate staff
resources

Ongoing

Funding to
support circulator
system
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Topic

Implementation Action

Participate in and influence regional transportation programs that seek
new and creative solutions in public transportation, transportation
Action C-24
Public Transit
systems, and traffic management.
Neighborhood Electric Vehicles and Golf Cards

Action C-25

NEV and Golf
Carts

Action C-26

NEV and Golf
Carts

Action C-27

NEV and Golf
Carts

Prepare an integrated NEV/Golf Cart Study that covers the entire City and Community
expands upon the backbone network identified in Exhibit C-6: Potential
Development
Neighborhood Electric Vehicle Network.
Department
Community
Identify areas where public and private parking lots should provide for NEV Development
parking and NEV recharging stations.
Department

Resources
Required to
Complete

Adequate staff
resources

Adequate staff
resources and/or
funding for
Short term (5 consultant
years)
services
Short term (5 Adequate staff
years)
resources
Adequate staff
resources and
funding for
Ongoing
installation.

Action C-28

NEV and Golf
Carts

Work with WRCOG Clean Cities Coalition and SCAQMD to install electric
vehicle charging stations in high traffic areas through grant-funded
programs to encourage electric vehicle use.
Revise the permit fees and processing schedule to provide incentives to
new and existing commercial, industrial, public, school, medical, and
residential projects that provide parking spaces reserved for electric
vehicles (NEVs and EVs) and have a charging connection. Incentives could
include giving priority in plan review, processing, and field inspection
services.

Action C-29

NEV and Golf
Carts

Review and update the existing Golf Cart plan to ensure relevance and
provide appropriate implementation.

Community
Development and
Building and Safety
Departments
Community
Development
Department

Prepare an NEV Plan that supports flexible travel options, promotes
vehicle emission reductions, integrates with other alternative
transportation modes, and incorporates parking standards that recognize
the reduced footprint needs inherent with NEVs and golf carts.

Community
Development
Department

Short term (5 Adequate staff
years)
resources
Adequate staff
resources and/or
funding for
Short term (5 consultant
years)
services

Adopt an ordinance implementing the proposed truck routes identified in
Exhibit C-7: Truck Routes.

Community
Development
Department

Short term (1 Adequate staff
year)
resources

NEV and Golf
Action C-30
Carts
Goods Movement

Action C-31

Goods
Movement

Implementation Actions Page 5 of 25

Public Works
Department

Short term (5 Adequate staff
years)
resources
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Topic

Goods
Action C-32
Movement
Scenic Highways

Action C-33

Evaluate the use of weight restrictions on roadways where safety and
maintenance considerations compel the reduction of heavy truck travel

Study potential scenic highway corridors for possible inclusion in the
Scenic Highways Caltrans Scenic Highways Plan.

Action C-34

Scenic Highways

Action C-35

Scenic Highways

Action C-36

Scenic Highways

Action C-37

Implementation Action

Scenic Highways

Require development within scenic highway corridors to utilize contour
grading and slope rounding to gradually transition graded road slopes into
a natural configuration consistent with the topography of the area.
Require development within scenic highway corridors to make dedications
consistent with the Scenic Highways Plan when necessary to preserve
unique or special visual features.
Require new or relocated electric or communication distribution lines,
which would be visible from Eligible County Scenic Highways, to be placed
underground.
In the City's Municipal Code, prohibit offsite outdoor advertising displays
and require that the size, height, and type of on-premise signs that are
visible from Designated and Eligible State and County Scenic Highways be
the minimum necessary for identification.

Community
Development
Department
Community
Development
Department
Community
Development
Department
Engineering and
Public Works
Departments
Community
Development
Department

Timing

Resources
Required to
Complete

Short term (2 Adequate staff
years)
resources

Short term (5 Adequate staff
years)
resources

Ongoing

Adequate staff
resources

Ongoing

Adequate staff
resources

Ongoing

Adequate staff
resources

Short term (2 Adequate staff
years)
resources

Open Space and Conservation Implementation Actions
Action
Topic
Parks and Recreation

Implementation Action

Responsible
Department

Community
Development and
Public Works
Departments
1--2 years

Action OSC-1

Parks and
Recreation

Prepare a Parks and Recreation Master Plan to identify potential sites for
new parks, including a regional park of at least 25 acres; assess demand for
park land based on approved development; and develop a strategy for
potential park site acquisitions, expansions, and improvements.

Action OSC-2

Parks and
Recreation

Amend the City's Quimby Ordinance to require 5 acres of parkland per
1,000 residents and review in-lieu fees on an annual basis to ensure they
accurately reflect current assessed valuation of land in the City.

Action OSC-3

Parks and
Recreation

Action OSC-4

Parks and
Recreation

Action OSC-5

Parks and
Recreation

Action OSC-6

Parks and
Recreation

Community
Development
Department
Community
Conduct outreach to identify park and recreation program needs and
Development
receive feedback on existing facilities and activities.
Department
Community
Maintain an up-to-date inventory of developed and proposed public park Development and
land and residences outside of one-half mile of a public park so that new Public Works
park development can be directed to those areas.
Departments
Community
Require new park and recreation facilities to incorporate Crime Prevention Development
through Environmental Design (CPTED) strategies whenever possible.
Department
Community
Development
Adopt an ordinance banning after-hours loitering in parks.
Department

Parks and
Recreation

When possible, establish agreements with Menifee Union School District,
Romoland School District, Perris Union High School District, Mt. San Jacinto Community
College, and other agencies to facilitate joint-use, maintenance, and
Development
development of parks and recreational facilities and programs.
Department

Action OSC-7
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Timing

Resources
Required to
Complete

Adequate staff
resources and/or
funding for
consultant

1 year,
ongoing

Adequate staff
resources

Ongoing

Adequate staff
resources

Ongoing

Adequate staff
resources

Ongoing

Adequate staff
resources

1--2 years

Adequate staff
resources

Ongoing

Adequate staff
resources
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Topic

Action OSC-8

Parks and
Recreation

Action OSC-9

Parks and
Recreation

Action OSC-10

Parks and
Recreation

Action OSC-11

Parks and
Recreation

Parks and
Action OSC-12 Recreation
Recreational Trails

Action OSC-13

Recreational
Trails

Action OSC-14

Recreational
Trails

Action OSC-15

Recreational
Trails

Action OSC-16

Recreational
Trails

Action OSC-17

Recreational
Trails

Action OSC-18

Recreational
Trails

Action OSC-19

Recreational
Trails
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Implementation Action

Timing

Work with school districts, the County of Riverside, Valley Wide Park and
Recreation District, the Kay Cisneros Community Center, the Sun City Civic Community
Association, and other organizations and agencies to create additional
Development
recreational program opportunities for Menifee’s residents.
Department
Ongoing
Community
Periodically assess the condition of park facilities and communicate with
Development and
the County of Riverside’s Economic Development Agency and Valley Wide Public Works
Park and Recreation District on any outstanding maintenance issues.
Departments
Bi-annually

Update the City’s Capital Improvement Program to address shortages or
improvements of park and recreational facilities.

City Managers
Office and Finance,
Community
Development, and
Public Works
Departments
Annually

Develop the proposed park at Craig Avenue and Bradley Road.
Track the number of users participating in Menifee’s recreational
programs and develop tailored programs to facilitate wide-spread
participation among all community residents.

Community
Development
Department
Community
Development
Department

Community
Development
Department
Community
Development
Department
Community
Develop trailheads with appropriate parking and other necessary facilities Development
and amenities to ensure long-term access to trails.
Department
Coordinate with the Cities of Perris, Canyon Lake, Lake Elsinore, Wildomar, Community
Murrieta, and Hemet and the County of Riverside to connect Menifee
Development
trails to destinations in other jurisdictions.
Department
Community
Require new recreational trails to incorporate CPTED strategies where
Development
appropriate.
Department
Community
Establish standards for and acquire multipurpose trail easements that
Development and
provide enough width to include vegetation, paving, fencing, and
Public Works
equestrian components where appropriate.
Departments

Adequate staff
resources

Adequate staff
resources

5 years

Adequate staff
resources
Funding to build
the park (land is
already owned by
the City)

Ongoing

Adequate staff
resources

Implement the following strategies to acquire land for trail expansion and
development, including those that have been designated but never
constructed and gaps within the trails and bikeways system (as identified
by the Menifee Trails Committee):
a. Identify land for trails on abandoned roads, flood control channels,
utility easements, and rights of way;
b. Require developer dedications, accept donations, and seek grants to
expand the City’s trail system;
c. Require proposed residential and nonresidential projects to provide
permanent easements for trails, staging areas, and other needed
improvements where appropriate;
d. Seek or set aside funding to support the development, maintenance,
and improvement of trails;
e. Institute joint agreements and encroachment permits with the public
and private sectors that control easements and unused rights-of-way to
incorporate such lands into permanent trail linkages.
Community
f. Implement trail easements or other mechanisms with landowners to
Development and
ensure long-term viability and access to trails and trailheads.
Public Works
Departments
Ongoing
Using the inventory generated by the Trails Committee as a reference,
prepare a Master Trails Plan, including recreational trail classifications,
design standards, implementation mechanisms, and capital improvement
programming, and update periodically to address changing needs. This
plan will be consistent with any appropriate guidelines or policies
identified in the Riverside County MSHCP.
Work with the Pechanga Bank of Luiseño Indians and the Soboba Band of
Luiseño Indians to determine if recreational trails could be established on
their lands.

Resources
Required to
Complete

1--2 years

Adequate staff
resources,
funding for trail
construction

Adequate staff
resources

Ongoing

Adequate staff
resources
Funding to build
and maintain
trailheads

Ongoing

Adequate staff
resources

Ongoing

Adequate staff
resources

Ongoing

Adequate staff
resources

Ongoing
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Action
Topic
Natural Landforms

Action OSC-20

Natural
Landforms

Action OSC-21

Natural
Landforms

Action OSC-22

Natural
Landforms

Natural
Action OSC-23 Landforms
Energy and Mineral

Action OSC-24

Energy and
Mineral

Action OSC-25

Energy and
Mineral

Action OSC-26

Energy and
Mineral

Implementation Action

Responsible
Department

Timing

Resources
Required to
Complete

Conduct an inventory of the City’s most significant natural landforms and
establish a strategy for these natural landforms (including Bell Mountain)
as permanent open space for the City.

Community
Development
Department

2-5 years

Adequate staff
resources

2-5 years

Adequate staff
resources

1-2 years

Adequate staff
resources

1-2 years

Adequate staff
resources

Develop and adopt a Hillside Grading Ordinance that establishes
appropriate grading standards for each General Plan land use category to
preserve Menifee’s hillsides and canyons from mass grading and hillside
scarring. The ordinance must also require the use of proper soil
management techniques for erosion, and sedimentation, and other soilrelated programs and that the grading plan for development adjacent to
natural slopes "feather" man-made and natural slopes to create a natural
continuity of slope rather than rigid terraces.
Amend the City’s Municipal Code to allow the clustering of development
and the dedication of open space for the preservation of natural
landforms and viewsheds.

Community
Development
Department
Community
Development
Department
Community
Identify, define, map, and protect the City’s scenic resources, scenic vistas, Development
scenic corridors, viewsheds, and natural landmarks.
Department
Develop and implement strategies, in coordination with Southern
California Edison and the Southern California Gas Company, to reduce
residential and nonresidential energy use. These strategies could include
requiring existing development to meet specified conservation standards
and requiring new development to utilize energy reduction strategies
during construction and operation.

Community
Development and
Public Works
Departments
Ongoing
Community
Development and
Use the project review process to ensure that all new development
Public Works
complies with California State Energy Regulation requirements.
Departments
Ongoing
Work with Southern California Edison, the Southern California Gas
Community
Company, school districts, Mt. San Jacinto College, and other agencies and Development and
organizations on outreach programs to promote energy conservation for Public Works
residential and nonresidential uses.
Departments
Ongoing

Prepare a package of information that is made available at the public
counter on alternative energy that describes the technology and identifies
Energy and
financial and nonfinancial resources available for residents and business
Action OSC-27 Mineral
owners to assist them in implementing alternative energy programs
Paleontological and Cultural Resources

Adequate staff
resources

Adequate staff
resources

Adequate staff
resources

Community
Development and
Public Works
Departments
2--5 years

Adequate staff
resources

Community
Development
Department

2--5 years

Adequate staff
resources

Community
Development
Department

2--5 years

Adequate staff
resources

Action OSC-29

Identify sites in the City that meet the criteria to be in the State Historic
Paleontological Resources Inventory as Riverside County Landmarks, as State Points of
and Cultural
Historic Interest, as State Landmarks, or as sites on the National Register of
Resources
Historic Places, and encourage owners to apply for recognition.
Create an inventory of known archaeological sites and identify them as
Paleontological either (a) no longer existing, (b) in danger of destruction or damage, or (c)
and Cultural
currently safe. This inventory should be updated regularly to reflect
Resources
changing conditions.

Action OSC-30

Require projects that involve earth-disturbing activities to:
a. Be evaluated by a qualified archaeologist, where the archeologist, at a
minimum, conducts a records search and Phase I walkover study and
prepares an archeological report containing the results of the site’s
evaluation. If Phase II archaeological evaluations are recommended by the
archaeologist, all such surveys with recommendations, if any, must be
completed prior to project approval; and
b. Consult with the Pechanga Band of Luiseño Indians and Soboba Band of
Luiseño Indians for the purposes of determining archaeological and
Paleontological cultural resource impacts and developing appropriate mitigation to
Community
and Cultural
address such impacts.
Development
Resources
Department

Ongoing

Adequate staff
resources

Action OSC-31

Require projects that are determined to be in a culturally or
archeologically sensitive area, based on consultation with the project
Paleontological archeologist and the Pechanga Band of Luiseno Indians and/or Soboba
and Cultural
Band of Luiseno Indians, to be conditioned for archaeological monitoring
Resources
and Tribe monitoring during all earth-disturbing activities.

Ongoing

Adequate staff
resources

Action OSC-28
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Timing

Ongoing

Adequate staff
resources

Community
Development and
Building and Safety
Departments
Ongoing

Adequate staff
resources

Action

Topic

Action OSC-32

Develop mandatory mitigation measures, in coordination with the
Pechanga Band of Luiseno Indians and/or Soboba Band of Luiseno Indians,
Paleontological for any project within previously undisturbed soils in an area determined Community
and Cultural
to be in a culturally or archeologically sensitive area, based on consultation Development
Resources
with the project archeologist and the Tribe.
Department

Action OSC-33

Action OSC-34

Action OSC-35

Action OSC-36

Action OSC-37

Action OSC-38
Agriculture

Action OSC-39

Action OSC-40

Implementation Action

Resources
Required to
Complete

Responsible
Department

Enforce California Health and Safety Code Section 7050.5, which states
that if human remains are encountered, no further disturbance shall occur
until the Riverside County Coroner has made the necessary findings as to
the origin and California Public Resources Code Section 5097.98(b) which
states that remains shall be left in place and free from disturbance until a
final decision as to the treatment and disposition has been made. If the
Paleontological Riverside County Coroner determines the remains to be Native American,
and Cultural
the Native American Heritage Commission shall be contacted within 24
Resources
hours.
Locate where artifact collections are curated for those sites in the City
Paleontological where subsurface investigation has occurred and seek ways to make these
and Cultural
collections more accessible to students, researchers, and the interested
Resources
public.
Paleontological Work with the Society for California Archaeology to develop citizen
and Cultural
participation in site protection through the California Archaeological Site
Resources
Stewardship Program.

Community
Development
Department
Community
Development
Department

Ongoing

Adequate staff
resources

Ongoing

Adequate staff
resources

Community
Development
Department

2-5 years

Adequate staff
resources

Community
Development
Department

Ongoing

Adequate staff
resources

Require monitoring of excavation in areas identified as likely to contain
paleontological resources by a qualified paleontological monitor.
Recovered specimens should be prepared to a point of identified and
permanent preservation and curated into an established, accredited
museum repository with permanent retrievable paleontological storage. A
report of findings is required to be prepared. The report and inventory,
Paleontological when submitted to the appropriate lead agency, along with confirmation Community
and Cultural
of the curation of recovered specimens, will signify completion of the
Development
Resources
program to mitigate impacts to paleontologic resources.
Department

Ongoing

Adequate staff
resources

Community
Development
Department

1--2 years

Adequate staff
resources

Community
Development
Department

1--2 years

Adequate staff
resources

Ongoing

Adequate staff
resources

Ongoing

Adequate staff
resources

Ongoing

Adequate staff
resources

Conduct an archaeological and historical records review of proposed or
revised development at the Eastern Information Center (EIC) at University
of California, Riverside. If the records review indicates that the project
area has not been previously examined for cultural resources or that the
project area is sensitive for cultural resources, then archaeological field
surveys and historical surveys are required. Archeological field surveys
and historical surveys may also be recommended for properties that have
Paleontological been previously examined, if surface conditions have changed or if the
and Cultural
previous survey was conducted so long ago that it no longer meets current
Resources
professional standards.
Require a preservation plan for any newly discovered archaeological sites
Paleontological and historical structures. Require that this plan be filed with the City
and Cultural
Planning Department to ensure the resource will stay protected and not
Resources
be destroyed by mistake.

Agriculture

Agriculture

In the City’s Municipal Code, include an agricultural zone and apply that
zone to areas designated as Agriculture in the City’s General Plan.
Develop a Right to Farm Ordinance that describes normal farm practices
expected to occur in agricultural areas and ensure the right of the farmer
to continue such practices subject to appropriate health and safety
standards. The ordinance shall specify that it applies only to areas
designated with agricultural land use categories.
Work with local agricultural clubs, organizations, and businesses, including
the Agricultural Research Center at Heritage High School, to educate the
public about Menifee’s agricultural roots and present day farming
practices.

Action OSC-41

Agriculture

Action OSC-42
Water

Agriculture

Community
Development
Department
Community
Develop a program to allow the operation of community gardens on public Development
land.
Department

Action OSC-43

Water

Adopt and implement the Santa Ana Watershed Project Authority’s Santa
Ana Watershed Integrated Regional Water Management Plan.
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Action

Topic

Action OSC-44

Water

Action OSC-45

Water

Action OSC-46

Water

Action OSC-47

Water

Implementation Action
Prepare and implement a watercourse management system that identifies
the functional roles of each water course (e.g., flood control, water
recharge, habitat, etc.) and provides appropriate setbacks and permitted
uses adjacent to and within designated watercourses and floodways.
Design and implement, in partnership with the Eastern Municipal Water
District, conservation and recharge programs to increase the supply of
potable water in the City.
Develop and implement, in partnership with the Eastern Municipal Water
District, educational outreach designed to increase public participation in
water conservation and water quality awareness.
Require all development projects to utilize best management practices to
improve water quality.
Require as part of project review that all development projects have
adequate stormwater detention or treatment methods to accommodate
surface water runoff generated by the project, and when necessary,
incorporate detention of stormwater run-off at the point of origin.
Adopt a Recycled Water Ordinance in accordance with the requirements
of Senate Bill 2095, Water Recycling in Landscaping Act, and convert
existing City of Menifee non-domestic water uses to recycled water use in
accordance with Sections 13550--13556 of the State Water Code as
recycled water service becomes available.
Continue implementing the City's Water Efficient Landscape Ordinance to
require new projects to utilize drought-tolerant landscaping and other
water-efficient landscape practices.

Responsible
Department

Timing

Resources
Required to
Complete

Public Works
Department

2-5 years

Adequate staff
resources

Public Works
Department

Ongoing

Adequate staff
resources

Public Works
Department
Public Works
Department

Ongoing

Adequate staff
resources
Adequate staff
resources

Public Works
Department

Ongoing

Adequate staff
resources

Public Works
Department

1--2 years

Adequate staff
resources

Public Works
Department

1--2 years

Adequate staff
resources

Public Works
Department

Ongoing

Adequate staff
resources

Ongoing

Action OSC-48

Water

Action OSC-49

Water

Action OSC-50

Water

Action OSC-51

Water

Action OSC-52
Biological

Water

Develop and maintain an inventory of sites within the City that are suitable
for groundwater recharge and manage this information in the City’s GIS.
Develop a set of guidelines for floodways, floodplain fringe, and wetland
preservation and management that includes incentives for limiting
development in and around these designated areas.

Public Works
Department

2--5 years

Adequate staff
resources

Biological

Develop a project review checklist to ensure that all development projects Community
are reviewed for their impacts on biological resources onsite and on
Development
immediate surroundings.
Department

1--2 years

Adequate staff
resources

Ongoing

Adequate staff
resources

Ongoing

Adequate staff
resources

Ongoing

Adequate staff
resources

Ongoing

Adequate staff
resources

Action OSC-53

Action OSC-54

Biological

Action OSC-55

Biological

Require all new development in areas containing or adjacent to sensitive
habitat areas, designated critical habitat, and MSHCP conservation areas
and core linkages as defined by the U.S. Fish and Wildlife Service, the
California Department of Fish and Wildlife, and the MSHCP, to provide
detailed biological assessments, assess potential impacts, and mitigate
significant impacts to a level below significance.
Identify parcels with important biological resources in the City’s GIS to
ensure the information in readily available when projects are reviewed for
that site.

Community
Development
Department
Community
Development
Department

Community
Development
Department
Community
Development
Department

Community
Development and
Building and Safety
Departments
1 year

Action OSC-56

Biological

Action OSC-57
Air Quality

Biological

Evaluate different ways to acquire areas with high biological resource
significance. Acquisition methods could include acquiring land by
development agreement or gift; dedication of conservation, open space
and scenic easements; joint acquisition with other local agencies; transfer
of development rights; lease purchase agreements; State and federal
grants; and impact fees/mitigation banking.
Actively participate in Multispecies Habitat Conservation Planning with the
County of Riverside, Regional Conservation Authority, and other applicable
state and federal agencies.

Air Quality

Revise Menifee's Municipal Code to include measures that will protect the
air quality of sensitive land uses (facilities where individuals are highly
susceptible to the adverse effects of air pollutants, such as housing, child
care centers, retirement homes, schools, and hospitals) near freeways and
other major air pollutant-generating uses. Protective measures include an
analysis of the potential health risks and appropriate mitigation measures,
such as increased air filtration to reduce risks, as necessary.

Action OSC-58
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Timing

Resources
Required to
Complete

3--5 years

Capital
Improvement
Funds

Ongoing

Adequate staff
resources

1 year;
Ongoing

Adequate staff
resources

Ongoing

Adequate staff
resources

Air Quality

Monitor regional air quality issues and apply for local government grants
through SCAQMD to improve air quality in the City and the larger South
Coast Air Basin.

Community
Development,
Public Works, and
Building and Safety
Departments
Annually

Adequate staff
resources

Action OSC-64

Air Quality

Community
Development,
Public Works, and
Provide technical assistance and demographic data to SCAG and SCAQMD Building and Safety
for the development of future projections and programs.
Departments
Ongoing

Adequate staff
resources

Action OSC-65

Air Quality

Establish a reduced permit fee schedule for energy saving projects or
energy efficiency improvements in Menifee homes and businesses.

Adequate staff
resources

Action OSC-66

Air Quality

Action OSC-67

Air Quality

Action OSC-68

Air Quality

Action OSC-69

Air Quality

Complete a solar analysis and implement a five-year plan to establish solar Building and Safety
energy generation on municipal buildings.
Department
Community
Development,
Public Works, and
Create a Solar Plan that provides incentives and coordinates financing for Finance
City residences and businesses to invest in solar energy.
Departments
Conduct energy efficiency audits of existing municipal buildings to check,
repair, and readjust heating, ventilation, air conditioning, lighting, water
Building and Safety
heating equipment, insulation, and weatherization.
Department
Revise the Menifee Municipal Code to include energy efficient light
sources such as LED, LPS (Lower Pressure Sodium), HPS (High Pressure
Sodium), and solar powered signage and regulation of parking lot and
building light fixtures require full cut-off fixtures, except emergency exit or
safety lighting. In addition, require that all permanently installed exterior Community
lighting be controlled by either a photocell or an astronomical time switch. Development and
Prohibit continuous all night outdoor lighting unless required for security Building and Safety
reasons.
Departments

Air Quality

Establish a tracking and monitoring system for greenhouse gas emissions
that includes Planning and Building design review standards to evaluate a
project's contribution to GHG emissions to demonstrate compliance with
AB 32.

Action

Topic

Implementation Action

Action OSC-59

Air Quality

Evaluate the existing transportation network to identify areas where
mobile source pollution can be reduced by making vehicular movement
more efficient. Revise the transportation network as necessary. Possible
improvements include: installation of dedicated left and right turn lanes,
construction of roundabouts, development of Intelligent Transportation
systems such as synchronized signal timing and adaptive traffic control
systems, removal of unwarranted stop signs, and construction of new and
improved freeway on- and off-ramps.

Action OSC-60

Air Quality

Action OSC-61

Air Quality

Action OSC-62

Air Quality

Action OSC-63

Action OSC-70

Responsible
Department

Community
Development and
Public Works
Department
Community
Create and implement a public outreach program to recognize and reward Development
companies and residents using innovative approaches to improve air
Department and
quality. Programs could include recognition on the City's website or a
City Managers
certificate presented at a City Council meeting.
Office
Community
Provide a link to SCAQMD’s website and promote their regional events and Development
incentive programs through the City’s website and at City Hall.
Department
Require new development projects and substantial redevelopment
projects subject to CALGreen to provide proof of submittal of a
Construction Waste Management Plan (CWMP). Project applicants should
work with Riverside County Waste Management Department to prepare
the CWMP. Require the CWMP to include control measures that will also
protect air quality, such as but not limited to: Minimizing simultaneous
operation of multiple construction equipment units; Implementation of
South Coast AQMD Air Quality Management Plan; fugitive dust control
Public Works and
measures; Construction vehicle and equipment emissions standards and
Building and Safety
controls.
Departments
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Building and Safety
Department
1 Year

5 years

Adequate staff
resources

5--10 years

Adequate staff
resources

Annually

Adequate staff
resources

1 year

Adequate staff
resources

Community
Development and
Building and Safety
Departments
5 years

Adequate staff
resources
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Action OSC-71

Action OSC-72

Action OSC-73

Action OSC-74

Action OSC-75

Action OSC-76

Action OSC-77

Topic

Air Quality

Air Quality

Air Quality

Air Quality

Implementation Action

Train all plan check and building inspection staff in appropriate use of
green building materials, techniques, and best practices.
Set and monitor performance goals and/or VMT reduction targets that are
consistent with the targets set by Southern California Association of
Governments (SCAG) Sustainable Communities Strategy and Regional
Transportation Plan and Western Riverside Council of Governments
(WRCOG) Climate Action Plan.
Work with Riverside Transit Agency (RTA), and the Riverside County
Transportation Commission (RCTC) to evaluate options to add transit to
increase service in Menifee. Improvements include supporting the
implementation of a regional bus rapid transit system in Western Riverside
County (with a stop in the City of Menifee) and expanded service or a
dedicated shuttle to connect Sun City Core to the Menifee Valley Medical
Center. Partner with RTA to increase the frequency and coverage of buses
connecting Menifee to other cities and the nearby existing and proposed
rail stations. Possible grant funding sources should be considered in the
evaluation.
Work with EMWD to create a public outreach campaign to reduce energy
use and conserve water. Campaign components can include workshops,
brochures, mailers, website links, etc. Topics to highlight include: changes
in Menifee's Building Code, how to implement whole house energy
upgrades or other energy efficiency improvements for residents and
businesses, the WRCOG HERO financing program and other subregional
energy conservation efforts, as well as the City's the Solar Plan when
complete.

Timing

Community
Development and
Building and Safety
Departments

Within 1 year
and
Reoccurring
Adequate staff
Annually
resources

Community
Development and
Public Works
Department
Ongoing

Adequate staff
resources

Community
Development and
Public Works
5 years;
Department
Ongoing

Adequate staff
resources

Community
Development and
Building and Safety
Departments
Ongoing

Adequate staff
resources

Community
Development and
Public Works
Department
Ongoing

Adequate staff
resources

Community
Development
Department

Adequate staff
resources

Air Quality

Create a program to incentivize new and existing commercial, industrial,
public, school and medical facilities/developments to install shared vehicle
parking, car pool parking, additional bike racks, and bus stop shelters.
Components of the plan could include reduced permit fees, expedited
processing, reduced parking requirements, etc.
Design and implement a public outreach campaign to reduce vehicle miles
traveled within the City. Campaign components can include a ride sharing
board at City Hall and an on-line version through the City website,
promotion of RTA's schedule, passes, and programs, the City's Bicycle
Master Plan when complete, as well as electric vehicles and their
routes/street network.

Air Quality

Adopt a Green Building Ordinance that requires energy efficient design, in
excess of Title 24 standards, for all new residential and non-residential
buildings. Require 30 percent above the 2008 Building and Efficiency
standards in Title 24 to coincide with the Voluntary Tier 2 standards for the Building and Safety
2010 California Green Building Code (CALGreen).
Department
2 years

Air Quality

Ongoing

Adequate staff
resources

Community Design Implementation Actions
Action
Topic
Community Image

Action CD-1

Community
Image

Action CD-2

Community
Image

Implementation Action

Responsible
Department

Identify specific locations for community gateways (based on general
locations provided in Exhibit CD-1) and install landscaping, signage,
lighting, and other design features to announce arrival.
Establish priorities, timing, and possible funding sources to be used to fund
the installation of pedestrian, bike, automobile, and transit circulation
signage.

Community
Development
Department
Community
Development
Department
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Timing

Resources
Required to
Complete

2–5 years

Adequate staff
resources and
funding

Ongoing

Adequate staff
resources
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Action

Topic

Action CD-3

Community
Image

Action CD-4

Community
Image

Action CD-5

Community
Image

Responsible
Implementation Action
Department
Encourage neighborhood community organizations or homeowners
Community
associations to fund gateway features for their neighborhoods or
Development
rehabilitate existing signage, lighting, and other design amenities.
Department
Community
Create citywide Design Guidelines to replace the Third and Fifth
Development
Supervisorial District Design Guidelines and Countywide Design Guidelines. Department
Institute special neighborhood improvement programs in areas that lack a Community
distinct identity, that structure with day-to-day maintenance issues, or
Development
have a repeated history of code violations.
Department

Timing

Resources
Required to
Complete

Ongoing

Adequate staff
resources

1–2 years

Adequate staff
resources

2–5 years

Adequate staff
resources

2–5 years

Adequate staff
resources; funds
for signage
construction

Annually

Adequate staff
resources

Create a “way-finding” signage system to orient people in the City and
highlight key destinations, such as recreation facilities, schools, libraries,
community centers, and City Hall. The way-finding system should include
signage at two scales: one for motorists and one for pedestrians.
Conduct yearly meetings with organized neighborhoods within the City to
identify neighborhood design issues and develop strategies to address
them.

Community
Development
Department
Community
Development
Department

Action CD-8

Corridors and
Scenic
Resources

Conduct a survey of minor roadways and neighborhood streets and
identify streetscape deficiencies, signage problems, inadequate lighting,
etc. Based on this survey, develop a phased program to correct any
problems and deficiencies and incorporate the list into the City's Capital
Improvement Plan.

Community
Development and
Public Works
Departments
1–2 years

Action CD-9

Corridors and
Scenic
Resources

Create a master streetscape plan addressing landscaping, signage, lighting,
gateway design, and special design features along enhanced landscape
corridors and at key entryways to the City. See Exhibit CD-2 for a map of
major roadways that should be included in the master streetscape plan.

Action CD-10

Corridors and
Scenic
Resources

Action CD-11

Corridors and
Scenic
Resources

Action CD-6

Community
Image

Community
Action CD-7
Image
Corridors and Scenic Resources

Community
Development and
Public Works
Departments
1–2 years
Community
Require new development to underground utilities and look for funding
Development and
opportunities to underground existing utilities, especially in areas of scenic Public Works
value.
Departments
Ongoing
Community
Development and
Public Works
Develop a list of community sites that have exceptional scenic value.
Departments
1–2 years

Amend the City's Municipal Code to require the size, height, and type of onsite signs within 660 feet of the nearest edge of the right-of-way of all
Community
Corridors and
scenic corridors to be the minimum necessary for identification. The
Development and
Scenic
design, materials, color, and location of on-site signs shall blend with the Public Works
Action CD-12
Resources
environment, utilizing natural materials where possible.
Departments
Ongoing
Project and Building Design Quality

Action CD-13

Action CD-15

Work with local service organizations and educational institutions to
develop an educational campaign to inform residential, commercial, and
Project and
industrial property owners and tenants about property maintenance
Building Design methods and possible financing opportunities. This information should be
Quality
available free of charge at the counter.
Project and
Explore possibility of establishing a public art program and funding source
Building Design for the installation of public art within new development proposals and in
Quality
public spaces and gathering areas.

Prohibit retention/detention basins at the corner of projects unless no
Project and
other feasible alternative is available. If a retention/detention basin must
Building Design be located at a project corner, require the use of landscaping and other
Action CD-16
Quality
buffers to soften their appearance and integrate them into the project.
Land Use Transitions and Buffers
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Code Enforcement,
Building, Planning,
and Economic
Development
Departments
2–5 years
Community
Development
Department
1–2 years
Community
Development and
Public Works
Department
Ongoing

Adequate staff
resources and
funding

Adequate staff
resources

Adequate staff
resources

Adequate staff
resources

Adequate staff
resources

Adequate staff
resources
Adequate staff
resources

Adequate staff
resources
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Action

Action CD-17
Rural Design

Action CD-18

Create design guidelines for the community's rural areas.
Create an alternative roadway section that eliminates vertical curbs,
gutters, and sidewalks, and could be applied to rural roadways where
Action CD-19
Rural Design
drainage is sufficiently handled.
Provide transitional buffers for proposed residential developments at
densities exceeding two units per acre whenever such projects are located
adjacent to or on the opposite side of the street from improved properties
1 acre or larger and/or land that is designated Rural Residential or Rural
Mountainous. Buffers may include the use of larger lot sizes that mirror
adjacent uses, an open space corridor, trails, paseos, and/or screening
Action CD-20
Rural Design
landscaping.
Economic Development Corridor Design

Rural Design

Action CD-21

Economic
Development
Corridor

Action CD-22

Economic
Development
Corridor

Economic
Development
Action CD-23
Corridor
Community Design Amenities
Community
Design
Action CD-24
Amenities
Community
Design
Action CD-25
Amenities
Community
Design
Action CD-26
Amenities
Community
Design
Action CD-27
Amenities
Community
Design
Action CD-28
Amenities

Action CD-29

Action CD-30

Action CD-31

Action CD-32

Timing

Resources
Required to
Complete

1–2 years

Adequate staff
resources

Community
Development
Department

2–3 years

Adequate staff
resources

Public Works
Department

1–2 years

Adequate staff
resources

Community
Development
Department

Ongoing

Funding

Responsible
Topic
Implementation Action
Department
Land Use
Update the City's Municipal Code to include a walls and fencing ordinance Community
Transitions and to address appropriate materials and designs for walls and fencing,
Development
Buffers
including temporary construction fencing.
Department

Community
Design
Amenities
Community
Design
Amenities
Community
Design
Amenities
Community
Design
Amenities

Community
Development and
Economic
Development
Create design guidelines for each EDC subarea.
Departments
1–2 years
Community
Create streetscape and landscaping plans for each EDC subarea that reflect Development and
and emphasize the character of that area to create a unique sense of place Public Works
and destination image.
Departments
1–2 years
Amend the City's Municipal Code to create mixed/multi-use development Community
standards that remove potential barriers to this type of development, such Development
as parking, open space, and setback requirements.
Department

Require that an appropriate landscape plan be submitted and
implemented for development projects subject to discretionary review.
Require that new development utilize drought-tolerant landscaping and
incorporate adequate drought-conscious irrigation systems.

Continue enforcing the City's Oak Tree Management Guidelines.
Organize a committee to assist the City with the beautification of the
public streets through fundraising and assistance in planting and
maintenance of landscaping.
Develop a sign guidelines manual with examples of appropriate signs of
various scales for major corridors, commercial centers, and activity
centers. Maximum height limits would need to be defined.

Community
Development
Department
Community
Development
Department
Community
Development
Department
Public Works
Department
Community
Development
Department

When there are two or more businesses on a property, require the
development of a Master Sign Program (MSP). Once an MSP is established, Community
each sign on the property must conform to the program, as well as any
Development
sign regulations set forth in the City's Municipal Code.
Department
Community
Periodically review the City's lighting standards and amend them as
Development and
necessary to reflect updates to Title 24 and other regional, state, and
Public Works
federal regulations.
Departments
Community
Update the City's Sign Ordinance to better reflect the City's high quality
Development
design standards.
Department
Community
Create design guidelines to address specific requirements for enhanced
Development
lighting.
Department

Adequate staff
resources

Adequate staff
resources

1–2 years

Adequate staff
resources

Ongoing

Adequate staff
resources

Ongoing

Adequate staff
resources

Ongoing

Adequate staff
resources

2–5 years

Adequate staff
resources

2–3 years

Adequate staff
resources

Ongoing

Adequate staff
resources

Ongoing

Adequate staff
resources

2–3 years

Adequate staff
resources

2–3 years

Adequate staff
resources

Timing

Resources
Required to
Complete

Economic Development Implementation Actions
Action

Topic

Implementation Action
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Topic

Implementation Action

Timing

Develop, periodically update, and implement an economic development
strategy. The strategy should be based on analysis, community and
stakeholder engagement, General Plan goals and policies, and City Council
priorities. In addition to the vision, goals, objectives, and actions generated
during preparation of the strategy, it should actively seek to achieve the
goals of the General Plan, and it may provide or address the following:
• A business visitation program
• A communications strategy to market Menifee to existing businesses,
residents, and potential new business
• Specific business types to target for business attraction efforts
• An incentives policy
• Measurable objectives for local economic development efforts and for
collaboration with regional economic development partners
• Economic development performance benchmarks and targets
• A mechanism to measure performance and adjust programs where
needed to improve performance.

City Manager and
Economic
Economic
Development
Action ED-1
Development
Departments
1–3 years
City Manager and
Economic
Economic
Development
Action ED-2
Development
Establish and implement an annual business visitation program.
Departments
1–3 years
City Manager and
Economic
Economic
Establish, update, and publish an inventory of sites and facilities available Development
Action ED-3
Development
in Menifee for nonresidential uses.
Departments
1–3 years
Note: Most economic development implementation measures will be determined through and housed in the economic development strategy.

Resources
Required to
Complete

Adequate staff
resources

Adequate staff
resources

Adequate staff
resources

Safety Implementation Actions
Actions
Topic
Seismic and Geological Issues

Action S-1

Action S-2

Action S-3

Seismic,
Flooding

Seismic

Seismic

Implementation Action

Responsible
Parties

Timing

Resources
Required to
Complete

Building and Safety
Department
Ongoing

Adequate
staffing, with
reviewers having
the necessary
credentials and
certifications to
conduct these
reviews; Review
fees paid by
developer

Conduct routine field inspections during construction to ensure that new
structures are built in accordance with the most recent California Building
Code adopted by the City and in agreement with the approved plans and Building and Safety
specifications.
Department
Ongoing

Adequate
staffing, with
reviewers having
the necessary
credentials and
certifications to
conduct these
reviews; Review
fees paid by
developer

Require that liquefaction assessment studies be conducted for all projects
proposed in areas identified as potentially susceptible to liquefaction
(Exhibit S-2, Liquefaction and Landslides). The studies shall be conducted in
accordance with the California Geological Survey’s Special Publication 117,
Guidelines for Evaluating and Mitigating Seismic Hazards in California
(2008 or more recent version), and the Earthquake Engineering Research
Center’s Report No. EERC-2003-06 (or more recent version), Recent
Advances in Soil Liquefaction Engineering.

Adequate
staffing, with
reviewers having
the necessary
credentials and
certifications to
conduct these
reviews; Review
fees paid by
developer

Review all plans for new development to be certain new structures are
designed in accordance with the most recent California Building Code
adopted by City Council, including the provisions regarding seismic loads,
lateral forces, and grading.
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Action S-4

Action S-5

Action S-6

Action S-7

Action S-8

Topic

Implementation Action

Timing

Resources
Required to
Complete

Developers and
their geotechnical
consultants,
Building and Safety
Department staff Ongoing

Adequate
staffing, with
reviewers having
the necessary
credentials and
certifications to
conduct these
reviews; Review
fees paid by
developer

Community
Development and Unknown, in
Building and Safety response to
Departments
State actions

City Staff or
consultant with
geotechnical
engineering
expertise

Seismic

In areas where geotechnical testing shows the sediments are susceptible
to liquefaction, require the implementation of mitigation measures as a
condition of approval. Liquefaction mitigation measures shall be applied
to all habitable structures, bridges, roadways, major utility lines, and park
improvements to be built in these areas.
If and when the California Geological Survey (CGS) develops a Seismic
Hazards Zone Map that includes the City, review the proposed draft for
agreement with geotechnical reports filed at the City, work with the CGS to
make any necessary changes, and adopt the final map as a replacement to
the Seismic Hazards Map that is currently part of Exhibit S-2, Liquefaction
and Landslides.
Develop and make available to all residents and businesses literature on
hazard prevention and disaster response, including information on how to
earthquake-proof residences and places of business, and information on
what to do before, during, and after an earthquake. Reminders will be
issued periodically to encourage the review and renewal of earthquake
preparedness kits and other emergency preparedness materials and
procedures.

Seismic

Develop and administer a housing rehabilitation grant and/or loan
program that allows owners of manufactured (mobile) homes to
seismically retrofit their houses.

Finance
Department

Seismic

Identify the unreinforced masonry buildings in the City, and develop
incentives for owners to seismically retrofit these structures, especially
those being used for residential, commercial, or industrial purposes.

Building and Safety
and Community
Funding and
Development
Within next 5 available
Departments
years
personnel

Seismic

Seismic

Implementation Actions Page 16 of 25

Office of
Emergency
Management

Short Term
(within 5
years)

Additional Staff;
Funding to
develop program
Start-up funding,
possibly as a grant
from FEMA or CalEMA (requires
writing and
Short Term (5 submitting a grant
years)
request).
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Action S-9

Action S-10

Action S-11

Action S-12

Action S-13

Action S-14

Action S-15
Flood Hazards

Action S-16

Action S17

Topic

Seismic

Implementation Action
Evaluate the above-ground water storage tanks in the City to assess their
potential inundation hazard in the event of catastrophic failure and ensure
that all tanks are fitted with the appropriate seismic safeguards, including
shut-off valves, in accordance with the most recent water tank design
guidelines.

Geologic

Require development proposals within areas identified as having a seismic
or geotechnical hazard to conduct, as a condition of approval, geotechnical
and engineering geological investigations, prepared by state-certified
professionals (geotechnical engineers and engineering geologists, as
appropriate) following the most recent guidelines by the California
Geological Survey and similar organizations, that address, at a minimum,
the site-specific geologic hazards identified in the Safety Element Technical
Background Report. These reports shall provide mitigation measures to
reduce those hazards identified at a site to an acceptable level.

Timing

Resources
Required to
Complete

Public Works and
Building and Safety Long term
Departments and (within 10
Utility Providers
years)

Funding

Community
Development and
Building and Safety
Departments
Ongoing

Adequate
staffing, with
reviewers having
the necessary
credentials and
certifications to
conduct these
reviews; Review
fees paid by
developer

Geologic

Conduct routine inspections of grading operations to ensure site safety
and compliance with approved plans and specifications.

Building and Safety
Department
Ongoing

Adequate
staffing, with
reviewers having
the necessary
credentials and
certifications to
conduct these
reviews; Review
fees paid by
developer

Geologic

Maintain an updated map of slope failures in the City to show areas where
debris flows, surficial mass wasting events, and rockfalls are reported,
especially during wet winters. Require geotechnical studies that assess
this hazard in these areas, and where deemed necessary, erect protective
devices such as barriers, rock fences, retaining structures, or catchment
areas.

Community
Development and
Public Works
Departments,
developers and
their geotechnical
consultants
Ongoing

Adequate
staffing, review
fees paid by
project
proponent

Geologic

Prohibit any additions or reconstruction of structures damaged by geologic
hazards, unless the structure is relocated to a safer area, or it can be
demonstrated that the proposed project and its occupants can be
Building and Safety
protected from future, recurrent damage by implementing mitigation
and Planning
measures not present in the original, damaged structure.
Departments

Geologic

Require that cut-and-fill transition lots be overexcavated and a 100%
maximum variation of fill depths beneath structures to mitigate the
potential of seismically induced differential settlement.

Building and Safety
and Planning
Departments
Ongoing

Geologic

Coordinate with Eastern Municipal Water District to identify and map all
groundwater resources in the City and develop and implement strategies
that prevent the overdrafting of the aquifers.

Public Works
Department and
Eastern Municipal Within next 5
Water District
years
Adequate staffing

Flood

Require new development proposals to include, as a condition of approval,
hydrological studies prepared by a state-certified engineer with expertise
in this area, that assess the impact that the new development will have on
the flooding potential of existing development downgrade. The studies
shall provide mitigation measures to reduce this impact to an acceptable
level.

Community
Development and
Building and Safety
Departments
Ongoing

Adequate
staffing, review
fees paid by
developer.

Flood

Continue to enforce Riverside County Ordinance No. 458 for all new
developments and existing projects undergoing substantial improvements
within the FEMA-designated Special Flood Hazard Areas, areas identified
by the county as susceptible to flooding, and other areas known to flood.
Mitigation measures can include the design of onsite drainage systems
that are connected to the City’s storm drainage system, or that keep
surface waters within the project area, grading of the site so that runoff
does not impact adjacent properties, and buildings that are elevated
above the anticipated flood levels.

Community
Development and
Building and Safety
Departments
2 years

Adequate
staffing, review
fees paid by
developer.
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Ongoing, in
response to
damage by
geologic
hazards

Adequate
staffing, potential
issues associated
with vesting
property rights

Adequate staffing
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Topic

Action S-18

Flood

Action S-19

Flood

Action S-20

Flood

Implementation Action
Prohibit any additions or reconstruction of structures damaged by
flooding, unless the structure is relocated to a safer area or it can be
demonstrated that the proposed project and its occupants can be
protected from future, recurrent damage by implementing mitigation
measures not present in the original, damaged structure.
Require development proposals for areas adjacent to McCall Boulevard
that are located at the base of a mountainous area to prepare a
coordinated access and flooding mitigation plan that will limit the number
of access points to McCall Blvd.
Require that the design and upgrade of street storm drains be based on
the depth of inundation, relative risk to public health and safety, the
potential for hindrance of emergency access and regress from excessive
flood depth, and the threat of contamination of the storm drain system
with sewage effluent. In general, the 10-year flood flows shall be
contained within the top of curbs and the 100-year flood flows within the
street right-of-way.

Timing

Ongoing, in
Building and Safety response to
and Planning
flood-caused
Departments
damage
Community
Development and
Public Works
Departments
Ongoing

Community
Development and
Public Works
Departments
Ongoing

Resources
Required to
Complete
Adequate
staffing, potential
issues associated
with vesting
property rights

Adequate staffing

Adequate staffing

Funding, possibly
in the form of
Ongoing and grants from FEMA
Short to Long and other sources
term, within to improve the
next five to
City’s
ten years
infrastructure.

Action S-22

Flood

Action S-23

Flood

Maintain, and continue to improve where needed, the City's storm drain
systems, with an emphasis on areas of the City that flood repeatedly. This
entails maintaining and regularly cleaning the storm drains and other floodcontrol structures, as necessary, so that floodwaters can be effectively
conveyed away from structures, and upgrading systems known to be
Public Works
underfit.
Department
Public Works,
Information
Technology, and
Identify properties in the City that are subject to recurring flooding and
Community
map their location in GIS in order to track infrastructure improvements
Development
and direct funding sources to areas with the most need.
Departments
Pursue grant funding, such as FEMA’s Hazard Mitigation Grant and Flood
Mitigation Assistance Programs and their Predisaster Mitigation Program,
to implement the mitigation measures required to reduce flooding in the Finance
City.
Department

Flood

Community
Development and
Building and Safety
Departments, with
Request that the Federal Emergency Management Agency (FEMA) conduct cooperation from
a City-wide detailed study of flood prone areas, to develop a better, more the Public Works
comprehensive Flood Insurance Rate Map for Menifee.
Department

Flood

Continue to participate in the National Flood Insurance Program and
require that all owners of properties within the 100-year floodplain (Zones
A and AE), and repeat-flood properties in Zone X, purchase and keep flood
insurance for those properties.

Flood

Adequate staffing
to prepare
application;
emergency
technology to
provide warnings
in real-time to
population, such
Participate in the StormReady Program with the National Weather Service, Community
as reverse 911
including the monitoring of precipitation and snow levels on the
Development and Short to Long system; funds to
mountains, providing storm watches and warnings in real time, and issuing Public Works
Term, within run warning
evacuation notices for affected neighborhoods in a timely manner.
Departments
five years
system

Flood

Prepare and distribute informational materials to owners of properties
within the flood zones (Zones A, AE and X) and inundation zones (Exhibit
bS-2.1, Dams with the Potential to Inundate the Menifee General Plan
Area) regarding the potential for flooding in their area, including the
potential for flooding of access routes to and from their neighborhoods.

Action S-21

Action S-24

Action S-25

Action S-26

Action S-27

Flood
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Short to Long
Term (within
the next 5
years)
Adequate staffing
Short to Long
Term (within
the next 5
years)
Adequate staffing

Short to Long
Term (within
the next 5
Appropriate
years)
funding sources

Community
Development and
Building and Safety
Departments
Ongoing

Community
Development and
Public Works
Departments
Ongoing

Adequate staffing
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Timing

Resources
Required to
Complete

Long Term
(within 10
years)

Adequate staffing
and fiscal
resources to fund
new projects

Short Term
(within 5
years)

Adequate staffing

Ongoing

Adequate staffing

Action S-29

Flood

Action S-30
Fire Hazards

Flood

Responsible
Implementation Action
Department
Community
Development and
Public Works
Where possible, continue to institute joint-use agreements with the
Departments and
Riverside County Flood Control district to develop floodplains as parks,
Riverside County
nature trails, equestrian parks, golf courses, or other types of recreational Flood Control
facilities that can withstand periodic inundation.
District
Community
Coordinate with adjacent jurisdictions to create a development review
Development and
process that takes into consideration the impact of flooding and flood
Public Works
control measures on adjacent jurisdictions.
Departments
Community
Development and
Public Works
Continue to implement the County of Riverside Master Plan of Drainage. Departments

Action S-31

Fire

Work with safety-oriented organizations such as Fire Safe to prepare and
distribute educational materials and hold public information programs
designed to inform homeowners in the High and Very High Fire Hazard
Severity Zones about the value of installing and maintaining a fuel
reduction zone and defensible space around their residences.

Action S-32

Fire

Riverside County
Fire, Office of
Emergency
Management
2 years
Community
Prohibit the use of invasive, ornamental plant species in the High and Very Development and
High Fire Hazard Severity Zones and require the use of fire-resistive, native Public Works
plant species.
Departments
Ongoing

Fire

Continue to conduct regular inspections of parcels throughout the City,
and direct property owners to bring their property into compliance with
fire inspection standards. This includes enforcing the weed abatement
and notification program, to reduce the potential for vegetation fires on
vacant or poorly maintained lots, and encouraging homeowners to follow Community
fire-safe practices, including maintaining a fire-safe landscape and keeping Development
combustibles (such as wood fire) a safe distance away from all structures. Department

Action

Action S-28

Action S-33

Action S-34

Action S-35

Action S-36

Action S-37

Action S-38

Topic

Flood

Adequate staffing

Adequate staffing

Ongoing

Adequate
staffing, with
reviewers having
the necessary
credentials and
certifications to
conduct these
inspections

Short Term
(within 5
years)

Adequate staffing
and funding
required to create
educational
materials

Fire

Encourage homeowners in wildland fire vulnerable areas (High and Very
Office of
High Fire Hazard Severity Zones) to have fire plans in place and to practice Emergency
evacuation procedures with all household members.
Management

Fire

Continue to require that all new habitable structures be designed in
accordance with the most recent California Fire Code with local
amendments adopted by the City, including the use of fire sprinklers in
residential structures.

Fire

Coordinate with the Riverside County Fire Department and train in NIMScompliant emergency response procedures to provide assistance as
needed during emergency situations. This includes conducting emergency
response exercises, including mock earthquake-induced fire-scenario
Office of
exercises, to evaluate and improve, as needed, the City’s ability to respond Emergency
to the multiple ignitions that an earthquake is likely to generate.
Management

Annually

Adequate staffing

Fire

Prepare a Local Hazard Mitigation Plan (LHMP) for the City. Until an LHMP
for Menifee is complete, the City shall continue to adhere to the County of
Riverside's LHMP. If complete, the City's LHMP will be adopted as an
addendum to the Safety Element of the General Plan. If it is not yet
completed by the time the Safety Element is adopted, the county's LHMP Office of
will be adopted. The City's LHMP should be updated every 5 years, per the Emergency
requirements of the Federal Disaster Mitigation Act of 2000.
Management

Short Term
(within 5
years)

Adequate staffing

Fire

Require all proposed construction meet the minimum standards for fire
safety as defined in the Uniform Building Code and Uniform Fire Code.
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County Fire
Department and
Building and Safety
Department
Ongoing

Building and Safety
Department and
County Fire
Department
Ongoing

Adequate staffing

Attachment: Exhibit A [Revision 1] (1461 : General Plan Amendment No. 2017-172, Airport Land Use Consistency Revisions)

11.2.b
AMENDMENTS PER 2017-172GPA, ALUC CONSISTENCY

Adequate staffing

1/5/2018

Packet Pg. 493

11.2.b
AMENDMENTS PER 2017-172GPA, ALUC CONSISTENCY

Action S-39

Topic

Implementation Action

Fire

Require all proposed development in Hazardous Fire areas to provide
secondary public access, unless determined otherwise by the county fire
chief.

Building and Safety
Department and
County Fire
Department
Ongoing
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Timing

Resources
Required to
Complete

2 years

Adequate staffing

Ongoing

Adequate staffing

Annually

Adequate staffing

Short Term
(within 5
years)

Adequate staffing

Finance and
Short Term
Building and Safety (within 5
Departments
years)

Adequate staffing

Prohibit new facilities that use or store hazardous materials in quantities
that would place them in the state’s TRI or SQG databases in flood zones A,
AE and X unless all standards of elevation, anchoring, and flood proofing
have been implemented to the satisfaction of the City’s Building
Department and the Riverside County Fire Department.

Community
Development and
Building and Safety
Departments
Ongoing

Adequate staffing

Hazardous

Identify roadways along which hazardous materials are routinely
transported. If critical facilities, such as schools, medical facilities, child
care centers, or other facilities with special evacuation needs are located
along these routes, the City, together with these facilities, will identify
emergency response plans that can be implemented in the event of a
roadway accident nearby that results in the unauthorized release of
hazardous materials.

Planning and
Public Works
Departments,
Office of
Emergency
Management,
Riverside County
Fire Department, Short Term
Hazardous
(within 5
Materials Division years)

Adequate staffing

Hazardous

Prohibit new facilities involved in the production, use, storage, transport,
or disposal of hazardous materials near existing land uses that may be
adversely impacted by such activities. Prohibit new sensitive facilities (like
schools, child care centers, nursing homes) near existing sites that use,
store, or generate hazardous materials.

Community
Development and
Building and Safety
Departments
Ongoing

Adequate staffing

Hazardous

Office of
Emergency
Management,
Coordinate with regional providers of emergency services, including the
Riverside County
county’s fire and sheriff departments, to ensure that all residents, workers, Fire Department,
and visitors to Menifee are protected from exposure to hazardous
Hazardous
materials and wastes.
Materials Division Ongoing

Adequate staffing

Responsible
Department

Action

Topic

Action S-40

Fire

Implementation Action
Evaluate, in cooperation with the Riverside County Fire Department, public
notification systems (such as a reverse 911 system) that can be used to
Office of
warn residents of an approaching wildfire and provide evacuation
Emergency
instructions.
Management

Action S-41

Fire

Continue to regularly evaluate specific fire hazard areas and adopt
reasonable safety standards, such as adequacy of nearby water supplies,
fire-retardant roofing materials, fire-equipment accessible routes, clarity
of addresses, street signage, and street maintenance.

Action S-42

Fire

Action S-43

Fire

Action S-44
Fire
Hazardous Materials

Action S-45

Action S-46

Action S-47

Action S-48

Action S-49

Action S-50

Hazardous

Planning and
Public Works
Departments
Public Works
Ensure that the Eastern Municipal Water District conducts annual fire flow Department and
tests and addresses any deficiencies as soon as possible.
EMWD
Develop and hold regular training exercises that involve residents as much
as possible, such as through the City’s Community Emergency Response
Team (CERT) program, to empower individuals and neighborhoods to be
self-reliant in the aftermath of a natural or man-made disaster.
Pursue grant funding for sprinkler-retrofit projects for high-occupancy
structures, and/or reach out to nonsprinklered high-occupancy structures
to educate them on available grant funding sources they can utilize to
retrofit their projects.

Office of
Emergency
Management

Hazardous

Continue to allocate funding to operate the City's hazardous materials
drop-off facility.

Ongoing

Adequate staffing
and funding
required to
operate facility

Hazardous

Community
Development and
The City, in cooperation with the Riverside County Fire Department,
Building and Safety
Hazardous Materials Division, will continue to enforce disclosure laws that Departments,
require all users, generators, and transporters of hazardous materials and Riverside County
wastes to clearly identify the materials that they store, use or transport,
Fire Department,
and to notify the appropriate City, county, state, and federal agencies of a Hazardous
change in quantity or type of materials and in the event of a violation.
Materials Division Ongoing

Adequate staffing
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Public Works and
Finance
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Action S-51

Action S-52

Topic

Implementation Action

Hazardous

Community
Development and
Building and Safety
Continue to reduce or eliminate the use of hazardous materials by using
Departments,
nontoxic, safer alternatives that do not pose a threat to the environment, Riverside County
or buying and using only the smallest amount of a hazardous substance to Fire Department,
get the intended job done. The City will encourage residents and
Hazardous
businesses in the City to do the same.
Materials Division Ongoing

Hazardous

Building and Safety
Department, Office
of Emergency
Management,
Riverside County
Fire Department,
Hazardous
Materials Division Ongoing

Adequate
staffing, review
fees paid by
project
proponent.

Building and Safety
Department,
Riverside County
Fire Department,
Hazardous
Materials Division Ongoing

Adequate staffing

Ongoing

Adequate staffing

Require hazardous materials be stored in watertight containers that are
not capable of floating or in flood-proof receptacles or tanks.

Require facilities that handle hazardous materials to install automatic fire
and hazardous materials detection, reporting, and shut-off devises and
install an alternative communication system in the event power is out or
Action S-53
Hazardous
telephone service is saturated following an earthquake.
Work with the Eastern Municipal Water District to monitor the potential
presence of perchlorate in well water. If perchlorate continues to be
detected at measurable concentrations, programs to find and eradicate
Public Works
the source of this contaminant, and to clean up the perchlorate already in Department and
Action S-54
Hazardous
the water will have to be developed.
EMWD
Disaster Preparedness, Response, and Recovery

Action S-55

Action S-56

Action S-57

Disaster
Response

Disaster
Response

Disaster
Response

Timing

Resources
Required to
Complete

Emergency
Services
Department in
Maintain and update the emergency response organization consisting of cooperation with
representatives from all City departments, the Riverside County Fire and
the Riverside
Sheriff Departments, local quasi-governmental agencies, private
County Fire
businesses, citizens, and other community partners involved in emergency Department and
relief and/or community-wide services.
other City agencies Ongoing
Emergency
Services
Department in
cooperation with
the Riverside
County Fire
Continue to maintain mutual aid agreements with neighboring cities and Department and
the Riverside County Operational Area.
other City agencies Ongoing
Emergency
Services
Department in
cooperation with
the Riverside
County Fire
Department and
other City
agencies, Menifee
Unified School
District, Menifee
Participate in regional and local emergency exercises, such as the Great
Valley Medical
California ShakeOut, an annual statewide earthquake drill that is generally Center, CERT
held in October.
volunteers
Yearly
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Adequate staffing

Adequate
staffing, funding

Adequate
staffing, funding

Individuals
interested in
planning and
implementing the
scenario exercises

1/5/2018

Attachment: Exhibit A [Revision 1] (1461 : General Plan Amendment No. 2017-172, Airport Land Use Consistency Revisions)

Action

Responsible
Department

Packet Pg. 496

11.2.b
AMENDMENTS PER 2017-172GPA, ALUC CONSISTENCY

Action S-58

Action S-59

Action S-60

Action S-61

Action S-62

Action S-63

Action S-64

Topic

Implementation Action

Timing

Resources
Required to
Complete

Disaster
Response

The Riverside County Fire Department, in the annual review of these
facilities, can encourage owners and operators to maintain alternate
emergency exits, emergency evacuation plans, and emergency generators,
and to anchor computers, shelving, and other nonstructural elements.

Disaster
Response

Compile and maintain a list of facilities that because of population
demands (such as mobility issues), construction type, location relative to a
high hazard area, or other factors, may have a high risk and specific needs
requiring special response during a disaster.

Disaster
Response

Enhance public awareness and preparedness by encouraging residents and
businesses to store supplies for self-reliance following a disaster.
Emergency preparedness kits should include, at a minimum, a three-day
supply of drinking water and food for all members of the household or
business, including pets.

Disaster
Response

Offer educational programs for residents and businesses regarding
preventative actions to take prior to, during, and after an emergency, and
involve the public in the awareness of City emergency response plans,
resources, risk reduction, and mitigation measures.

Disaster
Response

Identify the potential emergency shelter locations and draw agreements,
as needed, with the owners and operators of those facilities. Specific
sheltering amenities that each of these facilities can provide, including
restrooms and showers, whether cooking can be done on site, and
whether family pets are allowed, should be identified so that this
information is available in advance of a disaster. Shelter locations for
horses and other animals also need to be identified and procured.

Building and Safety
and Emergency
Services
Department in
cooperation with
the Riverside
County Fire
Department
Emergency
Services
Department in
cooperation with
the Riverside
County Fire
Department
Emergency
Services
Department in
cooperation with
the Riverside
County Fire
Department
Emergency
Services
Department in
cooperation with
the Riverside
County Fire
Department and
other City
agencies, CERT
volunteers
Emergency
Services
Department in
cooperation with
the Parks and
Recreation
Department and
other City
agencies, American
Red Cross,
Salvation Army
and other
emergency
response
organizations,
churches, Menifee
Unified School
District

Continue to support the development of local preparedness plans and
multi-jurisdictional cooperation and communication for emergency
situations consistent with regional, state (SIMS), and federal standards,
guidelines, and/or recommendations (NIMS).

Emergency
Services
Department in
cooperation with
the Riverside
County Fire
Department and
other City agencies Ongoing

Adequate staffing
with the
necessary
training, funding
for the training of
personnel and to
prepare and
implement the
plans and
agreements

Identify multilingual personnel and encourage them to assist in
evacuation, short-term recovery activities, and meeting general
community needs during times of emergency.

Human Resources
Department and
Office of
Emergency
Management
Ongoing

Adequate staffing

Disaster
Response

Disaster
Response
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Adequate staffing
Short Term (in and fiscal
the next 1 to 5 resources to fund
years)
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Short Term (in
the next 1 to 5 Adequate
years)
staffing, funding

Short Term (in
the next 1 to 5
years)
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Topic

Implementation Action

Action S-65

Disaster
Response

Community
Development and
Public Works
Require all essential and critical facilities (including but not limited to
Departments,
essential City offices and buildings, medical facilities, schools, child care
Office of
centers, and nursing homes) in or within 200 feet of Flood Zones A, AE and Emergency
X, or within the dam inundation pathways, to develop disaster response
Management,
Short to Long
and evacuation plans that address the actions that will be taken in the
school districts,
Term, within
event of flooding or inundation due to catastrophic failure of a dam.
individual facilities five years

Action S-66

Disaster
Response

Require that dependent care facilities have all flood-vulnerable electrical
circuitry flood-proofed.

Disaster
Response

Coordinate with the Riverside County Airport Land Use Commission to
review the Airport Land Use Plans for March Air Reserve Base and Perris
Valley Airport and incorporate applicable disaster preparedness, response,
and recovery measures into City disaster planning efforts. The City will
consult with the March Inland Port Airport Authority, March Air Reserve
Office of
Base, and Perris Valley Airport management as to the airports’ roles in
Emergency
disaster response and recovery.
Management

Disaster
Response

Evaluate proposals for new critical facilities to ensure they are outside of
hazardous areas. If the facility must be located in a hazardous area, ensure
that the project implements appropriate mitigation measures to protect
the facility in the case of damage or disaster.

Community
Development and
Building and Safety
Departments
Ongoing

Adequate staffing

Disaster
Response

Coordinate with the Public Utilities Commission (PUC) and/or utilize the
Capital Improvement Program, to strengthen, relocate, or take other
appropriate measures to safeguard high-voltage lines; water, sewer,
natural gas and petroleum pipelines; and trunk electrical and telephone
conduits that extend through areas of high liquefaction potential, cross
active faults, or traverse earth cracks or landslides.

Public Works and
Building and Safety
Departments and
Utility Providers
Ongoing

Adequate staffing

Implementation Action

Responsible
Department

Resources
Required to
Complete

Policy and Reg

Require subdivisions adjacent to developed/occupied noise-sensitive land
uses to submit a construction-related noise mitigation plan to the City for
review and approval prior to issuance of a grading permit. The plan must
depict the location of construction equipment and how the noise from this
equipment will be mitigated during construction of this project, through
the use of methods such as:
• Temporary noise attenuation fences;
• Preferential location of equipment
• Current noise suppression technology and equipment.

Community
Development and
Public Works
Departments
Ongoing

Policy and Reg

Prepare and adopt a Local Noise Ordinance and include, at a minimum, the
following components:
• Noise level measurement criteria
• Exterior and interior noise standards
• Standards for residential noise sources such as, but not limited to, leaf
blowers, mobile vendors, mobile stereos and stationary noise sources such
as home appliances, air conditioners, and swimming pool equipment
Community
• Regulation and enforcement of nuisances
Development
• Manner for enforcement of noise violations
Department

2 years

Adequate staffing

Policy and Reg

Require that a noise analysis be conducted by an acoustical specialist for
all proposed noise-sensitive projects. Identify specific structural and site
design features that will adequately mitigate noise impacts of nearby noisegenerating uses or proposed noise-generating uses. Mitigation strategies Community
could include setbacks, enclosures, sound walls, or natural barriers and
Development
landscaping, including hills, berms, boulders, and dense vegetation.
Department

Ongoing

Adequate staffing

Action S-67

Action S-68

Action S-69

Timing

Resources
Required to
Complete

Building and Safety
Department
Ongoing

Adequate staffing

Short Term (in
the next 1 to 5
years)
Adequate staffing

Noise Implementation Actions
Action
Topic
Policy and Regulation

Action N-1

Action N-2

Action N-3
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Action N-4

Action N-5

Action N-6

Topic

Implementation Action

Policy and Reg

Require that a noise analysis be conducted by an acoustical specialist for
all proposed projects that are potential major noise producers, including,
but not limited to industrial, manufacturing, commercial uses, water
treatment facilities, and schools. Identify structural and site design
features that will adequately mitigate noise impacts if the project is either
within proximity of a noise-sensitive land use, or on land designated for
noise-sensitive land uses. Mitigation strategies could include selection of
quieter equipment, setbacks, building design, enclosures, sound walls, or
natural barriers and landscaping, including hills, berms, boulders, and
dense vegetation.

Community
Development and
Building and Safety
Departments
Ongoing

Adequate staffing

Community
Development
Department

Ongoing

Adequate staffing

Adequate staffing

Enforce Right-to-Farm Ordinance to protect Menifee’s agricultural
resources from noise complaints.

Community
Development and
Public Works
Departments
Ongoing
Community
Development
Department
Ongoing

Assist the efforts of local homeowners living in high noise areas to noise
attenuate their homes through funding assistance and retrofitting
program development, as feasible.

Community
Development and Short term
Building and Safety (within 5
Departments
years)

Policy and Reg

Policy and Reg

Action N-7
Policy and Reg
Siting and Design

Siting and
Action N-8
Design
Transportation Noise

Action N-9

Action N-10

Transportation

Work with Caltrans to evaluate the potential need for sound barriers
and/or other mitigation strategies along segments of I-215 that abut
existing noise-sensitive land uses.

Transportation

Work with the Southern California Rail Authority and Union Pacific
Railroad to construct noise barriers and implement quiet zones in areas
where noise-sensitive uses exist or are proposed adjacent to railroad
tracks, where feasible.

Action N-11

Transportation

Action N-12

Transportation

Action N-13

Transportation

Action N-14
Transportation
Noise Spillover

Action N-15

Require applicants proposing the development of new noise-sensitive uses
in areas exposed to ambient noise levels greater than 60 dBA CNEL to
provide an acoustical study to demonstrate that the proposed uses will
meet applicable noise standards and include mitigation strategies.
As part of any approvals of noise-sensitive projects where reduction of
exterior noise to 65 dBA CNEL is not reasonably feasible, the developer
shall be required to issue disclosure statements to be identified on all real
estate transfers associated with the affected property that identifies
regular exposure to noise.

Siting and
Design

Encourage and facilitate the use of nonmotorized and electric vehicles.

Community
Development and
Public Works
Departments
Community
Development and
Public Works
Departments

Require that the parking structures, terminals, and loading docks of
commercial, industrial, office, and other noise-generating land uses be
Community
designed and managed to minimize the potential noise impacts of vehicles Development
on site as well as on adjacent land uses.
Department
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Adequate staffing

Adequate staffing

Short term
(within 5
years)

Adequate
staffing, funding
to share costs
associated with
mitigation
strategies
Adequate
staffing, funding
to share costs
associated with
mitigation
strategies

Short term
(within 5
years)

Adequate staffing

Community
Development and Short term
Public Works
(within 5
Departments
years)

Community
Development and
Public Works
Departments
Community
Development and
Public Works
Implement quiet zone standards for new railroad crossings.
Departments
Community
Review development proposals to determine if they are within an airport Development and
noise impact area, and if so, require the proposed development to comply Public Works
with applicable airport land use noise compatibility criteria.
Departments

Evaluate existing roadways and repair paving in sections that need
improvement.

Timing

Ongoing

Short term
(within 5
years)

Adequate staffing
Adequate
staffing, funding
to repair areas in
need of
improvement

Ongoing

Adequate staffing

Ongoing

Adequate staffing
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CITY OF MENIFEE
SUBJECT:

Agreement with Michael Baker International for a
Comprehensive Development Code Update

MEETING DATE:

January 17, 2018

TO:

Mayor and City Council

PREPARED BY:

Cheryl Kitzerow, Community Development Director

REVIEWED BY:

Cheryl Kitzerow, Community Development Director

APPROVED BY:

Armando G. Villa, City Manager

RECOMMENDED ACTION
Approve an Agreement for Consultant Services with Michael Baker International, in the amount of
$324,220, for the preparation of a Comprehensive Development Code Update.
DISCUSSION
Upon incorporation, the City adopted Riverside County’s Zoning Ordinance (Ordinance No. 348), and
other development related Ordinances that are in need of updates (e.g., Ordinance No. 460,
Subdivision Ordinance). In 2013, the City adopted a comprehensive General Plan and Land Use Map.
The City has since adopted new chapters into the Menifee Municipal (Zoning) Code to address specific
needs but has not completed a comprehensive update of its zoning, subdivision, and other ordinances
to implement the City’s General Plan. The goal of this work effort is to achieve comprehensive
“Menifee-specific” Zoning, Subdivision, and Grading Ordinances that are consistent with the adopted
General Plan. It is anticipated that the project will take approximately 18 months following the signing of
the contract.
Staff issued a Request for Proposals for this work effort. Six firms submitted proposals and three firms
were interviewed based on the submittals. Michael Baker International (MBI) was selected as the most
qualified firm for the project. MBI is a full service environmental, engineering, design, and construction
management consulting firm with extensive experience with preparation of zoning ordinances,
subdivision ordinances, development codes, and the implementation of effective public participation
programs.
FISCAL IMPACT
Funding for these services were included in the approved budget for FY 2017-18, as shown
below:
Community Development Department
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City of Menifee Staff Report
DevCode Contract - MBI
January 17, 2018
Page 2 of 2

Development Code – 100-4330-52651
Engineering Department
Grading Ordinance - 100-4550-52800

$300,000

$ 24,220

ATTACHMENTS
1. Professional Services Agreement
2. Exhibit A Scope of Services
3. Budget Detail Proposed Fee
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CITY OF MENIFEE
PROFESSIONAL SERVICES AGREEMENT

SECTION 1. SERVICES.
Subject to the terms and conditions set forth in this Agreement, Consultant shall provide to
City the services described in the Scope of Services to prepare a Comprehensive Development
Code and Grading Ordinance, attached hereto as Exhibit A and incorporated herein by this
reference (the “Services”). Consultant will perform subsequent task orders as requested by the
Contract Administrator (as defined below), in accordance with the Scope of Services. In the event
of a conflict in or inconsistency between the terms of this Agreement and Exhibit A, this
Agreement shall prevail.
1.1
Term of Services. The term of this Agreement (“Term”) shall begin on
January ____, 2018 and shall end on June 30, 2019 (18 month project) unless the Term of this
Agreement is otherwise terminated or extended as provided for in Section 8. The time provided
to Consultant to complete the Services required by this Agreement shall not affect City’s right to
terminate this Agreement, as provided for in Section 8.
1.2
Standard of Performance. Consultant represents and warrants that
Consultant is a provider of first class work and services and Consultant is experienced in
performing the Services contemplated herein and, in light of such status and experience,
Consultant shall perform the Services required pursuant to this Agreement in the manner and
according to the standards observed by a competent practitioner of the profession in which
Consultant is engaged in the geographical area in which Consultant practices its profession and to
the sole satisfaction of the Contract Administrator.
1.3
Assignment of Personnel. Consultant shall assign only competent
personnel to perform the Services pursuant to Agreement. In the event that City, in its sole
discretion, at any time during the term of this Agreement, desires the reassignment of any such
persons, Consultant shall, immediately upon receiving notice from City of such desire of City,
reassign such person or persons.

Attachment: Professional Services Agreement (1465 : DevCode Contract - MBI)

THIS PROFESSIONAL SERVICES AGREEMENT (“Agreement”) is made and effective
this ______ day of January, 2018 (“Effective Date”) by and between the CITY OF MENIFEE, a
California
municipal
corporation,
(“City”)
and
MICHAEL
BAKER
INTERNATIONAL,(“Consultant”). City and Consultant may sometimes herein be referred to
individually as a “Party” and collectively as the “Parties.”

1.4
Time. Subject to the restrictions of Section 1.1 and Section 8 of this
Agreement, Consultant shall devote such time to the performance of the Services pursuant to this
Agreement as may be reasonably necessary to satisfy Consultant’s obligations hereunder.
1.5
Authorization to Perform Services. Consultant is not authorized to perform
any of the Services or incur any costs whatsoever under the terms of this Agreement until receipt
of authorization from the Contract Administrator.

2545/031858-0006
11725602.2 25450318580006
117256023a01/12/18
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City hereby agrees to pay Consultant a sum not to exceed THREE HUNDRED TWENTYFOUR THOUSAND, TWO HUNDRED TWENTY DOLLARS ($324,220.00) notwithstanding
any contrary indications that may be contained in Consultant’s proposal, for the Services to be
performed and reimbursable costs incurred under this Agreement. City shall pay Consultant for
the Services rendered pursuant to this Agreement at the time and in the manner set forth herein.
The payments specified below shall be the only payments from City to Consultant for the Services
rendered pursuant to this Agreement. Consultant shall submit all invoices to City in the manner
specified herein. Except as specifically authorized in advance by City, Consultant shall not bill
City for duplicate services performed by more than one person. In the event of a conflict between
this Agreement and Exhibit A, this Agreement shall prevail.
2.1
Invoices. Consultant shall submit invoices monthly during the term of this
Agreement, based on the cost for the Services performed and reimbursable costs incurred prior to
the invoice date. Invoices shall contain the following information:
a.
Serial identifications of progress bills (i.e., Progress Bill No. 1 for the first
invoice, etc.);
b.

The beginning and ending dates of the billing period;

c.
A “Task Summary” containing the original contract amount, the amount of
prior billings, the total due this period, the balance available under this Agreement, and the
percentage of completion;
d.
At City’s option, for each item in each task, a copy of the applicable time
entries or time sheets shall be submitted showing the name of the person performing the
Services, the hours spent by each person, a brief description of the Services, and each
reimbursable expense;
e.
The total number of hours of work performed under this Agreement by
Consultant and each employee, agent, and subcontractor of Consultant performing the
Services hereunder necessary to complete the Services described in Exhibit A;
f.

Receipts for expenses to be reimbursed;

g.

The Consultant Representative’s signature.

Attachment: Professional Services Agreement (1465 : DevCode Contract - MBI)

SECTION 2. COMPENSATION.

Invoices shall be submitted to:
City of Menifee
Attn: Accounts Payable
29714 Haun Road
Menifee, CA 92586
2.2
Monthly Payment. City shall make monthly payments, based on invoices
received, for the Services satisfactorily performed, and for authorized reimbursable costs incurred.

25450318580006
117256023fa a01/12/18
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City shall have thirty (30) days from the receipt of an invoice that complies with all of the
requirements above to pay Consultant.

2.4
Total Payment. City shall not pay any additional sum for any expense or
cost whatsoever incurred by Consultant in rendering the Services pursuant to this Agreement. City
shall make no payment for any extra, further, or additional service pursuant to this Agreement,
except as authorized by written amendment, signed by both parties.
In no event shall Consultant submit any invoice for an amount in excess of the
maximum amount of compensation provided above either for a task, or for the entirety of the
Services performed pursuant to this Agreement, unless this Agreement is modified in writing via
the written consent of both Parties prior to the submission of such an invoice.
2.5
Hourly Fees. Fees for the Services performed by Consultant on an hourly
basis shall not exceed the amounts shown on the fee schedule included with Exhibit A.
2.6
Reimbursable Expenses. Reimbursable expenses are included within the
maximum amount of this Agreement.
2.7
Payment of Taxes. Consultant is solely responsible for the payment of
employment taxes incurred under this Agreement and any federal or state taxes.
2.8
Payment upon Termination. In the event that City or Consultant terminates
this Agreement pursuant to Section 8, City shall compensate Consultant for all outstanding costs
and reimbursable expenses incurred for Services satisfactorily completed and for reimbursable
expenses as of the date of written notice of termination (in the City’s reasonable discretion).
Consultant shall maintain adequate logs and timesheets in order to verify costs and reimbursable
expenses incurred to that date.
SECTION 3. FACILITIES AND EQUIPMENT.
Except as otherwise provided, Consultant shall, at its sole cost and expense, provide all
facilities and equipment necessary to perform the services required by this Agreement. City shall
make available to Consultant only physical facilities such as desks, filing cabinets, and conference
space, as may be reasonably necessary for Consultant’s use while consulting with City employees
and reviewing records and the information in possession of City. The location, quantity, and time
of furnishing those facilities shall be in the sole discretion of City. In no event shall City be
required to furnish any facility that may involve incurring any direct expense, including but not
limited to computer, long-distance telephone or other communication charges, vehicles, and
reproduction facilities.
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2.3
Final Payment. City shall pay the remainder of the total amount due
pursuant to this Agreement within sixty (60) days after completion of the Services and submittal
to City of a final invoice, if all of the Services required have been satisfactorily performed in the
City’s sole and absolute discretion.

Page 3 of 16
Packet Pg. 504

12.1.a

Before beginning any work under this Agreement, Consultant, at its own cost and expense,
shall procure the types and amounts of insurance checked below and provide Certificates of
Insurance, indicating that Consultant has obtained or currently maintains insurance that meets the
requirements of this section and which is satisfactory, in all respects, to City. Consultant shall
maintain the insurance policies required by this section throughout the term of this Agreement,
and any extension or modification thereto The cost of such insurance shall be included in
Consultant’s compensation (but shall not allow the Consultant’s compensation to exceed the
maximum amount contemplated in Section 2 of this Agreement). Consultant shall not allow any
subcontractor, consultant or other agent to commence work on any subcontract until Consultant
has obtained proof of all insurance required herein for the subcontractor(s) and provided evidence
thereof to City. Verification of the required insurance shall be submitted and made part of this
Agreement prior to execution. Consultant acknowledges the insurance policy must cover interinsured suits between City and other Insureds.
4.1
Workers’ Compensation. Consultant shall, at its sole cost and expense,
maintain Statutory Workers’ Compensation Insurance and Employer’s Liability Insurance for any
and all persons employed directly or indirectly by Consultant pursuant to the provisions of the
California Labor Code. Statutory Workers’ Compensation Insurance and Employer’s Liability
Insurance shall be provided with limits of not less than ONE MILLION
DOLLARS ($1,000,000.00) per accident, ONE MILLION DOLLARS ($1,000,000.00) disease
per employee, and ONE MILLION DOLLARS ($1,000,000.00) disease per policy. In the
alternative, Consultant may rely on a self-insurance program to meet those requirements, but only
if the program of self-insurance complies fully with the provisions of the California Labor Code.
Determination of whether a self-insurance program meets the standards of the California Labor
Code shall be solely in the discretion of the Contract Administrator. The insurer, if insurance is
provided, or Consultant, if a program of self-insurance is provided (and approved by the Contract
Administrator), shall waive all rights of subrogation against City and its officers, officials,
employees, and authorized volunteers, for loss arising from the Services performed under this
Agreement.
4.2

Commercial General and Automobile Liability Insurance.

a.
General requirements. Consultant, at its own cost and expense, shall
maintain commercial general and automobile liability insurance for the term of this Agreement in
an amount not less than ONE MILLION DOLLARS ($1,000,000.00) per occurrence, combined
single limit coverage, for risks associated with the Services contemplated by this Agreement, TWO
MILLION DOLLARS ($2,000,000.00) general aggregate, and TWO MILLION
DOLLARS ($2,000,000.00) products/completed operations aggregate. If a Commercial General
Liability Insurance or an Automobile Liability Insurance form or other form with a general
aggregate limit is used, either the general aggregate limit shall apply separately to the Services to
be performed under this Agreement or the general aggregate limit shall be at least twice the
required occurrence limit. Such coverage shall include but shall not be limited to, protection
against claims arising from bodily and personal injury, including death resulting therefrom, and
damage to property resulting from the Services contemplated under this Agreement, including the
use of hired, owned, and non-owned automobiles.
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b.
Minimum scope of coverage. Commercial general coverage shall
be at least as broad as Insurance Services Office Commercial General Liability occurrence form
CG 0001. Automobile coverage shall be at least as broad as Insurance Services Office Automobile
Liability form CA 0001 Code 2, 8, and 9. No endorsement shall be attached limiting the coverage.
If contractor maintains higher limits than the specified minimum limits, City requires and shall be
entitled to coverage for the higher limits maintained by contractor.

a.
The insurance shall cover on an occurrence or an accident
basis, and not on a claims-made basis.
b.
Any failure of Consultant to comply with reporting
provisions of the policy shall not affect coverage provided to City and its officers, employees,
agents, and volunteers.
4.3

Professional Liability Insurance.

a.
General requirements. Consultant, at its own cost and expense, shall
maintain for the period covered by this Agreement professional liability insurance for licensed
professionals performing the Services pursuant to this Agreement in an amount not less than ONE
MILLION DOLLARS ($1,000,000) covering the licensed professionals’ errors and omissions.
Any deductible or self-insured retention shall be shown on the Certificate. If the deductible or
self-insured retention exceeds TWENTY-FIVE THOUSAND DOLLARS ($25,000), it must be
approved by City.
b.
Claims-made limitations. The following provisions shall apply if
the professional liability coverage is written on a claims-made form:
a.
The retroactive date of the policy must be shown and must
be no later than the commencement of the Services.
b.
Insurance must be maintained, and evidence of insurance
must be provided, for at least five (5) years after the expiration or termination of this Agreement
or completion of the Services, so long as commercially available at reasonable rates.
c.
If coverage is canceled or not renewed and it is not replaced
with another claims-made policy form with a retroactive date that precedes the Effective Date of
this Agreement, Consultant must provide extended reporting coverage for a minimum of five (5)
years after the expiration or termination of this Agreement or the completion of the Services. Such
continuation coverage may be provided by one of the following: (1) renewal of the existing policy;
(2) an extended reporting period endorsement; or (3) replacement insurance with a retroactive date
no later than the commencement of the Services under this Agreement. City shall have the right
to exercise, at Consultant’s sole cost and expense, any extended reporting provisions of the policy,
if Consultant cancels or does not renew the coverage.
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c.
Additional requirements. Each of the following shall be included in
the insurance coverage or added as a certified endorsement to the policy:
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d.
A copy of the claim reporting requirements must be
submitted to City prior to the commencement of the Services under this Agreement.
4.4

All Policies Requirements.

b.
Verification of coverage. Prior to beginning the Services under this
Agreement, Consultant shall furnish City with Certificates of Insurance, additional insured
endorsement for the commercial general liability and automobile liability policies.. All
certificates of insurance shall show the signature of a person authorized by that insurer to bind
coverage on its behalf. The Certificate of Insurance must include the following reference:
Comprehensive Development Code Update and Grading Ordinance – Community Development
Department. The name and address for Additional Insured endorsements, Certificates of Insurance
and Notice of Cancellation is: City of Menifee, 29714 Haun Road, Menifee, CA 92586. City must
be endorsed as an additional insured for liability arising out of ongoing and completed operations,
by or on behalf, of Consultant.
c.
Notice of Reduction in or Cancellation of Coverage. Consultant
shall provide written notice to City within ten (10) working days if: (1) any of the required
insurance policies is terminated; (2) the limits of any of the required polices are reduced; or (3) the
deductible or self-insured retention is increased.
d.
Additional insured; primary insurance. City and its officers,
employees, agents, and authorized volunteers, shall be covered as additional insureds on the
commercial general liability and automobile liability policies with respect to each of the following:
liability arising out of the Services performed by, or on behalf of, Consultant, including the
insured’s general supervision of Consultant; products and completed operations of Consultant, as
applicable; premises owned, occupied, or used by Consultant; and automobiles owned, leased, or
used by Consultant in the course of providing the Services pursuant to this Agreement. The
coverage shall contain no special limitations on the scope of protection afforded to City or its
officers, employees, agents, or authorized volunteers. The insurance provided to City as an
additional insured must apply on a primary and non-contributory basis with respect to any
insurance or self-insurance program maintained by City. Additional insured status shall continue
for one (1) year after the expiration or termination of this Agreement or completion of the Services.
A certified endorsement must be attached to all policies stating that coverage is
primary insurance with respect to City and its officers, officials, employees, and volunteers, and
that no insurance or self-insurance maintained by City shall be called upon to contribute to a loss
under the coverage.

Attachment: Professional Services Agreement (1465 : DevCode Contract - MBI)

a.
Acceptability of insurers. All insurance required by this Section is
to be placed with insurers with a Bests’ rating of no less than A:VII and admitted in California.

e.
Deductibles and Self-insured Retentions. Consultant shall obtain
the written approval of City for the self-insured retentions and deductibles before beginning any
of the Services.
During the term of this Agreement, only upon the prior express written
authorization of the Contract Administrator, Consultant may increase such deductibles or self25450318580006
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insured retentions with respect to City, its officers, employees, agents, and volunteers. The
Contract Administrator may condition approval of an increase in deductible or self-insured
retention levels with a requirement that Consultant procure a bond guaranteeing payment of losses
and related investigations, claim administration, and defense expenses that is satisfactory in all
respects to each of them.

g.
Variation. The Contract Administrator may, but is not required to,
approve in writing a variation in the foregoing insurance requirements, upon a determination that
the coverage, scope, limits, and forms of such insurance are either not commercially available, or
that City’s interests are otherwise fully protected.
4.5
Remedies. In addition to any other remedies at law or equity, City may have if
Consultant fails to provide or maintain any insurance policies or policy endorsements to the extent
and within the time herein required, City may, at its sole option, exercise any of the following
remedies, which are alternatives to other remedies City may have and are not the exclusive remedy
for Consultant’s breach:
a.
Obtain such insurance and deduct and retain the amount of the
premiums for such insurance from any sums due under this Agreement;
b.
Order Consultant to stop work under this Agreement or withhold
any payment that becomes due to Consultant hereunder, or both stop work and withhold any
payment, until Consultant demonstrates compliance with the requirements hereof; and/or
c.

Terminate this Agreement.

SECTION 5. INDEMNIFICATION.
5.1
Indemnification for Professional Liability. Where the law establishes a
professional standard of care for performance of the Services, to the fullest extent permitted by
law, Consultant shall indemnify, protect, defend (with counsel selected by City), and hold harmless
City and any and all of its officers, employees, officials, volunteers, and agents from and against
any and all claims, losses, costs, damages, expenses, liabilities, liens, actions, causes of action
(whether in tort, contract, under statute, at law, in equity, or otherwise) charges, awards,
assessments, fines, or penalties of any kind (including reasonable consultant and expert fees and
expenses of investigation, costs of whatever kind and nature and, if Consultant does not provide a
defense for City, the legal costs of counsel retained by City) and any judgment (collectively,
“Claims”) to the extent the same are caused in whole or in part by any negligent or wrongful act,
error, or omission of Consultant, its officers, agents, employees, or subcontractors (or any entity
or individual that Consultant shall bear the legal liability thereof) in the performance of
professional services under this Agreement.
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f.
Subcontractors. Consultant shall include all subcontractors as
insureds under its policies or shall furnish separate certificates and certified endorsements for each
subcontractor. All coverages for subcontractors shall be subject to all of the requirements stated
herein.
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5.3
Limitation of Indemnification. The provisions of this Section 5 do not
apply to claims occurring as a result of City’s sole negligence. The provisions of this Section 5
shall not release City from liability arising from gross negligence or willful acts or omissions of
City or any and all of its officers, officials, employees, and agents acting in an official capacity.
SECTION 6. STATUS OF CONSULTANT.
6.1
Independent Contractor. At all times during the Term of this Agreement,
Consultant shall be an independent contractor and shall not be an employee of City. City shall
have the right to control Consultant only insofar as the results of the Services rendered pursuant to
this Agreement and assignment of personnel pursuant to Subparagraph 1.3; otherwise, City shall
not have the right to control the means by which Consultant accomplishes the Services rendered
pursuant to this Agreement. The personnel performing the Services under this Agreement on
behalf of Consultant shall at all times be under Consultant’s exclusive direction and control.
Consultant shall not at any time or in any manner represent that it or any of its officers, employees,
or agents is in any manner officers, officials, employees, or agents of City. Consultant shall not
incur or have the power to incur any debt, obligation, or liability whatever against City, or bind
City in any manner. Except for the fees paid to Consultant as provided in this Agreement, City
shall not pay salaries, wages, or other compensation to Consultant for performing the Services
hereunder for City. City shall not be liable for compensation or indemnification to Consultant for
injury or sickness arising out of the Consultant’s (or its subcontractor’s, employee’s, or agent’s)
performance of the Services hereunder. Notwithstanding any other City, state, or federal policy,
rule, regulation, law, or ordinance to the contrary, Consultant and any of its employees, agents,
and subcontractors providing services under this Agreement shall not qualify for, or become
entitled to, any compensation, benefit, or any incident of employment by City, including but not
limited to eligibility to enroll in the California Public Employees Retirement System (“PERS”) as
an employee of City, and entitlement to any contribution to be paid by City for employer
contributions and/or employee contributions for PERS benefits.
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5.2
Indemnification for Other than Professional Liability. Other than in the
performance of professional services and to the full extent permitted by law, Consultant shall
indemnify, protect, defend (with counsel selected by City), and hold harmless City, and any and
all of its officers, employees, officials, volunteers, and agents, from and against any and all Claims,
where the same arise out of, are a consequence of, or are in any way attributable to, in whole or in
part, the performance of this Agreement by Consultant or by any individual or entity for which
Consultant is legally liable, including but not limited to officers, agents, employees or
subcontractors of Consultant.

SECTION 7. LEGAL REQUIREMENTS.
7.1

Governing Law. The laws of the State of California shall govern this

Agreement.
7.2
Compliance with Applicable Laws. Consultant and any subcontractor shall
comply with all applicable local, state, and federal laws and regulations applicable to the
performance of the work hereunder. Consultant is aware of the requirements of California Labor
Code Sections 1720, et seq., and 1770, et seq., as well as California Code of Regulations, Title 8,
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Sections 1600, et seq., (“Prevailing Wage Laws”), which require the payment of prevailing wage
rates and the performance of other requirements on “Public works” and “Maintenance” projects.
If the Services are being performed as part of an applicable “Public works” or “Maintenance”
project, as defined by the Prevailing Wage Laws, and if the total compensation is ONE
THOUSAND DOLLARS ($1,000) or more, Consultant agrees to fully comply with such
Prevailing Wage Laws including, but not limited to, requirements related to the maintenance of
payroll records and the employment of apprentices. Consultant will maintain and will require all
subcontractor to maintain valid and current California Department of Industrial Relations (“DIR”)
Public Works Contractor registration during the term of this Agreement. Consultant shall notify
the City in writing immediately, and in no case more than twenty-four (24) hours, after receiving
any information that Consultant’s or any of its subcontractor’s DIR registration status has been
suspended, revoked, expired, or otherwise changed. It is understood that it is the responsibility of
Contractor to determine the correct salary scale. Any and all work subject to prevailing wages, as
determined by the Director of Industrial Relations of the State of California, will be the minimum
paid to all laborers, including Consultant’s employee and subcontractors. It is understood that it
is the responsibility of Consultant to determine the correct scale. The State Prevailing Wage Rates
may be obtained from the California Department of Industrial Relations (“DIR”) pursuant to
California Public Utilities Code, Sections 465, 466, and 467 by calling 415-703-4774. Appropriate
records demonstrating compliance with such requirement shall be maintained in a safe and secure
location at all times, and readily available at City’s request. Consultant shall indemnify, defend,
and hold City and its elected and appointed boards, members, officials, officers, agents,
representatives, employees, and volunteers harmless from and against any liability, loss, damage,
cost or expenses (including but not limited to reasonable attorneys’ fees, expert witness fees, court
costs, and costs incurred related to any inquiries or proceedings) arising from or related to (i) the
noncompliance by Consultant or any party performing the Services of any applicable local, state,
and/or federal law, including, without limitation, any applicable federal and/or state labor laws
(including, without limitation, the requirement to pay state prevailing wages and hire apprentices);
(ii) the implementation of Section 1781 of the Labor Code, as the same may be amended from
time to time, or any other similar law; and/or (iii) failure by Consultant or any party performing
the Services to provide any required disclosure or identification as required by Labor Code Section
1781, as the same may be amended from time to time, or any other similar law. It is agreed by the
Parties that, in connection with performance of the Services, including, without limitation (and
where applicable), any and all public works (as defined by applicable law), Consultant shall bear
all risks of payment or non-payment of prevailing wages under California law and/or the
implementation of Labor Code Section 1781, as the same may be amended from time to time,
and/or any other similar law. Consultant acknowledges and agrees that it shall be independently
responsible for reviewing the applicable laws and regulations and effectuating compliance with
such laws. Consultant shall require the same of all subcontractors. Consultant shall not hire or
employ any person to perform work within City or allow any person to perform the Services
required under this Agreement unless such person is properly documented and legally entitled to
be employed within the United States.
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7.3
Licenses and Permits. Consultant represents and warrants to City that
Consultant and its employees, agents, and any subcontractors have all licenses, permits,
qualifications, and approvals of whatsoever nature that are legally required to practice their
respective professions. Consultant represents and warrants to City that Consultant and its
employees, agents, and subcontractors shall, at their sole cost and expense, keep in effect at all
25450318580006
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times during the term of this Agreement any licenses, permits, and approvals that are legally
required to practice their respective professions. In addition to the foregoing, Consultant and any
subcontractors shall obtain and maintain during the term of this Agreement valid Business
Licenses from City.
SECTION 8. TERMINATION AND MODIFICATION.

8.2
Termination by Consultant. Consultant may cancel this Agreement upon
30 days’ written notice to City.
8.3
Consequences of Termination. In the event of termination, Consultant shall
be entitled to reasonable compensation for the Services performed up to the date of termination in
the City’s reasonable discretion; City, however, may condition payment of such compensation
upon Consultant delivering to City any or all documents, photographs, computer software, video
and audio tapes, and other materials provided to Consultant or prepared by, or for, Consultant or
City in connection with this Agreement.
8.4
Extension. City may, in its sole and exclusive discretion, extend the end
date of this Agreement beyond that provided for in Subsection 1.1. Any such extension shall
require a written amendment to this Agreement, as provided for herein. Consultant understands
and agrees that, if City grants such an extension, City shall have no obligation to provide
Consultant with compensation beyond the maximum amount provided for in this Agreement.
Similarly, unless authorized by the Contract Administrator, City shall have no obligation to
reimburse Consultant for any otherwise reimbursable expenses incurred during the extension
period.
8.5
Amendments. The Parties may amend this Agreement only by a writing
signed by all of the Parties.
8.6
Assignment and Subcontracting. City and Consultant recognize and agree
that this Agreement contemplates personal performance by Consultant, and is based upon a
determination of Consultant’s unique personal competence, experience, and specialized personal
knowledge. Moreover, a substantial inducement to City for entering into this Agreement was and
is the professional reputation and competence of Consultant. Consultant may not assign this
Agreement, or any interest therein, without the prior written approval of the Contract
Administrator. Consultant shall not subcontract any portion of the performance contemplated and
provided for herein, other than to the subcontractors noted in Consultant’s proposal, without prior
written approval of the Contract Administrator. In the event that key personnel leave Consultant’s
employ, Consultant shall notify City immediately.

Attachment: Professional Services Agreement (1465 : DevCode Contract - MBI)

8.1
Termination. City may cancel this Agreement at any time and without cause
upon written notification to Consultant.

8.7
Survival. All obligations arising prior to the expiration or termination of
this Agreement and all provisions of this Agreement allocating liability between City and
Consultant shall survive the expiration or termination of this Agreement.
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8.8
Options upon Breach by Consultant. If Consultant materially breaches any
of the terms of this Agreement, City's remedies shall include, but not be limited to, any or all of
the following:
a.

Immediately terminate this Agreement;

c.
Exhibit A; and/or

Retain a different consultant to complete the Services described in

d.
Charge Consultant the difference between the cost to complete the
Services described in Exhibit A that is unfinished at the time of breach and the amount that
City would have paid Consultant pursuant to Section 2 if Consultant had completed the
Services.
SECTION 9. KEEPING AND STATUS OF RECORDS.
9.1
Records Created as Part of Consultant’s Performance. All reports, data,
maps, models, charts, studies, surveys, photographs, memoranda, plans, studies, specifications,
records, files, or any other documents or materials, in electronic or any other form that Consultant
prepares or obtains pursuant to this Agreement and that relate to the matters covered hereunder
shall be the property of City (“City Data”). Consultant hereby agrees to deliver the City Data to
City upon the expiration or termination of this Agreement. It is understood and agreed that the
City Data prepared pursuant to this Agreement are prepared specifically for City and are not
necessarily suitable for any future or other use. Any use of the City Data for other projects by City
shall be without liability to Consultant. City and Consultant agree that, until final approval by
City, all City Data are confidential and will not be released to third parties without prior written
consent of both Parties unless required by law.
9.2
Licensing of Intellectual Property. This Agreement creates a non-exclusive
and perpetual license for City to copy, use, modify, reuse, or sublicense any and all copyrights,
designs, rights of reproduction, and other intellectual property embodied in plans, specifications,
studies, drawings, estimates, test data, survey results, models, renderings, and other documents or
works of authorship fixed in any tangible medium of expression, including but not limited to,
physical drawings, digital renderings, or data stored digitally, magnetically, or in any other
medium, which are prepared or caused to be prepared by Consultant under this Agreement
(“Documents & Data”). Consultant shall require all subcontractors to agree in writing that City is
granted a non-exclusive and perpetual license for any Documents & Data the subcontractor
prepares under this Agreement. Consultant represents and warrants that Consultant has the legal
right to license any and all Documents & Data. Consultant makes no such representation and
warranty in regard to Documents & Data which were prepared by design professionals other than
Consultant (or its subcontractors, employees, or agents) or provided to Consultant by the City.
City shall not be limited in any way in its use of the Documents & Data at any time, provided that
any such use not within the purposes intended by this Agreement shall be at City’s sole risk.
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b.
Retain the plans, specifications, drawings, reports, design
documents, and any other work product prepared by Consultant pursuant to this
Agreement;
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9.4
Inspection and Audit of Records. Any records or documents that
Section 9.3 of this Agreement requires Consultant to maintain shall be made available for
inspection, audit, and/or copying at any time during regular business hours, upon oral or written
request of City. Under California Government Code Section 8546.7, if the amount of public funds
expended under this Agreement exceeds TEN THOUSAND DOLLARS ($10,000.00), this
Agreement shall be subject to the examination and audit of the State Auditor, at the request of City
or as part of any audit of City, for a period of three (3) years after final payment under this
Agreement.
SECTION 10.

MISCELLANEOUS PROVISIONS.

10.1 Attorneys’ Fees. If either Party to this Agreement brings any action,
including an action for declaratory relief, to enforce or interpret the provision of this Agreement,
the prevailing Party shall be entitled to reasonable attorneys’ fees and expenses including costs, in
addition to any other relief to which that Party may be entitled; provided, however, that the
attorneys’ fees awarded pursuant to this Section shall not exceed the hourly rate paid by City for
legal services multiplied by the reasonable number of hours spent by the prevailing Party in the
conduct of the litigation. The court may set such fees in the same action or in a separate action
brought for that purpose.
10.2 Applicable Law; Venue. The internal laws of the State of California shall
govern the interpretation and enforcement of this Agreement. In the event that either Party brings
any action against the other under this Agreement, the Parties agree that jurisdiction over such
action shall be vested exclusively in Riverside County.
10.3 Severability. If any provision of this Agreement is held invalid, the
remainder of this Agreement shall not be affected thereby and all other parts of this Agreement
shall nevertheless be in full force and effect.
10.4 Section Headings and Subheadings. The section headings and subheadings
contained in this Agreement are included for convenience only and shall not limit or otherwise
affect the terms of this Agreement.
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9.3
Consultant’s Books and Records. Consultant shall maintain any and all
ledgers, books of account, invoices, vouchers, canceled checks, and other records or documents
evidencing or relating to charges for the Services or expenditures and disbursements charged to
City under this Agreement for a minimum of three (3) years, or for any longer period required by
law, from the date of final payment to Consultant under this Agreement. All such records shall be
maintained in accordance with generally accepted accounting principles and shall be clearly
identified and readily accessible.

10.5 No Implied Waiver of Breach. The waiver of any breach of a specific
provision of this Agreement does not constitute a waiver of any other breach of that term or any
other term of this Agreement.
10.6 Successors and Assigns. The provisions of this Agreement shall inure to
the benefit of and shall apply to and bind the successors and assigns of the Parties.

25450318580006
117256023fa a01/12/18

Page 12 of 16
Packet Pg. 513

12.1.a

10.8 City Contract Administration. This Agreement shall be administered by a
City employee, Cheryl Kitzerow, Community Development Director (“Contract Administrator”).
All correspondence shall be directed to or through the Contract Administrator or his designee. The
Contract Administrator shall have the power to act on behalf of City for all purposes under this
Agreement. Unless otherwise provided in this Agreement, Consultant shall not accept direction
or orders from any person other than the Contract Administrator or his designee.
a.
The City may unilaterally change the identity of the Contract
Administrator in its sole and absolute discretion at any time. The City shall give notice of such a
change pursuant to Section 10.9 of this Agreement.
10.9 Notices. Any notice which either Party may desire to give to the other Party
must be in writing and shall be effective (i) when personally delivered by the other party or
messenger or courier thereof; (ii) three (3) business days after deposit in the United States mail,
registered or certified; (iii) twenty-four (24) hours after deposit before the daily deadline time with
a reputable overnight courier or service; or (iv) upon receipt of a telecopy or fax transmission,
provided a hard copy of such transmission shall be thereafter delivered in one of the methods
described in the foregoing (i) through (iii); in each case postage fully prepaid and addressed to the
respective parties as set forth below or to such other address and to such other persons as the Parties
may hereafter designate by written notice to the other Parties hereto:
To Consultant:
_________________
_________________
_________________
_________________
To City:
City of Menifee
29714 Haun Road
Menifee, CA 92586
Attn: Cheryl Kitzerow
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10.7 Consultant Representative. All matters under this Agreement shall be
handled for Consultant by Dan Wery, Project Manager (“Consultant’s Representative”). The
Consultant’s Representative shall have full authority to represent and act on behalf of Consultant
for all purposes under this Agreement. The Consultant’s Representative shall supervise and direct
the Services, using his best skill and attention, and shall be responsible for all means, methods,
techniques, sequences, and procedures and for the satisfactory coordination of all portions of the
Services under this Agreement.

with a copy to:
City Clerk
City of Menifee
29714 Haun Road
25450318580006
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Menifee, CA 92586

__________________________________________
Seal and Signature of Registered Professional with
report/design responsibility.
10.11 Rights and Remedies. Except with respect to rights and remedies expressly
declared to be exclusive in this Agreement, the rights and remedies of the Parties are cumulative
and the exercise by either Party of one or more of such rights or remedies shall not preclude the
exercise by it, at the same or different times, of any other rights or remedies for the same default
or any other default by the other Party.
10.12 Integration. This Agreement, including the Scope of Services attached
hereto and incorporated herein as Exhibit A, represents the entire and integrated agreement
between City and Consultant and supersedes all prior negotiations, representations, or agreements,
either written or oral. The terms of this Agreement shall be construed in accordance with the
meaning of the language used and shall not be construed for or against either Party by reason of
the authorship of this Agreement or any other rule of construction which might otherwise apply.
10.13 Counterparts. This Agreement may be executed in multiple counterparts,
each of which shall be an original and all of which together shall constitute one agreement.
10.14 Execution of Contract. The persons executing this Agreement on behalf of
each of the Parties hereto represent and warrant that (i) such Party is duly organized and existing,
(ii) they are duly authorized to execute and deliver this Agreement on behalf of said Party, (iii) by
so executing this Agreement, such Party is formally bound to the provisions of this Agreement,
and (iv) that entering into this Agreement does not violate any provision of any other Agreement
to which said Party is bound.
10.15 Nondiscrimination. Consultant covenants that, by and for itself, its heirs,
executors, assigns, and all persons claiming under or through them, that in the performance of this
Agreement there shall be no discrimination against or segregation of, any person or group of
persons on account of any impermissible classification including, but not limited to, race, color,
creed, religion, sex, marital status, sexual orientation, national origin, or ancestry.
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10.10 Professional Seal. Where applicable in the determination of the Contract
Administrator, the first page of a technical report, first page of design specifications, and each page
of construction drawings shall be stamped/sealed and signed by the licensed professional
responsible for the report/design preparation. The stamp/seal shall be in a block entitled “Seal and
Signature of Registered Professional with report/design responsibility,” as in the following
example.

10.16 No Third-Party Beneficiaries. With the exception of the specific provisions
set forth in this Agreement, there are no intended third-party beneficiaries under this Agreement
and no such other third parties shall have any rights or obligations hereunder.
10.17 Nonliability of City Officers and Employees. No officer, official,
employee, agent, representative, or volunteer of City shall be personally liable to Consultant, or

25450318580006
117256023fa a01/12/18
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10.18 No Undue Influence. Consultant declares and warrants that no undue
influence or pressure is used against or in concert with any officer or employee of City in
connection with the award, terms or implementation of this Agreement, including any method of
coercion, confidential financial arrangement, or financial inducement. No officer or employee of
City shall receive compensation, directly or indirectly, from Consultant, or from any officer,
employee, or agent of Consultant, in connection with the award of this Agreement or any work to
be conducted as a result of this Agreement.
10.19 No Benefit to Arise to City Employees. No member, officer, or employee
of City, or their designees or agents, and no public official who exercises authority over, or has
responsibilities with respect to, this Agreement during his/her tenure or for one (1) year thereafter,
shall have any interest, direct or indirect, in any agreement or sub-agreement, or the proceeds
thereof, for the Services to be performed under this Agreement.
10.20 Waiver of Consequential Damages. In no event shall either City or
Consultant have any claim or right against the other, whether in contract, warranty, tort (including
negligence), strict liability or otherwise, for any special, indirect, incidental, or consequential
damages of any kind or nature whatsoever, such as but not limited to loss of revenue, loss of profits
on revenue, loss of customers or contracts, loss of use of equipment or loss of data, work
interruption, increased cost of work or cost of any financing, howsoever caused, even if same were
reasonably foreseeable.
10.21 Force Majeure. In no event shall either City or Consultant have any claim
or right against the other for any failure of performance where such failure of performance is
caused by or is the result of causes beyond the reasonable control of the other party due to any
occurrence commonly known as a “force majeure,” including, but not limited to: acts of God; fire,
flood, or other natural catastrophe; acts of any governmental body; labor dispute or shortage;
national emergency; insurrection; riot; or war.
[Signatures on Following Page]

25450318580006
117256023fa a01/12/18
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any successor in interest, in the event of any default or breach by City, or for any amount which
may become due to Consultant or to its successor, or for breach of any obligation of the terms of
this Agreement.
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IN WITNESS WHEREOF, the Parties hereto have executed and entered into this
Agreement as of the Effective Date.
CITY OF MENIFEE

CONSULTANT

Neil Winter, Mayor

__________________, _____________

Sarah Manwaring, City Clerk

___________________, _____________

Approved as to Form:

[Note: 2 officer’s signatures required if
Consultant is a corporation]

Jeffrey T. Melching, City Attorney

25450318580006
117256023fa a01/12/18
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EXHIBIT A
Scope of Services & Budget
As described more fully in the Work Plan below, we will create a user-friendly code that is logically and intuitively
organized and formatted. The updated Development will implement the 2013 General Plan and State and Federal
requirements.

Phase 1 – Project Orientation
During the initial phase of the project, the Michael Baker team will attend a kickoff meeting with City staff to
discuss the Development Code Work Plan and gain an understanding from the City’s viewpoint as to which
elements of the existing Development Code should stay, go, or need updating and why. During this phase, we will
prepare the public participation plan, establish the public outreach tools that will be used throughout the update
process to communicate with decision-makers and the community, and establish a method for the effective
management of the project through regular check-in calls with City staff, maintaining/adjusting the project
schedule, and processing billings in a timely manner.

Phase 2 – Project Rollout and Issue Identification
Based on the public outreach tools established during Phase 1, the Michael Baker team will “go live” with the
project’s outreach tools by launching the project webpage. Specific outreach activities and events with various
users of the code will be initiated through an intensive “community and code immersion” process. The issues
identified through the immersion process will be compiled into a summary memo of issues.

Phase 3 – Development Code Analysis and Preparation of the Annotated Outline
To help inform the ordinance writing process, the Michael Baker team will prepare a brief technical memorandum
that provides a detailed analysis of the strengths and limitations of the current regulations, identifies for
consideration alternative concepts and “best practice” approaches, and includes a detailed outline of the new
code.

Phase 4 – Preparation of the Discussion Draft Development Code
Building upon all previous tasks, the Michael Baker team will develop the draft Development Code during this, the
most time-intensive phase of the project. The process will be iterative, working from the annotated outline to
detailed ordinance language and illustrations. Our team will prepare the draft Development Code through a series
of “modules” in an incremental fashion and in succession based on the level of importance and logical sequencing
derived from our extensive experience in updating similar regulations. We will test each module before seeking
input from the Planning Commission at a series of study sessions. Following the development of the modules, the
community will be afforded an opportunity to review and provide input on the draft Development Code at a public
workshop. We will present the draft Development Code at another Planning Commission/City Council study
session. We will conclude the phase by preparing the final modules that incorporate comments and observations
provided by staff, the community, and the Planning Commission/City Council.

Attachment: Exhibit A Scope of Services (1465 : DevCode Contract - MBI)

The RFP included a broad range of project objectives. All of the requested requirements and considerations set
forth in the RFP scope have been incorporated into the Work Plan. The Work Plan tasks have been organized
around eight organizational process phases of updating a development code, and are summarized below.
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Phase 5 – CEQA
To satisfy the project’s CEQA requirement, the Michael Baker team will prepare a consistency finding with the
2013 General Plan EIR. This approach will demonstrate that the Development Code update is an implementing
document of the General Plan and that its environmental effects are adequately addressed in the General Plan EIR.

Based on feedback provided during the Phase 4 workshop and final study session, we will make corrections to each
module and assemble the public hearing draft Development Code into one document for publication. The project’s
Planning Commission and City Council hearings will take place following the document’s assembly.

Phase 7 – Preparation of the Final Development Code
Following adoption of the Development Code, the final Development will be assembled, including all changes
adopted through the Phase 6 adoption hearings.

Grading Ordinance
We have also identified an optional task specific for preparation of a grading ordinance, as requested by the RFP.
We anticipate further discussions with City staff to understand the objectives of the grading ordinance and will
provide a refined scope to fit within the budget for the specific effort that reflects the identified needs of the City.

Work Plan
The Michael Baker team presents the following work plan (scope of work) based on our current understanding of
the City’s needs and our experience with other similar projects. However, we recognize that we may be unaware
of some specific aspects of this particular project. As such, we have incorporated an opportunity under Phase 1
(Project Orientation) to make refinements to the work plan to more accurately meet the City’s needs.

PHASE 1:

PROJECT ORIENTATION

Task 1.1 City Staff Kickoff Meeting
Michael Baker will initially meet with select City staff to discuss the Development Code work plan to refine the
scope of work and to gain an understanding from the City’s viewpoint as to which elements of the existing
ordinances should stay, go, or need updating and why. In this meeting, we will:




Confirm the existing ordinances for review and consideration during preparation of this Development
Code. It is our understanding these are City of Menifee Title 9 – Planning and Zoning, County of Riverside
Ordinance 348 – Zoning, and County of Riverside Ordinance 460 – Subdivision.
Discuss the current electronic file status of the identified ordinances.
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Phase 6 – Public Hearing and Adoption
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Identify previous work efforts conducted in
coordination with the Planning Commission for
consideration.
Review previously identified issues and identify
City objectives for the Development Code.
Discuss City land use, design, and economic
development-related preferences and how those
influence the Development Code update.
Identify the outreach methods that have worked
well in the past, what hasn’t worked, community
preferences, and target audiences/stakeholders.
Discuss options for how the Development Code
will be available online and identify appropriate
formats to facilitate the City’s preferred method.
Refine and detail the project scope, budget, and
schedule, if necessary.

Task 1.1 Meetings:
 In-person meeting between City staff and
consultant team. Assumes two Michael Baker
team members will attend.
Task 1.1 Deliverables/Outcome:
 Final work plan
 Input to prepare public participation plan

Recommended public participation events have
been incorporated into this work plan and may be
adjusted based on the final public participation
plan. Recommended events include:

Phase 2: Project Rollout and Issue Identification
•

Key Stakeholder Meetings (Task 2.3)

•

Community Workshop (Task 2.4)

•

Planning Commission/City Council Study
Session (Task 2.6)

Phase 3: Preparation of the Annotated Outline
•

Planning Commission/City Council Study
Session (Task 3.4)

Phase 4: Preparation of the Discussion Draft
Development Code

• Planning Commission Module Workshops
Task 1.2 Public Participation Plan
(Task 4.5)
The Michael Baker team will present the public participation plan to City staff, which will detail the strategies and
tools for informing stakeholders and the public through the life •of the
projectCommission/City
as well as eliciting
meaningful
Planning
Council
Study input
from community members (see Task 1.3 for proposed public participation
tools).
The
plan
will
be
based
on input
Session (Task 4.6)
received from City staff at the kickoff meeting and will establish communication goals, key messages, timeline,
project milestones, where public and decision-maker engagement is targeted, and Michael Baker and City staff
roles and responsibilities. The plan will also identify key project stakeholders and levels of participation for each
Phase 5: Adoption
outreach event.

Task 1.2 Meetings:
 No in-person meetings anticipated
 Conference calls, as necessary

•

Planning Commission Public Hearing (Task
6.2)

•

City Council Public Hearings (Task 6.3)

Task 1.2 Deliverables/Outcome:
 Public participation plan
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Task 1.3 Public Participation Tools
To inform the community at large about the project, solicit broad-based participation, and to encourage ongoing
public participation throughout the project, we recommend the following outreach methods be developed in
anticipation of the Development Code project rollout.
Task 1.3a Project Webpage
A landing page for the project on the City’s website will describe the project background and goals, provide project
updates, and offer a way for community members to subscribe to receive email updates about the project and
public participation opportunities.
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Task 1.4 Project Management (ongoing)
Dan Wery will serve as the primary point of contact with City staff. Ongoing project management duties will
include internal and external coordination, billings, record keeping, scheduling, meeting coordination, staff work
assignments, and quality control reviews. Dan is very communicative, committed, enthusiastic and responsive. He
will ensure a high level of responsiveness and direct interaction with the Community Development Director or
Community Development Department designee.
Task 1.4 Meetings:
 Scheduled coordination calls every two weeks between City staff and consultant team
Task 1.4 Deliverables/Outcome:
 Coordination call meeting agenda and notes
 Monthly progress status memos to accompany monthly invoices

PHASE 2:

PROJECT ROLLOUT AND ISSUE IDENTIFICATION

Identification of issues in the early stages of the project will inform project review and organization and should
solicit input from all users of the Development Code. Michael Baker proposes an intensive “community immersion”
process that compresses a series of project tasks designed to solicit input from all users of the Development Code
into a period of a few weeks. This immersive process helps to quickly build relationships with key City staff
members, while also compressing necessary project tasks (that often span months) into a more efficient and
economical timeline.
Task 2.1 Go Live with Public Participation Tools
The Michael Baker team, in coordination with City staff, will go live with the public participation tools identified in
Task 1.3 (and as may be identified in the refined public participation plan).
Task 2.1 Meetings:
 No in-person meetings anticipated
 Conference calls, as necessary
Task 2.1 Deliverables/Outcome:
 Public participation tools will be live and available for access by the public
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Task 1.3b Educational Materials
We will create well-designed educational materials, such as a one-page flyer, to clearly convey project goals,
relevance of the Development Code to residents’ daily life, and community involvement opportunities in a way
that supports a transparent information exchange and reduces misperceptions and misinformation. This
information can be disseminated via email, social media, the project website, or as paper flyers and posters.

Task 2.2 City Staff Working Summit
No one knows the City and zoning and subdivision related issues better than staff. Michael Baker will facilitate an
“all hands” interactive discussion with City-designated staff to gain an understanding of what’s working and not
working, as well as exceptions regularly granted or practices in place where the code is silent. We want to hear
about how staff interacts with the ordinances understand how they could be improved from staff’s perspective.
We will discuss what changes, modifications, or new standards or procedures would improve the issues identified,
and ultimately determine a clear staff view of which information requires the greatest level of attention.
The intent is to obtain City staff’s perspective of the issues concerning the existing ordinances and to identify how
the Development Code project can better assist them in their duties. Potential data resources, including
documents, plans, studies, programs, etc., not previously provided, will be identified and provided by City staff
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following the working session. Examples include a list of variance requests, code interpretations, and pending
corrections to the existing ordinances.
Task 2.2 Meetings:
 In-person meeting between City staff and consultant team. Assumes two Michael Baker team members
will attend.

Task 2.3 Key Stakeholder Interviews
Michael Baker knows that early interviews with key stakeholders—elected officials, Planning Commission
members, committee and/or commission members, select business owners, and large landowners—allows for a
more candid conversation than an initial group conversation. Early stakeholder interviews will help pinpoint issues,
opportunities, and concerns up front, as well as establish the relationships needed for continued community
engagement. These interviews will be used to reveal relevant key issues of concern and improvements and
enhancements to make the ordinance more effective, easier to understand, use and administer.
The Michael Baker team recommends conducting a thorough stakeholder analysis that includes one-on-one or
small group interviews with up to eight (8) project stakeholders. Interviews will be scheduled on two consecutive
days. We will work with City staff to develop a project stakeholder list. It is recommended that this list comprise
select individuals and/or group representatives identified by the City’s Project Manager as key stakeholders in the
community (i.e., neighborhood groups, local builders, community representatives, major property owners,
developers, employers, etc.). Because of their significance in the community or their enhanced familiarity with the
content and impacts of the existing ordinance provisions, these stakeholders will be vital to assisting the project
team in identifying issues with the identified ordinances.
During the interviews, we will review topics of interest with each stakeholder individually and identify perceived
strengths and weaknesses of the existing ordinances, their respective priorities and project objectives, and issues
for the Development Code preparation process.
Task 2.3 Meetings:
 In-person meeting(s) with up to eight (8) stakeholders. Assumes two Michael Baker team members will
attend each interview.
Task 2.3 Deliverables/Outcome:
 Stakeholder interview questions
 Summary memo of input received

Task 2.4 Community Workshop
Michael Baker will facilitate a community workshop to share information about the project, vet the key issues that
have been identified to date, and collect more nuanced feedback about each key issue. Participants would have
the opportunity to choose the key issues that are most important to them and work in small groups to identify
desired outcomes related to each issue. Participants would also have the opportunity to discuss place-specific
nuances of the Development Code. Our community engagement specialist, Siri Champion, will work with staff to
select the most appropriate workshop approaches, tools and activities to best engage the community in a fun,
informative and efficient manner.
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Task 2.2 Deliverables/Outcome:
 Summary memo of input received

Task 2.4 Meetings:
 One community workshop. Assumes three Michael Baker team members will attend.
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Task 2.4 Deliverables/Outcome:
 Presentation and workshop materials
 Summary memo of input received
Task 2.5 Key Issues Memorandum
The Michael Baker team will prepare a memorandum that summarizes the input, key findings and issues identified,
and priority objectives of the community immersion tasks and issue identification process.

Task 2.5 Deliverables/Outcome:
 Key Issues Memorandum, including summary of input received, key findings and issues identified, and
priority objectives from the issues identification process
Task 2.6 Planning Commission/City Council Study Session
Michael Baker will present the Key Issues Memorandum to the Planning Commission and City Council for feedback
and discussion. A brief PowerPoint presentation with an overview of the process and project schedule highlighting
key steps and milestone deliverables will also be provided.
Task 2.6 Meetings:
 In-person study session. Assumes two Michael
Example Audit Criteria (to be refined in
Baker team members will attend.
coordination with City staff):
Task 2.6 Deliverables/Outcome:
 Presentation and study session materials
 Summary memo of input received

PHASE 3:
PREPARATION OF THE
ANNOTATED OUTLINE
To help inform the ordinance writing process, the Michael
Baker team will prepare a brief technical memorandum
that provides a detailed analysis of the strengths and
limitations of the current regulations, identifies for
consideration alternative concepts and “best practice”
approaches, and includes a detailed outline of the new
code. The summary report will include the specific tasks
detailed below.

•

Organization and ease of administration

•

Districts

•

Development standards

•

Special use provisions

•

Definitions

•

Incorporation of sustainability, low-impact
development, energy conservation, water
conservation and other best management
practices

•

Facilitation of in-fill development and
redevelopment

• Encouraging diversification of quality housing
Task 3.1 Audit of the Current Ordinances and Suggested
types
Changes
This task includes an audit of the current Zoning,
• Facilitating efficient development that
Subdivision, and other identified ordinances to determine
minimizes infrastructure outlays and reduces
what parts of the ordinances are still effective and what
fiscal impacts
issues and challenges exist that may need to be
addressed. This will include recommendations regarding
• Flexibility
organization, general plan implementation, consistency
with all relevant state and federal laws, identification of antiquated
regulations and/or
gaps,
and opportunities
• Compatibility
with the
General
Plan, existingto
incorporate best practices. Our team will work with City staff to develop
criteria
for
the
audit.
specific plans and other regional plans
•

Compatibility with complete streets, transit
and active-mobility elements

•

Effective enforcement tools

•

Other planning best-practices

•

Non-conforming use provisions
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Task 2.5 Meetings:
 No in-person meetings anticipated
 Conference calls, as necessary
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The team will develop an initial audit memorandum that outlines areas of effectiveness and potential deficiencies.
The memorandum will include a matrix of criteria and indicate graphically how well the current ordinances
addresses the criteria. This step will help organize proposed changes and inform the process as preparation of the
Development Code moves forward. This exercise will build on the issues identified during the community and code
immersion process that need to be addressed as part of the update effort. The audit memorandum can also be
used to track significant revisions to the existing ordinances and assist in the preparation of staff reports for public
hearings, leading to adoption of the Development Code.

Task 3.1 Deliverables/Outcome:
 Audit memorandum with recommendations
Task 3.2 Zoning Map Review and Gap Analysis
With the recent adoption of the 2013 General Plan, there are a number of inconsistencies between the adopted
land use map and the current zoning map. Utilizing base map data from the City, Michael Baker will run a map
analysis to determine where inconsistencies exist now between the adopted General Plan and the current zone
districts. The intent is to identify where rezones are necessary for consistency with the General Plan and where
there are gaps in the existing zone district structure for implementation of the General Plan.
General Plan consistency reviews will also be performed under separate tasks and may result in specific changes to
the zoning map to ensure that the zone districts implement the land use designations and other policies of the
2013 General Plan.
Task 3.2 Meetings:
 In-person meeting between City staff and consultant team. Assumes two Michael Baker team members
will attend.
Task 3.2 Deliverables/Outcome:
 Summary memorandum of gap analysis (map form)
Task 3.3 Preparation of Annotated Outline
We will prepare a draft annotated outline that reflects all inputs and findings derived from the previous tasks,
including the technical review and input received from the Planning Commission and the City Council, key project
stakeholders, and the general public.
The annotated outline will preview the new development code structure by illustrating a chapter-by-chapter
sequence and description of the entire code’s contents prior to the preparation of each individual chapter to
explicitly identify the intended changes and the rationale for those changes. The annotated outline will serve as
the “road map” for the actual update process and will include:
 An overview of the structure and organization of the Development Code
 Descriptions of all zoning districts
 Description or the recommended approach and commentary explaining the rationale behind the
recommendation
 Notations of obsolete areas removed and new content introduced
 Notations of where previous code content has been included
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Task 3.1 Meetings:
 In-person meeting between City staff and consultant team. Assumes two Michael Baker team members
will attend.

Working in concert with City staff, Michael Baker will develop a logical and intuitive organization and chapter order
based on purpose and function of the chapters and that reflect the ways users interact with the code.

Packet Pg. 524

12.1.b

In general, the table of contents and the internal structure of chapters within an updated code or ordinance should
be organized to reflect the sequence in which code/ordinance users most commonly need to find specific
information. The Michael Baker team has devoted considerable attention to identifying principles for organizing,
formatting, and otherwise presenting land use regulations in ways that significantly improve ease of use. The
following is an example of a preliminary organization where chapters are grouped into sections or parts.
General Provisions and Administration
Zone Districts
Permits and Procedures
Site Development and Performance Standards
Special Use Regulations
Subdivision Regulations (can be split off into a separate Title)

Task 3.3 Meetings:
 No in-person meetings anticipated
 Conference calls, as necessary
Task 3.3 Deliverables/Outcome:
 Draft annotated outline
Task 3.4 Review Existing Code Audit and Annotated Outline with City Staff
We will meet with City staff to receive comments on the technical memorandum and annotated outline. The
Michael Baker team will incorporate suggested changes into the public review draft annotated outline.
Task 3.4 Meetings:
 In-person meeting between City staff and consultant team. Assumes two Michael Baker team members
will attend.
Task 3.4 Deliverables/Outcome:
 Public review draft annotated outline
Task 3.5 Planning Commission/City Council Study Session
The Michael Baker team will present the technical analysis of existing ordinances as well as key elements of the
annotated outline at a Planning Commission and City Council study session. The annotated outline will also be
distributed to those stakeholders who participated in Phase 2 activities prior to the study session to solicit their
feedback and to keep them engaged in the review and comment process. Input received at this study session will
be considered prior to drafting the final annotated outline.
Task 3.5 Meetings:
 In-person study session. Assumes two Michael Baker team members will attend.
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Part 1:
Part 2:
Part 3:
Part 4:
Part 5:
Part 6:

Task 3.5 Deliverables/Outcome:
 Presentation and study session materials
 Summary memo of input received
Task 3.6 Preparation of Final Annotated Outline
The Michael Baker team will prepare the final annotated outline that incorporates comments and observations
provided by City staff, the community, and the Planning Commission and the City Council.
Task 3.6 Meetings:
 No in-person meetings anticipated
 Conference calls, as necessary
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Task 3.6 Deliverables/Outcome:
 Final annotated outline

PHASE 4:

PREPARATION OF THE DISCUSSION DRAFT DEVELOPMENT CODE

Task 4.1 Discussion Draft Development Code and Module Development
As the Development Code preparation process progresses, we will work with City staff to develop a “road map”
that will establish a prescribed protocol and standard procedures for the creation and review of the discussion
draft Development Code. The discussion draft’s language will be based on the objectives, issues, and findings of all
prior tasks.
Due to the sheer volume and complexity of the information in this effort (and based on our previous experience),
Michael Baker recommends managing the discussion draft ordinance development process through a series of
“modules.” Though the number of modules and the
sequence of adoption of each module are uncertain at
Michael Baker will seek opportunities to make the
this early stage, we anticipate organizing review of the
code more user-friendly. This includes:
discussion draft Zoning Ordinance into the following five
modules. Each module represents a logical and intuitive
• Using straight forward language with an active
grouping of chapters and sections to improve
voice and short sentences and paragraphs to
understanding, use and implementation of the code.
achieve brevity and clarity
Module 1:
General Provisions and Permits and
Procedures
Michael Baker will review, incorporate, and update the
procedural and administrative provisions as determined
to be needed by City staff, including:
 Purpose and applicability
 Roles and responsibilities
 Permits and procedures
 Enforcements
 Definitions

•

Simplifying, streamlining and clarifying existing
standards and processes

•

Updating, modernizing and adding missing,
needed standards, processes, zones

•

Use of tables to consolidate, reduce and
eliminate redundancy

•

Incorporating illustrative graphics for
appropriate terms, calculations, concepts and
regulations

Module 2:
Zone Districts
We strongly encourage the use of allowed use and
• Attractive, easy to read format with clear
development standard tables to improve the navigation
numbering system, hierarchy and structure to
and understanding of the code. They also reduce the length of the improve
ordinance
by eliminating
repetition
understanding
ofthe
context
and and
redundancy. Even if not ultimately incorporated into the code, we navigation
intend to prepare
such the
schedules
or matrices to
throughout
code including
help evaluate and compare the existing zones. They help identify the
similarities
and
differences
that
distinguish
active linked tables of contents, headers
and
the zones, and help us determine where zones can be consolidated, eliminated or modified to improve
footers.
performance. Based on evaluation of the schedules, we will evaluate the permitted uses and the required permit
approval for each.
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This task will comprise the most significant time period of the project schedule. The process will be iterative,
working from the annotated outline to more detailed ordinance language and illustrations. Our team will prepare
the draft Development Code for each “module” incrementally and in succession based on the level of importance
and logical sequencing derived from our extensive experience in updating similar regulations.

Module 3:
Site Development and Performance Standards
Michael Baker will evaluate and consolidate the general zoning standards and regulations that apply in multiple
zoning districts or use types, including preparation of new development standards as needed to implement the
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objectives of the General Plan. Our special urban design and economic strategist advisors will work with our zoning
specialists to enhance the standards to reflect contemporary trends, Menifee’s diverse characteristics and
promote attractive development. For some limited standards (i.e., sign standards) we recognize that the City has
recently completed an update and adoption effort. For these standards, the focus will be on organization and
consistency within the overall code context. Completion of this subtask will provide the City with reorganized and
easy to use and understand general zoning standards. Contents will likely include the following:
 General site planning and zoning standards, including: site access requirements; fences, hedges, walls,
and screening; noise regulations; outdoor lighting standards; performance standards (e.g., air quality,
glare, vibration); and other topics determined to be appropriate by City staff.
 Affordable housing requirements, housing density bonus provisions, and related incentives, consistent
with State law.
 Landscaping standards, including specific requirements for preliminary and final landscape plan submittal
and review.
 Off-street parking and loading standards.
 Sign standards.
 Slope, hillside, and ridgeline development standards.
 Grading standards (if applicable).
Module 4:
Specific Use Regulations
The existing Planning and Zoning Code includes chapters dedicated to special use standards and procedures.
However, they are not grouped, organized or coordinated in any apparent way. We will sort and relocate such
chapters and standards to more appropriate and relevant or related sections. Michael Baker will evaluate and
organize these regulations that address standards for specific land uses that may include, but are not limited to,
accessory dwelling units, siting of wireless communication, hookah lounges, marijuana cultivation, and other uses
as directed by City staff.
This task will also consider development of specific use standards for new uses identified through prior work plan
phases. Contents for each specific use to be considered typically include (if they differ from the general
development standards):
 Standards related to maximum size and intensity of use
 Location
 Hours of operation
 Setbacks and screening
 Parking and loading locations
 Refuse collection
 Vehicular and solar access
 Screening of mechanical equipment and outdoor storage
Module 5:
Subdivision Regulations
The City is currently relying on the County of Riverside Subdivision Ordinance regulations. There is a desire to
develop subdivision regulations that respond to the City’s General Plan goals and objectives, including being more
responsive to contemporary trends, recognizing the diverse physical characteristics of the City and encourage
quality development. This includes addressing small-lot, infill, and mixed-use development, and instituting a sense
of place unique to Menifee.
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The proposed subdivision regulations will focus on compliance with the Subdivision Map Act, implementation of
the General Plan, internal consistency with the proposed zoning ordinance regulations, and incorporation of best
practices and standards reflective of contemporary trends appropriate to Menifee. The same principles of an
organized, easy to navigate document with the use of graphics and tables will be applied to the subdivision
regulations as they are in the other components of the Development Code. We have intentionally proposed that
the subdivision regulations be developed in a stand-alone module for easy insertion into the City’s municipal code
separate from the zoning ordinance.
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Task 4.1 Meetings:
 No in-person meetings anticipated
 Conference calls, as necessary

Task 4.2 Test Cases
As part of this task, the draft modules will be “tested” by applying proposed processing requirements, district
regulations or standards to up to four (4) project types in Menifee. We would typically recommend using a project
application that has been previously reviewed and approved to note how the proposed regulations differ from
previous regulations. Michael Baker staff will work with City staff to identify previously reviewed projects that
would best demonstrate the application of the proposed development code regulations the City is most interested
in testing. The draft language may be adjusted as necessary based on the results of the test case process.
Task 4.2 Meetings:
 No in-person meetings anticipated
 Conference calls, as necessary
Task 4.2 Deliverables/Outcome:
 Summary memo of test mapping outcomes and recommended changes
 Refined discussion draft module text and graphics, as needed

Task 4.3 Draft Zoning Map Changes
Utilizing base map data from the City, the Michael Baker team will incorporate the map changes to provide a
graphic representation of the Zoning Map updates identified in previous tasks. Using the format developed with
the staff, the Michael Baker team will develop Zoning Maps showing proposed zoning map changes.
Task 4.3 Meetings:
 No in-person meetings anticipated
 Conference calls, as necessary
Task 4.3 Deliverables/Outcome:
 Draft zoning map
Task 4.4 City Staff Review of and Comment on Discussion Draft Code Modules and Zoning Map
For each module of the code update and the draft zoning map, the Michael Baker team will provide City staff with
a draft copy for internal review and comment by all relevant City departments. The City’s Project Manager will
then provide on set of consolidated comments from all internal staff comments. We will use this consolidated set
of comments to conduct a detailed staff review meeting of each module. We will incorporate desired staff
modifications into each draft module prior to presenting each module to the Planning Commission.
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Task 4.1 Deliverables/Outcome:
 Module organization
 Discussion draft module text and graphics

Task 4.4 Meetings:
 In-person meeting between City staff and consultant team. Assumes two Michael Baker team members
will attend.
Task 4.4 Deliverables/Outcome:
 Public review discussion draft modules
 Revised zoning map
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Task 4.5 Planning Commission Module Workshops
In order to keep the Planning Commissioners apprised of the project updates/progress, minimize changes, and
avoid unexpected issues raised during the formal adoption process, we would conduct a series of Planning
Commission workshops. The workshops will include a presentation to the Planning Commission, after which the
commissioners will have the opportunity to offer input and guidance to City staff and/or the Michael Baker team
for each module.

Task 4.5 Meetings:
 Up to five (5) in-person Planning Commission workshops. Assumes two Michael Baker team members will
attend each workshop.
Task 4.5 Deliverables/Outcome:
 Presentation and workshop materials for each workshop
 Summary memo of input received from each workshop
Task 4.6 Planning Commission/City Council Study Session
Similar to the community meeting, we recommend holding one combined Planning Commission/City Council study
session to summarize and highlight key issues within each module that were identified as a priority or central focus
through previous efforts, including at the Planning Commission module work sessions. The Michael Baker team will
assist City staff and meet with the Planning Commission and City Council to receive comments on the discussion
draft and solicit any final considerations prior to the drafting of the final Development Code.
Task 4.6 Meetings:
 In-person study session. Assumes two Michael Baker team members will attend.
Task 4.6 Deliverables/Outcome:
 Presentation and study session materials
 Summary memo of input received
Task 4.7 Preparation of Final Modules and Zoning Map
The Michael Baker team will prepare the final modules and zoning map incorporating comments and observations
provided by City staff, the community, and the Planning Commission and the City Council.
Task 4.7 Meetings:
 No in-person meetings anticipated
 Conference calls, as necessary

Attachment: Exhibit A Scope of Services (1465 : DevCode Contract - MBI)

The presentations will give a brief overview of identified issues, explanation and rationale used in the creation of
the proposed ordinance revisions, and stakeholder input received. Feedback will be taken and used in the
preparation of the final Development Code. Up to five work sessions are anticipated under this task and would be
organized around the modules identified with City staff in Task 4.1.

Task 4.7 Deliverables/Outcome:
 Final module text and graphics
 Final zoning map

PHASE 5:

CEQA

This phase involves preparation of environmental analysis for the project in compliance with CEQA requirements.
The Michael Baker team will prepare a consistency finding with the recently certified 2013 General Plan EIR that
would demonstrate that the Development Code update is a later project of the General Plan and that its
environmental effects are adequately addressed in the General Plan EIR.
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Task 5.1 Meetings:
 No in-person meetings anticipated
 Conference calls, as necessary
Task 5.1 Deliverables/Outcome:
 Admin draft and final consistency finding

PHASE 6: PUBLIC HEARING AND ADOPTION
Task 6.1 Consolidate Public Hearing Draft Development Code
All modules will need to be packaged into a single coherent and readable document, with consistent format, table
numbering, cross-references, and hyperlinks. The complete draft will go through public review prior to formal
review and adoption by the Planning Commission and the City Council. The Michael Baker team will consider the
ultimate tool chosen by the City to maintain the code long-term, such as an online code management website, and
will provide documents in an appropriate format.
Task 6.1 Meetings:
 No in-person meetings anticipated
 Conference calls, as necessary
Task 6.1 Deliverables/Outcome:
 Public hearing draft consolidated Development Code, including zoning map
Task 6.2 Planning Commission Public Hearing
Michael Baker will provide technical support to City staff during the formal adoption process for the Development
Code. One team member will attend the Planning Commission hearing to complement City staff or present specific
technical aspects of the new code.
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Task 5.1 Prepare a GP EIR Finding of Consistency
We will prepare an administrative draft finding of consistency including a project description and confirmation that
the Zoning Modernization project is consistent with the analysis completed in the 2013 General Plan EIR, which
was recently certified. The consistency finding will provide substantial evidence that the Development Code
update would not result in a new significant environmental impact or an increased severity of a previously
identified environmental impact from the project or changed conditions. This finding is possible based on the
assumption that the code update and amendments will implement the objectives of the General Plan and will not
create new policy that would result in significant changes in the previous analysis conducted. If such changes are
necessary and desired, we will provide a separate scope and fee upon request. Upon receipt of City comments, we
will finalize the consistency finding. No public review or response to comments on the consistency finding is
required. However, Michael Baker will provide technical assistance to respond to any comments received.

Task 6.2 Meetings:
 In-person Planning Commission hearing. Assumes one Michael Baker team member will attend.
Task 6.2 Deliverables/Outcome:
 Presentation materials
 Errata, if necessary, reflecting changes recommended by Planning Commission to the public hearing draft
Task 6.3 City Council Public Hearings
Michael Baker will provide technical support to City staff during the formal adoption process for the Development
Code. One team member will attend up to two City Council hearings to complement City staff or present specific
technical aspects of the new code.
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Task 6.3 Meetings:
 Up to two (2) in-person City Council hearings. Assumes one Michael Baker team member will attend.
Task 6.3 Deliverables/Outcome:
 Presentation materials
 Errata, if necessary, reflecting changes adopted by City Council to public hearing draft
 Final Development Code components, including zoning map

PREPRATION OF FINAL DEVELOPMENT CODE

Task 7.1 Final Development Code
Following final adoption by City Council, Michael Baker will incorporate all changes adopted during the public
hearing process and assemble the adopted Development Code for delivery to the City. The Development Code will
be prepared using word processing tools available to the City, such as Word, Excel, and Adobe and basic web
language (HTML, XML, etc.).
It is important that the Development Code be easy to maintain for the City and easy to access, navigate, search,
copy, print, share and update for printable copy and web-hosting. The Development Code should be an attractive,
intuitive document design in both paper and electronic forms that is easy to read, access and navigate.
We propose providing electronic copies of the Development Code components that have active link capabilities to
facilitate use and navigation of the document for staff and the public, as needed. Active links would be imbedded
in the Table of Contents, headers and other selected text that allow the reader to more directly jump between
sections, chapters, articles or parts of the Development Code.
Task 7.1 Meetings:
 No in-person meetings anticipated
 Conference calls, as necessary
Task 7.1 Deliverables/Outcome:
 Final Development Code components

GRADING ORDINANCE
Michael Baker will review and consider the existing Riverside County Grading Ordinance. Due to the nature of the
scope and application of grading ordinances, we have identified an estimate based on a general level of effort for
incorporating updates to the Grading Ordinance into the Work Plan identified above. A refined scope will be
prepared to fit within the proposed budget. Our civil engineers have excellent working knowledge of the
advantages and disadvantages among grading ordinances throughout southern California. We will leverage their
experience and expertise to help us identify and evaluate the best grading ordinance practices, standards and
procedures. This work will be prepared concurrently with the other components of the development code,
including the same review steps, workshops, deliverables, and study sessions. We would propose this ordinance be
reviewed as a sixth and separate module, and that it be incorporated into the Menifee Municipal Code as an
independent ordinance.
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Comprehensive Development Code Update

SECTION 8 PROPOSED FEE FOR SERVICE
Revised Budget Option 3 – Contingency Only
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4.7 Final Modules and Map
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5.1 City
GP Consistency
1.1
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Section 8 Proposed Fee for Services

$15,950 $
$8,340
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CITY OF MENIFEE
SUBJECT:

Recycling Collection Facilities

MEETING DATE:

January 17, 2018

TO:

Mayor and City Council

PREPARED BY:

Allen Yun, Senior Management Analyst

REVIEWED BY:

Jonathan Smith, Public Works Director/City Engineer

APPROVED BY:

Armando G. Villa, City Manager

RECOMMENDED ACTION
Discuss recycling collection facilities in the City.
DISCUSSION
In response to issues raised regarding to the operation and maintenance of recycling collection
facilities in Menifee, Staff was asked to research the State law requirements regarding recycling
and existing zoning regulations governing these facilities. There are three (3) recycling
collection facilities currently operating in the City; two are located in existing shopping centers
and one scrap metal recycling center located in the northern part of the City.
California’s Department of Resources Recycling and Recovery (CalRecycle) brings together the
State’s recycling and waste management programs through landmark initiatives such as the
1986 California Beverage Container Recycling and Litter Reduction Act (AB2020). This act was
created to increase recycling rates by providing consumers with locations for convenient
recycling opportunities and is subject to California Redemption Value (CRV), offering a fair
redemption value for every beverage container sold or offered for sale in California.
The Act was recently amended in 2012, which specifically established Convenience Zones for
recycling beverage containers throughout the state. A convenience zone is defined as an area
within a half mile radius of a supermarket that meets the following definitions based on the
Public Resources Code 14509.4 and 14562.5:




Supermarket is considered a “full-line” store that sells a line of dry groceries, canned
goods, or non-food items and perishable items;
Supermarket is identified in the Progressive Grocer Marketing Guidebook;
Supermarket gross sales are $2 million or more.

As potential supermarkets are identified, CalRecycle staff performs surveys to determine the
physical location and if the business meets the mandated definition of a supermarket. New
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convenience zones are activated on the first business day of each calendar year. CalRecycle
sends a certified letter to each supermarket identified as a convenience zone that states:



The convenience zone is scheduled to be activated on January 1;
The convenience zone will be required to have a recycling collection facility within its
boundaries.

Per State law, a recycling collection facility must be located within every convenience zone. If
this requirement is not met, then all dealers (e.g. supermarkets, drug stores, liquor stores, etc.)
that sell CRV products within that convenience zone must redeem the beverage containers on
their premises or be subject to a State fee per day. Supermarkets have (3) options:




Option 1: Recycling collection facility adjacent to supermarket
Option 2: Offer in-store CRV redemption
Option 3: Pay a daily fee of $100 per day to the State in lieu of CRV Redemption

Typically, supermarket parking lots are the most common site for establishment of recycling
collection facilities as these are often the most available space. Additionally, a subsidy from
CalRecycle called “handling fees” can be paid to a recycler such as rePLANET if that recycler is
located on-site at the supermarket or immediately adjacent to it.
Staff met with rePLANET, who operates more than 400 recycling centers throughout California
to get an understanding of their industry, various recycling site configurations, and get statistical
information. The various recycling site configurations include:




Traditional Site Configuration (cost effective)with roll-off bins where there is limited
space in a parking lot;
Reverse Vending Machines (cost prohibitive) which are automated and can be placed
with either inside or outside of stores;
Integrated Site Configuration with traditional roll-off bins which gives the customer the
option is redeem their CRV either in an automated manner using Reverse Vending
Machines or with an on-site attendant to handle higher volumes.

Currently, there are two (2) active CalRecycle certified recycling collection facilities in the City,
and both are operated by rePLANET, and are Traditional Site Configurations as listed in the
table below:
CalRecycle Certified Recycling Collection Facilities located in the City of Menifee
Council
District

Operator

Location

Address

1

rePLANET

Vons/Stater
Bros

27220 Sun
City Blvd

Days and Hours
of Operation
Closed Tue and
Thurs;

AVG
Containers
per Month

Complaints
Received

250,838

None

10:00 AM to 4:30
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PM
Everyday;
2

rePLANET

Staters
Bros

25904 Newport

9:00 AM to 4:30
PM

954,928

None

For comparison purposes, our neighboring cities have:
City

CalRecycle Certified
Recycling Collection Facilities

Murrieta

5

Temecula

7

The recycling collection facilities are certified by CalRecycle and must adhere to standards to
help provide the public the service they need:



Minimum of operating at least 30 hours per week;
Signs depicting prices paid for beverage containers;

The site where a recycling collection facility locates its business is a decision between the
recycling operator and the landlord of the property. CalRecycle will assist within the
convenience zones and will consult with local governments. The City currently regulates
minimum development standards for beverage recycling collection facilities under the County
Ordinance No. 348, Section 18.47. Recycling collection facilities are allowed with a Plot Plan in
commercial and industrial zones. Currently, through the Plot Plan process the City can regulate
size, location, design, and hours of operation. The Code provides standards for both Mobile
Recycling Collection Facilities and Reverse Vending Machines.
However, AB 712 Land Use Restriction enacted in 2011, prohibits CalRecycle from making any
payments, grants, or loans, as provided, to a City, County, if the City, County, has adopted or is
enforcing a land use restriction that prevents the siting or operation of a certified recycling
center at a supermarket site, as defined in the California Beverage Container Recycling and
Litter Reduction Act. The City annually applies or has applied for various CalRecycle Grants
such as:




City/County Payment Grant Program (beverage container recycling and litter cleanup)
Used Oil Payment Program (used oil and filter collection and recycling)
Tire-Derived Aggregate Grants (recycled-content derived from waste tires)

The Riverside County Sheriff’s Department conducted an analysis of the calls for service for
commercial centers with and without existing recycling collection facilities. Based on the
research, they found no significant difference in calls for services between those retail centers
with and without recycling facilities. In a separate study, the Sheriff’s Department compared
2016 and 2017 calls for service at the Ralph’s grocery store located at Newport Road and
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City of Menifee Staff Report
Recycling Collection Facilities
January 17, 2018
Page 4 of 4

Antelope Road, and found there were more calls for service in 2017, which is the year the
recycling center was removed.
FISCAL IMPACT
None.
ATTACHMENTS
1.
2.
3.
4.
5.

CZRCStatus-Menifee
CZRCStatus-Sun City
Convenience Zone Exemption & Revocation Requirements
CalRecycle Grant Program Application Guidelines and Instructions
rePLANET Site Configurations
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Beverage Container Recycling Program 12.2.a
http://www.calrecycle.ca.gov/BevContainer/Reports/CZRCStatus.aspx
Date Generated: Oct 31, 2017 8:16 AM

Status of Convenience Zones and Recycling Centers in Zones
City

Instance / Instance
Zone
Status
Number

Instance
Statuus
Change
Date

Market Name

Market Address

Zip

Riverside

Menifee

11271

Hold

SuperTarget Center 30340 Haun Rd

92584

Riverside

Menifee

12873

Hold

Ralphs Grocery

30125 Antelope Rd

92584-8072

Riverside

Menifee

13330

Served

Stater Bros Mkt

25904 Newport Rd

92584-9130

Riverside

Menifee

164853

Hold

SuperTarget
Center
Ralphs
Grocery
Stater Bros
Mkt
Aldi Food
Store

Aldi Food Store

30163 Haun Rd

92586

Cert
Number

Facility
Name

Facility
Address

Operational
Date

RC177831.001

rePlanet LLC

25904
NEWPORT RD

1/29/2013

Page
1 of 1Pg.
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Beverage Container Recycling Program 12.2.b
http://www.calrecycle.ca.gov/BevContainer/Reports/CZRCStatus.aspx
Date Generated: Oct 31, 2017 8:14 AM

Status of Convenience Zones and Recycling Centers in Zones
City

Instance / Instance
Zone
Status
Number

Instance
Statuus
Change
Date

Market Name

Market Address

Zip

Cert
Number

Facility
Name

Facility
Address

Operational
Date

Riverside

Sun City

13025

Served

Vons Food & Drug

27220 Sun City Blvd

92586-2566

RC226960.001

rePlanet LLC

Sun City

13026

Served

Stater Bros Mkt

27160 Sun City Blvd

92586-5505

RC226960.001

rePlanet LLC

Riverside

Sun City

123842

Served

California Ranch
Market

27526 US Highway 74

92585-9789

RC137839.001

Neill's Recycling

27220 SUN
CITY BLVD
27220 SUN
CITY BLVD
26026
SHERMAN RD

6/1/2015

Riverside

Vons Food &
Drug
Stater Bros
Mkt
California
Ranch
Market

6/1/2015
3/15/2011

Page
1 of 1Pg.
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CONVENIENCE ZONE EXEMPTION /
REVOCATION REQUIREMENTS
Under the California Beverage Container Recycling & Litter Reduction Act

T

his fact sheet provides information for beverage dealers, recyclers and other interested parties
regarding convenience zone exemptions or exemption revocations. These guidelines are advisory
only and do not replace law pertaining to convenience zone exemptions. Questions relating to
convenience zone exemptions or exemption revocations will be resolved by using the provisions of statute
and regulation, rather than by the content of these guidelines.

WHAT IS A CONVENIENCE ZONE EXEMPTION ?
A convenience zone exemption is an exception from the requirement
that a certified recycling center which accepts all California Refund
Value (CRV) containers be established within a convenience zone.

WHICH CONVENIENCE ZONES ARE CONSIDERED FOR AN
EXEMPTION?
A convenience zone will be considered for an exemption
by any one of the following actions:
• An interested party submits an application form to
the Department requesting an exemption.
• The only certified recycling center in a
convenience zone becomes decertified. (These
zones are referred to as hold zones).
• The convenience zone is newly designated on
January 1 and July 1 (these zones are referred to as
new zones).
• The zone within one-half mile of the supermarket
which creates a hold zone, new zone, or a zone for which
an application has been submitted. (These zones are
referred to as zonemates).

WHEN DOES THE DEPARTMENT GRANT EXEMPTIONS ?
With the new DORIIS system, the Division can open an exemption
review case immediately. This new capability speeds up the
exemption review process when compared to the former quarterly
batch reviews. However, the number of newly activated zones will
still warrant those zones being subject to a batch review. Statute
requires a public comment period of no less than 30 days from the
date a zone is included in the exemption review process.
Accordingly, a typical turn-around time will be 45 days from opening
an exemption review case and rendering a decision.
Notices on exemption decisions are mailed to beverage retailers in
affected zones and applicants.

CONVENIENCE ZONE

1

HOW ARE CONVENIENCE ZONES EVALUATED FOR
EXEMPTION ?
Each convenience zone must be evaluated on a case-by-case basis.
A decision to grant an exemption is based on one, or a combination of
conditions specified in law. These conditions include whether the
zone is within a curbside service area which collects CRV containers
at least twice a month; whether there is a sufficient number of
recycling centers in the area; and whether the volume collected by
the last recycler in the zone is below 60,000 containers in the past
12 months.
The Department will consider any testimony submitted in writing
during the public comment period when evaluating zone exemptions.

HOW IS THE EXEMPT STATUS OF A CONVENIENCE ZONE
REVOKED ?
To revoke a convenience zone exemption, any interested party may
submit an exemption revocation application to the Division, or the
Division may initiate a revocation case as a result of ongoing
monitoring and review. Thanks to our new DORIIS system, a
revocation case can be initiated within a few days. This new capability
speeds up the revocation review process when compared to the
former quarterly batch reviews. A case for revoking an exemption can
be initiated immediately, and unlike the exemption process, there is
no statutory requirement for a public comment period. This means
that the turnaround time between opening a case for revocation and
rendering a decision will seldom exceed two weeks.
To determine if a convenience zone exemption should be revoked, the
Division will analyze the conditions which apply to granting
exemptions. A zone exemption may be revoked for any one of the
following reasons:
• The conditions upon which an exemption was originally based have
changed.
• The supermarket designating an exempt convenience zone goes out
of business.
• An administrative error voids the conditions on which the granting
of an exemption was originally based.

WHO CAN YOU CALL IF YOU NEED AN
APPLICATION FORM OR HAVE FURTHER
QUESTIONS ?
If you wish to obtain an Application for Convenience Zone
Exemption or an Application for Exemption Revocation, or
seek additional information, please contact the Exemption
Unit of the Convenience Zone Section at (916) .
DOR 3-94 5 (Revised )
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This resource document provides applicants with instructions to access and complete
the application online and information about grant administration. The application can
be accessed on Grant Management System (GMS) webpage
(http://www.calrecycle.ca.gov/Grants/GMS/default.htm).
The Department of Resources Recycling and Recovery (CalRecycle) offers the
Beverage Container Recycling Grant Program pursuant to section 14581(a)(4) of the
Public Resources Code. The purpose of the grant is to issue up to $1,500,000 annually
in the form of grants for beverage container recycling and litter reduction programs to
promote increased recycling of beverage containers throughout California and reduce
beverage container litter in the waste stream.
TIMELINE
Date
June 3, 2016

June 10, 2016
July 7, 2016

August 8, 2016

December 2016
(FY 2016‒17)

Activity
Question and Answer Period
 Questions may be submitted from application release date to this
date
 Questions must be submitted by email
 All answers will be posted (tentative)
Application Due Date
 Applications must be submitted in GMS by 11:59 p.m. on this
date
 Customer service will be available until 4:00 p.m. on this date
Secondary Due Date
 Approved Resolution must be uploaded in GMS by this date
 If applicable, Environmentally Preferable Purchasing and
Practices Notification document must be uploaded in GMS by this
date
Grants Awarded
CalRecycle considers funding recommendations, and if approved,
conditionally awards grants during this month (tentative)

August 2017
(FY 2017‒18)
June 28, 2019
(FY 2016‒17)

Grant Term
Notice to Proceed to this date

June 30, 2020
(FY 2017‒18)
June 28, 2019
(FY 2016‒17)

Final Report, final Payment Request and Request for
10 percent withhold Deadline

June 30, 2020
(FY 2017‒18)

Beverage Container Recycling Grant Program, FY 2016‒17 and FY 2017‒18
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ELIGIBLE APPLICANTS
California Labor Code section 1782 prohibits a charter city from receiving state funding
or financial assistance for construction projects if that charter city does not comply with
Labor Code sections 1770-1782. If any applicants or participating jurisdictions are
charter cities or joint powers authorities that include charter cities, the lead participating
jurisdiction must certify that Labor Code section 1782 does not prohibit any included
charter city from receiving state funds for the project described in this application. If it is
determined after award that an applicant or participating jurisdiction is a charter city
prohibited from receiving state funds for this grant project, the grant will be terminated
and any disbursed grant funds shall be returned to CalRecycle.
Only one application per qualifying entity will be accepted. Eligible applicants may
submit an individual or regional application. One entity must be identified as the lead
applicant to act on behalf of itself and its participating jurisdictions. The grants are
available to:
 California cities, counties, Joint Powers Authorities, Special Districts, and other
local government entities.
 Public colleges and universities and public K-12 school districts.
 Non-profit organizations (except private schools K-12) registered with the federal
government under 501(c)3, (c)4, (c)6, or (c)10 of the Internal Revenue Code.
 Qualifying Indian Tribes. A “Qualifying Indian Tribe” is defined as an Indian tribe,
band, nation or other organized group or community, residing within the borders
of California, which:
(1) Is recognized for special programs and services provided by the United
States to Indians because of the status of its members as Indians; or
(2) Can establish that it is a government entity and which meets the criteria of the
grant program.
REGIONAL APPLICATION REQUIREMENTS
Local governments may join together in a regional application in which two or more
eligible jurisdictions join together for the purpose of grant implementation. A Regional
Lead Participant (Lead) must be designated to act on behalf of all participating
jurisdictions. The Lead is the applicant/grantee who will be responsible for the
performance of the grant and all required documentation. CalRecycle will direct all
official correspondence and grant payments to the Lead. If a jurisdiction is a participant
in a regional application, it may not apply individually.
JOINT POWERS AUTHORITY APPLICATION REQUIREMENTS
Joint Powers Authorities (JPA) may submit a grant application as an individual
applicant. The JPA must upload a copy of its joint powers agreement giving it authority
over solid waste management, listing all member entities, and containing the signature
of all members. An entity may not submit an individual application if that entity is also a
member of an applicant JPA.
ELIGIBLE PROJECTS
CalRecycle is seeking projects that implement new or enhance existing programs to
provide convenient beverage container recycling opportunities in various locations
statewide. Eligible projects include, but are not limited to:
 Multi-family residential dwellings (five units or more).
Beverage Container Recycling Grant Program, FY 2016‒17 and FY 2017‒18, (Revised June 14, 2016)
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Public colleges/universities, non-profit colleges/universities, and public K-12
school districts.
Outreach and education related to beverage container recycling.
Community events including, but not limited to, those sponsored by local
jurisdictions.
Parks/recreational areas.

AVAILABLE FUNDS
 $1,500,000 is available for each grant cycle, FYs 2016‒17 and 2017‒18, subject
to funding availability.
 $50,000 is the minimum available for grant awards.
 $250,000 is the maximum available for individual grant awards.
 For regional applications: $250,000 is the maximum available for the regional
grant award, subject to availability.
GRANT TERM
The Grant Term begins on the date indicated in the Notice to Proceed (NTP). The
Grant Term ends on June 28, 2019 (RBC 28 FY 2016‒17) or June 30, 2020 (RBC 29
FY 2017‒18). These are the dates the Final Reports and final Payment Requests are
due to CalRecycle.
Grant-eligible program expenditures may start no earlier than the date indicated in the
NTP. Eligible program costs must be incurred no later than June 28, 2019 (RBC 28
FY 2016‒17) or June 30, 2020 (RBC 29 FY 2017‒18).
CalRecycle recommends reserving the period from May 1, 2019 to June 28, 2019
(RBC 28 FY 2016‒17) or May 1, 2020 to June 30, 2020 (RBC 29 FY 2017‒18)
exclusively for the preparation of the Final Report and final Payment Request, though
they may be completed earlier. Costs incurred to prepare the Final Report and final
Payment Request are only eligible for reimbursement during the Grant Term.
ELIGIBLE COSTS
Eligible costs may be incurred only during the Grant Term, which starts when the
grantee receives a NTP from CalRecycle and ends on June 28, 2019 (RBC 28
FY 2016‒17) or June 30, 2020 (RBC 29 FY 2017‒18). See “Grant Term” for additional
information.
Eligible costs must be directly related to beverage container recycling. Eligible costs
include, but are not limited to:
 Personnel costs directly related to the start-up/implementation of the project
(recycling coordinator, salaries/wages for those directly involved with the project,
e.g., students, consultants, etc.).
 Purchase of equipment or materials related to infrastructure (beverage container
recycling bins/receptacles, cluster bins lids, receptacle liners, in-unit totes (multifamily residential dwellings), pads/enclosures to accommodate centralized rolloff, balers, scales, optical sorters (for municipality operating its own Material
Recovery Facility), equipment modifications, signage, brochures, installation
costs for equipment, service cart for use in collection of materials, laptops,
computers, vehicles, etc.).
Beverage Container Recycling Grant Program, FY 2016‒17 and FY 2017‒18, (Revised June 14, 2016)
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Direct operating expenses associated with project activities.
Education and outreach promoting beverage container recycling. May be
included as part of the Mandatory Commercial Recycling Plan for local
jurisdiction applicants.

Note: All expenditures are subject to audit. Please contact the Grant Manager if you
have any questions concerning eligible costs.
INELIGIBLE COSTS
Ineligible costs include, but are not limited to:
 Costs incurred prior to receipt of the NTP letter or after June 28, 2019 (RBC 28
FY 2016‒17) or June 30, 2020 (RB C29 FY 2017‒18).
 Promotional Items/SWAG (Stuff We All Get). Promotional Items not related to the
project (e.g. shirts, magnets, cups, gift cards, stickers, tote bags not used as
recycling bins, calendars with no beverage container recycling educational
component, trophies, awards, plaques, rewards). More information can be found
at http://www.calrecycle.ca.gov/Funding/SWAG/default.htm
 Trash bins.
 Equipment not related to the project.
 Personnel (costs or staff not related to the project or within scope of grant).
 Costs for establishing a recycling center, processing facility, drop-off or collection
program, community service program or any other business startup costs.
 Education and outreach not related to the project.
 Travel costs exceeding state-approved rates for mileage, per diem, lodging, etc.
 Costs that are inconsistent with local, state, and federal statutes, ordinances
and/or regulations.
 Any food or beverages (supplied as part of meetings, workshops, training, or
events).
 Source reduction items such as water refilling stations, water fountains, and
reusable bottles.
 Any pre-paid expenditures for future goods or services delivered after the end of
the Grant Term. (Exception: the Grant Manager may consider approving
products purchased in full before the end of the Grant Term but delivered after
the Grant Term if the delay is caused solely by the supplier and through no fault
of the grantee. The grantee must request an exemption in writing and receive
written approval from the Grant Manager.)
 Out-of-state travel, unless pre-approved in writing by the Grant Manager.
 Indirect costs (e.g. office expenses, rent, telephone expenses, or utilities).
 Overtime costs.
 Any other costs not deemed reasonable or related to the purpose of the grant by
the Grant Manager.
ENVIRONMENTALLY PREFERABLE PURCHASES AND PRACTICES POLICY
REQUIREMENT
Consistent with CalRecycle’s core values, all applicants are required to develop, adopt,
and implement an EPPP Policy for their organizations. Applicants who have an EPPP
Policy in place prior to submitting their application must certify to this fact in the
application. Applicants that do not have an EPPP Policy must adopt one by the
secondary due date or the application will be disqualified.
Beverage Container Recycling Grant Program, FY 2016‒17 and FY 2017‒18, (Revised June 14, 2016)
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AB 712 Land Use Restriction – Supermarket Site
Public Resources Code section 14583 prohibits CalRecycle from making any payments,
grants, or loans to a city, county, or city and county, if the city, county, or city and county
has adopted or is enforcing a land use restriction that prevents the siting or operation of
a certified recycling center at a supermarket site. Assembly Bill 712 (Chapter 576,
Statutes of 2011) enacted on October 8, 2011, and added Public Resources Code
section 14583, notwithstanding section 14581, to the California Beverage Container
Recycling and Litter Reduction Act.
QUESTION-AND-ANSWER PROCESS
Questions regarding the application and its requirements must be in writing and emailed
to BevContainerGrants@CalRecycle.ca.gov. Questions must be received by
June 3, 2016 or they will not be accepted.
Periodically during the Question and Answer (Q&A) period, Q&As will be posted on the
Q&As website. The Q&A website can be accessed from the Notice of Funds Available
or from the application. Similar or related questions may be grouped together or reworded for clarity and responded to as one question. All Q&As will be posted
approximately two weeks after the deadline and are subject to updates. It is the
applicant’s responsibility to check this website for the latest information.

Beverage Container Recycling Grant Program, FY 2016‒17 and FY 2017‒18, (Revised June 14, 2016)
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EPPP Policies, open the EPPP Information document located in the Resource
Document section on the Summary Tab of the grant application.
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APPLICATION ACCESS
The application is available in CalRecycle’s web-based Grants Management System
(GMS). Access to GMS is secure, therefore you must have a CalRecycle WebPass in
order to log into the system. Applicants who have not previously obtained a CalRecycle
WebPass can create an account at the CalRecycle WebPass site
(https://secure.calrecycle.ca.gov/WebPass/).
When you are ready to start an application, log into GMS
(https://secure.calrecycle.ca.gov/Grants), select “Apply for a Grant” on the left. Open
grant cycles are displayed in a table. Find Beverage Container Recycling Grant
Program and RBC 28: FY 2016‒17 and select “Start Application.” A pop-up window will
appear asking for contact information. You will automatically be added as the first
contact and Primary Contact for the new grant application however, this can be updated
later. The application then opens to the Summary Tab.
APPLICATION CONTENTS AND INSTRUCTIONS
The components of the application are divided into tabs. To fill out an application, click
on each tab and complete the sections in each tab as required. General directions are
on the top of each tab and detailed information about the requirements for each tab is
listed below.
It is the applicant’s responsibility to ensure the online application and all required
documents are signed and uploaded by the due date(s). Failure to do so will result in
disqualification from the Beverage Container Recycling Grant Program. Examples of
disqualifications include:
 Applicant does not meet the eligibility requirements
 Project is not eligible
 Failure to use required CalRecycle documents or forms
 Uploading incomplete or blank documents to the Documents tab
 Signature Authority fails to sign Application Certification
 Missing information in the online application as required below
Summary Tab
This tab provides a summary of the application, due dates, resource documents and
links, application documents, and the Application Submission section. It is the
applicant’s responsibility to ensure that all required documents, based on the individual
grant application/project, are submitted by the appropriate due date.
Applicant/Participant Tab
The applicant name is the legal name of the jurisdiction/organization that is legally
responsible for grant administration, if awarded. Do not enter your personal name.
 Select the Add Applicant/Participant button and type in the Applicant Name and
County.

Beverage Container Recycling Grant Program, FY 2016‒17 and FY 2017‒18
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Search the table for the correct applicant name and select Add
Applicant/Participant.
 Choose the Lead Participant radio button. Every application must have a Lead
Participant even if it is an individual application with no participating jurisdictions.
 If it is not listed, click on Add New Applicant/Participant. Complete the items
marked with a red asterisk and save the information.
 Enter the applicant/participant name as it appears on the Resolution or Letter of
Commitment. Do not include the department or unit name.
 County names must be listed with the name first followed by the word “County,”
e.g., “Sacramento County.”
 City names must be listed as “City of” followed by the city’s name, e.g., “City of
Sacramento.”
For Regional or Joint Powers Authority Applications
 Add the name of each eligible participating jurisdiction and choose the
Participating Jurisdiction radio button.

For a list of eligible applicants, please see the Grant Cycle Overview section titled
“Eligible Applicants.”
Detail Tab
Complete this tab as follows:
 Enter a dollar amount in the Grant Funds Requested field. The minimum amount
is $50,000 and the maximum amount is $250,000. Please round all amounts to
the nearest whole dollar.
 Matching Funds are not required for this grant. Skip the Matching Funds field.
 Enter the Assembly Districts and Senate Districts. To select more than one
district hold the “Ctrl” key while selecting the numbers.
 Enter the applicant’s department name, e.g. “General Services.” If the applicant
does not have a department, enter the applicant’s name.
 Enter the grant payment mailing address.
 Project Summary/Statement of Use: Provide a brief description of 4-5 sentences
of the proposed project.
 Select the appropriate option for the Resolution or Letter of Commitment
Requirement and optional Letter of Designation.
 Select the appropriate option for the Environmentally Preferable Purchasing and
Practices Policy.
 Select the appropriate answers for Program Questions.
Contacts Tab
The application is required to have only one Primary Contact and at least one Signature
Authority. Each contact entered into the application may be granted access by
checking the box on the bottom of the contact’s detail screen. The contact will be able
to log into GMS using his/her own CalRecycle WebPass and access the application.


Primary Contact. One person who has been authorized by the Signature
Authority/Designee to manage and oversee the grant. This person will be the
first contact with whom the Grant Manager will communicate.

Beverage Container Recycling Grant Program, FY 2016‒17 and FY 2017‒18, (Revised June 14, 2016)
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Signature Authority. The person(s) authorized to sign CalRecycle documents,
such as grant applications, grant agreements, etc., as authorized by a
board/council-adopted Resolution, Letter of Designation, or Letter of
Commitment (if applicable).
Secondary Contact. A person authorized (by the Primary Contact or Signature
Authority/Designee) as the alternate person with whom the Grant Manager will
communicate. (Not required)
Consultant. A professional who provides advice in a particular area of
expertise. If the applicant is awarded a grant, the consultants may manage the
grant or only conduct specific activities, based on a written agreement between
the applicant and the consultant outlining work to be performed. (Not required)

Budget Tab
Select the applicable budget category and enter a dollar amount and budget detail
information as listed below. The Total must equal the Grant Funds Requested amount
shown on the Detail tab.
 Administrative Costs (Operating Expenses)
 Equipment
 Education (Education/Outreach/Promotion)
 Personnel
Site(s) Tab
Add an entry for each grant project/site. Applicants who have multiple project sites are
required to enter an entry for each project site(s) under the Site tab. The following
information must be entered in each field under the Site tab.
 Enter the Site Name.
 Select the appropriate Site Type. Multi-family, College/University, K-12 school
districts, Community Events, Parks/Recreational Areas, and
Entertainment/Hospitality.
 Budget Amount. Enter the amount for each individual project. If you have
multiple project sites, the total for all projects should equal the total requested
amount.
 Summary. Provide a brief summary of each project site funded by grant funds.
Documents Tab
See the Application Documents section for documents that must be uploaded in the
Documents tab. When uploading a document, enter a document title, select the
appropriate document type from the drop down list, and enter the date that it was
executed/signed, if applicable, or select “today’s date.”
After all the application documents are uploaded, return to the Summary Tab and print
the Application Certification from the Application Submission section. The
applicant must obtain a signature from the authorized Signature Authority (identified in
your resolution or letter of commitment), scan the document, upload it, and retain the
original hard copy document.
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APPLICATION SUBMITTAL and DEADLINE
The Submit Application button will be enabled after all required documents have been
uploaded. Click the Submit Application button and then the application status will
change to Submitted. The application can only be submitted once, however you will be
able to upload documents until the secondary due date.
Applications must be submitted no later than 11:59 p.m. on July 7, 2016. Customer
service will be available until 4:00 p.m. on the application due date either by emailing
grantassistance@calrecycle.ca.gov or calling 916-341-6658.
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CALRECYCLE DOCUMENTS
You can locate the CalRecycle documents on the Summary tab in the Application
Documents section. To access the document, click on the link, open it up, fill it out,
save it to your computer, and then upload it to the Documents tab. Below is a list of the
documents.
The Budget, Narrative Proposal, and Work Plan are required application documents.
Utilizing a document form other than the official CalRecycle versions, tampering with the
CalRecycle version or otherwise circumventing imposed character limits will subject the
applicant to disqualification from the grant program. Use the document templates found
on the Summary tab of your application. There may be other documents listed in this
section that are required based on your individual application. It is the applicant’s
responsibility to ensure that all required documents, based on the individual grant
application/project, are submitted by the due date.
Budget
Complete the Budget document. Include total anticipated project costs broken down by
Administrative Costs (Operating Expenses), Equipment, Education
(Education/Outreach/Promotion), and Personnel. The totals for each budget category
must match the amounts previously entered in the Budget tab of the application. Do not
enter any SWAG (Stuff We All Get) items.
Narrative Proposal
Complete the Narrative Proposal document. Each section of the document must have a
response, if applicable. Ensure your narrative responses are succinct, detailed, and
most importantly, address each of the Scoring Criteria for the Beverage Container
Recycling Grant Program, FYs 2016‒17 and 2017‒18.
Work Plan
Complete the Work Plan document. List the major activities, steps or tasks necessary
to implement your project, including start and completion dates. Provide a logical
timeframe for activities, taking into consideration the potential for delays. Include
12 months of California Redemption Value volume reporting after the date the program
is in place.
Environmentally Preferable Purchasing and Practices Policy Notification
This document is NOT required unless you checked “No our organization does not have
an EPPP Policy” on the Detail tab of your application. Your organization must adopt an
EPPP Policy by the secondary due date and upload the EPPP Notification or your
application will be disqualified. Do not upload a copy of your organization’s policy.
Your policy does not replace the EPPP Notification document.
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APPLICANT’S DOCUMENTS
Below is a list of documents that the applicant is responsible for preparing and
uploading to their application. For examples of these documents, please see the
Resolution and Letter Examples link found on the Summary Tab under Resource
Links.
Resolution
Any applicant that is subject to a governing body must upload a Resolution that
authorizes specific grant-related matters. A copy of the authorizing Resolution is a
required application document that must be uploaded no later than the secondary due
date or the application will be deemed incomplete and will be disqualified. Resolution
requirements vary for individual and regional applications. See the Resolution and
Letter Examples link for more information.
Individual Application Requirements:
1. The Resolution must authorize submittal of an application for one or more
specifically named CalRecycle grant(s) or for all CalRecycle grants for which the
applicant is eligible.
2. The Resolution must identify the period of time up to five years, during which the
authorizations are valid. Five years is encouraged; however, periods of less than
five years are acceptable. If a Resolution does not specifically identify a period of
time, it will be considered valid for one year from the date of adoption.
3. The Resolution must identify the Signature Authority by listing the job title of the
person(s) authorized to sign all grant-related documents necessary to implement
and closeout the grant(s).
(Optional but encouraged). The Resolution should authorize the Signature Authority to
delegate his/her signature authority to another person identified by job title.
Note: The Signature Authority must sign a Letter of Designation prior to the Designee’s
exercise of his/her authority.
Regional Application Requirements:
1. The Regional Lead Participant (Lead) must submit an approved Resolution that
authorizes it to act as a lead for a regional program. This Resolution authorizes
submittal of a regional application on behalf of the Lead and specifically named
participants, and includes authorization letters from the participating jurisdictions
authorizing the Lead to act on their behalf for this cycle.
2. If the Resolution is valid for more than one year, it is highly recommended a) that
the list of participants be provided as an attachment rather than embedded in the
Resolution, and b) that the Signature Authority be authorized to revise the list as
necessary with each subsequent application. This allows a Signature Authority
to add or remove regional participants with each new application without the
necessity of obtaining a new Resolution.
3. Participants subject to a governing body must provide a Letter of Authorization to
the Lead authorizing the Lead to act on its behalf for this cycle. Letters of
Authorizations may be valid for as long as the Lead’s Resolution, not to exceed
five years, otherwise must be dated within the last 12 months. Copies of the
Letters of Authorization must be uploaded with the application by the secondary
due date.
Beverage Container Recycling Grant Program, FY 2016‒17 and FY 2017‒18, (Revised June 14, 2016)
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Joint Powers Agreement
Joint Powers Authorities (JPA) must upload a copy of its joint powers agreement giving
it authority to conduct the project, listing all member entities, and containing the
signature of all members. Letters of Authorization are not required for JPA applicants.
Letter of Commitment
Applicants that are not subject to a governing body must upload a Letter of Commitment
no later than the secondary due date or the application will be deemed incomplete and
will be disqualified. The letter with the original signature must be maintained in the
applicant/grantee grant file. This letter must:
 Authorize submittal of the Beverage Container Recycling Grant Program
application on behalf of applicant.
 Designate the job title of the person authorized to execute all grant documents
necessary to secure grant funds and implement the approved grant project
(Signature Authority).
 Identify the period of time the document is valid (not to exceed five years).
 Authorize the Signature Authority to delegate this authority (not required but
encouraged).
Letter of Designation
A Letter of Designation is required ONLY when the authorized Signature Authority
delegates his/her authority to another person. First, the approved Resolution must
indicate the Signature Authority’s ability to delegate or designate his/her authority.
Second, the letter must be uploaded prior to the Designee’s exercise of his/her
authority. For example, if the Designee signs the Application Certification in place of the
Signature Authority, the letter must be uploaded when the Application Certification is
submitted. The letter must:
 Be on the applicant’s letterhead.
 Identify the job title of the Designee.
 Identify the scope of the Designee’s authority.
 Identify the period during which the Designee may exercise the authority. The
Designee’s authority may not extend beyond the effective date of the approved
Resolution (for example, if the Resolution is effective until December 31, 2017,
then the Letter of Designation may not be effective beyond December 31, 2017).
If a time period is not identified, then the letter will follow the same time frame as
the Resolution.
 It must be signed by the Signature Authority.
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Letter of Authorization
A Letter of Authorization is used for grants that allow for Regional applications. It is
prepared by the Participating Jurisdiction and gives the Lead Participant authorization to
apply for and to act on its behalf in the implementation and administration of the
grant/program. The Lead must upload the Letter of Authorization no later than the
secondary due date or the Participating Jurisdiction(s) will be removed from the
application. The letter with the original signature must be maintained in
applicant/grantee grant file. The letter must:
 Be on the Participant’s official letterhead.
 Be valid for as long as the Lead’s Resolution, not to exceed five years, otherwise
must be dated within the last 12 months.
 Authorize the Lead to submit a regional application and act as Lead Agency on
behalf of the Participating Jurisdiction.
 Authorize the Lead to execute all documents necessary to implement the grant.
 Be signed by an individual authorized to contractually bind the Participating
Jurisdiction.
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GRANT APPLICATION REVIEW PROCESS
After the close of the application period, CalRecycle staff will review the applications for
completeness and eligibility. Only complete applications can be considered for award.
Applicants must receive a minimum score of 70 points in order to be considered for
funding. Applications will be evaluated and scored by a CalRecycle review panel based
on the approved Scoring Criteria for the Beverage Container Recycling Grant Program,
FYs 2016‒17 and 2017‒18. You can find the document on the Summary tab, in the
Resources Document section.
The evaluation committee may suggest modifications to the Budget and/or Work Plan.
GRANT AWARD PROCESS
For qualifying applications, CalRecycle staff will develop funding recommendations for
the consideration and approval of CalRecycle’s Director, or their designee; this is
tentatively scheduled for October 2016. CalRecycle reserves the right to partially fund
or fund individual phases of selected proposals, and CalRecycle may fund an amount
less than requested.
CalRecycle reserves the right to not award any grant funds under one or more cycles.
GRANT AWARD CONDITIONS
When awarded, this grant will be subject to two conditions:
1) The recommended grantee’s Signature Authority (or where delegation is
authorized), his/her Designee must sign and return the Grant Agreement to
CalRecycle within 60 days from the date of mailing by CalRecycle.
2) The recommended grantee must a) pay all outstanding debts due CalRecycle, or
b) bring current outstanding payments owed to CalRecycle within 60 days from
the date CalRecycle conditionally awarded the grant.
Failure to comply with either requirement will void the grant award.
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GRANT AGREEMENT
The Grant Agreement binds the grantee to CalRecycle’s requirements as outlined in the
Grant Agreement documents. These documents shall guide the grantee’s administration
of the grant project.
Following CalRecycle’s conditional approval of the grant awards, grantees will be
emailed the following:
 Award email.
 Grant Agreement Cover Sheet (CalRecycle 110).
 Exhibit A – Terms and Conditions: contain CalRecycle standard legal
requirements for grants.
 Exhibit B – Procedures and Requirements: contain specific requirements for
administering this grant, including but not limited to project, reporting, and audit
requirements.
 Exhibit C – Grantee’s approved application with revisions, if any, and any
amendments.
REPORTING PROCESS
Grantees are required to report on the progress of their grant on a quarterly basis. The
Final Report is due on June 28, 2019 (RBC 28 FY 2016‒17) or June 30, 2020 (RBC 29
FY 2017‒18). Detailed reporting information is included in the Procedures and
Requirements of the Grant Agreement.
PAYMENT REQUEST PROCESS
Eligible costs are authorized for reimbursement upon the Grant Manager’s approval of
the Payment Request, and if required, the accompanying Progress/Final Report.
Payment Requests must include itemized documentation of claimed expenses (e.g.,
itemized receipts and proof of payment of invoices). CalRecycle will retain 10 percent
of each approved Payment Request amount until the Grant Manager approves the Final
Report, the final Payment Request and all required supporting documentation. Failure
to submit these final documents by the deadline specified in the Procedures and
Requirements or failure to receive the Grant Manager’s approval of these documents by
June 28, 2019 (RBC 28 FY 2016‒17) or June 30, 2020 (RBC 29 FY 2017‒18), may
result in the nonpayment of otherwise eligible costs. Detailed payment information is
included in the Procedures and Requirements of the Grant Agreement.
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CITY OF MENIFEE
SUBJECT:

Menifee Zip Code Discussion

MEETING DATE:

January 17, 2018

TO:

Mayor and City Council

PREPARED BY:

Charles Berglund, Management Analyst

REVIEWED BY:

Jeff Wyman, Acting Assistant City Manager

APPROVED BY:

Armando G. Villa, City Manager

RECOMMENDED ACTION
1. Receive and file the Menifee Zip Code Discussion staff report.
2. Direct staff to request the United States Postal Service (USPS) to reassign ‘Menifee’ as
the City Default Name for all four ZIP Codes and list the other three (3) community
names as valid ‘city mailing’ names under each appropriate ZIP Code. There is no fiscal
impact with this option.
3. Direct staff to post a Request for Proposal (RFP) to create a map to have each street
broken down to each 100 block for the entire City of Menifee. This option will require
correcting 1,612 segments through an outsourced organization with a rough cost
estimate of $15,000.
4. Take no action at this time – allow initiative petition to address the issue.
5. Provide an alternate direction to staff.
DISCUSSION
Since City incorporation in 2008, there have been multiple communities within the Menifee City
border. These communities are referred to as “Sun City,” “Romoland,” and “Quail Valley”. There
are portions of these communities that are not within the City of Menifee’s City boundary or
jurisdiction. In October of 2009, the City wrote a letter to the United States Postal Service
(USPS) local Post Master requesting to have the addresses within the “City of Menifee”
recognized as such after the incorporation.
After the letter was received from the USPS, it went through an approval process and the USPS
gave the City of Menifee the following options:
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a. Assign ‘Menifee’ as the City Default Name and list the other three (3) community names
as assigned City Mailing Names. This data will be reflected in the USPS City/State file
product. The address look-up feature on usps.com would accept any city name listed as
valid in the USPS database for that ZIP Code. The address look-up feature on usps.com
would not auto correct addresses to the Default Name of Menifee, unless the city name
is omitted or it is not in the USPS database for that ZIP Code. Only major mailers who
use the City/State file, would be notified of all these acceptable names for each ZIP
Code and should not autocorrect to the ‘Default Name’. It is important to note that “Sun
City,” “Romoland,” and “Quail Valley” would still be recognized by the USPS for mail
delivery.
b. Assign all four (4) names as the City Default Name and City Mailing Name. The address
look-up feature on usps.com would not correct each city name to ‘Menifee’ or notify large
mailers to change.
In December of 2009, several residents expressed concern about changing ‘Menifee’ to the City
Default Name. The Sun City Civic Association (SCCA) wrote an email to then Mayor Edgerton.
At the time Mayor Edgerton suggested to postpone the action until further insight into the
community’s views could be obtained, and no changes were implemented at that time.
In November of 2017, Mayor Winter, Councilmember August and City staff met with the Post
Master and USPS staff. The USPS is the agency to authorize any changes to the current zip
code system and will not consider any proposed changes when requested by a resident. The
proposed change request must come from the City. The USPS presented the options identified
in this report.
Currently, “Sun City,” “Romoland,” and “Quail Valley” all show as valid addresses for all Menifee
zip codes, and “Menifee” works as a valid address for those zip codes as well. If the City Default
Name did change for Menifee zip codes, mail from large companies that purchase addresses
from the USPS may read “Menifee” as the city name. Small businesses that do not purchase
addresses from the USPS could continue to use “Sun City,” “Romoland,” and “Quail Valley” and
their mail would not be rejected.
The residents of Canyon Lake within “Quail Valley” will not be effected by any option that is
being proposed. The USPS has already adjusted the information for this area.
City staff met with the Riverside County Assessor’s office to determine if changing the zip code
preferred name would have an impact on assessed value and taxes and their response was that
it would not have any impact. The City staff also met with members of the Southwest Riverside
County Association of Realtors (SRCAR) who stated that changing the zip code preferred name
would not have a negative impact on property value or the housing market for the area.
On December 8, 2017 two Menifee residents began circulating an initiative petition related to
the preferred zip code name. If the initiative is placed on the ballot and approved by a majority
of the voters in Menifee, it would require that the City Manager annually review the preferred
names as used by the USPS for each zip code in the City; and write a letter on City letterhead
requesting that the local post master change any preferred zip code name that is not “Menifee”
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to “Menifee.” The initiative would also require that a copy of the City Manager’s letter be
published in local newspapers. The recommended options presented by staff would not interfere
with the process of the proponents’ initiative. The petition may still be circulated for signatures
and submitted to the City Clerk for verification to be placed on the ballot.
As noted above, if the ‘Default’ preferred name does change to “Menifee,” large mailers that
purchase from the USPS to create mailings would only see “Menifee” to use as the last line of
the address. Weekly mailers and alike would read “Menifee”. Small businesses that do not
purchase products from the USPS would continue to use what they have on file as “Sun City,”
“Romoland,” or “Quail Valley”. Those names would continue to work for mail delivery as they
would all be listed as acceptable City Mailing Names.
FISCAL IMPACT
As stated above there is no direct fiscal impact for Option 2. For Option 3, the estimated cost to
create the map, segmenting each street broken down to each 100 block for the entire City,
would be approximately $15,000. If Council chooses Option 3, staff would ask that the $15,000
be approved to be appropriated from the General Fund reserve to account number 100-422152800.
ATTACHMENTS
1. USPS City Mailing Names Example
2. Current USPS Database for Menifee Zip Codes
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